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LAUDER 

Mew Dimension 


SHAPE + FILL EXPERT SERUM 


See a transformation. 

Your skin feels plumper and firmer, 
facial contours look more defined.' 
Look in the mirror... 


You'll love what you see. 

It's that impressive. Join us 
©esteelauder.co.uk and discover 
the complete Transformative 
Collection. 


84% of 308 women agreed. 
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IT’S ALL IJN THE EYES BY MAX CHAFKIN 

Facebook C.E.O. Mark Zuckerberg has bet $2 billion 
that Palmer Luckey’s virtual-reality headset, 
the Oculus Rift, is ready for rollout. Google, Microsoft, 
and others are in hot pursuit. And Silicon Valley 
may be about to experience its next big thing. 
Photographs by Annie Leibovitz. 

PRIMARY COLORATLRA Spotlight on soprano 
Sondra Radvanovsky, who is tackling all three of 
Donizetti's Tudor-queen operas at the Met. By Annalyn 
Swan. Photograph by Andrew Eccles. 

V.F. PORTRAIT: SONNY MEHTA BY DAVE EGGERS 

As Knopf turns 100, a literary star pays tribute 
to the hallowed publishing house’s editor in chief, 
who runs his business by (what else?) the book. 
Photograph by Annie Leibovitz. 

SHADOWS ON THE LAWN BY SARAH ELLISON 

The publication last fall of Rolling Stone’s now 
discredited report, about a fraternity gang rape at the 
University of Virginia, was the latest blow for an 
already traumatized campus. An alumna charts U.Va.'s 
annus horribilis— murder, racial tensions, and a 
harsh spotlight— discovering how one woman’s lies 
made national news. 

HOST-TO-HOST SENSATION BY DAVID KAMP 

From Conan to the Jimmys, politics to pranks, late-night 
television is serving up a new menu of a la carte laughs. 
With 10 hosts in top form, change looks good— and there's 
more on the way. Photographs by Sam Jones. 

THE LONGEST SI MMER BY BRYAN BDRR0DGH 
Bill de Blasio fought his way into City Flail as a 
crusader for affordable housing and against income 
inequality. Instead, New York City's mayor has found 
himself battling the police, local black leaders, Uber, 

Wall Street, and the governor. Photographs by Jonas 
Fredwall Karlsson. 



ON THE COVER 

Mark Zuckerberg in front 
of one of the chalkboard walls 
on Facebook's campus, 
photographed exclusively for 
V.F. by Annie Leibovitz in 
Menlo Park, California. 
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BALLOTS OVER BROADWAY BY MICHAEL RIEDEL 

In 1982, a Broadway friendship turned into perhaps 
the greatest rivalry in Tony Award history. In an adaptation 
from his new book, a veteran theater columnist recalls 
the showdown between two musicals Dreamgirls and 
Nine— and the dramas behind their curtains. 

THE SORORITY FROM HELL 

Spotlight on Fox’s Scream Queens: Emma Roberts, 
Abigail Breslin, Billie Lourd, and Ariana Grande. 

By Andrea Cuttler. Photograph by Emma Summerton. 

OUR MAN IN THE VATICAN BY PAUL ELIE 

On his first visit to the U.S., this month, the Pope is 
packing his fearless humility, forgiving heart, and— to much 
of the Church’s hierarchy— radical ideas. Those close 
to Francis reveal how he’s managed to revolutionize the 
papacy and why he’s so beloved. 




SOCIAL LANDSCAPES 




Spotlight on artist Julia Wachtel, whose work tackles the big 
questions. By A. M. Homes. Photograph by Justin Bishop. 

IT WAS MAGIC, MIKE 

BY SAM KASHNER AND CHARLES MASLOW-FREEN 

When award-winning director Mike Nichols died last 
November, he left an incalculable legacy in comedy, 
film, and theater, as well as legions of devoted friends. 

Dustin Hoffman, Tom Hanks, Lome Michaels, 

Nathan Lane, Julia Roberts, and many more recall 
Nichols’s odyssey from Hitler's Germany to six decades 
at the pinnacle of American culture. 


75 


VANITIES 

SNOOK BOOK Bruce McCall previews the season’s 
most impressive (or not) gadgets. Adam Leff and 
Richard Rushfield compare America’s top news anchors; 
Scott Jacobson, Mike Sacks, and Ted Travelstead 
provide catcalls for N.YC.’s Comic Con. 


81 


FANFAIR & FAIRGROUND 

31 DAYS IN THE LIFE OF THE CULTURE 

Nicholas Kirkwood salutes gaming. One Kings Lane debuts 
the Studio. Hot Type. Hot Tracks: Playlists. Private Lives: 
Hingetown. My Stuff: Into the Gloss's Emily Weiss. 
Fanfair’s inaugural Mood Board: Ralph Lauren. Beauty: 
Cle de Peau's holiday maquillage; Viktor & Rolf’s 
Flowerbomb’s 10-year reign. 
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GRANDE AND ROBERTS PHOTOGRAPHED BY EMMA SUMMERTON; GRANDE'S DRESS AND SHOES AND ROBERTS'S CLOTHING AND SHOES BY PRADA; THEIR 
EARRINGS BY VAN CLEEF & ARPELS. ARTWORK © ANNE STOKES, 2015. ILLUSTRATION BY RISKO (GOLDBERG). FOR DETAILS, GO TO VF.COM/CREDITS 
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THE #ME! GENERATION BY JAMES WOLCOTT 

Tagged as a bunch of spoiled social-media addicts, 
do the Millennials need a good spanking— or will they 
be the generation that turns the ship around? 

Photo illustration by Darrow. 

UNICORNS AND RAIN CLOUDS BY NICK BILTON 

The rising numbers of billion-dollar-plus start-ups, 
free-spending investors, and high-end parties are giving 
some in Silicon Valley a sense of deja vu. But if another 
tech bubble bursts, it may not be 2000 all over again. 
Photo illustration by Sean McCabe. 

HER OWN REST MYSTERY BY FRANCIS WHEEN 
With Josephine Tey's superb mysteries, the question wasn’t 
simply ‘"Whodunit?” but also ‘‘Who wrote it?” Artfully 
breaking the mold for golden-age crime fiction, Tey was 
equally hard to pin down when it came to her true identity. 

THE NEW ESTABLISHMENT 2015 

VF.’s 21st annual power-player roundup ranks the 
mavericks and machers in tech, media, and beyond. Plus: 
the Hall of Fame, Ubers for everything, Silicon Valley’s 
dystopian jitter's, and much more. 
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208 PROUST QUESTIONNAIRE WHOOPI GOLDBERG 

OCTOBER 2015 


CONTINUED FROM PAGE 24 

AROUND THE WORLD, ONE PARTY AT A TIME 

Musicians, fans, and friends of Harlem’s Apollo Theater 
enjoyed a private dinner and concert to show their 
support for the nonprofit, at trustee Ronald Perelman's 
estate in East Hampton. 


SNOOK PHOTOGRAPHED BY ARTHUR BELEBEAU; DRESS BY MARCHESA; EARRINGS BY VAN CLEEF & ARPELS. MENDELSOHN 
PHOTOGRAPHED BY PATRICK ECCLESINE; CLOTHING BY PRADA. PHOTOGRAPH BY JOHN SEVY (UNIVERSITY OF 
VIRGINIA). PHOTO ILLUSTRATION BY DARROW (MILLENNIALS). FOR DETAILS, GO TO VF.COM/CREDITS 
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MAIM IN BLUE 

In an excerpt from a new memoir, former 
N.YPD. commissioner Ray Kelly details the 
Vigilance of his police force in the wake of 
9/11. Learn how the top cop protected his city 
for years and served his country for a lifetime. 

TIME FOR TIFF 

Join VF.com on a trip up north to the Toronto 
International Film Festival to get a head start 
on Oscar buzz, with movie reviews, a star-studded 
portrait studio, and Krista Smith’s interviews. 

PICK YOUR BRAIN 

Listen to a sneak peek of NPR’s newest podcast. 
Hidden Brain, hosted by science correspondent 
Shankar Vedantam, which plumbs the depths of 
human behavior. 

SOME RESERVATIONS 

Parts Unknown host Anthony Bourdain serves 
up a cooking lesson at his old stomping grounds, 
Les Halles, for Anderson Cooper. See how 
the famously picky eater reacts to pig’s foot, 
escargot, and other exotic snacks in a new segment 
for AC360, previewed exclusively on VF.com. 


COMEDY CENTRAL 

Drop in on V.F. s photo shoot with the 
masters of late-night and share some laughs 
with Colbert, Kimmel, Meyers, and more. 

SQUAD GOALS 

Emma Roberts, Abigail Breslin, Billie Lourd, and 
Ariana Grande are dressed to kill in Scream Queens, 
premiering this month on Fox. Watch them rate 
the most famous screams in horror-movie history. 

DIG INTO DETAILS 
Ben Mendelsohn, Bloodline ’ s troubled son and 
the star of this month’s Mississippi Grind, divulges 
his tastes in acting and eating. 
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THE MIRACLE COLLECTION 

Transform your look with the Miracle 
Collection. Facefinity All Day Primer 
to hold, new Miracle Match Foundation 
to blur imperfections and nourish' skin, 
and Creme Puff Blush for a natural flush 
of colour. 

The Miracle Collection for the perfect 
nude look. j 

#MAKEGLAMOURHAPPEN Ak 

Recreate Candice's transformation Facetlnity All Day Primer, 

Miracle Match Foundation Creme Putt Blush in Allur rg Rose 
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EXHIBITION 

A Woman's War 


Lee Miller’s most famous photograph 
may be of her in Hitler’s bathtub, but it 
is her images of other women and their 
experiences immediately before, during, 
and after the Second World War that make 
up this major new exhibition at the Imperial 
War Museum. With over 150 images, many 
on display to the public for the first time, 

Lee Miller: A Woman’s War (October 
15-April 24) depicts the monumental 
impact war had on women’s hves and their 
changing role in society, iwm.org.uk 



FRAGRANCE 

Boys’ Club 


Italian fine fragrance house Acqua di 
Parma’s new collection, Colonia 
Club, is ostensibly for the boys, with 
its fresh notes of bergamot and mint, 
underscored with woody vetiver and rich 
grey amber. It even comes in a masculine 
green bottle, reminiscent of the colour 
scheme of the noble sort of men’s club 
that has inspired it. Hands off, ladies. 
acquadiparma.com 



CONTRIBUTORS 



DAVE EGGERS- 

In this month’s V.F. Portrait (page 
148), writer Dave Eggers honors Knopf 
editor in chief Sonny Mehta, who has 
published works by Toni Morrison, 
Robert Caro, Gabriel Garcia Marquez, 
Julian Barnes, and Martin Amis. 
The author of many well-regarded works 
of fiction, Eggers also runs the 
nonprofit writing program 826 Valencia, 
in San Francisco, champions new 
authors in his quarterly McSweeney’s, 
and edits The Best American 
Nonrequired Reading series. 



SAM KASHNER & 
CHARLES MASLOW-FREEN- 

Contributing Editor Sam Kashner 
has written about Mike Nichols in these 
pages twice before. With “It Was 
Magic, Mike” (page 184), Kashner and 
onetime Nichols production assistant 
Charles Maslow-Freen complete 
the triptych with an oral history of the 
director’s life. “Oscar Wilde wrote, ‘It’s 
always Judas who writes the biography,’ ” 
says Kashner. “But in Mike’s case, 
most who got to know him adored him 
and were happy to say so.” 


-SARAH ELLISON 

Contributing Editor and University 
of Virginia alumna Sarah Ellison 
confronts the many tumults— including 
the murder of a student and Rolling 
Stone’s now disavowed article about 
campus rape— that befell U.Va. over the 
last year (“Shadows on the Lawn,” 
on page 150). “As an alum, I have 
a lot of affection for U.Va.,” says Ellison. 
“These stories are obviously extreme 
outliers, but they are events that have, 
at their base, something I found 
recognizable from my time there.” 



-NICK BILTON 

In “Unicorns and Rain Clouds” (page 109), 
New York Times technology columnist 
Nick Bilton presents the dispute 
among venture capitalists, entrepreneurs, 
and economists over whether a tech 
bubble is looming. “I would call a very 
smart investor, and they would say, 

‘Oh, there is no bubble,’ and another 
would say, ‘There is a bubble,’ and 
both would cite the same numbers, same 
ratios, same statistics in their defense or 
offense of the topic,” he says. 
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MARTIN AND ANATOLE BAGS, BY JEROME DREYFUSS 


ACCESSORIES 

Jerome Dreyfuss 


Jerome Dreyfuss’s London flagship store 
opens this month on the corner of Berkeley 
Square, and if there’s a go-to designer 
for logo-less totes in brilliantly original 
finishes (dyed shearling and snakeskin, 
for example), it’s this Frenchman. His 
first UK store perfectly showcases the full 
range of men’s and women’s bags and 
accessories— all of which are named after 
his friends, jerome-dreyfuss.com 



BFI Luminous 


Tickets for the British Film Institute’s 
fundraising gala are sold out, but you 
can still get a piece of the action via the 
BFI Luminous auction (from September 
21st). Supported by IWC and with all 
proceeds going towards the BFI’s national 
archives, the auction includes life-altering 
experiences hke face-to-face meetings 
with major Hollywood stars, and access to 
the most inaccessible international film 
festivals, luminousauction.com 
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MAX CHAFKIN, BETSY KENNY LACK & JON KELLY 


If then 26-year-old Mark Zuckerberg’s first time atop the rankings of Vanity 
Fair’s annual New Establishment list, five years ago, signaled the arrival 
of Silicon Valley, his No. 1 ranking this year reflects Silicon Valley’s consolidation 
of power. “Technology stories are no longer technology stories. Technology 
stories are business stories,” says Contributing Editor Betsy Kenny Lack, 
who, along with Contributing Editor Jon Kelly and journalist Max Chafkin, 
was responsible for this year’s fist (page 119). “When Mark was No. 1 
in 2010, it was because he had co-founded a company with enormous impact. 
This time, it’s for being an outstanding operator who has managed to keep 
his fast-growing company nimble”— as evidenced by its acquisition this 
year of the virtual-reality outfit Oculus VR for $2 billion, which Chafkin 
writes about in “It’s All in the Eyes” (page 140). “Buying Oculus is a departure 
from purchases like WhatsApp or Instagram— those businesses make 
sense for a social-media company,” says Chafkin. “Oculus signals 
how Zuckerberg is changing our ideas of what Facebook is and should be.” 

For the first time, the New Establishment was presented on VF.com, 
as a digital-first package, before it hit newsstands, and includes a month of content 
leading up to Vanity Fair’s New Establishment Summit. Organized by Editor 
Graydon Carter and Lack, this year’s Summit— in San Francisco, 
October 5 through 7— will feature a special advance screening of Steven 
Spielberg’s Bridge of Spies and conversations with Jonathan Ive, Lena Dunham, 
and, yes, Mark Zuckerberg. Each year, the list sees people added— and 
subtracted— as the issue is finalized for publication. Josh Ostrovsky, 
otherwise known as the Instagram star “the Fat Jew,” was being considered 
for inclusion until he was widely accused of stealing jokes. “In the Year 
of the Unicorn,” says Kelly, who edited Nick Bilton’s article on the 
tech-bubble debate (“Unicorns and Rain Clouds,” on page 109), “it would 
have been great to get the word ‘Jewnicorn’ in Vanity Fair.” 

CONTINUED ON PAGE 52 
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A PORTRAIT OF MADAME CLICQUOT 

Veuve Clicquot Widow Series 


Pumpkins are so passe. Halloween is getting 
a makeover, thanks to champagne-makers 
Veuve Clicquot, whose inaugural “Widow 
Series” [veuve is, of course, French for 
widow) kicks off with renowned fashion 
photographer Nick Knight as curator 
of the three-day event (October 29~31). 
Highlights include an exhibition of Knight’s 
Dy ing Roses works, and the premiere of six 
specially commissioned fashion films, all 
under the themed Beautiful Death. 
veuve-clicquot.com 



LAUNCH 


Paul Smith No. 9 


As striking as the cast-iron fagade of 
Paul Smith’s Mayfair store is, it’s not 
particularly portable. But the new No. 9 
leather collection from the quintessential 
British designer is. Embossed with the same 
distinctive elliptical pattern as 9 Albemarle 
Street’s fagade and crafted in soft British 
calfskin, the accessories range runs the 
gamut from coin purses to iPad cases and 
comes in eight colours, including black, 
of course, paulsmith.co.uk 
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FRANCIS WHEEN- 

In “Her Own Best Mystery” (page 
115), Private Eye journalist 
Francis Wheen investigates the life of 
cult mystery author Josephine Tey. 
“It’s surprising how many people think 
they’re the only ones who’ve read 
her,” says Wheen. “Her readers feel they 
belong to a secret club.” The author of 
many works of nonfiction, Wheen is 
currently re-writing a historical novel 
set in 1850s London after his 
original manuscript was lost in a fire. 



JAMES WOLCOTT- 

In “The #Me! Generation” (page 
106), Contributing Editor and 
baby-boomer James Wolcott advocates 
for Millennials— a generation battling 
unemployment and the antipathy of 
their elders. “There’s a natural 
resentment of youth: How dare they 
be so glossy and smooth,” Wolcott says. 
“But the best way to teach anybody, 
regardless of age, is through shining 
individual example, as Her 
Highness Taylor Swift has shown us.” 


-MICHAEL RIEDEL 

In an adaptation from Michael Riedel’s 
forthcoming book, Razzle Dazzle: Die 
Battle for Broadway (“Ballots over 
Broadway,” on page 168), the New York 
Post’s theater columnist recounts the 
1982 Tony Awards showdown between 
Dreamgirls and Nine, the latter of 
which started a trend by opening only 
hours before the Tony eligibility deadline. 
“Today the spring is packed with 
Broadway openings, with everybody 
hoping to cause a surprise splash,” says 
Riedel. “The critics hate it. But it’s hard 
to gin up much sympathy for a critic.” 



In photographing 10 late-night 
hosts— from Stephen Colbert to Larry 
Wilmore (“Host-to-Host Sensation,” 
on page 158)— Contributing Photographer 
Sam Jones overheard them discussing 
the solitude of their jobs. “All these 
guys are like kings alone in their castles,” 
he says. “Everyone was talking about 
how little vacation time they have.” 

Jones, who has an interview show, 

Off Camera, took note of the hosts’ 
interview approaches. “Hopefully, 
it rubs off on me,” he adds. 
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ANN ALYN SWAN - 

In “Primary Coloratura” (page 
147), Pulitzer Prize-winning writer and 
biographer Annalyn Swan spotlights 
American soprano Sondra Radvanovsky, 
who will play Henry VIII’s doomed 
second wife in Donizetti’s Anna 
Bolena. Radvanovsky will sing in all 
three of Donizetti’s Tudor-queen operas 
this season at the Met. “Not only is it 
difficult to negotiate Donizetti’s musical 
lines,” Swan says, “but throw in 30 
pounds or more of costume and they 
become a feat of endurance.” 



-DAVID KAMP 

Having profiled Jimmy Fallon and 
his ascension to the Tonight Show desk 
for Vanity Fair’s February 2014 issue, 
Contributing Editor David Kamp 
surveys the changing of the guard 
in late-night comedy in “Host-to-Host 
Sensation” (page 158). “Every time 
a Carson or a Letterman or a Stewart 
departs, we feel like the world 
is ending,” Kamp says, “but, as we’ve 
seen, usually something quite 
wonderful is also being born.” 



-PAUL ELIE 

The author of two acclaimed 
book-length group portraits (The Life 
You Save May Be Your Own and 
Reinventing Bach), Paul Elie takes a 
portraitist’s approach to Pope Francis 
in “ Our Man in the Vatican, ” on page 
178. “Pope Francis is doing things 
through character more than through 
ideas or argument,” Elie says. “What’s 
most striking about Pope Francis is 
the effect of seeing a person at that 
level of power being himself.” 


JUSTIN BISHOP- 

Photographing artist Julia Wachtel 
(page 183) was, for Staff Photographer 
Justin Bishop, a chance to revisit the 
familiar with fresh eyes: he and Wachtel 
were Vanity Fair colleagues for 
several years. At Wachtel’s studio, she 
and Bishop sorted through pen-and- 
ink drawings she made decades ago 
and hadn’t looked at in some time. “It 
was so great seeing the pieces for 
myself, but even better watching her 
enjoy her old work,” Bishop says. 

“She was into it.” 
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EDITOR'S LETTER 


THE EVERYTHING BUBBLE 




hen Vanity Fair 
launched the 
New Establish- 
ment, 21 years ago, the U.S. econ- 
omy was in the middle of one of 
its periodic upheavals. What was 
happening back then would now 
be called a disruption: almost over- 
night, the nation’s economy had 
shifted from one that was industrial- 
based to one centered on entertain- 
ment, information, and technology. 

Members of the white-shoe East 
Coast establishment were being 
nudged aside by technology and 
telecommunications shamans— the 

people who are frequently labeled visionaries by magazine journal- 
ists searching for an alternative to the word “billionaire.” As Andrew 
Ross Sorkin notes in his essay introducing this year’s New Establish- 
ment rankings, on page 120, what happened then was the merest 
nimble compared with what is happening now in Silicon Valley. 

Indeed, 2015 has already come to be called “the Year of the 
Unicorn.” The “unicorn” in question is not the mythical creature 
that warms the hearts of seven-year-olds. It’s the Silicon Valley 
term for early-stage start-ups that are valued at $1 billion or more. 
Nearly 100 U.S.-based companies have reached this benchmark in 
the past five years or so. There are also “decacorns.” These are 
start-ups valued at $10 billion or more. Some of the founders of 
these new enterprises were quite literally in diapers when the New 
Establishment was introduced. Included in this year’s rankings are 
Meredith Perry, the founder of uBeam, a company working on 
wireless-charging technology; Palmer Luckey, the force behind the 
Oculus Rift virtual-reality headset; and Evan Spiegel, the impresa- 
rio who gave us Snapchat. They are all in their early to mid-20s. 

A t 31, Mark Zuckerberg stands out as something of an elder 
statesman. He is far and away the youngest person ever to 
grab the top spot on the New Establishment list. He has 
not only proved himself as a brilliant entrepreneur; he may well 
become one of the great long-haul corporate leaders of the past 
half-century— up there with G.E.’s legendary Jack Welch. The $240 
billion company he scratched out of his dorm room at Harvard is 
apparently just his first step toward world domination in the realm 
of social networking. In “It’s All in the Eyes,” on page 140, Zuck- 
erberg tells Vanity Fair's Max Chafkin that one day soon we may 
all be wearing bands on our foreheads so that we can “communi- 
cate our full sensory experience and emotions through thought.” 
(Imagine it: the horror of 70s-era tennis headbands combined with 


% 


the horror of 70s-era mood rings.) 
But first Zuckerberg plans to make 
virtual reality the next big comput- 
ing platform. In the future, if he 
has his way, when you want to play 
chess, you will simply wave your 
hand a certain way and a virtual 
chessboard will appear. If you want 
to visit your doctor, you will wave 
your other hand and a version of 
him will be right there in the room 
with you. As with most technology 
breakthroughs, these examples will 
no doubt follow on the heels of 
sports and pornography. All of this 
will be possible, says Zuckerberg, 
within the next decade or so. His mission “isn’t to connect a billion 
people,” he says. “It’s to connect everyone in the world.” 

To prove his point, Zuckerberg has invested more than $2 bil- 
lion in Luckey ’s Oculus Rift. Luckey was a 17-year-old computer 
geek when he started building his first prototype in the garage of 
his parents’ house, in Southern California. Like Zuckerberg, he is 
a technology whiz with a head for business. Before Facebook came 
knocking, Luckey had already raised $2.4 million through Kick- 
starter, and there was a lot of venture-capital money sniffing around. 
Luckey, who is now 22, has a net worth well over $500 million. Did 
I mention that he has yet to sell a single consumer-ready headset? 
That will soon change. Zuckerberg and Luckey hope to begin sell- 
ing the headsets in the coming months. 

I f you spend any time in this magical land of unicorns and 
decacorns, you'll find that when conversations about Pacific 
Heights real-estate prices wind down, talk often turns to the 
question of whether or not we are in a financial tech bubble. In 
order to look into the future, we asked Nick Bilton, the New York 
Times technology columnist, to go back to the past— specifically, to 
the dot-com bubble that burst in 2000. After months of reporting, 
Bilton returned with what may be the definitive summation of this 
moment in tech history— which, depending on whose side you’re 
on or where your money is staked, is either somewhat worrying or 
completely terrifying. The new generation of start-ups has proved 
somewhat better at creating profits; the earlier start-ups were more 
adept at creating attention— they were a bit like street performers, 
only with less actual income at the end of the day. But as Bilton 
reports in “Unicorns and Rain Clouds,” on page 109, many analysts 
and veterans of 1999 suggest that we are experiencing the same sort 
of overheated conditions that we experienced a decade and a half 
ago. Back then, the Internet was a relatively new phenomenon. Now 
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EDITOR’S LETTER 


it’s a cornerstone of the global economy. A tech bubble, says Bilton, 
could be code for what the financial writer Noah Smith has called 
an “everything bubble.” If it bursts, we’re all going to feel it. 

T he University of Virginia is a location scout’s dream: stately 
rows of white columns; an all-pervading sense of history; and 
manicured grounds, fragrant plantings, and Hacky Sack. 
Thomas Jefferson designed the place to be symbolic, and so it has 
become. But symbolic of what, exactly? That’s one of the questions 
Vanity Fair contributing editor Sarah Ellison set out to answer as the 
university recovers from a traumatic year: a year that began with 
a murder, moved on to allegations of a gang rape— trumpeted in a 
Rolling Stone article by Sabrina Rubin Erdely, which the magazine 
has now retracted— and ended with a brutal encounter between law- 
enforcement officers and an African-American honor student. 

In “Shadows on the Lawn,” on page 150, Ellison, herself a U.Va. 
graduate, looks back at the university’s annus horribilis and what it says 
about the culture of a school that sits uncomfortably on several fault 
lines: Old South and New South, white and black, male and female. El- 
lison also probes deeply into the origins of Erdely’s discredited Rolling 
Stone article. The young woman who leveled the rape charge against 
members of a U.Va. fraternity— she is referred to in the original story 
simply as “Jackie”— is not talking publicly. But Ellison spent time in 
Charlottesville and spoke at length with Jackie’s closest circle of sup- 
porters: three young women who themselves spoke often with Erdely 
and who spent many hours counseling Jackie during the time she was 
telling her tale to the reporter. The young women are giving their ac- 
counts of that period for the first time here. Recalling the summer and 
fall of 2014, the three friends describe in detail their growing wariness 
of Erdely’s focus and methods— subjects we’ll likely be hearing a lot 
more about as lawsuits against Rolling Stone make their way through 
the legal process. Jbe three friends also describe their concerns about 
Jackie herself as they become aware of discrepancies in her account. 

A s New York City mayors go, Mike Bloomberg is a hard act to 
follow. A self-made billionaire, he was elected just weeks after the 
9/11 terrorist attacks. Over the next dozen years he worked tire- 
lessly to solve the city’s problems, rebuild its infrastructure, and restore 
its luster as the world’s capital city. Though he did have Iris political pas- 
sions— gun control, a football stadium on the West Side, banning smok- 
ing in offices and public places (don’t get me started), and a quixotic 
campaign to ban king-size sugary sodas— he was not overtly political. 
Nor did he run the city like a businessman, as the cliche would have it. 
Business executives don’t usually make good political leaders; they 
are not used to seeking consensus or satisfying popular opinion. 
They are dictators and, sometimes, tyrants. Bloomberg, as mayor, avoid- 
ed that trap. He hired good people and let them run with their ideas. He 
knew how to court the business and banking communities, both of them 
venerable cornerstones of the city’s tax base. And after 12 years in of- 
fice, he left New York in good shape: a gleaming, if rather prim, city that 
generally ran like a well-oiled machine and had a surplus of $2 billion. 

His successor, Bill de Blasio, could not be more different. With him, 
every decision is political, as his 
colleagues, friends, and critics told 
Bryan Burrough for “The Long- 
est Summer,” on page 162. The 
mayor’s main (some say his only) 
initiatives are building affordable 
housing and addressing income in- 
equality. These are admirable, if il- 
lusive, goals for a city mayor, but so 
is handling the nuts and bolts of the 
job— fixing potholes, getting snow 
plowed, moving the homeless into 
shelters, and showing up at press 
conferences, parades, and ceremo- 


nies on time. On this last front de Blasio comes up woefully short. Some 
days the poor fellow can’t seem to get out of bed. He has antagonized 
the police and alienated vocal segments of the African-American com- 
munity. And he has made enemies out of the business and banking in- 
terests. On the subject of making concessions to businesses and banks in 
an effort to keep jobs in the city, one of Iris deputy mayors told the press, 
“You don't negotiate with terrorists.” 

Bloomberg was not without his faults, but he knew that good 
manners, a dash of wit, and respect were powerful tools; he was 
there, on time, at every major business conference and special 
event, if only to say a few words welcoming people to New York. 
De Blasio, on the other hand, is said to refuse to attend most cor- 
porate functions unless he is promised a prominent speaking 
role. A common criticism from the left was that Bloomberg spent 
too much time focusing on the rich and powerful of Manhat- 
tan and too little on the poor and working-class of the other bor- 
oughs. Which is a fair assessment. De Blasio’s critics argue that 
he is doing the opposite. The thing is, any New York mayor should 
work to make the Bronx feel like it’s getting the traditional Park 
Avenue treatment rather than the other way around. 

W hen Mike Nichols died a year ago, at the age of 83, there was 
a remarkable outpouring of grief in the entertainment world. 
Nichols had always been there and it seemed as if he’d be 
around forever— an icon of the urbane, cultivated spirit that is New York 
City at its best. Like so many New Yorkers, he was self-made. When Nich- 
ols was a child, he and his family fled the Nazis, and he later enrolled at the 
University of Chicago. He wanted to become a physician, like his father. 
But in Chicago, fate intervened when he met Elaine May, a raven-haired 
beauty and a scorching wit. To hear those who knew them back then tell 
it, every interaction between Nichols and May was a gem of improvisa- 
tional comedy. Within a few years, they were the toast of the smart set and 
beyond. Their Broadway hit, An Evening with Mike Nichols and Elaine 
May, and its subsequent recording brought a new level of sophisticated 
humor into the suburban homes of the Eisenhower era. Today’s top co- 
medians and comic actors are still inspired by their groundbreaking work. 

Tiring of the act after four years, Nichols moved on to a directing ca- 
reer. And what a second act that turned out to be. A darling of actors, 
critics, and audiences, he won an Academy Award, nine Tony Awards, 
four Emmys, and a Grammy. Just to refresh your memory, these are 
some of his hits: Barefoot in the Park, The Odd Couple, The Real Thing, 
Annie, Angels in America, Spamalot, Death of a Salesman, Die Gradu- 
ate, Carnal Knowledge, Who’s Afi aid of Virginia Woolf?, Catch-22, Silk- 
wood, Charlie Wilson’s War, Die Birdcage, and Working Girl. 

He had an enviable career that spanned six decades— a feat few others 
in this ever changing culture can match. But Nichols was celebrated as 
much for his warmth and capacity for friendship as he was for his bril- 
liance as a director. He made his actors feel they were in loving hands, 
whether on tire set or as a guest in one of his beautiful homes. His friends, 
and boy there were many, certainly appreciated his talent and success, 
but I think what really floored them was the way he and Diane Sawyer, 
the wife of his dreams, lived life: passionately, kindly, and elegantly. Now 

many of these friends and colleagues 
have come forward to contribute 
reminiscences to an oral history. For 
“It Was Magic, Mike,” on page 184, 
Sam Kashner and Charles Maslow- 
Freen have corralled a jaw-dropping 
array of talent: Meryl Streep, Emma 
Jbompson, Dustin Hoffman, Tom 
Hanks, and Julia Roberts, among 
many more. Even those who knew 
Nichols well will find surprises here. 
Those who never knew him will 
meet one of the truly remarkable 
men of our era. — GRflYDON CARTER 


DE BLASIO COMES UP 
WOEFULLY SHORT. SOME 
DAYS THE POOR 
FELLOW CAN’T SEEM 

TO GET OUT 
OF BED. 
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BEHIND THE SCENES 


POST A COMMENT 

Mark Zuckerberg 
with Annie Leibovitz, 
in front of one 
of Facebook’s iconic 
chalkboard walls, 

\ on the firm’s campus, 
in Menlo Park, t 


CHALK AND “CHEESE” 

It was not V.F .\ s usual cover shoot— zero fuss with hair, makeup, and 
wardrobe, for one thing— but at Facebook’s Menlo Park campus both Annie 
Leibovitz and her subject, Mark Zuckerberg, were in their element 


t was typically busy at Face- 
book’s headquarters, in Menlo 
Park, California, but on the day 
of the V.F. shoot for this issue an 
especially joyful mood filled the 
air. Mark Zuckerberg, the com- 

H pany’s co-founder and C.E.O., 

had just announced— on Facebook, natu- 
rally— that he and his wife, Priscilla Chan, 
were expecting their first child. 
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That meant everyone was feeling quite 
chipper— including Vanity Fair’s team, 
which consisted of Annie Leibovitz, con- 
tributing editor Betsy Kenny Lack, and 
senior photography producer Kathryn 
MacLeod. Leibovitz was there to photo- 
graph Zuckerberg for the cover, and also 
to shoot him with Palmer Luckey for 
Max Chafkin’s story on Oculus VR, the 
virtual-reality company that Facebook 


had acquired for more than $2 billion 
from Luckey and his partners in March 
2014. Initially, only the photos for the 
Oculus story were planned, but just days 
before the shoot Zuckerberg was chosen 
for the No. 1 spot on Vanity Fair’s New 
Establishment list, and he agreed to sit for 
a solo portrait: it had become the perfect 
opportunity for a cover shoot. The last- 
minute change of plans was a departure 
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from V.F.’s typical, highly orchestrated 
shoots— which suited Zuckerberg just fine. 
He adheres, famously, to the cult of Sili- 
con Valley formalwear: blue jeans and a 
T-shirt (gray, in Zuckerberg’s case), with a 
hooded sweatshirt if the weather calls for 
it. The weather did not call for it on this 
late-July day. 

There was no fussing with hair or 
makeup; though Zuckerberg was generous 
and flexible with his schedule, he has little 
free time, and perhaps even less interest 
in being styled. This worked well with 
Leibovitz’s intention of capturing him 
“engaged,” as she put it, in his element. 
As MacLeod says, “It was a business por- 
trait, not a fashion shoot.” 

Ever the engineer, Zuckerberg asked the 
photographer about her equipment, which 
was decidedly more high-tech than the set 
for the shoot. For that, Leibovitz simply 
had selected one of the many chalkboards 
scattered around the Facebook campus. 

“I prefer standing in front of a work- 
bench to standing in front of a camera, 
but Annie had a clear vision for what she 
wanted from the start,” says Palmer. “I’m 
surprised how quickly she worked and 
how she turned our engineering tables 
into a work of art.” 

While scouting for locations at Face- 
book’s headquarters beforehand, with the 
company’s head of technology communi- 
cations, Caryn Marooney, and her col- 
league Tera Randall, the V.F. team ran 
into a familiar face: Sheryl Sandberg, 
Facebook’s chief operating officer. She 
said hello to Leibovitz, who had previ- 
ously photographed her for Vanity Fair. 
Elsewhere, Zuckerberg proudly described 
the philosophy behind the company’s 
new, Frank Gehry-designed building, a 
sprawling 430,000-square-foot structure, 
said to be the largest open-plan office in 
the world, complete with a rooftop park. 
In addition to building the new headquar- 
ters, Zuckerberg has recently announced 
some promising developments on Face- 
book’s Internet.org project, which is pro- 
viding free Internet access to parts of the 
developing world. 

This is the first time Zuckerberg, who 
will appear at Vanity Fair’s New Estab- 
lishment Summit, in San Fran- 
cisco, in October, has sat for 
a portrait for the magazine. 

“Everything came together 
at the last minute, in the 
most perfect way,” Lack re- 
calls. “We were so lucky to 
be at Facebook that day.” □ 
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THE 60 MINUTES/VANITY FAIR POLL 


TIME MACHINE 


W e are, it seems, a nation of Satchel Paiges: we 
don’t look back. (Well, not unless pollsters ask 
us to; more on that in a moment.) Most Ameri- 
cans say that success and happiness depend on 
having a clear vision of the future rather than a 
firm grasp on the lessons of the past. 

And what do we expect to find there? Reruns of Sein- 
feld, into eternity, certainly. We don’t expect to see peo- 
ple shopping for groceries in person or writing thank- 
you notes. (This is in a thousand years’ time, though 


we suspect the thank-you note will be extinct sooner than that— 
like, week after next.) 

As we mentioned, Americans were asked to look back as well. 
The discovery or event we’d most like to have witnessed firsthand 
was the 1969 moon landing (35 percent), followed by Columbus’s 
arrival in the New World (29 percent) and, eventually, the eating of 
the first oyster (3 percent). The historic concerts we’d most 
like to have seen were the Beatles at Shea Stadium and 
Jirni Hendrix at Woodstock. The tragedy we’d most like 
to have prevented was 9/11. 


@vf.com 

See the complete 

POLL RESULTS. 

GotoVF.COM/ 

OCT20I5. 



This poll was conducted on behalf of CBS News by SSRS 
of Media, Pennsylvania, among a random sample of 
1,020 adults nationwide, interviewed by telephone July 2-7, 2015. 
Some low-percentage answer choices have been omitted. 
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www.ruftftcllandhrtmilry.co.iik 


DISCERNING ELEGANCE 

To celebrate the latest chapter in the William & Son story, we've 
launched our first line of women's handbags, handcrafted using 
the finest Florentine tanned leathers. The Bruton Collection 
comprises supple day bags, chic totes and streamlined shoppers 
ranging in colour from berry red to China blue. Our bespoke 
team can tailor size and shade to match every season and 
occasion for our discerning clients. Discover the luxurious 
collection at our new Bruton Street store: two floors of beautiful, 
handpicked essentials and diversions for town and country living. 



LONDON 


34-36 BRUTON STREET LONDON W1J 6QX 020 7493 8385 
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A s a close friend of Susan Newman’s 
for more than 25 years, I want to re- 
inforce the portrait of her as a strong 
advocate of her father’s commitment to phi- 
lanthropy, and to validate her concern that 
his legacy be carried out as he would have 
wanted. Philanthropy was the core of his life, 
and his children inherited this concept and 
put his ideas to work throughout their lives. 
Susan had a strong bond with her father over 
philanthropy and has been devoted to public 
service as an activist and award-winning tele- 
vision producer. 

I would question that anyone other than 
Bob Forrester considered him a close friend 
of Paul Newman’s, rather than a business 
associate. Susan has not spoken to Forrester 
for at least six years, so his claim of frequent 
communication is simply untrue. Moreover, 
it was not Paul Newman’s style to create a 
$ 14 million building to house the foundation. 

I know that Susan’s main concern has 
been about preserving her father’s legacy. It 
was never about money or greed for inheri- 
tance. I’ve never known a more honest, 
generous, or courageous woman than 
Susan, or one more concerned with 
justice. It is those qualities that 
spurred her to take part in this ar- 
ticle, and I’m not sure her voice has 
been clearly heard. 

PHYLLIS KAY 

New York , New York 


I f I were one of Paul Newman’s daugh- 
ters, I, too, would question whether my 
father’s wishes were being carried out. 

A reported $600 million estate and no 
child’s foundation funded until Joanne 
Woodward’s death? Woodward is 85 now 
and could live another 10 years. The daugh- 
ters are between 50 and 62, which raises the 
possibility that not all will live to see their 
foundations funded. Not the worst thing in 
the world, but if your father is Paul New- 
man, with a $600 million estate and a food 
company that generates millions of dollars in 
profits each year, and you’ve been told differ- 
ently by him for the past 10 years, it would 
certainly be a disappointment. 

Given that there had been no major falling- 
out between Newman and his children, why 
would he change his legacy so completely 
months before his death? And, being so ill at 
the time, was he competent to do so? 

ANN HALL 
Los Angeles, California 


T he question of greatest interest in 
“The Girls He Left Behind” is how 
an individual comes to believe that he 
is not only the better but also the more know- 
ing and deserving steward of a man’s legacy 
than that man’s own wife and daughters. 


THE LAST THING 
HE WANTED 

The family and friends of the late Paul Newman 
speak out about his charitable legacy 

T ’m writing in support of my sister, Susan Newman, and 
applaud her for having the courage to uncover our fami- 
ly’s real story [“The Girls He Left Behind,” by Mark Seal, 
August], While some are painting her as a disgruntled 
money-grubber, nothing could be further from the truth. She’s 
not asking for anything for herself and only wants our father’s true 
legacy reinstated so that more funds can be distributed to charities. 

In the meantime, I hope the confidence and goodwill of the 
public will be preserved as she tries to ensure our father’s core di- 
rectives— as discussed for a decade prior to his illness with family, 
friends, and advisers— are carried out. 


STEPHANIE L. NEWMAN 


JONATHAN INGBAR 


Santa Monica, California 


Thetford, Vermont 
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F rom the opening paragraph and the tone 
of Mark Seal’s article, it is suggested that 
Newman’s Own C.E.O. Robert Forrest- 
er is not staying true to Paul Newman’s vision 
of how his foundation was to continue. Yet he 
offers little evidence and no proof that the char- 
ity and company are not being well managed. 

Paul Newman stated in writing and in a 
promotional video that Robert Forrester is 
the man he chose to run his company. Mr. New- 
man changed his will at least 12 times, and not 
once did he put any of his daughters in charge 
or remove any control from Mr. Forrester. 

Since his passing, and under the direc- 
tion of Robert Forrester, Newman’s Own has 
grown 7.25 percent in compounded amiual 
revenues, and the foundation has given away 
at least $170 million. The family squabbling 
is not so much about business as it is about 
feeling hurt and rejected. 

LEIGH FREEDMAN 
Anaheim , California 

I am a past beneficiary of Mr. Newman’s 
generosity through small, encouraging 
gifts from Newman’s Own Foundation 
to support my work as an activist for progres- 
sive education. These gifts were facilitated 
by Susan Newman based on our common 
view of childhood. For more than 20 years, 


Susan, her sisters, and others invited by Mr. 
Newman have been supporting a diverse 
group of charities around the world. Despite 
the circumstances described in "The Girls 
He Left Behind,” the “Newman luck” still 
holds. His children have caught their father’s 
bent for being a person of conscience and a 
committed social activist. 

I hope Mr. Newman’s highly original phil- 
anthropic invention— giving all profits to chari- 
ty— is reflected in independent, socially aware, 
and qualified leaders of the food company and 
charitable foundation bearing his name. 

JOAN JAECKEL 
Studio City, California 

A s a longtime fan of Mr. Newman’s 
brand of philanthropy, I read "The 
Girls He Left Behind” with great 
interest. I was ultimately disappointed, how- 
ever, as the piece turned out to be little more 
than "He said, she said.” 

Fortunately, another writer did some dig- 
ging. In his Showbiz411 column of July 19, 
Roger Friedman wrote, “Total salaries of the 
top Newman’s Own staff were listed at $ 1.4 
million for 2013— almost three times what they 
were in 2009. Paul Newman, who wanted all 
the money from salad dressing and other prod- 
ucts to go to charity, would be shocked.” 


Indeed! 

Why didn't Mr. Seal look into some of 
the actual numbers filed by Newman’s Own, 
either to quell Susan Newman’s concerns or 
validate Mr. Forrester’s assertions? 

I think Vanity Fair owes its readers a 
deeper look at this story. 

KATHLEEN MCLANE 
New York, New York 

MARK SEAL RESPONDS: I’m glad that 
the Vanity Fair story— the first report on the 
conflict between some of Paul Newman’s fam- 
ily members and the man Newman left in 
charge of his foundation and food company- 
inspired other stories, including Roger Fried- 
man’s on Showbiz411. Indeed, my story is a 
“He said, she said” account, as my aim was to 
let both sides of the dispute give their versions 
of events. I just wish that Paul Newman could 
return, if only briefly, to give his judgment on 
what has happened in his family, his food com- 
pany, and his Joundation since his passing. 

I met Paul Newman in 1982, and for the 
next 24 years my company, Advantage 
Food Marketing, provided nearly every 
business function to Newman’s Own, from 
product development to international sales. 
Paul was a friend and an extraordinary 


NEWMAN’S 

BROTHER 

WRITES: 


Paul Newman was a brilliant actor and 
racecar driver, an innovative philanthropist, 
and my brother of 83 years. 

It saddened me to be reminded by 
Mark Seal of the changes made in 
the last months of my brother's life. From the 
time Paul was diagnosed with leukemia, 
in February 2008, his health deteriorated. 
He was on heavy chemo and massive 
amounts of pain meds, and he was 
hospitalized numerous times. It was a 
very difficult time for all of us. 

I knew my brother longer than anybody 
quoted in the article and can attest 
^ that he was always loyal and dedicated 
5 to his family members, friends, co-workers, 
i and staff. It was common for him to help 

^ friends in need with employment or support 

= with business ventures. He was most 
< inclusive when it came to the successes of 
S Newman's Own, as he had all members 

s of our family participate in the philanthropy. 

o 

U 



BROTHER’S I 
KEEPER 

Paul Newman (right) 
and his brother, 
Arthur, in New York a 
few months before 
k Paul’s death, 1 

m. 2008. ^ 


He even included staff members and 
vendors from the earliest days of the 
company, in the 1980s. 

Paul was very proud of his daughter 
Nell's accomplishments with the Newman's 
Own Organics business and talked 
about it often. To think that Paul would not 
want his family involved in Newman's Own 
is inconceivable to me. What I do know, 
as he expressed it often, is that he wanted 


the very best for all of 
us in his family, as well 
as the wonderful charitable 
legacy that he established. It is my sincere 
hope that, going forward, the foundation 
can work with all in the family to resolve 
differences and carry on the generous 
legacy my brother left the world. 

ARTHUR S. NEWMAN JR. 

Rancho Mirage, California 
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man: self-effacing, frank, and honest. He once 
told me that the last man in gets the decision. 
Bob Forrester was the last man in at New- 
man’s Own. 

The issue as I see it is the disparity be- 
tween the basic philosophy of Newman’s 
Own, as envisioned and espoused by Paul, 
and the direction the company has taken 
since his death. This new direction cannot be 
explained away as a simple difference in man- 
agerial approach. The legacy of innocence 
that Paul left behind has been abandoned. 

JEROME B. ROUNDS 
The Villages, Florida 


CITY ON FIRE 

A s a longtime reader of Vanity Fair, 
I have to thank you for publishing 
Marie Brenner’s absolutely stunning 
story “Paris Is Burning” [August], I am so 
grateful that your magazine has the courage 
to confront the anti-Semitism that is flourish- 
ing in France. Bravo! 

PAUL MACCABEE 

St. Paul, Minnesota 

T he article “Paris Is Burning” does not 
reflect a specific reality. As a French- 
man and also a Jew, I must point out 
that French Jews are, above all, French. 

We are French because Leon Blum was 
French, Rene Cassin was French, Seige Gains- 
bourg was French, Henri Bergson was French, 
Jacques Attali is French ... I could go on and 
on. But apart from some giants such as Assia 
Djebar or Chahdortt Djavann, the Muslims in 
France are Muslim first and French second. 

And yet, when the huge demonstration 
broke out in the streets of Paris with the roars 
of “Mort aux Juifs,” I was appalled not by 
those who paraded their hate but by the sight 
of ordinary Frenchmen going on with their 
life without reacting, in absolute indifference. 

Should we leave France? Absolutely not! 
We have contributed so much to our coun- 
try. Leaving it now would be a cowardly act 
toward our motherland. For centuries there 
have been injustices that have not prevented 
us from being what we are: French above all. 

MAX FISCHER 
Paris , France 

R ecently I traveled to Paris and by 
chance entered a small shop whose 
window display drew me in. Inside I 
decided to buy a small Star of David neck- 
lace. I was hoping to leave wearing it, but 
when I asked the attendant to help me with 
the clasp, she quickly told me it was not pos- 
sible— too dangerous. I was amazed, but two 
days later, upon reading Ms. Brenner’s ar- 
ticle, I understood. 

It is shameful how French Jews allow 
their government to treat them as third-class 
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citizens and still defend a country that har- 
bors terrorists and panders to hatred dis- 
guised as “egalite.” 

MYRIAM KASSIN 

Bogota, Colombia 

I just finished “Paris Is Burning” and 
felt compelled to write immediately. 
I am not Jewish, but I do have Jewish 
friends and acquaintances, and I can’t help 
but feel outrage on their behalf regarding 
France’s response— or, more appropriately, 
non-response— to what has been continually 
happening to a segment of its own popula- 
tion for years. 

I was overwhelmed by the 18 -year-old 
high-school senior who asked, “Is it true that 


if I lived in America I could wear a tiny Star 
of David necklace?” I am so thrilled to say, 
“Yes, you could.” 

Marie Brenner’s thought-provoking and 
well-documented article should be required 
reading for everyone. 

MARY T. KMAK 

San Mateo, California 


Letters to the editor should be sent electronically with 
the writer's name, address, and daytime phone 
number to letters@vf.com. All requests for back issues 
should be sent to subscriptions@vf.com. All other 
queries should be sent to vfmail@vf.com. The magazine 
reserves the right to edit submissions, which may 
be published or otherwise used in any medium. 

All submissions become the property of Vanity Fair. 


More from the 

1 / 

MAILBAG 


"I'm 1 1 years old and I have an opinion." That subject line grabbed the Mailbag's 
attention even more decisively than "congratulations you!— winner of your bank of 
Nigeria rewards!" unfailingly does. "My name is Zein Blanks," begins the e-mail, and 
the opinion included (in an essay) is that "guns should be banned in the United States 
of America." Thank you, Zein, "an American living in Dubai," who gives her phone 
number and adds, "My mom may answer because I might be at school." 

"Ahhhhhhhhhh, the age-old classic: the aging, in bad health, slowly-losing-his-mind 
billionaire and the women half his age who loooooooooooooooooooooooove him 
and understand him like none before!" writes Sue Highland, from Sacramento, Cali- 
fornia, regarding William D. Cohan's "Who Controls Sumner Redstone?" (June). "If it 
weren't so sad and pathetic, I would be snickering— as I imagine half of Hollywood 
already is. Women like that give women like me a bad name." 

Meri Mastro, of Lynnfield, Massachusetts, is "shocked (shocked, I say)" that mention 
of the actor she considers the greatest Sherlock Holmes of all time— Jeremy Brett— was 
omitted from Max Carter's "Hot Type" report on a new book about Sir Arthur Conan 
Doyle's detective (June): "He was the quintessential Holmes!" Easy does it, Ms. Mas- 
tro. As Holmes himself observed, "The emotional qualities are antagonistic to clear 
reasoning." (That said: Brett was indeed great.) 

Finally, LaVerne Elrod, of Glendora, California, writes to say that she picked up a 
copy of the December 2002 Vanity Fair "at my library bookstore— all mags are five 
cents. It looked so new and the subscription postcards fell out." And then she opened 
the time capsule: "I spent the whole morning reading and perusing the fashion and the 
ads. Most of the clothes can be worn today! I am interested in so many of the articles. 
I've read Nigella Lawson— boy, her life has changed since then— and the tragic Fort 
Bragg story, and the tragic Rubirosa life. I am not close to being finished— well, I don't 
have to be in a hurry anyway! The only bad thing is not knowing these stories' up- 
dates. I always loved Dom Dunne's writing— I do miss him now. There is a blurb on 
Britney Spears turning 21. Wow, now she's 33! Lucky for me someone didn't throw this 
in the trash. Recycling is great! Maybe send a new copy my way! Thanks for a great 
magazine then and now!" You are— and were— most welcome. 
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age: 27. provenance: Adelaide, Australia, child's play: The up-and-comer, whose grandmother was a stage ac- 
tress, was raised in a theatrical family. "I'm the youngest of three sisters. We were always performing plays for 
each other." on the job: Snook graduated from Australia's prestigious National Institute of Dramatic Art and has 
already won an Australian Film Critics Association award for her work in These Final Hours. She's set to make international waves in Danny Boyle's much- 
anticipated Steve Jobs , out next month, in which she plays real-life publicist Andrea Cunningham, who helped with the first Mac launch. "She's so down to 

earth and normal and excited It was really great to meet her." career in the making: She can also be seen, opposite Kate Winslet, in The Dressmaker ; 

a forthcoming Australian film based on the eponymous novel. On Winslet: "She's just so impressive." home work: Snook is keeping busy in her native 
land. "I went back to Australia to do a show called The Beautiful Lie , which is a retelling of Anna Karenina in a six-part mini-series— a modern, contemporary 
version." center stage: Embracing all, Snook will also appear at the venerable Old Vic Theatre next year, starring alongside Ralph Fiennes in Henrik 
Ibsen's The Master Builder. "I haven't been able to do theater for a while, so it's really exciting to get back to that." —KRISTA SMITH 


OCTOBER 2015 


PHOTOGRAPH BY ARTHUR BELEBEAU 


VANITY FAIR 7 5 


VANITIES 


DEVICE SQUAD/ 


Previewing four life- 
changing gizmos 
launching this month 



TexMaxico’s new 
AdNausea Computer 

Goggles utilize microchips, 
radar, a 4,000-megabyte computer, 
and cloud mega-storage to augment 
your dreams with ads. AdNausea 
actually interfaces with your dreams: 
If you're falling, for example, 
you're treated to a 30-second ad 
for life insurance. If you're getting it 
on with a Kardashian, it's Viagra. 

If you're dreaming about being 
chased by a giant spider, a pair of 
Zonkz are the ideal runaway 
shoe. You can use the 4-D goggles 
provided or have a micro-size 
ad-generating nodule surgically 
implanted in your hippocampus. 


The In-Me 6 
SuperSelfie Instant 
Body Scanner improves 

on the current version with a now 1 00 
percent squeezable parallelogram 
screen that converts to popular 
rhomboidal format in a jiff, quelling a 
long-standing user gripe. The In-Me 6 
turns your entire body transparent 
for quick medical checkups, identifies 
swallowed needles, keys, heroin 
bags, etc. ("Unbeatable party gag"— 
Hoo-Haw, the online tech humor site.) 
Unlike the competing ME2 from 
Opsawawa, the In-Me 6 needs no 
M.R.I. operator license and radiation 
levels are well within Japanese 
Nuclear Disaster Alarm guidelines. 


WhizBang’s new, 
self-powered 
Electronic Wedding 

Bing lets you dismay friends and 
family— without saying a word. 

The E.W.R. measures pulse rate, skin 
temperature, psychiatric history, 
any recent affairs, and 1,250-point 
amygdala activity to trace the 
daily state of your marriage. Your 
marital-discord level is indicated 
by the ring turning pink, then orange, 
then, when things are hopeless, 
anger red. Ring uses patented K.G.B. 
"truth" technology. Never needs 
batteries. One size fits all. Women's 
and men's units available. 


Einstein’s Super- 
Secret EMc2 Speed 

Freak prototype, recently 
uncovered by a rescue dog in the 
immortal scientist's Princeton 
backyard, is secret no more. The 
Freak computes anything, from 
your fuel mileage to the day you 
will likely die— at the speed of light. 
Watch this sturdy, handsomely 
styled techno wizard actually bend 
while moving at 345,000 m.p.h. 
(where legal; remember to 
buckle up!) and thrill friends with 
the built-in Gypsy Ouija Board.* 


*MAY REQUIRE A LICENSED GYPSY TO OPERATE IN 
NEVADA, NEW JERSEY, UTAH, AND GUAM. 
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ANCHORS AWRY! 

The continuing evolution of the brave men and women who bring you the network news 

By ADAM LEFF AND RICHARD RUSHFIELD 



Edward R. 

Walter 

Tom 

Brokaw j 

t' 

Diane 

Brian 

Murrow 

Cronkite 

Sawyer 

Williams 


NATIONAL ROLE 

Conscience of America. 

ORIGINS 

Humble log cabin in 
North Carolina. 

TRAINING GROUND 

High-school debate team. 

NICKNAME Ed. 

DEFINING MOMENT 

W.W. II bombing runs. 


NATIONAL ROLE 

Voice of God. 

ORIGINS 

Midwestern dentist's son 
in Kansas City. 

TRAINING GROUND 

Boy Scouts. 

NICKNAME 

Old Ironpants. 

DEFINING MOMENT 

J.F.K. 

assassination. 


VICE Three packs of 
Camels a day. 

ROAD NOT TAKEN 

C.I.A. 

SIGN-OFF 

"Good night, and 
good luck." 



VICE His 48-foot yacht, 
Wyntje. 

ROAD NOT TAKEN 

The White House. 

SIGN-OFF 

"That's the way it is." 


NATIONAL ROLE 

Scolding dad. 

ORIGINS 

South Dakota 
Huguenot stock. 

TRAINING GROUND 

Majoring in "beer 
and coeds" at U. of Iowa. 

NICKNAME Duncan the 
Wonder Horse. 

DEFINING MOMENT 

Fall of the Berlin Wall. 

VICE Collecting 
honorary degrees. 

ROAD NOT TAKEN 

Writing The Cosby 
Sweater Generation, 
a 700-page history 
of the baby-boomers. 

SIGN-OFF 

"And that's the nightly 
news." 


NATIONAL ROLE 

Mrs. Robinson. 

ORIGINS Kentucky's 
finest. 

TRAINING GROUND 

Nixon's press office. 



NICKNAME 

The Pageant Princess. 

DEFINING MOMENT 

Saddam Hussein 
interview. 

VICE None. 

ROAD NOT TAKEN 

Broadway. 

SIGN-OFF 

"I'll see you right back 
here tomorrow night." 


NATIONAL ROLE 

College roommate. 

ORIGINS Big Newjersey 
Irish Catholic family. 


TRAINING GROUND 

Busing 

tables at Perkins. 

NICKNAME 

Honey Bri Bri. 

DEFINING MOMENT 

Letterman 

appearance. 

VICE 

Making shit up. 

ROAD NOT TAKEN 

"Weekend Update." 

SIGN-OFF "Sorry!" 
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IS THE ORIGINAL SUV 
STILL THE BEST? 


Take a closer look at the Jeep Grand Cherokee and youTl begin to see why it is the most 

awarded SUV* ever. 

Look beyond its seductive and assertive appearance, to its inviting and sumptuous interior. 
Then there's the host of innovative technologies, plus the impressive on and off-road 
performance. What’s more, Jeep built the original 4x4 and is the fastest growing car 

brand in the UK. A 

Until the end of September the Grand Cherokee has even more to offer as seen below. 
Is the original and most awarded SUV the best? Book a test drive and you decide. 

Visitjeep.co.uk for more information 



0% APR REPRESENTATIVE 1 
£5,000 JEEP DEPOSIT CONTRIBUTION 1 
3 YEARS FREE SERVICING 1 


Jeep 


Model shown is the Jeep Grand Cherokee 30 litre Vi Summit at £51.995 01R. OFFICIAL FUEL C0NSUMP1I0N FIGURES FOR THE JEEP® GRAND CHEROKEE RANGE IN MPG (L/100KM): EXTRA 
Je«p. URBAN 28.0 (10.1) - 43.5 16.51. URBAN 13 6 [20 7) - 30 4 (93). COMBINEO 20.2 (13.6) - 37.7 17.5). CO, EMISSIONS: 327 - 19B G/KM i* taaamntioa and co, I,™ «, far nnaaratm, mr poors 

n accotdanct Mil EC duKtiwilugnlations tU may not be reprtseniiijvr ot iWlit, dnnag conditions *Qi m rtiitn to .M3 Brand Che'txH rairno.ot, am m III, tunc 'Mnutrun Wand lefst'ition trim Joi-Junt 2I14/1S 
2 n I © 'Promotion mliilt on nt* E„K dwiokR models 'e, aimed by Wtk Septeircei ZVb Jeep Dtocut ContrlButon nit mi.iMe in conyonctioo orrtt Jnr Hitt PuiOik, 0% tee Itwtxnutin Art Pure! os, inituie lot • 3 ywi term »Di i 
mmimun turn* of 17% redwood Comptrtwrtary stheiinic somioiyj leoctodes SRT1 tor 3 yM-s nt It. Oil mbs Miclww Kton Host incliidMj jiotKtwn (or tie lint M0! on Ml onUyitm intiil ntn r Minn suOyet I to status Gninitm 
nay Iw raqolrad Tuns and Conditions yply lamp f oyancat Santa. P0 Bn 1445. S.oojl, SU MW Moo. IS a mastered tradamaili nl FCA US LLC 



She’s a fan. 


MAN D All N OMENTAL 

THE HOTEL GROUP 


to find out wny Isabelle Hupperf is a tan visit mandanncneotal com ATLANTA • BANGKOK • BARCELONA • BODRUM • BOSTON • GENEVA • GUANGZHOU • HONG KONG • JAKARTA • KUALA LUMPUR • LAS VEGAS 
LONDON • MACAU • MARRAKECH • MIAMI • MILAN • MUNICH • NEW YORK • PARIS • PRAGUE • SANYA • SHANGHAI • SINGAPORE • TAIPEI • TOKYO • WASHINGTON D C. 
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31 DAYS in the LIFE of the CULTURE 


ARCADE ATTIRE 


Designer Nicholas Kirkwood 
celebrates the age of the video game 
with his "10" collection— a made-to-order 
trove of 10 pairs of shoes that have 
been inspired by games, toys, and films of 
the 1980s. The designer, born in 1980, 
the same year that Pac-Man made its debut 
will launch his full collection 
k this month, during London Fashion 
Week, (nicholaskirkwood.com) 
-PUNCH HUTTON 
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The Thrill of the Hunt 

One Kings Lane opens its studio 


Susan Feldman 
and Alison Pincus, 
photographed 
at the One Kings Lane 
showroom, 
in New York City. 


Fontaine Tufted 
Daybed, cloud gray 

(£1,527). 


Klimt, 

Flower Garden, 1905 
(£300). 


Terri Round 
Accent Lamp, crystal 
(£165). 


12-inch Boxwood Ball 
in planter, faux 

(£63). 


mi 

Striped 20-by-20-inch 
Outdoor Pillow, navy 

(£25). 


Raina Oversize 
Mirror gold 

(£286). 


ne Kings Lane is an addiction. It not only offers a peek inside fantasy homes and 
A aspirational lifestyles but also allows its members to '‘shop the look”’— tech-speak 
■ for “click and purchase.” The company, founded in 2009 by Susan Feldman and 
Alison Pincus, was established as an online curated marketplace where consumers 
^ r could shop, find inspiration, and be introduced to furniture, art, home accessories, 
and jewelry from more than 3,000 vendors and 2,000 vintage and artisanal sellers. The company 
grew as more and more people signed up for the daily e-mail blasts, winch offer glimpses into 
Grand European Suites, Farmhouse Kitchens, East Coast Elegance, and retro California Cool— 
whatever one’s personal aesthetic, One Kings Lane delivers an edited vignette of housewares rang- 
ing in scale and price. Last year, the company went through a re-structuring and recalibration that 
paved the way for OKL’s next big idea. “While we started as an online brand, the truth is we 
always dreamed of having a store, a place where our brand could come to life,” says Feldman. 
The company has just opened the Studio, an airy bricks-and-mortar showroom located in 
OKL’s Tribeca headquarters that is so perfectly appointed you wish you could move right 
in. The space, which is laid out like a house, gets fitted and fluffed with seasonal selections 
from the site's bounty of products. Slim Aarons photograph? Check. Velvet chaise? Check. Bar 
cart? Check. Moroccan mg? "Yep. It’s all there. And so is the “Genius Bar," a panel of expert 
stylists who offer consultations and advice. Because the Studio stores no inventory— this is not a 
cash-and-carry model— all pieces must be ordered online. If done in the Studio, shipping is free 
and a discount is applied. Oh, and wait! Almost forgot— in addition to furniture, OKL sells vintage 
Chanel jewelry and Hermes bags and jeweled Cartier timepieces. Somehow, you must find a way 
to work that into the interior-decorating budget, (onekingslane.com) — PUNCH HUTTON 



Wayland Stool, 
azimuth blue 

(£477). 
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Milano. 


Mandarin Oriental. The art of Oriental hospitality. Now in the heart of Milan. 


♦ 

MANDAR IN ORIENTAL 
MILAN 


Via Andegari, 9 20121 Milan +39 02 8731 8888 mandarinoriental.com/milan 




merican odyssey: Set in a drought-ravaged Southern California trolled by scav- 
engers, Claire Vaye Watkin's Gold Fame Citrus (Riverhead) burns with a dizzying, scorching genius. 

Despina Stratigakos's Hitler at Home (Yale) outs the Fiihrer as a home-reno junkie. Jeanette 
Winterson's The Gap of Time (Hogarth) covers Shakespeare. Douglas Brinkley and Luke Nich- 
ter reel through The Nixon Tapes: 1973 (Houghton Mifflin Harcourt). Women show their roots 
in Me, My Hair, and I ( Algonquin), edited by Elizabeth Benedict. David Rieff's The Reproach of 
Hunger (Simon & Schuster) is a gut punch. Terence Brown reports on The Irish Times: 150 Years 
of Influence (Bloomsbury). Hie Complete Works of Primo Levi (Liveright) is a heavy hitter. Eliza- 
beth Gilbert's Big Magic (Riverhead) makes fear disappear. Paul Theroux surveys the Deep South 
(Houghton Mifflin Harcourt). Valeria Luiselli's Hie Story of My Teeth (Coffee House) is gritty real- 
ism. Patti Smith ruminates on the M Train (Knopf). Novelist Jill Bialosky takes Hie Prize (Coun- 
terpoint). Sandy Hook hero Kaitlin Roig-DeBellis is Choosing Hope 
(Putnam). Sloane Crosley embraces comic fiction in Hie Clasp W 

(Farrar, Straus and Giroux). A lesbian II T 1 1 

Chinelo Okparanta's 


BIG CITY 


comes of age 
Under the Udala Trees (Houghton 
Mifflin Harcourt). Douglas Waller's 
Disciples (Simon & Schuster) spies on 

C.I.A. directors’ W.W. II missions. Joby Warrick charts the rise of ISIS 
in Black Flags (Random House). Julian Barnes's Keeping an Eye Open 
(Knopf) is artful. Bruce Robinson fingers the Ripper in They All Love 
Jack (Harper). Michael O'Neill meditates On Yoga (Taschen). Alastair 
Campbell champions Winners (Pegasus). Kenzaburo Oe's al- 
ter ego devolves into Inis father’s Death hy Water (Grove). 
Margaret Atwood's The Heart Goes Last (Nan 
A. Talese) is unnerving. Badass poet of badass 
g poets Eileen Myles throws down in I Must Be 
Living Twice (Ecco). Adrian Tomine's graphic- 
“ novel-in-stories. Killing and Dying ( Drawn & Quar- 
ry terly), is a reason to live. — ELISSA SCHAPPELL 


Historic Villa Artemis, 
photographed 
by Jessica Klewicki Glynn, 
from Palm Beach Chic 
(Vendome), by 
Jennifer Ash Rudick. 


n attempted murder in the 
darkness of Manhattan's Central 
Park as the city rings in the year 
1977 sets off an elaborate, time-bending, 
ensemble-cast investigation in Garth 
Risk Hallberg's soaring debut. City on Fire. 
Interweaving the narratives of an aristocratic 
uptown family, an underground punk band, 
a Long Island adolescent, a black 
^ gay aspiring writer, and a journalist 
determined to uncover the obscure 
connections between them all, the 
more-than-900-page novel— which 
ngP^ drew a $2 million advance from its 
publisher, Knopf, in a 2013 auction 
that left the literary world on the edge of its 
seat until now— casts a panoptic lens 
on 1 970s New York City, exposing its every 
gritty underside, from financial corruption to 
the drug epidemic. As the characters 
crisscross one another within the urban grid 
over the course of Hallberg's magisterial 
epic, distinctions of class, race, geography, 
and generation give way to an impression of 
the human condition that is both ambitious 
and sublime. -LAUREN CHRISTENSEN 


V.F. contributing editor Paul Goldberger deconstructs Frank Gehry in Building Art (Knopf). Roger F. Pasquier exhibits Painting Central Park (Vendome). 
Sandra Cisneros raises the roof in A House of My Own (Knopf). The New Yorker revisits The 50s (Random House). John Norris headlines 
Mary McGrory (Viking). Alice Waters stocks My Pantry (Clarkson Potter). Stacey Goergen and Amanda Benchley appreciate Artists Living with Art (Abrams). 

David Maraniss's Once in a Great City (Simon & Schuster) is an elegy for Detroit. Andres Neuman philosophizes in The Things We Don't Do 
(Open Letter). Terry Sweeney drops Irritable Bowels and the People Who Give You Them (Duke Street). Peter Ackroyd channels Wilkie Collins (Nan A. Talese). 

Sonia Manzano gets to Sesame Street in Becoming Maria (Scholastic). Annie Jacobsen infiltrates The Pentagon's Brain (Little, Brown). Cindy Crawford 
models Becoming (Rizzoli). William Boyd offers his Sweet Caress (Bloomsbury U.S.A.). Ruth Reichl stirs up My Kitchen Year (Random House). Eve's Hollywood 
(New York Review Books) is Eve Babitz unbound. Melanne Verveer and Kim K. Azzarelli hit Fast Forward (Houghton Mifflin Harcourt). 

Liz Goldwyn's Sporting Guide (Reagan Arts) is roundly entertaining. Step into the atelier of Giorgio Armani (Rizzoli). — E.S. 
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AUTUMN AT THE 
ROYAL COURT 
THEATRE 


3 Sep - 3 Oct 

Lela & Co. 

By Cordelia Lynn 
Directed by Jude Christian 

10 Sep - 10 Oct 

Hangmen 

By Martin McDonagh 
Directed by Matthew Dunster 

14 Oct - 21 Nov 

Plaques and Tangles 

By Nicola Wilson 
Directed by Lucy Morrison 

21 Oct - 14 Nov 

RoosevElvis 

Created by the TEAM 
Directed by Rachel Chavkin 

25 Nov - 9 Jan 


By Penelope Skinner 
Directed by Michael Longhurst 

3 Dec - 9 Jan 

You For Me For You 

By Mia Chung 

Directed by Richard Twyman 


Innovation partner 






ARTS COUNCIL 


ENGLAND 


Lela & Go, and Plaques and Tangles are part of the Royal 
Court's Jerwood New Playwrights programme, supported 
by Jerwood Charitable Foundation. 

RoosevElvis at the Royal Court is supported by The Andrew 
W. Mellon Foundation. 
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g r 1 1 I What do blues, roots, jazz, and pop musicians listen to 

1 not iracKs s for inspiration? Other blues, roots, jazz, and pop musicians. 

Here, six of them share their playlists. — lisa robinson 


PATTY GRIFFIN 

The Grammy Award-winning, rootsy 
singer-songwriter releases her 10th album, 
Servant of Love , this month. 


"Caminito de la Sierra" 

—Guty Cardenas 
Prolific, political, and so 
I good. Killed at age 26, 
_ 7 he got so much great 
music into a short life. 

,Jp "Mean Man" 

* —Betty Harris 

Allen Toussaint and Betty Harris— a mighty 
collaboration. 

"I'm Gonna Strangle You Shorty" 

—The Flatlanders 

I love Joe Ely and the Flatlanders. When 
I can't remember why I live in Texas, I listen 
to songs like this. 

"Old Jim Crow" 

—Nina Simone 

Another badass, brave, up in your face, 
and completely necessary moment 
from Nina Simone. 




GARY CLARK JR. 

The Story of Sonny Boy Slim is the 
brand new album from the extraordinary blues 
guitarist Gary Clark Jr. 

"Theme of The Mack" —Willie Hutch 
I love the musical arrangement and 
instrumentation. Lots of beautifully placed layers. 

"Belong to the World" -Oddisee 
A song about the bigger picture. This artist has a 
very broad, unselfish perspective. 

"As the Years Go Passing By" 

—Albert King 

Albert King was a legend. 

His voice is killing on this. 

Chains and Things" 

— B.B. King 

When I heard he passed 
away, I played this song 
in the studio; it hit me 
extra heavy. He was a 
beautiful soul. 

"Hood Politics" 

—Kendrick Lamar 
Kendrick lays it all out. 
It's as real as 
real gets. 



SIA 



Singer-songwriter-producer 
Sia is currently recording the follow-up to 
her No. 1 album, 1000 Forms of Fear. 


Last Goodbye" 

—Jeff Buckley 

Oh, how I cried on the cold 
tiled floor as a lovelorn 
17-year-old. Later, I slipped. 

"Ben" 

—Michael Jackson 
This one gives me feelings of 
great longing. My favorite 
Jackson was Ben. 

"Blackbird" 

—The Beatles 

The best song to harmonize 
to. I still haven't nailed it. 


"Wings of a Dove" 

—Madness 

Play this at my funeral, please. 




ALESSIA CARA 

The 19-year-old singer-songwriter 
and YouTube star Alessia Cara releases her 
full-length, debut album, ~~ 

Know It All \ this fall. ^ 

"Sunday Candy" fc 

—The Social Experiment 

This song pulls at my Mr 
emotions. It's about Chance \ 
the Rapper's grandma; he sings 

raps about her in a sweet way. ^ — ■ — 

"Should've Been Us" —Tori Kelly 
Tori's voice is so beautiful; this 
song is so cool and groovy it makes me 
want to sing it really loud. 

"Can't Feel My Face" —The Weeknd 
I love this throwback sounding song, 
especially for the Weeknd's voice. 

"King Kunta" —Kendrick Lamar 
Kendrick's lyrics on top of everything are 
always awesome. 

"Coffee" —Miguel 

I love all Miguel's songs because they have 
such a relaxed vibe. This song talks about what 
seems to me a perfectly imperfect romance. 


JON BATISTE 

New Orleans jazz 
pianist Jon Batiste, 
whose latest solo album, 

Social Music ; was No. 1 
on the jazz charts, is the 
bandleader for The Late Show with 
Stephen Colbert. 

"Everyday People" 

—Sly and the Family Stone 
Timeless music about our shared humanity ... 
like early American folk music and nursery 
rhymes drenched with soul and blues. 

"Home on the Range" 

—Pete Seeger 

This recording takes me to a very special 
place. Somewhere peaceful and pure. 

"Forty Days and Forty Nights" 

—Muddy Waters 

This is the root of it all. Raw, honest, American. 

"Shake It Off" 

—Taylor Swift 

Inspirational. I like the way she thinks, and 
I appreciate what she is all about. 


NICK RHODES 

Nick Rhodes is co-founder, songwriter, and 
keyboardist for Duran Duran, who will release 
their 14th album, Paper Gods, this month. 


"Busy Earnin'" -Jungle 
Irresistible— one of those songs that just 
keeps growing. Along with "Uptown Funk," 
it will reign supreme in 2015. 

"Pendulum" -FKA Twigs 

One of my favorite new artists I always 

judge an album by its cover, 
and once again, my theory proved 
to be correct. Inventive, fearless, 
and stylish. 




"'Cause I'm a Man" 

—Tame Impala 
A beautiful song that feels 
familiar yet modern. Hints of 
Motown melody and melancholy. 

"Can't Do Without You" 

—Caribou 

This track sounds as though it 
belongs on a catwalk— taking 
a sharp left turn at Saint Laurent, 
then rapidly elevating in 
a vertical trajectory just before 
reaching Givenchy. 
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and Graham Veysey, 
photographed with 
Gracey, in their 
apartment in the Ohio 
City Firehouse. 


our years ago, Graham Veysey and Marika Shioiri-Clark set 

out to develop and cultivate their ideal neighborhood. "1 wanted to go 
to a place where I could sink roots down and make an impact,” says 
33-year-old Veysey, who owns a video-production company. They bought 
a former firehouse built in 1854, complete 
with three poles, and turned one of the 
old fire-truck bays into their living area. 

The second floor is now a collection of 
workspaces, including Veysey ’s office and 
Shioiri-Clark’s design studio. The couple 
christened their once desolate area of 
Cleveland Hingetown (it’s the connector 
of three sections of town: the Warehouse 
District, the Ohio City Market District, and Gordon Square) and be- 
gan changing the landscape. They added splashes of public art, flower 
baskets, and bike racks to the cracked concrete corners and renovated 
the decrepit building across the street, bringing in eight retail spaces 
and seven apartments— including a full-time Airbnb unit they use 
to show off the neighborhood. “If you have an idea, people here say, 
'O.K., let’s try it.’ It’s affordable and accessible, so you can do it and 
people support you,” says Shioiri-Clark, a 31-year-old architectural de- 


signer. “It’s really exciting to feel like I can be part of a small movement.” 

Today, the drug dealers and prostitutes that once trafficked the area 
have been supplanted by millennials, moms and dads pushing baby stroll- 
ers, and empty-nesters. They come to visit places like Rising Star, a third- 
wave coffee company started by a former 
Lockheed Martin executive, and Cleveland 
Tea Revival, a tea shop run by Michael 
George and Amber Pompeii, a young cou- 
ple who boomeranged back from Seattle. 

Akron art collectors Fred and Laura 
Ruth Bidwell bought a vacant former trolley 
transformer station across from the firehouse 
and renovated it into a 7,500-square-foot 
contemporary-art space aptly named Transformer Station. “This place, which 
was a nowhere, toxic comer, has become a destination,” says Fred Bidwell. 

Hingetown is now a development hotbed, with more than $70 million 
in new projects planned in the roughly eight-square-block area. Veysey 
and Shioiri-Clark credit this to the authentic sense of neighborhood vital- 
ity and the fact that residents have taken ownership. “We knew when we 
went into it that it would be as much a community building project as a 
real-estate project,” says Shioiri-Clark. —LEE CHILCOTE 




Transformer 
Station, a 
contemporary- 
art space. 


Customers 
at Rising ^ 
Star CoffdeV 
Roasters. 

* f 

**» 


Jukebox, 
Hinjgetown's 
neighborhood 
taVern. / 

< m 
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THE ICON 




Take the iconic Fiat 500. Now imagine 
it even more quintessential^ 500. Now 
with red-hot halo style rear lights and 
body coloured inserts. Just one of many 
ferociously fashionable touches that 
make the new Fiat 500 even glossier. 
Shine baby, shine. 


Fuel consumption figures for new Fiat 500 range in mpg (1/1 00km): Urban 51 .4 (5.5) - 65.7 (4.3); Extra Urban 65.7 (4.3) - 83.1 (3.4); Combined 60.1 (4.7) - 74.3 (3.8). 
COj emissions 110 - 88 g/krn. Fuel consumption and CO, figures based on standard EU tests for comparative purposes and may not reflect real driving results. 







EMILY WEISS 


FAN FAIR 


INSPIRATIONS 


Favorite scent Gasoline. 

Favorite discovery Oysters. 

Who inspires you My team at Glossier. 
Necessary extravagance Massages. 
Favorite place in the world New 
York City. Favorite charity glaad. Favorite 
movie Clueless. Favorite hotel The 
Sunset Tower, in L.A. Favorite colors 
Black, white, #glossierpink. 
Fashion idol Phoebe Philo. Jewelry 
you never take off 14-karat 
yellow-gold rook earring. 


I 'l mily Weiss, the 30-year-old founder and 
A C.E.O. of Into the Gloss and Glossier, 

the all-encompassing beauty Web site and 
direct-to-consumer beauty brand, respectively, has an ever 
increasing cult following. Herewith, her favorite things . . . 


CLOTHES 

Jeans Rag & Bone 
Skinny in black. Underwear 
Journelle's Estelle Hipster in black. 
T-shirt Isabel Marant gray sweatshirt. 
Day bag Petra tote in black leather 
from Everlane. Favorite accessory A gold 
lightning-bolt necklace that was 
my dad / s. Favorite designer 
Nicolas Ghesquiere. Shopping mecca 
Net-a-Porter. Boots MaxMara 
croc-embossed Beatle boots. 

Flats Hobes. Sneakers 
Adidas Stan Smith. 


TECH 

Favorite gadget iPhone. 

TV shows you binge-watch Key 

& Pee/e, Inside Amy Schumer, 
House of Cards. Recent 
Google search Pillows. I need 
all new ones. Go-to Web site 
lntoTheGloss.com. Song in your 
head "Cha Cha," by D.R.A.M. 
Are you on Instagram/Twitter 
Both, @emilywweiss. 

Car Uber. 


uEAUTY PRODUCTS 


Emily Weiss, 
photographed at 
Into the Gloss, 
New York City. 


Lipstick Glossier Balm Dotcom 
Universal Skin Salve. Mascara Kevyn 
Aucoin Volume Mascara in Rich Pitch Black. 
Concealer RMS "Un" Cover-up in No. 22. 
Foundation Glossier Perfecting Skin 
Tint in Medium. Shampoo Christophe Robin 
Cleansing Purifying Scrub with Sea Salt. 
Moisturizer Glossier Priming Moisturizer. Hair 
product L'Oreal Elnett hair spray. Bath product 
Byredo Bal D'Afrique bath oil. Perfume 
Le Labo Gaiac 10. Toothpaste Colgate. 
Nail-polish color Gel at Paintbox, in N.Y.C. 
Who cuts your hair Everyone, 
ding myself. Skin-care specialist 
Isabelle Beilis, in N.Y.C. 


9 
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HOME 

Where do you live New York, N.Y. 
Favorite art In-house drawings 
from Lansing-Dreiden. Sheets Brooklinen 
Luxe Core Set in solid white. 
Luggage Rimowa. China Olivia Barry for 
Crate & Barrel. Stationery Smythson. 

Pet A blue-tabby-point Birman cat named 
Chloe. Favorite flowers Marisa Competello's 
Meta Flora studio. Favorite neighborhood 
restaurant Charlie Bird. Favorite 
cocktail An old-fashioned. Favorite dessert 
Ice cream. Snack Kind bar. Coffee-table 
book Amber , Guinevere 
& Kate Photographed by 
Craig McDean. 
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THREE-TOED SLOTH. Bradypus tridactylus. FACING EXTINCTION. 

Friendship means the world. 


We at World Land Trust rely on our Friends , an affectionate 
name given to our long term supporters who make a 
regular, monthly donation. Friends' donations support the 
Action Fund, the most important source of funding for 
our conservation programmes. The Action Fund ensures 
that World Land Trust can act swiftly to save wild habitats 
and species before it is too late. 

In recent months the Action Fund has saved important 
habitats for several endangered species. We’ve protected 
the rare Santa Marta Parakeet in northern Colombia and 
the Caucasian Leopard in Armenia; in Ecuador, we’re 
preserving the orchid rich habitat in the foothills of the 
eastern Andes, on the edge of the Amazon basin; in the 
cloud forest of Peru the Action Fund is supporting local 
communities to manage their own nature reserves. 


“The money that is given to the World Land Trust, in my estimation, 
has more effect on the wild world than almost anything I can think of.” 
— Sir David Attenborough, Patron, World Land Trust 


World Land Trust approach is to enable and empower 
local conservation organisations to purchase at-risk land, 
so that it can be managed and protected in perpetuity 
by the communities closest to it. If it wasn’t for the 
Action Fund, these wild places and their species would 
be at risk from illegal logging and poaching, mining and 
redevelopment; and if it wasn’t for the Friends of World 
Land Trust, there wouldn’t be an Action Fund. 

By committing to give £5 or more a month, Friends ensure 
that World Land Trust has a regular income, and can 
respond quickly when opportunities arise. World Land 
Trust has been saving threatened habitats worldwide since 
1989, and now we need your help. Become a Friend and help 
secure a future for our most valuable species and habitats. 

For more information please call +44 (0)1986 874422 
or visit wmv.mrldlandtrust.org 

WORLD 
LAND 
TRUST 










U For my Fall 2015 
Collection, I wanted to create 
a sensual, textural world, a warm cozy 
winter wonderland of strength 
and dimension. From lush sophistication 
to the nomadic romance of artisanal 
shearlings to the pure spirit of simple 
elegance, I'm inspired by the woman who 
dares to express her individuality 
with bold creativity. 9 9 


Mood Board 

The inspiration behind Ralph Lauren’s 
Fall 2015 Women’s Collection is defined 
by sumptuous shearlings, boucles, macrames, 
and romantic laces contrasted with 
rich suedes and cashmeres in textured creams 
and ivory, chic heathers and truffle. 
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HEALTH. 

JUSTICE. 

FOR EVERY GIRL. EVERY WOMAN. 
EVERYWHERE. 

#CHIMEIN 


Beyonce Knowles-Corler 

Artist, Producer, Entreprer>eur, Wife, Mother, Doughler, Sister 

Download the Chime for Change app 
chimeforchange.org | y0 f] 


CHIME 

FOR CHANGE 

FOUNDED BY C U C C I 



Masked Beauties 


fabled scenery of the ancient city. “I was always struck by the beautiful colors, 
how the light and water would reflect on the ornate buildings like the Doge’s Pal- 
ace and Piazza San Marco," she says. Launching this October, the Collection 
Bal Masque echoes the rich colors of Venetian red earth and the glimmering ' 
shades of the green canals in the makeup coffret, while the body powder is evoca- kjr 
tive of shimmering candlelight at dusk, as are the nail-lacquer trio and le serum. 

Each item has been given a name and a special mask motif created by jewelry designer Joji 

Kojima, who has made one-of-a-kind pieces for Lady Gaga, 

11 among others. These veiled beauties act as an invitation to a mas- 
g querade ball that you would not want to miss. — SUNHEE GRINNELL 


Flowerbomb s 
1 Oth-anniversary 
and Swarovski- 
crystal-encrusted 
bottles. 


FLORAL EXPLOSION 


en years ago, Dutch haute couture designing duo Viktor Horsting and Rolf Snoeren of 
Viktor & Rolf launched Flowerbomb, and it exploded. "It started with the word 
'Flowerbomb,' but what exactly [did] that smell like?" recalls Horsting of the initial steps. 
"We were very drawn to flowers and flower scents but wanted to give an edge to 
the name," says Snoeren. "They are very clear about what they want, and 
they wanted a very large addictive bouquet," remembers Carlos 
BenaTm, one of the three revered noses, along with Domitille Bertier 
and Olivier Polge, who created the 
signature scent. The fiery but understated 
AfftwJ notes of jasmine, seductive rose, freesia, 

1 XU j and orchid, along with a musk-and- »* 

9 vanilla accord, are bottled in a 

grenade-like ornament that was 
V\ designed by Fabien Baron. 

This month, Flowerbomb . v' f ./f 

■ celebrates 1 0 years as a 

H Rolf perennial favorite. "What's really 


The Santa Maria 
della Salute, in 
Venice, inspired the 
eye-shadow quads. 
Below, body 
powder from the 
collection. 
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AROUND the WORLD, ONE PARTY at a TIME 
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Jimmy Fallon 
and Jamie Foxx 


HANNAH THOMSON 


Guests dined 
der a tent before 
the music began. 


APOLLO 

IN THE HAMPTONS 


Ronald O. Perelman hosted 
a dinner and a private concert at his 
East Hampton home to benefit 
the Apollo Theater in Harlem. Guests, 
including superstars, C.E.O.'s, 
Oscar winners, a mayor, and a 
governor, helped raise more than 
$4 million for the nonprofit. 
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Ivin Klein and 
Donna Karan 


David 

Zaslav 


Lisa Robinson, 
Questlove, and 
Fran Lebowitz 
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— JVhat You Should Know About — 

BEN MENDELSOHN 

A PANOPLY OF ECCENTRIC BIOGRAPHICAL DATA RE: CINEMA’S MR. SINISTER 


T he briny stink of sleaze and 
fish guts upon him, Ben 
Mendelsohn entered stream- 
ing America’s consciousness 
this year in the debut season of Blood- 
line, the Netflix series by Glenn Kessler, 

Todd A. Kessler, and Daniel Zelman, 
the team behind Damages. As Danny 
Rayburn, the wayward, grudge-bearing 
eldest child in a family that runs a resort 
in the Florida Keys, Mendelsohn simul- 
taneously exuded charisma and menace, 
evoking Gary Oldman and Peter Coyote 
at their most mischievous, yet possessed 
of his own distinctive scary-man juju. 

The 46-year-old actor has been a known 
and respected quantity in his native Aus- 
tralia since the 1980s, when he co-starred 
in the coming-of-age movie The Year My 
Voice Broke and the enduring soap opera 
and national institution Neighbours (back 
when Kylie Minogue was on it!). 

Even before Bloodline, Mendelsohn 
was enjoying something of a midlife breakthrough, playing 
various shades of unsavory in Animal Kingdom, Die Dark 
Knight Rises, and Die Place Beyond the Pines— and, for 
comic relief, guesting as the flake-ola father of Jemima 
Kirke’s character in Girls. His streak of prestige work contin- 
ues with Mississippi Grind, in theaters this month, an Altman-esque road 
movie directed by Anna Boden and Ryan Fleck in which he stars op- 
posite Ryan Reynolds, and— in a coup for a Star Wars fan who was eight 
when the original film came out— in next year’s Rogue One, the first in 
Disney’s new line of spin-off Star Wars movies that will exist apart from 
the main Lucasfilm franchise. Herewith, some insights gleaned from a 
benign, wholly unfrightening conversation with Mendelsohn. 

HE WAS a sort of Australian analogue to Anthony Michael Hall and 
Matthew Broderick in the late 1980s and early 90s, among his juve- 
nile hits a movie called Die Big Steal, in which he tried to impress a 
pretty girl by commandeering a Jaguar XJ6. 

HE PRONOUNCED the name of the vehicle “Jehg-yoo-M'aA.” 

HE DOES not have a default American accent but, rather, works with 
the dialect coach Thom Jones (who is also a professor of theater 
arts at Brown University) to tailor his speech patterns to his part. 
He is especially proud of the Schenectady accent he mastered for 
Die Place Beyond the Pines. 

HE IS the eldest of three brothers, with 
two further half-brothers from his fa- 
ther’s second marriage. His father, Fred- 
erick Mendelsohn, is a highly regarded 
medical-research scientist in Melbourne 
who was, for many years, the director of 
that city’s Florey Institute of Neurosci- 
ence and Mental Health. 

HE SPENT his freshman year of high 


school, while his father was working 
at the National Institutes of Health in 
Bethesda, Maryland, at Mercersburg 
Academy, a Pennsylvania boarding 
school whose alumni include Jimmy 
Stewart and Benicio Del Toro. 

HE LEFT school while still in his mid-teens 
to devote himself to acting, making 
ends meet by working as a busboy in a 
Melbourne nightclub. 

HE WAS the subject of an episode of the 
Australian version of the ancestry show 
Who Do You D link You Are? While he 
learned much about his Jewish ancestry 
on his father’s side, the show was unable 
to establish a connection to the compos- 
er Felix Mendelssohn, or— his big hope— 
to the philosopher Moses Mendelssohn. 
HE CONSIDERS himself a non-denominational 
“Australian mongrel,” but he is mar- 
ried to a Jewish woman, the English 
novelist and memoirist Emma Forrest, 
and they are raising their young daugh- 
ter in the Jewish faith. 

HE AND Forrest make their home in Los Angeles. They 
were married three years ago at the Chateau Marmont. 
HE TAKES umbrage at the suggestion that he might have 
needed stick-shift lessons to learn how to drive Danny 
Rayburn’s vintage Chevy truck in Bloodline, proclaiming, “I’m an 
Australian suburban guy of a certain age. It’s unthinkable not to 
know how to drive a manual.” 

HIS DAILY driver in L.A., nonetheless, is an automatic Ford F-150 pickup. 
HE HAS maintained a full face of freckles, a relative rarity in adulthood. 
This proved to be an endearing trait to his Bloodline mother. Sissy 
Spacek, who is also freckled. 

HE KNOWS how to scale and gut a fish. 

HE SMOKES, in movies and in real fife, like the 
Rolling Stones’ Ronnie Wood, cigarette dan- 
gling from a corner of his mouth. He may 
have exaggerated this for Bloodline, he says, 

“to fit that laconic, heavy atmosphere of a Florida summer.” 

HE CONSIDERS Arthur Koestler’s novel about the Moscow show trials, 
Darkness at Noon, the seminal reading experience in his life, the book 
“that sort of toppled my mind a bit.” 

HE HAS lately dived deep into a favorite album of his youth, Eric B. & 
Rakim's Follow the Leader. “ Paid in Full is their album that history has 
held on to,” he says, “but Follow the 
Leader is where Rakim starts to loosen 
up and really fly with his rhymes.” 

HE DOES not view himself, despite his 
recent run of villain roles, as a com- 
bustible, combative fellow. Still, he 
says, “there are some people that 
have invited, if you like, that kind of 
exchange.” —david kamp 



DARK PRINCE 

Mendelsohn, 
photographed in 
West Hollywood. 


“I'M AN AUSTRALIAN 

SUBURBAN GUY 

OF A CERTAIN AGE." 


@vf.com 

To see Ben 
Mendelsohn dig into 
THE DETAILS, go to 
VF.COM/OCT20I5. 
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Romantic getaway at The Mulia: 

Love is better at the beach 


If there is a paradise on earth for the romantics, it has been found at the award-winning The Mulia - Nusa Dua, Bali. 
Couples will be treated to the finest champagne and caviar, a private outdoor Jacuzzi, an ultimate self-pampering session 
at Mulia Spa and a dinner for two under the stars at Soleil Mediterranean & Pan-Asian Restaurant 


For more information, please visit www.themulia.com 



Jl. Raya Nusa Dua Selatan, Kawasan Sawangan, Nusa Dua 80363, Bali. Indonesia 
E: reservation@themulia.com www.themulia.com T: (62-361) 3017777 F: (62-361) 3017888 
Australia Office (61) 392216118 Europe Office (31) 641785520 Korea Office (82) 220108829 Singapore Office (65) 62213225 



THE #1 BEACH RESORT IN THE WORLD 
#3 ON TOP 100 HOTELS & RESORTS IN THE WORLD 

Conde ISast Traveler LISA - Readers' Choice Awards (2014) 




CONVERSATION 


Out to Lunch with 

MELINDA GATES 

WHY PHILANTHROPY’S GLOBAL POWERHOUSE IS BOTH IMPATIENT AND OPTIMISTIC 


M elinda Gates, whose phe- 
nomenal work as co- 
founder of the Bill & Me- 
linda Gates Foundation 
has made her one of the world’s most 
admired women, was running a little 
late when she met me for lunch at the 
ABC Kitchen, in downtown Manhattan. 

“Everything O.K.?” I asked her. “fm 
good! Yeah. Sorry. I’m coming from the 
U.N. and the event ran over.” 

Now in its 15th year, the Gates Foun- 
dation— the largest philanthropic organi- 
zation in history— has so far given away 
$33.5 billion, principally to eradicate 
disease and hunger among the world’s 
poor. The foundation has saved millions 
of lives. But Mrs. Gates, the unstoppably 
passionate advocate, also creates the in- 
stant impression of warm, relaxed good 
humor. She possesses not a trace of self- 
importance. “Wow!” she said when the 
waiter brought over a surprise hors d’oeuvre. “It 
looks like wheat toast with squash on top and a 
bit of caramelized onion,” she added, explaining 
the mystery dish for me. (She was correct.) 

“You could work here,” I teased her. 

“I could,” she replied, and then she politely asked for an iced tea, 
please, followed by the salmon salad. “Sounds healthy,” she said. 

A year or so ago, she was in a Masai village outside of Arusha, 
Tanzania, staying with her daughter in a boma — a hut made of dung 
with neither running water nor electricity. Melinda Gates has access 
to presidents, but she’s known to be very active in the field, making 
her personally aware of the myriad challenges in the under-developed 
world. The innovation of mobile money via cell phones is one 
example she offered of how women have now been empowered 
to run their own lives— and male-dominated traditions have been 
transformed— even in the remote, rural areas of Tanzania, Kenya, 
the Philippines, and Bangladesh. “But if we’re going to empower 
women,” she believes, “you must have men be part of the conversa- 
tion. It’s about both.” (The same holds true in the boardrooms and 
workplaces of lingeringly male-chauvinist America.) 

One bold, potentially controversial initiative of hers is the goal to de- 
liver contraceptives to an additional 120 million women in developing 
countries within the next five years. Gates is Catholic. “I kept thinking 
I could find somebody else to advocate for the issue,” she explains. 
“But I need to speak out about what I think is right. I just couldn’t 
turn my back on the women I’ve met and not use my voice.” 

What is her view about parents in America 
who refuse to have their children inoculated 
against measles? She did not equivocate. “It’s ri- 
diculous. We haven’t seen the disease in a long 
time in the U.S., and now it’s come back. You 
know, mothers in Africa walk 10 kilometers in the 
heat with a child and baby on their back because 


they know the difference vaccines make 
for their children.” 

How does she cope when— as hap- 
pens— distraught mothers in the Third 
World say to her, “Take my child home 
with you”? “It’s gut-wrenching. It is 
heartbreaking. It’s heartbreaking for the 
mothers or fathers that they would even 
ask somebody they don’t know to take 
their child. I’m a mother of three.” 

Yet Melinda somehow manages to 
remain optimistic. “Bill and I actually 
call ourselves impatient optimists,” she 
said. (They’ve been married since 1994.) 
They are impatient for the world to get 
better, and optimistic that it will. I put it 
to her that it was nevertheless a stagger- 
ing announcement the Gates Foundation 
made last year that by 2035 there will be 
almost no poor countries left in a world 
exhausted by civil wars and terrorism. 
“Horrific events are happening, but 
what makes the top of the news isn’t always the 
reality on the ground,” she said, responding with 
a blitzkrieg of startling facts: 4 of the 10 fastest- 
growing economies are in Africa; South Korea, 
formerly on a par with low-income African countries, devotes money 
to foreign aid today; and the new entrepreneurism of countries such 
as Tanzania has transformed their economies. Daunting challenges 
remain (in North Korea, Pakistan, parts of Afghanistan), but the 
Gateses’ confident bet is that every country in South America, Asia, 
and Central America (except possibly Haiti) and most countries in 
coastal Africa will become middle-income nations within 20 years. 

What shaped Melinda Gates’s fervent commitment? Raised in 
Dallas, she says a decisive turning point was her Catholic school- 
ing. Helping her prepare her valedictorian speech at Ursuline 
Academy (motto: Servian—' I will serve”), her mom found a quo- 
tation commonly attributed to Ralph Waldo Emerson: “To know 
that even one life has breathed easier because you lived, that is suc- 
cess.” She’s never forgotten it. 

“Do you ever relax?” I asked, at which she burst out laughing. 
“Absolutely!” she replied with a determined air. She’s an extremely 
private woman. But these are a few of her favorite things: kayaking, 
buying handbags, the company of a close circle of friends, her family, 
and, when they’re home, dinner with Bill and a movie. Her favorite 
film? To my astonishment, she happily replied, “My favorite of all 
time is The Sound of Music. ” Last year, her husband, who fortunately 
likes the movie, even threw her a big Sound of Music party for her 
50th birthday. “The women were all in dirndls 
and the men in lederhosen. It was a ton of fun!” 

And so I was left with the endearing image 
of the two billionaire philanthropists, impatient 
optimists both, in their high-tech mansion over- 
looking Lake Washington, in Seattle, gamely 
dancing the grand Austrian waltz together. □ 



“I NEED 

TO SPEAK OUT.” 


100 VANITY FAIR www.vanityfair.com 


PHOTOGRAPH BY PLATON 


OCTOBER 2015 




V 


Daily posts 
Exclusive columns 
Over 900 gift ideas 
Plus 150 issues of the magazine 







SWEET THAMES 


Nine Elms on the South Bank is poised to beeome a dynamic district with a 
thriving new development, Embassy Gardens, at its heart. But what will 
give this stretch of the river its soul? We take in some views 

PHOTOGRAPHS BY CHRISTOPHER HUNT. WORDS BY ANNA BLOMEFIELD 


X" "W" V T e photographed 
• % M / bricks in the old 

% / % / Meatpacking District 
%/ \J in New York to try 

▼ T and get the right 

colours,” says Sean Mulryan, gesturing to the 
facades around us at Embassy Gardens. 
“They match up. The textures, the shades... 1 
wanted to create an environment with a 
distinctive character.” Mulryan’s enthusiasm 
for materials comes as no surprise. The 
chairman and group chief executive of 
property developer Ballymore started out as 
a stonemason, and has never lost his 
appreciation for the craft of building, nor his 
love of detail. 

The Meatpacking District is an apt point 
of reference. For one thing, an American 
echo will fall on glad ears in the environs of 
the new US Embassy, which will relocate to 
Embassy Gardens in 2017 and mark the 
establishment of a diplomatic quarter on 
this stretch of the river. For another, that 
area of Manhattan, which 20 years ago was a 
post-industrial no-man’s land, is now a 
destination with a thriving street scene, 
public spaces, galleries and restaurants. And 
this is the vision that Mulryan has for 
Embassy Gardens, too. 

Ballymore has a history of engaging 
thoughtfully with the conundrum of urban 
regeneration across its several landmark 
projects in the capital. Next up, on Leamou th 
Peninsula, nine miles east of Embassy 
Gardens and overlooking the 02 and Canary 
Wharf, is London City Island, where 
Ballymore is building 1,600 residential units 
and a mix of shops, restaurants, cafes and 
public spaces between now and 2018. 
Mulryan plans to turn developments like 
this not only into places where people live, 
but that people come and visit What will 
make this a reality? The answer, he says, is 
creativity. "Everything will be culturally-led, 
art-led, design-led,” he says. “That is what 
we focus on.” 

“Placemaking is important, and having a 
cultural anchor helps create a destination,” 
says Justin Bickle, chairman of the English 
National Ballet, which in 2018 will be 
reolocating its headquarters from west 
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Scan Mulryan, 
chairman and group 
chief executive of 
Ballymore Group, 
enjoys the view of the 
Thames from his 
Embassy Gardens 
development 






London to a state-of-the-art prominent new 
building at London City Island that will 
provide that anchor. But the benefit flows 
both ways, as Bickle points out “With the 
decline in state funding for the arts, there’s a 
move in the UK to a US-style cultural 
landscape: private partnerships, private 
philanthropy collaborations between art 
and commerce. It provides opportunities for 
the art and cultural establishments to grow 
without relying on state support. The ques- 
tion is what you do with it and how you 
embed it in the local community. It’s 
important,” Bickle continues, “given the 
economics of that area [Newham and Tower 
Hamlets], that this doesn’t become a 
property development where people live in 
walled communities.” Consequently, the 
Ballet, through its dynamic artistic director 
Tamara Rojo, is heavily involved in education 
and community work, through both its 
Ballet School and a number of structured 
outreach programmes. “It’s a halo effect” 
says Bickle. “Once you're known for artistic 
differentiation, it draws people in.” 


A s at London City Island, Mulryan 
has accorded art the highest priority 
at Embassy Gardens. Here, though, 
the emphasis is a little different: he 
asked former Royal Academy director Sir 
Norman Rosenthal to curate a series of high- 
profile sculptures by young British artists, 
to add vitality and make this a public art 
destination. “When I was asked to contribute 
towards the ‘artification’, if you like, of 
this new development, I was very happy to do 
so,” says Sir Norman. "I’m glad that 
Ballymore are engaging with the cultural 
sphere in this way at this very high level.” 
Was it important that the pieces he chose— 
the first three of which will be unveiled 
during Frieze Art Week— should be a talking 
point— controversial, even? This is, after all, 
the man who curated the most talked-about 
exhibition in recent memory: Sensation. 
“No,” he says, “but I think every sculpture 
should make people think and reflect— and 
should be a memorable image. I hope these 
sculptures will contribute to the organic 
feeling of this place." 


"It’s great that London is investing in itself 
again,” muses Sir Terry Farrell, who master- 
planned Embassy Gardens. “1 was bom just 
before the Second World War, when London 
was last this size. I’ve experienced a lifetime of 
London declining. Now, between Battersea 
Park and Tower Bridge, the South Bank is 
becoming London’s third city— to rival the 
City of London and Westminster.” Here, some 
of the few remaining large sites in the city are 
being transformed. Asked if it’s more 
important for such a development to be symp- 
athetic or architecturally groundbreaking, 
Farrell replies, “1 don’t think it’s a choice. The 
whole city needs nurturing, careful conserv- 
ation. But there are big areas that are post- 
industrial. The terraced houses of London are 
wonderful... But I like juxtaposition." 
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P erhaps the most interesting point 
in the genesis of this new space 
lies at the intersection of the various 
contributions that have shaped it Stage- 
managing them is a complex process- 
something Vicky Featherstone, the artistic 
director of new-writing hothouse the 
Royal Court Theatre-Embassy Gardens' 
neighbour on the river’s opposite bank— 
knows a thing or two about. She’s also an 
experienced community ambassador. "The 
Royal Court is all about different voices” 
she says. “From 1956 [when Look Back in 
Anger was first staged there], this was the 
place where different voices, with different 
accents and different stories, were being put 
on stage. It’s about opportunity, really. It’s 
very important that communities find 


creative ways to tell their own stories." 
To this end, since her appointment in 
2013, Featherstone has actively fostered 
the notion of a “theatre without walls”, 
engaging in outreach projects in schools, and 
in deprived estates in Pimlico and 
Tottenham. “The benefit of that sense of 
cultural identity, of having your voice heard, 
is incredible," she says. Bickle concurs: 
“Ballet— art— is all about humanity. You can 
see yourself in the art irrespective of creed, 
age, or nationality.” The Royal Court has 
a beloved home in its 1860 building on 
Sloane Square. But, cautions Featherstone, 
“we always have to be bigger than our 
building. I think that if we ever start to think 
that we are the building itself, then the ideas 
will become smaller.” 


There are no small ideas behind 
Embassy Gardens. Time will tell how 
successful it is at achieving its devoutly 
wished sense of place. But Sean Mulryan has 
been insistent from the outset that if it is to 
achieve an organic feel, the vision behind it 
has to be collective. The creative partnership 
will continue to be involved long after the 
final lease is signed, with ongoing care, 
maintenance and curation. When I ask 
Mulryan whether he feels a strong sense of 
responsibility for what he has created, his 
answer is simple. “I care very much,” he says 
quietly. “1 wouldn’t be working this hard if I 
didn’t. 1 want the places 1 create to leave a 
positive legacy. To stand the test of time." □ 


www.ballymoregroup.com 
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BABIES ON BOARD? 

Do Millennials 
require more care 
and feeding in 
the workplace than 
previous 
generations? 


JAMES WOLCOTT 


9 


THE #ME! 
GENERATION 

Born into a demographic bulge between 1982 and 
2004, the Millennials are a bunch of entitled 
divas permanently glued to their screens— and their 
parents’ basements. That’s the stereotype, 
anyway. But what if they’re the generation that is 
finally getting real? 


illen- 

nials— who are they, why are they here, what 
do they want, and when will they get a move 
on? Numbering in the tens of millions in the 
United States and the billions worldwide, a de- 
mographic bulge whose birth years are loosely 
defined as extending from 1982 to 2004, Mil- 
lennials, Generation Y, Gen M’ers, Genera- 
tion Next, or Millies— as I prefer to call them, 
for the sake of catchiness— inspire an animos- 
ity, suspicion, and wary prejudice usually 
reserved for misunderstood, aberrant minori- 
ties, such as the original X-Men. The first gen- 
eration of digital natives and Facebook fiends, 
Millies possess the biological attributes of 
other Earth dwellers but appear to represent 
an evolutionary hop into a future that seems 
stuck in traffic. Ready to take on a world that 
isn’t making room for them, they’re thwarted, 
slowly, awkwardly, fitfully integrat- 
ing into adult society and doing 
a remarkable job of getting on 
everybody’s nerves. They walk 
among us, though most of 
them don’t appear to mind 
where they’re going, their 
eyes and forefinger scrolling 
down ghostly screens as they 
maintain constant textual linkage 
with fellow mutants and finesse their 
flat affect. They work among us, although if 
the testimonies of executives, middle manage- 
ment, and Human Resources can be credited, 
Millies require a constant drizzle of compli- 
ments and acknowledgments— strokings and 
pokings— to remain motivated or at least stop 
fidgeting. Whatever Millies do or consume, 
they want to feel special, because so many of 
them have been treated as special all of their 
lives. This perception is at the hard nub of the 
resentment against their generation— the no- 
tion that they’re a spoiled, entitled legion of 
precious snowflakes who expect prizes just for 
showing up, pout when they’re insufficiently 
petted, and never go anywhere without slath- 
ering on creamy layers of self-esteem. 

Is this group caricature anywhere close to 
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fair, or a more virulent strain of traditional 
intergenerational bigotry? “I see something 
nasty in the getoffmylawnism that we get to- 
day that I don’t really remember previous- 
ly,” the blogger Duncan Black noted at Es- 
chaton. “I see a lot of hatred of the youngs. 
It’s troubling and weird.” Washington Post 
Wonkblog contributor Christopher In- 
graham also sees a whole lot of hatin’ goin’ 
on, but believes it’s for the wrong reasons. 
Forget “the derisive talk of selfies and self- 
ishness and Snapchat,” Ingraham wrote. “If 


als are developing a reputation as workplace 
divas who need more handholding and who 
will holt from jobs at the drop of a hat. 

—Kim Peterson, CBS Moneywatch, 
December 10, 2014. 

A s a veteran contributor to Vanity Fair, 
I am unfazed by such talk of divas. 
Pull up to the campfire some night 
and I will relate thrilling tales of Divas I Have 
Known, or at least heard about over lunch. 
I suspect Millennials are minor-leaguers by 


MILLIES WANT 
TO FEEL SPECIAL, 

BECAUSE SO MANY OF THEM 
HAVE BEEN TBEATED AS 
SPECIAL ALL OF THEIB LIVES. 


you do want to hate on millennials, at least do 
them the credit of hating them for the right 
reasons he advises, helpfully coming up 
with five biggies, based upon recent polling. 
( 1 ) Millennials are the most unpatriotic gen- 
eration, a disgrace to everything John Wayne 
growled for. (The upside to this, though neo- 
cons will not see it as such, is that Millies 
“are also far less supportive of the use of 
military force and may have internalized a 
permanent case of ‘Iraq Aversion,’ ” accord- 
ing to a Cato Institute white paper called 
“Millennials and U.S. Foreign Policy.”) (2) 
For all their multi-culti airs, Millies are as rac- 
ist in their attitudes as older coots. (3) They 
are the most clueless, duh generation when it 
comes to the news. (4) They’re the leading 
vaccine skeptics, “seven times as likely as se- 
niors to believe in the unequivocally discred- 
ited link between vaccines and autism.” (5) 
They are queasy about free speech and ex- 
pression, though I don't consider the survey 
Ingraham cites on publishing Muhammad 
cartoons a convincing example. A better cita- 
tion might have been the wave of "trigger 
warnings,” safe places, “micro-aggressions,” 
and virtuoso claims of victim status that are 
turning so many universities into high-rent 
nurseries. It is such coddling and cocooning 
of educated Millennials within a comfort 
zone patrolled by helicopter parents and their 
proxies that provoked the novelist and screen- 
writer Bret Easton Ellis to diaper-pin them as 
the hypersensitive “Generation Wuss.” The 
little wussies are fickle, too. 

Many corporate executives are making no 
effort to attract workers under age 35, a new 
survey [conducted by Duke University and 
CFO magazine] says. One reason: Millenni- 


comparison, but I’m spared the friction of 
finding out firsthand. In fact I feel I bring 
a cool impartiality to the topic, since I am 
not a marketer, manager, teacher, or, sigh 
of relief, parent; I don’t have to put up with 
Millennials, nor they with me, on a routine, 
close-quarter basis; and, as a good liberal 
of the Larry David school, I strive to avoid 
facile generalizing, following a policy of judg- 
ing people not based on their birth cohort 
but strictly as individual interfaces, each with 
something unique and/or annoying to offer. 
If I am favorably inclined toward the Millies, 
it’s because the shining young exemplars I 
have come into contact with tend to be recent 
college graduates interested in arts journalism 
and criticism— smart, avid, outgoing, energet- 
ic, smooth, and almost opaline they are, dis- 
playing far better manners than many of the 
crocks I run into at the ballet or theater. With 
their dynamically designed resumes, busi- 
ness cards, and follow-up notes, these cadets 
are far more entrepreneurial and savvy than 
I was at their age. They have to be— they’re 
facing far greater odds, far fewer entry points 
to advance beyond magazine and cable-news 
internship, if they’re lucky enough to land 
even that. The multi-tiered print world that 
racketed and teemed when I arrived has been 
deforested and arts journalism largely vapor- 
ized; the post-dot-com-boom avalanche of 
Internet riches hasn’t flowed to creatives, but 
to Atlas Shrugged Silicon Valley app innova- 
tors, content funnels, and platform owners— 
“into the pockets of Digital Monopolists and 
Digital Thieves,” as Jonathan Taplin, the 
director of the U.S.C. Annenberg Innova- 
tion Lab, put it in an open letter to Millen- 
nials titled “Sleeping Through a Revolution,” 
which appeared online at Medium. Over the 


last two decades artists, writers, musicians, 
filmmakers, critics, and performers have seen 
their livelihoods devastated by the piracy and 
streaming-content penury of the Internet, 
but it’s not as if the carnage were limited to 
the infotainment sphere. Taplin: “My feeling 
is that media is just the canary in the coal 
mine, and that in the next 20 years, millions 
of the jobs you [Millennials] are training for 
might be automated.” 

Oh, great, now they’ll never move out of 
the basement, goes up a mighty groan from 
moms and dads across the land. All that col- 
lege tuition and private tutoring to produce 
a sunken Atlantis of subterranean board- 
ers. “Stop talking about basements,” snaps 
Derek Thompson at The Atlantic. It’s base 
salary we should be concerned about. Mil- 
lies got no money. In a post titled “How to 
Freak Out About Millennials in a Statistically 
Responsible Maimer,” Thompson points out 
that in the post-2008 Great Recession "the 
number of young adults making less than 
$25,000 has increased by six million; the 
number of young adults making more than 
$25,000 has declined by almost two million.” 
With disproportionate benefits going to se- 
niors who are hanging around longer just so 
they can watch Fox News, affordable home 
formation is out of the cards for millions of 
Millies, despite their college diplomas and 
place in the on-deck circle. “More years of 
school + more student debt + lower starting 
salaries + a nervous housing market + stricter 
rules for new home-buyers = no new home- 
buyers.” This lid on upward mobility creates 
a pressure to pursue validation and an illu- 
sion of progress and productivity within the 
hamster wheels of social media. 

“Anxiety and neediness are the defining as- 
pects of Generation Wuss,” Ellis wrote, “and 
when you don’t have the cushion of rising 
through the world economically then what do 
you rely on? Well, your social media presence: 
maintaining it, keeping the 
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brand in play, striving to 
be liked, to be liked, to be 
liked. And this creates its 
own kind of ceaseless anx- wolcott. 

iety.” The only real anti- 
dote to anxiety is action, and the only way out 
is up, as exemplified by Bree Newsome when 
she scaled the 30-foot flagpole at the South 
Carolina statehouse and took down the Con- 
federate battle flag, a Spider-Woman feat that 
earned her the handle "Millennial freedom 
fighter.” Everyone talks about seizing the day, 
but when someone actually goes out and does 
it, the unaccustomed world reels back and 
says, Wow. In one defiant moment, Newsome 
exposed political theater in this country, espe- 
cially in the South, as a sclerotic, scarecrow 
con game. We may need Millennials to re- 
mind us what we should have remembered 
from the 60s, that social change comes only 
once you stop playing charades. □ 
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CITY BY THE FROTH 

In the U.S. alone, 
nearly 100 
tech start-ups are 
urrently considere 

) 


unicorns. 



RAIN CLOUDS 


With the tech industry awash in cash and unicorns— 
start-ups valued at $1 billion or more— Silicon 
Valley can’t escape the question: Is it in another bubble? 



By NICK BILTON 


ne Thursday morning in early June, the 
ballroom of the Rosewood Sand Hill ho- 
tel, in Menlo Park, was closed for a pri- 
vate presentation. The grand banquet hall 
appeared worthy of the sprawling resort’s 
five-star designation: ornate chandeliers 
hung from the ceiling; silk panels with a 
silver stenciled design covered the walls. 
Behind a stage in the 2,800-square-foot 
room, a large sign bore the name of An- 
dreessen Horowitz, one of Silicon Valley’s 
most revered venture-capital firms. 


As breakfast and coffee were offered, 
the company’s partners mingled with the 
men and women who endow their $1.5 bil- 
lion fund. The investors were dressed invari- 
ably in business casual, with the top button 
of their dress shirts noticeably undone. (A 
mere handful of men stood out in a suit and 
tie.) Off in the distance, you could make out 
the faint purr of Bentleys and Teslas ferrying 
along Sand Hill Road, depositing the Val- 
ley’s other top V.C.’s at their respective of- 
fices— Greylock Partners, Draper Fisher Jur- 
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vetson, and Sequoia Capital, to name just a 
few— for another day of meetings with found- 
ers, reviewing the decks of new start-ups, and 
searching for the next can’t-miss company. 

After some chitchat (Mitt Romney had 
addressed the group the previous night), 
Scott Kupor, a managing partner, took the 
stage to tell the assembled investors what was 
going on with their money. A16z, as the firm 
is commonly known in the Valley, had invest- 
ed hundreds of millions of dollars in some 
of the industry’s biggest companies— Insta- 


tors looked on, some partners in the Rose- 
wood ballroom laughed awkwardly. Others 
did not seem so amused. 

Kim Jong Un vs. Hitler 

W hile the rest of the country has 
spent the past year debating 
gay marriage, policing tactics, 
Obamacare, and Deflate-gate, the inescap- 
able topic of discussion in Silicon Valley 
is whether we are in a technology bubble. 
Marc Andreessen, the co-founder of his 


“ARGUING WE AREN’T IN A RURRLE 
RECAUSE IT’S NOT AS RAD AS 1999 IS LIKE 
SAYING THAT KIM JONGUN IS 

FINE BECAUSE HE’S NOT 
AS BAD AS HITLER.” 


gram, Facebook, Box, Twitter, and Oculus 
VR— along with a number of upstarts, such 
as Instacart, a grocery-delivery business that 
had been recently valued at about $2 billion. 
After the guests found their seats, Kupor be- 
gan moving through a series of slides depict- 
ing the past and present of the tech sector, 
using data that would help inform the firm’s 
investments in the future. Each set of num- 
bers had been meticulously researched and 
culled from sources that included Capital 
IQ, Bloomberg, and the National Venture 
Capital Association. 

Yet the presentation, which adhered to 
al6z’s gray-and-deep-orange palette, seemed 
to have an ulterior motive. Kupor, his hair 
neatly parted, was eager to assuage any worry 
about the existence of a tech bubble. While 
he conceded that there were some eerie simi- 
larities with the infamous dot-com bubble of 
1999— such as the preponderance of so-called 
unicorns, or tech start-ups valued at $ 1 billion 
and upward— Kupor confidently buoyed his 
audience with slides that read, “It’s different 
this time,’’ and charts highlighting the de- 
crease in tech I.EO.’s, the metric that eventu- 
ally pierced the froth in March of 2000. Back 
then, a company went public almost every 
single day; now it was down to about once 
per week. This time around, he noted, the 
money was flowing backward. Rather than 
entering a company’s coffers in the public 
markets, it was making its way to start-ups in 
late-stage investments. There was little, he sug- 
gested, to worry about. 

And then, toward the end of his reassur- 
ing soliloquy, the Andreessen horowitz 
sign fell from the wall and landed on the 
floor with an ominous thud. As the inves- 
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eponymous venture firm, is perhaps the lead- 
ing advocate against the bubble chatter. On 
his Twitter feed, he has referenced the word 
“bubble” more than 300 times, repeatedly 
mocking or refuting anyone on his radar who 
even hints at such a possibility. One of his ar- 
guments, as the slides in the Rosewood ball- 
room suggested, is the exponential growth of 
mobile phones, which have fundamentally 
changed the way we buy and sell virtually ev- 
erything, from groceries to taxi-like services, 
and created unprecedented disruption. Also, 
in contrast to the days of the dot-com boom, 
many tech companies are creating revenue- 
in some instances, lots of it. 

Andreessen’s points are all valid, but the 
bubble chatter is still impossible to quell, in 
part, because the signs are increasingly ubiq- 
uitous. When I moved to the Bay Area to 
cover the tech industry for The New York 
Times, in the summer of 2011, the Valley was 
still reeling from the bursting of the last bub- 
ble, which led to more than $6 trillion in 
losses, and sent the NASDAQ on a downward 
spiral similar to the Dow’s amid the Wall 
Street crash of 1929. In 2000, some start-up 
C.E.O.’s lost millions of dollars in a matter of 
hours. Others saw their entire net worth fall 
to zero in months. People vanished; commut- 
ing times were sawed in half; private invest- 
ment ossified. At the time I arrived, Linkedln 
was the only publicly traded social-media 
company. A little-known upstart with a 
catchy name, Uber, had just raised a seem- 
ingly staggering amount ($ 11 million) in ven- 
ture capital. Postmates, Tinder, Instacart, 
Lyft, and Slack didn’t exist. Silicon Valley was 
an actual place, not an HBO show. 

But within months I noticed that private 


money was returning and a cavalcade of 
start-ups were reshaping the city in their 
image. Engineers from companies I hadn’t 
yet heard of began showing up at open 
houses with checks written out to cover 
rent for the first few months (a recruiting 
perk, I later learned). I attended a jungle- 
themed Halloween extravaganza featuring 
acrobats, a 600-pound tiger, and other 
wild animals in order to bolster photo mo- 
ments that people were posting on a hot 
new start-up, Instagram. Meanwhile, I was 
pitched countless apps to find a parking 
space, or messaging services to tell some- 
one that you are running late. The founders 
told me their companies were worth tens of 
millions of dollars. When I asked for their 
logic, they looked at me as though I were 
the crazy one. Shortly after the Facebook 
I.P.O., I learned about a secret group 
within the social-network company called 
“T.N.R. 250”; it was an abbreviation of 
“The Nouveau Riche 250,” comprising 
Facebook’s first 250 employees, many of 
whom had become multi-millionaires. The 
members of T.N.R. 250 privately discussed 
things they wanted to buy with their wind- 
fall, including boats, planes, Banksy por- 
traits, and even tropical islands. 

Whenever I even suggested the word 
“bubble” in my reporting, I became a punch- 
ing bag. After I scrutinized the ethics (and 
preposterous valuation) of Path, an ill-fated 
social network, Michael Arrington, once a 
nexus of power in Silicon Valley who had in- 
vested in the start-up, called me a “pit bull” 
and said I wasn’t a very noble person. But 
lately the worries have spread. There are now 
fast approaching 100 unicorns based in the 
U.S. alone, and counting. The NASDAQ re- 
cently closed at an all-time high, surpassing a 
record set right before the dot-com crash in 
2000. The Shiller P/E ratio, a measure of the 
ratio of price to earnings, has a number of 
investors worrying, with The Wall Street Jour- 
nal noting that it shows stocks are “frothy.” 

L ately, in fact, even some of the most 
aggressive V.C.’s have cowered. Not 
long after the Andreessen Horowitz 
presentation, Roger McNamee, co-founder 
of the private-equity firm Elevation Part- 
ners, told CNBC, “We are going to have a 
correction one of these days.” Bill Gurley, 
a partner at Benchmark Capital and An- 
dreessen’s nemesis (“my Newman,” as he 
recently put it, referring to the Seinfeld char- 
acter), echoed this sentiment on Twitter, 
venture capitalists' preferred platform of 
communication. (Many are staked in it.) 
“Arguing we aren’t in a bubble because it’s 
not as bad as 1999,” Gurley tweeted, “is like 
saying that Kim Jong-un is fine because he’s 
not as bad as Hitler.” (Gurley declined to 
comment for this story.) 

But the best way to understand the cur- 
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rent situation in Silicon Valley is to recall 
the last bubble. Mark Cuban, who sold 
his Broadcast.com for $5.7 billion several 
months before the dot-com bubble burst, 
told me that there is no question whatsoever 
that we are in the midst of another one. And 
as with the last one, there is no question that 
a lot of people will be devastated when it 
pops. “The biggest of all losers will be any- 
one who has borrowed money to invest in 
private companies,” he told me. “You were 
stupid. You blew it. You lost. That simple.” 

“This Is Hubris” 

P erhaps the clearest way to observe 
the tech industry is through its archi- 
tecture. When the 1-280 deposits you 
into San Francisco, the view is like no other 
in America. To the left, waves of thick fog 
roll slowly off Twin Peaks. To the right, doz- 
ens of massive container ships sit like specks 
on the bay. If you drive farther into the city, 
toward gilded Nob Hill, the area that once 
belonged to the robber barons— the city’s 
original entrepreneurs— is now filled with up- 
scale boutique hotels. But as you enter the city 
itself, every corner of the sky appears the 
same: spikes of lanky cranes protrude hun- 
dreds of feet into the air, their fishing lines 
plucking concrete and steel from street level, 
stacking these beams atop one another. 

San Francisco, a city that zones about 
half of its land for residential use, is on track 
to increase its office space by 15 percent, 
with a majority of it presumably allocated 
for tech start-ups. Travel about 50 miles 
south to Cupertino and you will see the 
site of Apple’s new gargantuan glass head- 
quarters, “the Spaceship,” designed by Sir 
Norman Foster, which will span 2.8 million 
square feet and house more than 12,000 em- 


ployees. And then there’s the new, recently 
occupied Facebook building, designed by 
Frank Gehry, with its rooftop park and 
what it claims is the largest open floor plan 
in the world. Google is currently planning its 
own updated campus— this one designed by 
Bjarke Ingels and Thomas Heatherwick— 
that will include an army of small crane ro- 
bots, known as “crabots,” which can move 
office walls, floors, and ceilings and trans- 
form the spaces in mere hours. 

Yet there may be no greater monument to 
what’s going on in the Valley than the 1,070- 
foot edifice under construction at 415 Mis- 
sion Street. The new, glassy Salesforce Tower 
is slated to soon become the tallest building 
in San Francisco, rising more than 200 feet 
above the Transamerica Pyramid. And that 
may be a big problem. Vikram Manshara- 
mani, a Yale lecturer and author of the book 
Boombustology, has argued that virtually ev- 
ery great bubble bursting has been preceded 
by an attempt to build the tallest buildings. 
Forty Wall Street, the Chrysler Building, 
and the Empire State Building were under 
construction during the onset of the Great 
Depression. The Petronas Towers, in Kuala 
Lumpur, were completed in time to inaugu- 
rate the Asian economic crisis. The Taipei 
101 tower, once the tallest building in the 
world, laid its foundation right at the height 
of the dot-com boom. 

Some of these buildings, which were 
erected through money obtained partly from 
bubble-gotten gains, rode on the assumption 
that the markets would continue to rise and 
there would be enough tenants to fill their 
floors. This trend has historically been true 
in other industries, too. An inflated art mar- 
ket, according to Mansharamani, is another 
troubling indicator of overconfidence. (Last 


May, Christie’s, Sotheby’s, and Phillips broke 
records by selling a total of $2.7 billion of art 
in a week and a half.) There’s also a preco- 
cious indicator some economists refer to as 
the Prostitute Bubble, where the filles de joie 
flock to increasingly frothy markets. (While 
it’s difficult to substantiate this theory, 
several bars in the city are well known for 
this kind of deal-making.) “I think we are 
absolutely in a condition that you would 
qualify as bubbly by any stretch of the imagi- 
nation,” Mansharamani told me. “This is 
hubris, chest-bumping behavior: Bigger. Bet- 
ter. Wider. Me.” 

I n more quotidian ways, the mania that 
presided over 1999 is also back. During 
2013, high-tech workers up and down 
the peninsula were reportedly paid nearly 
$196,000 a year, on average, and some made 
several million dollars in stock. Other pro- 
grammers have their own agents, much like 
Hollywood stars. Some interns have been 
paid more than $7,000 a month, which adds 
up to about $84,000 a year. (The median 
household income in the United States is 
around $53,000.) Snapchat has offered Stan- 
ford undergrads as much as $500,000 a year 
to work for the company. Jana Rich, founder 
of Rich Talent Group, a well-regarded tech 
recruiting firm, told me that she hasn’t seen 
such bidding wars since the late 90s. “I’ve 
seen two of these life cycles, where things are 
going fabulously well,” she said. “Then we 
have the bust. We are now, in my opinion, at 
the height of the demand curve.” 

Other tech recruiters noted that every 
little detail of the hiring process is again 
up for negotiation, just as it was in 1999, 
with an increased emphasis on extravagant 
stock-option packages that could ultimately 
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COMPANY 


Pets.com 

Kozmo.com 

! 1 

Webvan.com 

TheGlobe.com 

Flooz.com 

SERVICE 

Delivered kitty litter 
and dog food 

right to your door. 

Offered 

one-hour delivery 

of snack food 
and DVDs. 

Like Kozmo, 

but for groceries. 

A prehistoric 
social network that 
connected users 
across the globe. 

Created an 
online currency 

for the budding 
e- marketplace. 

INITIAL 

PROMISE 

Raised $110 million 
from investors; 

introduced the world 
to a chatterbox 
sock puppet. 

< 

Raised more than 
$250 million in 

funding, including 
investments from 
Starbucks and Amazon. 

Placed a billion- 
do 1 la r order to 

build distribution and 
delivery warehouses. 

On the day of its 
I.P.O. , the stock 
increased by as much 

as 978 percent. 

Raised more than 

$35 million from 
investors. 

INEVITABLE 

SELF- 

IMMOLATION 

Went from I.P.O. 
to out of business 

in fewer than 

300 days. 

Liquidated in 

2001, costing 1,100 
people their jobs. 

See above. 

i 

At the height of the 
bubble, one founder 
said, "I'm ready to live a 

disgusting, frivolous life." 

Spent much of that 

on TV ads starring 
Whoopi Goldberg. 
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LETTER FROM SILICON VALLEY 


yield several million dollars. This era also 
brings the allure of all manner of gourmet 
cafeterias, exercise rooms, open terraces, 
and unorthodox cubicles. Sometimes the 
demands are prosaic: one recruiter told me 
that an engineer requested closer proximity 
to the free-snack station. Other times, less 
so: a Google executive was reportedly paid 
$100 million not to leave the company for 
a competitor. Google, or its new parent 
company, Alphabet, seems to have enough 
money to throw some of it away. 


This euphoria has created a debauched 
culture that also hearkens back to the last 
bubble. In 1999, thousands of instantly rich 
young people would line the city streets 
and cram into bars and event halls to gorge 
themselves on the endless flow of multicol- 
ored booze and hors d’oeuvres. Every night, 
it seemed, a blowout was being thrown by 
companies like Kozmo— a precursor to Post- 
mates or any of the current errand-running 
sites— that later lost more than $250 million. 
Some parties had acrobats and fire-breathers. 
Others gave away gadgets and clothing. 

Now a recent “Product Hunt” Happy 
Hour, where entrepreneurs network with in- 
vestors, attracted more than 4,000 people, 
according to the Facebook invite page. At an- 
other event, hosts handed out free Apple TV 
set-top boxes as thank-you gifts. A prominent 
Facebook employee’s birthday party was or- 
chestrated like an elaborate wedding, with 
ice sculptures, chocolatiers, and half a dozen 
women who walked around with card tables 
hanging off their waists so that guests could 
play blackjack while staring at their chests. A 
Google executive’s “40th-and-a-half” birth- 
day party had elaborate acrobatics. In recent 
years, Burning Man, the annual art-and-music 
festival in the Nevada desert, has started to 
swell with venture capitalists and employees 
from Google, Twitter, Uber, Facebook, Drop- 
box, and Airbnb. (In 2012, Mark Zucker- 
berg flew in for a day on a helicopter.) These 
newly minted rich have eschewed the paltry 
sleeping conditions for private camps on what 
has become known as “Billionaires’ Row,” 
where some spend the night in custom-built 
yurts with their own power generators and 
air-conditioning. The most luxurious camps 


can come with teams of “Sherpas,” waiting 
on tech elite at a three-to-one ratio. 

On any given night a dozen venture firms 
will host V.I.E dinners at the city’s five-star 
restaurants, or on its own Billionaires’ Row, 
for designers, chief technology officers, or 
young entrepreneurs to meet and mingle. 
Some of these dinners even have the prom- 
ise that a second-tier celebrity, who is now 
involved in a start-up, might show up. More 
elaborate affairs involve weekend trips to 
Richard Branson’s Necker Island or the Four 


Seasons in Punta Mita, Mexico, or even a 
pub crawl through Dublin with Bono. All of 
this exuberance is magnetizing the same dias- 
pora of Wall Street bankers, models, college 
dropouts, and anyone else with a start-up idea 
who came to Silicon Valley in the mid-90s. 
“'Ybu know there’s a bubble,” the saying goes, 
“when the pretty people show up.” 

The Domino’s Economy 

E ngineers and venture capitalists insist 
that things are different now. In the 
past, they’ve suggested, people were 
just trying to get filthy rich. Now they are 
trying to “make the world a better place.” 
They are quite emphatic about it, too. Last 
year, Fortune reported that one of Airbnb ’s 
executives said that he would love to see the 
company win the Nobel Peace Prize. 

Indeed, there are many technologies that 
are genuinely changing the world— compa- 
nies that aim to take people into space, or 
eradicate senseless traffic fatalities, or help 
people in developing countries by connect- 
ing them to the Internet. That shiny rectangle 
in your hand— the one that you are prob- 
ably reading this story on— has unequivo- 
cally changed our lives in remarkable ways. 
Hashtags about racism, rape, police brutality, 
and inequality have offered a potent voice to 
those who were previously ignored. But the 
farcical line in the fictional Silicon Valley that 
people are “making the world a better place 
through minimal message-oriented transport 
layers” couldn't be more true in the real one. 
All across the Valley, the majority of big start- 
ups are actually glorified distribution compa- 
nies that are trying, in some sense, to copy 
what Domino’s Pizza mastered in the 1980s 


when it delivered a hot pie to your door in 
30 minutes or less. Uber, Lyft, Sidecar, Luxe, 
Amazon Fresh, Google Express, TaskRabbit, 
Postmates, Instacart, SpoonRocket, Caviar, 
DoorDash, Munchery, Sprig, Washio, and 
Shyp, among others, are really just using 
algorithms to deliver things, or services, to 
places as quickly as possible. Or maybe it’s 
simpler than that. As one technologist over- 
heard and posted on Twitter, “SF tech cul- 
ture is focused on solving one problem: What 
is my mother no longer doing for me?” 

This, perhaps, is the greatest similarity to 
what took place during the dot-com bubble, 
when a generation of companies were created 
to do more or less the same things. Webvan, 
the grocery-delivery business, raised $375 
million at its I.P.O., in 1999— and reached 
a market value of as much as $7.9 billion- 
before eventually going bust. Kozmo, which 
initially offered free one-hour delivery, ended 
so abruptly that some employees arrived at 
work only to discover they had five minutes 
to retrieve their belongings and vacate the 
premises. And then there was the parabolic 
Pets.com, which sold kitty litter and dog food 
over the Web and raised $110 million from in- 
vestors before descending from I.PO. to out 
of business in fewer than 300 days. 

Even if this generation of distribution com- 
panies is able to ride the shift from the desk- 
top to mobile— 64 percent of American adults 
now own smartphones— errand running has 
not proved an infallible business model. Koz- 
mo and UrbanFetch lost so much money on 
orders and infrastructure that they ended up 
going kaput. Some more recent start-ups have 
subsidized their deliveries in a race to gain 
new users and grow their audience. Even 
Uber, which is now valued at around $51 bil- 
lion, is reportedly operating at a loss of almost 
half a billion. As one prominent author who 
has written about Wall Street and Silicon Val- 
ley said to me, “How long can these compa- 
nies continue to sell a dollar for 70 cents be- 
fore you rim out of dollars?” 

F or now, they may have a little while 
longer. The Federal Reserve’s deci- 
sion to carry out multiple rounds of 
quantitative easing, in which the central bank 
stimulates the economy by buying securities, 
has flooded the system with cash. (“The whole 
world is awash with money,” says Christopher 
Thomberg, an economist who is best known 
for predicting the 2007 housing collapse.) 
Private-equity firms, not to mention China and 
Russia, now have the ability to help venture 
capitalists fund massive rounds of financing to 
prop up billion-dollar start-ups that have little 
in the way of revenue. Last year the Govern- 
ment of Singapore Investment Corporation led 
a $150 million round of funding for Square, 
the mobile-payments company. Tiger Global 
Management, a New York-based invest- 
ment firm, took part in a $1.5 billion round 
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for Airbnb. Collectively these start-ups have 
helped promote a culture of fomo— or “fear 
of missing out,” in Valley parlance— in which 
few V.C.’s, who have their own investors to an- 
swer to, can afford to ignore the next big thing. 

And this is where it gets particularly murky. 
These are private companies, with private bal- 
ance sheets, and the valuations they ascribe to 
themselves aren’t vetted in the same way by the 
S.E.C. or public markets. These start-ups, in 
other words, can command much higher, and 
at times fabricated, valuations. One successful 
venture capitalist told me that he recently met 
with a unicorn that was seeking a new roimd of 
funding. When he asked the C.E.O. why he 
had valued his company at $ 1 billion, he was 
told, “We need to be worth a billion dollars to 
be able to recruit new engineers. So we decided 
that was our valuation.” 

Another well-known venture capitalist told 
me a related story. When Instacart raised 
$220 million, this past winter, V.C.’s who had 
wanted to get in on the round were allowed to 
look at the company’s prospectus only inside 
a secure office. Investors were asked to refrain 
from using their cell phones at the meeting 
and banned from taking any pictures. The 
company claimed that these measures were 
taken to prevent anything from leaking to the 
press or competitors, but this venture capital- 
ist said it felt suspiciously like the company 
was trying to control how much time inves- 
tors could spend mulling over the company's 
revenues and margins. 

Indeed, contrary to Kupor’s argument at 
the Rosewood, it is this later-stage invest- 
ing— with its shortage of regulation, tremen- 
dous envy, and Schadenfreude— that worries 
many bubble-watchers. “We basically dou- 
bled the number of unicorns in the past 
year and a half,” says Aileen Lee, the found- 
er of Cowboy Ventures, who has herself be- 
come a mythic creature in the Valley after 
coining the term. “But a lot of these are pa- 
per unicorns, so their valuations may not be 
real for a while.” Others, Lee acknowl- 
edged, may never see their balance sheets 
add enough zeros to justify the title. They 
will be given a new sobriquet: “unicorpse.” 

The problem with being a unicorn, indeed, 
is that there aren’t many exit strategies. Either 
you can go public, which is inadvisable with- 
out a lot of revenue, or you can sell, which is 
difficult given the paucity of companies that 
can afford to make such an offer. So, for many, 
the choice becomes fairly simple. You contin- 
ue to raise more and more money, or you die. 

Kaboom! 

T here is, however, one crucial difference 
between what’s going on now and 
what happened 15 years ago. On the 
eve of the dot-com crash, as 1999 rolled into 
2000, few wanted the party to end. Tech 
I.EO.’s had become a daily amusement, often 
doubling, and sometimes growing exponen- 


tially on their first day of trading. (One even 
popped up 978 percent before settling down at 
an unreasonable 606 percent before close.) As 
a result, gas-station attendants, college students, 
bankers, teachers, and retirees were all cashing 
in on these gargantuan returns. People who 
picked the right horse, which seemed like pret- 
ty much any horse, were able to sextuple their 
net worth in a single day— at least on paper. 

Now countless people from all over want 
this to be a bubble and they want it to burst. 
There are the taxi drivers who have lost their 
jobs to Uber; hotel owners who have seen 
their rooms sit vacant as people sleep in Air- 
bnbs; newspapers that are at the mercy of 
Facebook’s algorithms; booksellers and retail- 
ers who have been in an unrelenting war with 
Amazon; the elderly, who can’t keep up; the 
music industry; television producers; and, per- 
haps most of all, San Franciscans, who would 
rejoice in the streets if their rents fell from to- 
tally insane to merely overpriced, or if they 
could get into a decent restaurant on a Mon- 
day night. The bloggers who cover the technol- 
ogy industry would write a thousand jubilant 
think pieces saying “I told you so” to the ven- 
ture capitalists who sneer and scoff when 
anyone comes close to mentioning the word 
“bubble.” As one prominent tech reporter told 
me, “Frankly, wiping that smug look off Marc 
Andreessen’s face— I can’t wait for that.” 

Andreessen declined to speak to me for 
this piece, but his argument against the bub- 
ble is well documented. It is based, in part, on 
the fact that it hasn’t popped yet. (“Where’s the 
kaboom?” notes his Twitter bio. “There was 
supposed to be an earth-shattering kaboom!”) 
But timing these things isn’t easy. As the Brit- 
ish economist John Maynard Keynes is said 


tech companies— Apple, Amazon, Facebook, 
and Google, among them— are indisput- 
ably now part of our social fabric. So per- 
haps this bursting won’t be as big and sud- 
den and cataclysmic as the last one. Instead, 
things could simply slow down like a large 
tractor with a small hole in its tire. Maybe 
the “kaboom” will be a number of smaller, 
quieter pops— more like a correction— set off 
by something seemingly unrelated, whether 
it’s the collapse of Greece’s financial system, 
the fall of the Chinese stock market, or, God 
forbid, the election of Donald Trump. Mean- 
while, according to CB Insights, start-ups 
have died at an average of one per week in 
2015. Many wondered if we were getting the 
first intimation of the kaboom in August, 
when the Dow fell 1,000 points in the initial 
moments of trading hours. 

But in whatever form this pop happens, 
some worry it could be worse than the last 
time. When the dot-com bubble burst, the 
Web was still in its infancy. Now, accord- 
ing to a McKinsey & Co. report, by 2011 
Internet-related consumption and expendi- 
ture exceeded that of agriculture or energy. 
As Noah Smith, the noted financial writer, 
explained in July, the danger is not that 
we’re in a tech bubble but rather that we’re 
in an “everything bubble,” in which any one 
of these events could be the domino that 
makes it all fall down. 

I ronically, whenever the kaboom happens, 
and in whatever form it takes, the people 
who are most protected will be the V.C.’s 
themselves. Most of them learned their lesson 
from the last bubble, and this time around have 
set up deals to ensure that if a company goes 


THIS BURSTING 
COULD BE WORSE. 

TECHNOLOGY WAS IN ITS INFANCY 
IN 1999. NOW IT S A CORNERSTONE 
OF THE GLOBAL ECONOMY. 


to have observed, the market can stay irratio- 
nal longer than you can stay solvent. And call- 
ing these things early is a part of the process. 
Patrick Carlisle, chief market analyst at Para- 
gon Real Estate Group, in San Francisco, has 
studied the great financial collapses over the 
past 30 years and said nothing ever happens 
when you think it will. “People started to talk 
about bubbles in 1998 and ’99, and said it 
can’t go on,” he said. “But it went on for an- 
other two years.” 

The real difference may be that the biggest 


under, or has to sell itself for parts, any leftover 
money will go directly into their coffers— to 
“make them whole,” as the saying goes in the 
Valley, ensuring the investors get back what 
they put in. This doesn’t protect the hundreds 
of thousands of people who now rely on a pay- 
check from the errand-running start-ups or taxi 
disrupters. Nor does it help the mom-and-pop 
businesses that have bought into the hype of 
Zynga, Yelp, or Twitter, and invested their sav- 
ings, which continue to plummet. 

But don’t worry. This time is different. □ 
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HER OWN BEST 
MYSTERY 

Unlike Agatha Christie, Dorothy L. Sayers, and Ngaio Marsh, Josephine Tey 
ignored the rules of golden-age British crime fiction— with 
brilliant results. But 60 years after her death, the greatest mystery 

Tey created still may be herself 


t begins with a body in the 
library. Two hundred pages later, when the po- 
lice have exhausted all lines of inquiry and 
made hee-hawing jackasses of themselves, 
an amateur detective summons the drama- 
tis personae to the same library— they may 
well include an actress, a tennis pro, an em- 
bittered widow, a disinherited younger son, 
and of course a butler— to reveal which of 
them is the killer. 

That is the familiar template for crime fic- 
tion in the golden age, those years between 
the First and Second World Wars, when au- 
thors such as Agatha Christie, Ngaio Marsh, 
and Dorothy L. Sayers earned fortunes by sat- 
isfying an apparently limitless public appetite 
for corpses in English country houses. One 
of Agatha Christie’s Miss Marple novels was 
actually titled The Body in the Library. 

Christie and Sayers were founder-members 
of the Detection Club, a dining society 
formed in London in 1930. Recruits had 
to swear an initiation oath promising that 
their detectives “shall well and truly detect 
the crimes presented to them using those 
wits which it may please you to bestow 
upon them and not placing reliance on nor 
making use of Divine Revelation, Feminine 
Intuition, Mumbo Jumbo, Jiggery-Pokery, 
Coincidence, or Act of God.” A joke, no 
doubt, but this was kidding on the level. 
Like any game, mystery writing had its rules, 
which were codified into “Ten Command- 
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r FULL METTLE JACKETS 1 

A 1960 paperback of 
The Man in the Queue and 
three hardcover first 
editions: The Franchise 
Affair (1948), The Daughter 
of Time (1951), and 

L The Singing Sands 
(1952). 


THE MAN IN 
THE QUEUE 

Josp nhine Tcy; 

mO-imm 

is! 


on intuition, but it im- 
bues Tey’s novels with 
more honesty than 
you’ll find in most of 
her contemporaries: 
which of us does not 
sometimes judge by ap- 
pearances? 


I 


ments” by the British au- 
thor Ronald Knox— who, 
fittingly enough, was also 
a Catholic priest. His pro- 
hibitions included accidental 
discoveries and unaccountable 
hunches, undeclared clues and hith- 
erto unknown poisons. 

“The criminal must be someone men- 
tioned in the early part of the story, but must 
not be anyone whose thoughts the reader has 
been allowed to follow,” Knox decreed. “The 
‘stupid friend’ of the detective, the Watson, 
must not conceal any thoughts which pass 
through his mind; his intelligence must be 
slightly, but very slightly, below that of the av- 
erage reader Twin brothers, and doubles 

generally, must not appear unless we have 
been duly prepared for them.” 

N o wonder Josephine Tey never be- 
longed to the Detection Club. Dur- 
ing her career as a crime novelist- 
front The Man in the Queue ( 1929) to The 
Singing Sands (published posthumously in 
1952)— she broke almost all the command- 
ments. As if willfully guying Monsignor 
Knox, the main character in her novel Brat 
Farrar (1949) was an impostor posing as a 
missing twin to grab an inheritance. 

Her disdain for formulaic fiction is con- 
firmed in the opening chapter of The Daugh- 
ter of Time ( 1951 ). In a hospital recuperating 
from a broken leg, Detective Inspector Alan 
Grant despairs of the books on his bedside 
table, among them a writing-by-numbers 
mystery called The Case of the Missing Tin- 
Opener. “Did no one, any more, no one in all 
this wide world, change their record now and 
then?” he wonders despairingly. 

Was everyone nowadays thirled [enslaved] to 
a formula? Authors today wrote so much to a 
pattern that their public expected it. The public 
talked about “a new Silas Weekley” or “a new 
Lavinia Fitch” exactly as they talked about “a 
new brick” or “a new hairbrush.” They never 
said “a new book by” whoever it might be. 
Their interest was not in the book but in its 
newness. They knew quite well what the book 
would be like. 

Still true today (are you listening, James 


Patterson and Lee Child?), 
but this is not a charge that 
could ever be made against 
Josephine Tey. In The Fran- 
chise Affair (1948) she can’t 
even be bothered to include the 
obligatory murder: all we have is a 
teenage girl who claims that two women kid- 
napped her for no apparent reason, and we 
know ahnost from the outset that she is lying. 

The Daughter of Time exemplifies Tey’s 
delight in subverting the conventions of the 
genre and defying expectations. Giving up 
on his bedside reading, Alan Grant decides 
to spend his convalescence solving one of the 
most notorious crimes in British history: did 
King Richard III really kill the princes in the 
Tower? Grant’s interest is piqued when a visi- 
tor shows him a portrait of the 15th-century 
king. After staring at it for ages— “the slight 
fullness of the lower eyelid, like a child that 
has slept too heavily; the texture of the skin; 
the old-man look in a young face”— he reach- 
es a preliminary verdict. “I can’t remember 
any murderer, either in my own experience, 
or in case-histories, who resembled him.” So 
the bed-ridden sleuthing begins. 

It was William Shakespeare whose depic- 
tion of Richard III as a venomous hunch- 
backed monster damned him for centuries, 
and it was Shakespeare who, in Macbeth, had 
King Duncan say of the duplicitous Thane of 
Cawdor, “There’s no art / To find the mind’s 
construction in the face: / He was a gentle- 
man on whom I built / An absolute trust”— by 
which he meant that no one can discern inner 
character from outward appearances. 

Josephine Tey thought otherwise. “Lucy 
had long prided herself on her analysis of fa- 
cial characteristics, and was beginning nowa- 
days to bet rather heavily on them,” she wrote 
in Miss Pym Disposes (1946). “She had never, 
for instance, come across eyebrows beginning 
low over the nose and ending high up at the 
outer end, without finding that their owner 
had a scheming, conniving, mind.” Even 
chickens weren’t safe from Tey’s stem gaze: 
one of her characters mused on “the concen- 
trated evil of a hen’s face in a closeup.” 

This may seem a bit intense for a whodun- 
it, and almost certainly falls foul of the ban 


am a camera 
might have been Jo- 
sephine Tey’s motto. 
"Oh, for one of those spy 
cameras that one wears as 
a tie pin!” she wrote in a letter to her friend 
Caroline Ramsden, a sculptor and racehorse 
owner, according to Ramsden’s memoir, A 
View’ from Primrose Hill. “When I was in town 
this last time I thought that, apart from a well- 
fitting new suit, there was nothing in the world 
that I wanted. And then I thought that yes, 
there was. I wanted a camera that looked like 
a handbag, or a compact, or something. So 
that one could photograph a person standing 
two feet away and be looking in another di- 
rection altogether while one was doing it I 

am always seeing faces that I want to ‘keep.’ ” 

Tey herself had no desire to be “kept.” Few 
photographs of her exist, and by dividing her 
life into discrete spheres she ensured that no 
one could know her too intimately. (One need 
hardly add that she never married.) To date, 
more than 60 years after her death— uniquely 
among the queens of the golden age— there is 
no biography (although one is due out in the 
fall). Oh, and her name wasn’t Josephine Tey. 
Her literary friends called her Gordon, but 
that wasn’t her name, either. 

Before turning to crime she was the drama- 
tist “Gordon Daviot,” author of Richard of 
Bordeaux, which played to packed houses at 
the New Theatre, in London’s West End. “I 
first met Gordon Daviot in 1932,” the actor 
John Gielgud wrote in 1953, “when I played 
the title role in Richard of Bordeaux. We were 
friends until her death last year— 1952— and yet 
I cannot claim ever to have known her very 

intimately She never spoke to me of her 

youth or her ambitions. It was hard to draw 
her out It was difficult to tell what she real- 

ly felt, since she did not readily give her confi- 
dence, even to her few intimate friends.” 

This much we know. Elizabeth Mac- 
Kintosh, pen name Josephine Tey, was bom 
on July 25, 1896, in Inverness, capital of the 
Scottish Highlands. Her father was recorded 
on the birth certificate as a fmiterer. “Strange 
as it may seem, few of us had ever known the 
real person,” recalled Mairi MacDonald, a 
contemporary at Inverness Royal Academy. 
“We had mbbed shoulders with her in our 
busy streets; admired her pretty home and pic- 
turesque garden— and some had even shared 
schooldays with her— yet no one enjoyed her 
companionship, for Gordon Daviot was, and 
wished to be what she herself temied herself, 
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‘a lone wolf,’ discouraging any attempts at 
fraternisation.” A reluctant pupil, she preferred 
playing tic-tac-toe with a neighbor in class, or 
drawing mustaches and spectacles on portraits 
of the Kings of Scotland, or scampering off 
to a cloakroom “where, upon an old set of 
parallel bars— housed there for no apparent 
reason— she delighted herself and others by 
turning somersaults.” 

The next phase of her life, qualifying as 
a physical-training instructor, provided the 
backdrop for Miss Pym Disposes, set at a 
physical-training college in the English Mid- 
lands. According to most sources, including 
an obituary in the London Times, her teach- 
ing career was curtailed by family obligations. 
After teaching physical training at schools in 
England and Scotland, she returned to In- 
verness to care for her invalid father. It was 
there that she began her career as a writer. 

Nicola Upson, who investigated Tey’s life 
with the intention of writing a biography, 
finds the tale of the invalid father hard to 
credit, given that he was catching prizewin- 
ning salmon into his 80s. “A lot of myths and 
half-truths have been created and repeated 
over the years,” she wrote to me. “Admit- 
tedly, she started one or two of them herself.” 
Tey’s description of a film actress in A Shilling 
for Candles may well have been a self-portrait: 

She wasn’t fond of being interviewed. And 
she used to tell a different story each time. 
When someone pointed out that that wasn’t 
what she had said last time, she said: “But 
that’s so dull! I’ve thought of a much better 
one.” No one ever knew where they were with 
her. Temperament, they called it, of course. 

N icola Upson eventually set aside her 
projected work, deciding that such 
an elusive figure was more suited to 
fiction. Her novel An Expert in Murder, pub- 
lished in 2008, was the first of a series in which 
Josephine Tey herself features as an amateur 
detective. Though the crimes are imaginary, 
the settings are accurate. We see her traveling 
to London to enjoy the success of Richard of 
Bordeaux— or, in another volume, meeting Al- 
fred Hitchcock to discuss his film adaptation 
of her novel A Shilling for Candles. According 
to Upson, “Readers tell me that part of the 
fun of the books is guessing what’s true and 

what isn’t But the bigger picture of her 

that I’ve built up from her letters and from 
talking to people who knew her is reflected 
“ very truthfully throughout the series.” 

| Tey’s great genius, Upson says, is to Gre- 
s’ ate a story which can be read on many levels, 
| and which differs according to its audience— 
£ a trick that Tey played with her life, too, and 
° just as effectively. Elizabeth MacKintosh, 
t Gordon Daviot, and Josephine Tey were dis- 
tinct personae. Even her correspondence has 
< that chameleon quality: a letter from “Gor- 
° don” is quite different in tone from a “Mac” 
E letter or a “Tey” letter. “She kept her life in 


PI 


BOOKS 



TEY FOR TWO 

r Alfred Hitchcock ^ 
directing Mary Clare and 
Clive Baxter in the 1937 
film Young and Innocent; 

right. Sir John Gielgud 
and Gwen Ffrangcon-Davies 
l in the 1933 play Richard 
of Bordeaux. Jk 


dislike,” she wrote to 
Ramsden. “It is a quite 
detached curiosity about 

him What he thinks. 

reads (I suppose he can?), 
says, eats; whether he likes his 
bacon frizzly or flaccid It always hap- 

pens with someone I see casually, like that; 
and once my curiosity is satisfied my interest 
finishes. But until the picture is complete the 
curiosity is devouring.” 


compartments,” says Upson, “and was dif- 
ferent things to different people; private and 
insular in Inverness; carefree and more gre- 
garious in London and on travels abroad.” 

Gregarious only within a small circle, how- 
ever: Mairi MacDonald found Tey’s unwill- 
ingness to meet strangers “almost pathologi- 
cal in its intensity.” Having decided to model 
Brat Farrar’s physical appearance on that 
of a well-known racehorse dealer, she asked 
her friend Caroline Ramsden to find out all 
she could about him. “It isn’t a question of 
wanting to meet him— which I should actively 


played an equally absolute devotion to indo- 
lence. “Next to chocolates, the cinema and 
racing, her favourite pastime was a day in bed, 
lying flat on her back, wide awake,” Caroline 
Ramsden wrote. After one of these epic lie- 
ins, Ramsden asked what she had been think- 
ing about all day. “Nothing— absolutely noth- 
ing, ” Tey replied. “I’ve had a wonderful time.” 

Her death, in February 1952, could hardly 
have been better timed for such a shy and pri- 
vate person, a week after the demise of King 
George VI. “It was typical of her that she 
could slip out of her lives, and her own, at a 
moment when her pass- 
ing was hardly noticed 
by the general public,” 
Ramsden wrote. “The 
whole nation was much 
too busy mourning its 


T he devotion to her craft was absolute. 
While writing a novel she could allow 
no distractions, and it shows. The 
prose is nimble, acute, witty. The texture of 
English interwar life is palpable. Tey’s fictional 
worlds come fully furnished: even minor char- 
acters are never mere ciphers. Her regular 
detective, Alan Grant, has none of the eye- 
catching props— deerstalker hat, waxed mus- 
tache, monocle— that other authors append 
to fictional sleuths in lieu of a third dimension. 
He is dogged, diligent, ready to admit error. 
“By the time coffee had arrived he was no 
nearer a solution,” Tey writes in A Shilling 
for Candles. “He wished he was one of these 
marvelous creatures of super-instinct and 
infallible judgment who adorned the pages 
of detective stories, and not just a hard- 
working, well-meaning, ordinarily intelligent 
Detective Inspector.” 

When Tey’s work was finished, she dis- 


king to pay much attention to the deaths of 
any of his subjects.” John Gielgud read the 
news in his evening paper after coming off- 
stage in a production of The Winter’s Tale. He 
hadn’t even known that she was ill. 

A small party of mourners, including 
Gielgud and the actress Dame Edith Ev- 
ans, gathered at Streatham crematorium in 
South London on a cold, dreary day to say 
their farewells. “We talked to Gordon’s sister, 
whom we were all meeting for the first time,” 
Caroline Ramsden recorded, “and she told 
us that Gordon had only come south from 
Scotland about a fortnight before, when she 
had stayed at her Club in Cavendish Square, 
on her way through London. What she did 
or thought about during that period was her 

own affair, never to be shared with anyone 

All her close friends were within easy reach, 
but she made no contacts— left no messages.” 

Ah, but she did. Read her novels and 
you’ll find them. □ 
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ANDREW 

RDSS 

SORKIN 



D ack in the Industrial Revolution, the original age 
of disruption— when the spinning jenny inspired 
the same kind of wonderment as Google does 
today, and the self-winding clock held the promise 
of SpaceX— a little-known English translator named C. R. 
Prinsep encountered a problem germane to his time. He had 1 
been commissioned to work on a hot book about modern l 

z 

markets by Jean-Raptiste Say, a French economist who had | 


achieved Thomas Piketty-like 
fame amid the Napoleonic 
age. But as Prinsep dutifully 
plowed through the 
manuscript, he found himself 
unable to pinpoint a suitable 
English word to describe 
the new type of worker at the 
heart of his subject’s thesis— 
the do-it-all visionary of the 


day, the one with the temerity 
to guide an idea from 
conception to success; the 
plucky upstart attempting 
to overthrow the old order. 
Or, as he would later write, 
“the master-manufacturer in 
manufacture, the farmer in 
agriculture, and the merchant 
in commerce; and generally 


in all three branches, the 3 
person who takes upon himself 5 
the immediate responsibility, £- 
risk, and conduct of a concern.” S 
Short of the proper synonym, | 
Prinsep settled for an apt ” 

replacement. He called these | 
people “adventurers.” 2 

Nearly two centuries later, g 
there is still no concise English 5 
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“IT'S ‘TURN KEY’ 
TO GET AN 
IDEA OFF THE 
GROUND.” 


translation for entrepreneur. 
“The basic personality type 
is unchanged,” says Marc 
Andreessen, the revered 
venture capitalist, taking 
his own stab at a definition. 
“Ambitious, perpetually 
dissatisfied, dreaming of a 
better future, frustrated 
that they can’t get there faster, 
frustrated that the rest of 
the world doesn’t see what 
they see, a Nietzschean 
will to power,” and so on. The 
difference today, however, 
is the frequency of all that 
dreaming. As Barry Diller put 
it to me, these days “everyone 
and their mother gets to call 
themselves an entrepreneur.” 

I ndeed, of all the societal 
fixtures currently undergoing 
disruption, one of the least 
noted is the mogul itself. 
Access to capital, the lifeblood 
for any entrepreneur, is far 
easier than it used to be. It 
took J. P. Morgan until his 
50s to truly make a killing. 
Both Diller and David Geffen 
toiled in the William Morris 
mailroom before shooting 
to their precocious stardom, 
in their late 20s and early 
30s. Now those who want to 
take upon themselves the 
risk of a concern need only 
head to Silicon Valley, 
where a fluid— and, depending 
on whom you speak to, 
likely too fluid— eco-system 
pairs hoodie-clad millennial 
founders with hoodie-clad 
middle-aged venture 
capitalists. (Some of whom, 

I should add, privately admit 
that they feel as uncomfortable 
in those outfits as they 
look. ) “There have always 
been a lot more potential 
great founders in the world 
than the number who 
have been able to practically 
pursue their dreams,” 
Andreessen continued. “The 
big thing happening now 
is that the gap is closing.” 
Ron Conway, the formidable 

OCTOBER 2015 


investor who got in early on 
Google and Twitter— and, 
notably, doesn’t wear a 
hoodie— put it more succinctly: 
“It’s ‘Turn key’ to get an 
idea off the ground and see 
if it has legs.” 

Vanity Fair’s New 
Establishment, now in its 
21st year, reflects the 
seismic power shift that this 
disruption has wrought. 

The axis of influence has 
shifted from its industrial 
roots to an economy centered 
on information, technology, 
and entertainment in one 
form or another. Within 
its Hall of Fame, you will 
uncover names such as 
Diller and Geffen— and now 
Michael Bloomberg— which 
have been etched not only 
into the annals of business 
history but now the faqades 
of some of the country’s 
most revered philanthropic 
institutions. On the New 
Establishment’s Powers 
That Be list, you will come 
across a number of visionary 
executives and entertainers, 
many of whom earned their 
renown after decades of 
hard work and striving. On 
the Disrupters list, however, 
you are likely to find people 
who were in grade school 
when the New Establishment 
began publication. A few 
were in their cribs. 

After all, 2015 has become 
the Year of the Unicorn, as 
start-ups valued at $ 1 billion 
or more are now known. 

“ ‘Unicorn’ is another silly 
word— bimbously stupid,” 
says Diller. Perhaps, but it’s 
also not quite apt any longer. 
These days, unicorns are 
not very rare in the Valley: in 
recent years, around 100 such 
companies have emerged— 
from Uber (worth around 
$51 billion) to Snapchat ($15 
billion)— creating, along with 
the others, a total value of 
approximately a half-trillion 
dollars. At least on paper. 


Y et this divide is also 
exactly what binds this 
generation to the 
previous one. Investors in 
Silicon Valley like to explain 
our current transition in 
baseball metaphors. Depending 
on whom you speak with, 
we are only in “the second 
inning,” or, perhaps, we 
are in the ninth. If the 
optimists are right, or even 
remotely close to correct, 
we may see a disruption of 
the Establishment even 
more dramatic than the last 
media-and-telecommunications 
revolution, which was 
occurring when this magazine’s 
editor, Graydon Carter, and 
the renowned journalist 
David Halberstam envisioned 
this very list. “Yesterday 
the country was run by the 
Morgans and Rockefellers, 
and then by the white-shoe 
members of the eastern 
aristocracy,” the October 1994 
issue of VF. declared. 

“Today, power in America is 
more likely to spring from 
the William Morris Agency.” 
Two decades later, it’s a 
fair bet that the 117-year-old 
agency, now known as 
William Morris Endeavor, 
needs Snapchat’s 25-year-old 
co-founder, Evan Spiegel, 


just as much as Spiegel 
needs them. 

The cycle of mogul 
disruption will only continue 
to accelerate. “Thirty years 
ago, a Silicon Valley or 
American entrepreneur only 
had to peep over his left 
or right shoulder to find out 
what his competitors, or 
prospective competitors, 
were doing. That is no longer 
the case,” says Michael 
Moritz, the esteemed V.C. at 
Sequoia Capital, who invested 
in Google and YouTube 
during their infancies. “I am 
perpetually amazed at 
how little most Silicon Valley 
entrepreneurs know about 
developments in China and 
how cruelly they deceive 
themselves into thinking that 
eventual global hegemony 
is their due.” 

This, he suggested, 
might pave the way for the 
forthcoming cycle. “The 
consequences of this will 
become more apparent 
in the next 10 to 20 years 
because, on the whole, it 
will be easier for the Chinese 
companies to move to the 
West rather than vice versa,” 
Moritz continued. 

So enjoy it while you can, 
kids. □ 


www.vanityfair.com VANITY FAIR 121 



THE NEW ESTABLISHMENT 



1 MARK 
I ZUCKERBERG 



FACEBOOK 

AGE: 31. YEAR AHEAD: T 
(PREVIOUS RANK: 5) 


4 Apps that Zuckerberg 
controls with at least 300 
million users (Facebook, 
Instagram, WhatsApp, and 
Messenger). 

*♦ THE NEW OLD MEDIA: No 

company in history has ever 
achieved the scale of Facebook, 
which now reaches nearly 1.5 
billion total users. Nor has there 
ever been a mogul quite like 
Zuckerberg. He rules, with near 
omnipotence, over Silicon 
Valley’s grandest empire, and 
remains eager for more. In 
May, Facebook announced 
deals with The New York Times, 
NBC News, and other 
news organizations to publish 
articles directly into users’ 
pages. Facebook has also been 
reportedly negotiating with 
record labels while striking deals 
with content providers, such 
as HBO, to secure rights to 
music videos and scripted shows. 
(The social-media platform 
has already olfered free episodes 
of Bailers and The Brink.) 

It wouldn’t be a stretch to see 
Facebook eventually producing 
its own series, as has been 
rumored, putting it in direct 
competition with Netflix and 
Amazon. FLIGHT OF FANCY: 
Since Facebook’s growth seems 
constrained mainly by the limited 
number of Internet users 
around the world, Zuckerbeig has 
endeavored to build a fleet 
of giant solar-powered drones to 
beam data into remote parts of 
Africa, Asia, and Latin America. 


2 TRAVIS 
KALANICK 



UBER 

AGE: 39. YEAR AHEAD: t 
(PREVIOUS RANK: 9) 


GO Number of countries in 
which Uber operates. 

EVIDENCE OF UNICORN 
EVOLUTION: Uber is currently 
valued at around $51 billion, 
making it the hottest unicorn— as 
billion-dollar start-ups have 
come to be known— in a Valley 
increasingly filled with them. 

At the same time, the puckish 
“brogrammer” has matured, 
too. He’s more polished— 
and modest— in his public 
appearances, perhaps thanks 
to the consultation of fonner 
White House strategist David 
Plouffe and former Google 
executive Rachel Whetstone. 
(Whetstone, who battled E.U. 
anti-trust authorities while at 
the search giant, is also facilitating 
Uber’s European expansion.) 
“I’m not perfect,” Kalanick 
noted in June. “And neither is 
this company.” WORLD- 
DOMINATION WATCH: Kalanick 
is already looking ahead to 
self-driving Ubers. He recently 
hired dozens of researchers from 
Carnegie Mellon University’s 
robotics department to help him 
get there. Meanwhile, recently 
leaked documents suggest that 
Uber will go public sometime 
within the next two years and 
mint a whole new generation 
of tech millionaires. *♦ WHAT 
WILL TECHNOLOGY MAKE 
OBSOLETE IN FIVE YEARS? 
“Parking garages,” Kalanick 
says. “Transportation will be so 
inexpensive that it will be 
cheaper than owning a car.” 


3 JEFF 
BEZOS 



AMAZON 

AGE: 51. YEAR AHEAD: t 
(PREVIOUS RANK: 4) 


182 MILLION Monthly visitors 
to Amazon.com. 

STUDIO HEAD, TOO? Now in its 

21st year, Amazon has become 
more valuable than even Walmart. 
And Bezos continues to be a force 
in entertainment. Amazon recently 
signed deals with both Woody 
Allen and the Top Gear team. 

** BENEVOLENT OWNER? Since 
his purchase of The Washington 
Post, in 2013, the paper’s traffic 
has soared. In June, its readership 
climbed to 54.4 million monthly 
uniques— within striking distance 
of The New York Times. Two 
months later, however, the Times 
posted a searing expose of 
Amazon’s management practices. 


L TIM COOK 8 
*1 JONATHAN IVE 



APPLE 

AGES: 54, 48. YEAR AHEAD: / 
(PREVIOUS RANK: 3) 


61 MILLION Number of 

iPhones sold during the first 
three months of 2015. 

•* WATCHING IVE: The release of 
the Apple Watch presented an 
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opportunity for designer 
Jonathan Ive to fully assume the 
creative mantle at the world’s 
most highly valued company. 

Just weeks after the Watch went 
on sale, Apple announced 
that Ive had been promoted to 
chief design officer. The move 
struck some as surprising since 
Ive would no longer directly 
supervise the design teams 
that create its gadgets. 
Nevertheless, the new title gives 
him a role as the company’s 
product visionary, akin to that of 
Steve Jobs, while freeing him up 
to spend more time on the design 
of Apple’s new spaceship-like 
campus as well as its expanding 
retail presence. •* WATCHING THE 
WATCH: Though C.E.O. Tim 
Cook has been cagey about 
sales, most analysts expect 
Apple to sell at least 10 million 
watches this year, which would 
be enormous by any standard 
other than Apple’s. To wit: the 
company reportedly ordered a 
record 85 to 90 million units of 
its forthcoming iPhone model, 
which is said to feature an 
upgraded screen. 


5 SERGEY BRIN & 
LARRY PAGE 



ALPHABET/GOOGLE 

AGES: 42, 42. YEAR AHEAD: / 
(PREVIOUS RANK: 2) 


$8 BILLION The approximate 
increase in Page’s and 
Brin’s net worth on a single 
day in July, when Google 
reported its most recent 
quarterly earnings. 

*♦ EVIDENCE OF BUFFETT LIKE 
IMMORTALITY: Google, with its 
$66 billion in annual revenue, 


could have settled into the tech 
industry’s equivalent of 
middle age. But it refuses to be 
merely an ad-revenue company. 
In August, C.E.O. Larry 
Page announced that he and 
Brin would be forming a 
conglomerate, Alphabet, that 
would oversee their mammoth 
search business and expanding 
portfolio of “moon shot” 
upstarts. The move signaled a 
shrewdness comparable to other 
cost-conscious holding 
companies, such as Berkshire 
Hathaway. It also suggested an 
awareness by the founders that 
investors are increasingly 
impatient with the spending on 
Google Glass, Calico, and the 
newly formed Sidewalk Labs, 
among others. At the very least, 
it’s clear that Brin and Page 
want to be associated with future 
triumphs as much as past ones. 
** COMRADE-IN-ARMS: Elon 
Musk, whom Page huddles 
with “to talk about kind 
of crazy things.” 


6 ELON 
MUSK 

WJl 

TESLA MOTORS, SPACEX 

AGE: 44. YEAR AHEAD: S' 
(PREVIOUS RANK: 1) 

20 Students enrolled in Ad 
Astra, a school Musk originally 
created for his five sons. 

»» LATEST RADICAL AMBITION: 

Musk has become a geek 
god for creating both an 
eco-friendly sports car with a 
super-fast “ludicrous” mode 
and a flashy rocket-ship 
company. But his most 
ambitious endeavor could 
actually turn out to be 


something far more mundane: 
batteries. For decades, 
scientists and engineers have 
held the notion that a stronger, 
lighter lithium battery could 
utterly transform our daily lives. 
So, naturally, Musk has 
decided to become the world’s 
largest manufacturer of 
lithium-ion batteries. In April, 
he announced that Tesla would 
begin selling battery packs to 
consumers and utilities, sending 
the company’s stock price 
soaring. EXTRATERRESTRIAL 
DISRUPTION: Musk is 
developing a plan to send 
thousands of satellites 
into space to deliver high- 
speed Internet from the 
cosmos— a potential threat 
that Comcast and AT&T 
probably never saw coming. 
Eventually, he would like to 
synch up the planned network 
with future communications 
systems on Mars, which 
Musk has long hoped to 
help colonize. 
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7 TED SARANDOS 
I &REED 
HASTINGS 



NETFLIX 

AGES: 51, 54 YEAR AHEAD: T 
(PREVIOUS RANK: 6) 


$30 MILLION The approximate 

price Netflix paid to 
distribute Brad Pitt’s movie 
War Machine. 

*♦ EVIDENCE OF VULCAN CHESS 
MASTERY: Fifteen years ago, 
C.E.O. Reed Hastings tried to 
sell his company to Blockbuster 
for $50 million. (It passed.) 

In July, the streaming giant, now 
worth around $50 billion, 
surpassed Wall Street’s 
expectations by adding 3 million 
subscribers, bringing the total 
to more than 65 million. 

Netflix’s stock price has doubled 
since the beginning of the year, 
and the company is now bigger 
than Viacom. MORE EVIDENCE 
OF VULCAN CHESS MASTERY! 

This year, Netflix continued its 
effort to disrupt the original- 
programming business with 
Unbreakable Kimmy Schmidt, 
Daredevil and 34 Emmy 
nominations. Sarandos, who 
made his name picking 
up shows such as Orange Is the 
New Black and House of Cards, 
plans to plow $500 million 
more into original programming, 
including a four-movie deal 
for Adam Sandler as well as 
War Machine. And yet that 
could eventually prove to be 
chump change. Recently, 

Hastings predicted that terrestrial 
TV ratings would decline 
“every year for the next 20 
years,” while Internet 
TV would continue to grow. 
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8 BRIAN 
CHESKY 



AIRBNB 

AGE: 34. YEAR AHEAD: /* 
(PREVIOUS RANK: 21) 


16 INCHES The reported 
circumference of Chesky’s 
biceps. 

*♦ STAGE OF WORLD DOMINATION: 

Chesky, a former bodybuilder, 
is C.E.O. of what is now 
the world’s largest hospitality 
company. Airbnb rents out one 
million rooms per night— nearly 
300,000 more than the 
largest traditional hotel chain, 
InterContinental Hotels Group. 
(In the last year, the company’s 
business-travel program grew 
by 700 percent— a phrase you 
hear only in Silicon Valley.) 

In June, Chesky was reportedly 
close to finalizing a round 
of financing that valued his 
company at roughly $25 billion 
and left it with an additional 
$1.5 billion in cash. “We 
think we have only scratched 
the surface of how big the 
opportunity is,” he says. ** AND 
THEN YOUR WORST NIGHTMARE: 
This July, one Airbnb guest 
allegedly found himself held 
captive and sexually assaulted 
by his host in Spain. The 
incident underscored the risks 
of the sharing economy. 

*♦ SECRET TO HIS SUCCESS: In 
contrast to Uber, Chesky has 
struck a more conciliatory pose 
toward regulators. In New York, 
City Council members recently 
introduced a bill that would 
fine Airbnb hosts up to $50,000 
each for renting their apartments. 
Chesky says he expects an 
eventual compromise, but adds, 
“I’m not holding my breath.” 


9 SHERYL 
SANDBERG 



FACEBOOK 

AGE: 46. YEAR AHEAD: t 
(PREVIOUS RANK: 12) 


1.49 BILLION Number of 

monthly Facebook users. 

STAGE OF GLOBAL CONQUEST: 

Under Sandberg, Facebook’s 
user growth continues to defy 
gravity. But these successes were 
overshadowed by tragedy this 
spring, when her husband, Dave 
Goldberg, died while the couple 
was vacationing in Mexico. 

The funeral in May represented 
the biggest outpouring of grief 
in Silicon Valley since the death of 
Steve Jobs— even President Obama 
offered condolences— and 
occasioned a striking remembrance 
that Sandberg posted on 
Facebook a month afterward. 


in ELIZABETH 
III HOLMES 



THERANOS 

AGE: 31. YEAR AHEAD: /* 
(PREVIOUS RANK: NEW) 


$60 BILLION Approximate size 
of the U.S. lab-testing market. 

“WE WANTED FLYING CARS, 
INSTEAD WE GOT ... ": In a market 
overrun with pizza-delivery apps, 
Holmes has become something of 


a heroine for starting Uieranos, 
which offers cheaper and less 
invasive blood testing. Last year, 
she became the world’s youngest 
self-made female billionaire when 
Theranos raised money at a 
$9 billion valuation. Htis summer, 
a company test to diagnose 
herpes won F.D.A. approval. 


n KEVIN 
FEIGE 



MARVEL STUDIOS 

AGE: 42. YEAR AHEAD: t 
(PREVIOUS RANK: 13) 


$1.4 BILLION Worldwide 

gross, to date, of Avengers: 

Age of Ultron. 

HIT FACTORY: It’s easy to 
assume that Marvel’s success was 
a foregone conclusion when 
Disney acquired the company for 
$4 billion in 2009. But at the 
time, its most famous franchises— 
Spider-Man and X-Men— 
belonged to other film studios. 

So Feige, Marvel’s creative head, 
had to mine thousands of 
second-tier comic-book characters 
and turn them into tentpole 
franchises for Disney C.E.O. Bob 
Iger. It has worked, marvelously: 
the two Avengers movies have 
moved $3 billion at the global 
box office, and Guardians of 
the Galaxy, starring characters you 
have never heard of, did nearly 
$800 million. Even Ant-Man won 
its opening weekend. *♦ NEW 
FRONTIERS: Feige, who cut 
his teeth in Hollywood working 
for producer Lauren Shuler 
Donner on movies such as 
You’ve Got Mail, isn’t keeping 
Marvel confined to the big 
screen. Agents of S.H.I.E.L.D. 
and Agent Carter have had 
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multiple seasons on ABC, 
while Daredevil and Powers 
were well received on 
Netflix and Sony’s PlayStation 
Network, respectively. 


10 EVAN 
I Z SPIEGEL 



SNAPCHAT 

AGE: 25 . YEAR AHEAD: / 
(PREVIOUS RANK: 20 ) 


100 MILLION Number of daily 

Snapchat users. 

*♦ EXPANDING SPHERE OF 
1 5 INFLUENCE: News junkies love 
® =. Twitter, baby-boomers use 
| 5 Facebook, but Snapchat 
enraptures millennials— which 
s | explains why investors, 

2 | presidential candidates, and 
|2 media companies have 

|< become enchanted by the $ 15 
1 1 billion disappearing-messaging 

1 s service and its 25-year-old 
s g co-founder. But unlike a 

1 1 number of his contemporaries, 
^5 Spiegel is interested in 
<| creating revenue sooner rather 
S jjj than later. Earlier this year, 

|1 Snapchat launched a series of 
| s advertising products alongside 
| y a video-sampling service 
populated by old-timey media 

brands. *♦ THE WUNDERKIND 

3 - 

So BLUES: Like precocious 
| y founders before him, Spiegel 
| “ can be mercurial. His allies 
z 5 say that he has a tendency to 
I be defensive; media-industry 
5 g executives often leave meetings 
$ § baffled about what he 

2 a means or wants. Earlier this 

Z =| 

2 g year, Snapchat parted 
S | ways with its top ad executive, 
< 2 Mike Randall, as well as 
2 § C.O.O. Emily White, a former 
s 3 Facebook executive. 
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19 BEN 
1 0 SILBERMANN 



PINTEREST 

AGE: 33. YEAR AHEAD: /* 
(PREVIOUS RANK: 10) 


2 MILLION Approximate 
number of products available 
for purchase on Pinterest. 

STAGE OF GLOBAL CONQUEST: 

This summer, Silbermann 
announced that the online 
"pinboard,” with 70 million 
monthly users, would allow select 
retailers to sell merchandise 
directly within the app. Analysts 
think the move could generate 
big revenues, except for one 
thing: Pinterest isn’t charging for 
the service, in hopes that 
e-commerce will attract more 
advertisers. Do investors care? 
Have you been to San Francisco 
lately? In March, the start-up 
reached “decacom" status, with 
a valuation of $11 billion. 



INSTAGRAM 

AGE: 31 . YEAR AHEAD: / 
(PREVIOUS RANK: 29 ) 


70 MILLION Images and 

videos posted every day by 
Instagram users. 

»»B0Y BEFORE THE BUBBLE: Had 


he not sold his photo-sharing 
service to Facebook for $1 
billion in 2012, Systrom would 
presumably be looking at a 
valuation in the tens of billions. 
Nevertheless, the Instagram 
founder, and current C.E.O., says 
he has no regrets. In the past few 
years, after all, the company has 
become one of the most visited 
sites in the world and has, perhaps, 
articulated the most persuasive 
counter-argument to all the bubble 
talk. The service recently added 
tools to help users find “real time” 
images— long the exclusive domain 
of Twitter— and is now prepared 
to see rapid growth in ad 
revenue. Dick Costolo, the 
former C.E.O. of Twitter, has 
reportedly said that missing 
out on Systrom's company is 
one of his biggest regrets. 


1C AMY 
I U SCHUMER 



COMEDIAN 

AGE: 34 . YEAR AHEAD: T 
(PREVIOUS RANK: NEW) 


27 MILLION Total YouTube 
streams of Schumer’s work. 

»» EVIDENCE OF GENRE DISRUPTION: 

As Comedy Central’s biggest star 
in the post-Stewart-and-Colbert 
era, Schumer, with her disarmingly 
bawdy humor, has positioned 
herself as the Tina Fey of the 
Internet generation. "People are 
getting tired of pretending to be 
perfect and are interested in 
someone more willing to be 
honest about the fact that we are 
all gross nightmares,” she says. 
Schumer wrote and starred in 
the comedy Trainwreck, directed 
by Judd Apatow, which opened 
to strong reviews and better-than- 


expected box-office receipts. 
Schumer, who recently advocated 
for harsher gun-control measures 
with her cousin Senator Chuck 
Schumer, has also tapped Chris 
Rock to direct her first HBO 
stand-up special, which 
will air this month. »* MOST 
ANTICIPATED NEW TECHNOLOGY: 
“A vibrator,” Schumer says, 

"that gives you compliments.” 


1 C MARC 
ID ANDREESSEN 
&BEN 
HOROWITZ 



ANDREESSEN HOROWITZ 

AGES: 44 , 49 . YEAR AHEAD: S' 
(PREVIOUS RANK: 7) 


$1.5 BILLION Amount raised 

from Andreessen Horowitz’s 
investors last year. 

KINGS OF SAND HILL ROAD? 

The two venture capitalists have 
been the talk of the town this 
year thanks to various magazine 
articles, a booming business, 
and some pretty impressive 
investments in Pinterest, Zenefits, 
Instacart, and Slack. •* BUBBLE 
TROUBLE: To some, Andreessen 
Horowitz’s only perplexing 
position has to do with the 
larger state of the tech industry. 
Andreessen, an indefatigable 
Twitter devotee, has become the 
Valley’s top cheerleader against 
the existence of a much-feared 
bubble. (“Where’s the 
kaboom?” notes his profile 
on the social-media site.) 
Whether or not we are indeed 
in a bubble is likely to influence 
the investors’ reputation just 
as much as their bottom line. 
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ALIBABA 

AGE: 50. YEAR AHEAD: 
(PREVIOUS RANK: 8) 


$193 MILLION Price Ma paid 

for his home in Hong Kong. 

THE RELUCTANT ZILLIONAIRE: 

After Alibaba’s l.EO. raised 
a staggering $25 billion, last fall, 
its inscrutable founder became 
one of the world’s richest men. 
Ma, however, seemed conflicted. 
In June he told a private New 
York audience, “If I had another 
life, I would keep my company 
private,” and wistfully recalled 
his days earning $ 12 an hour as 
an English teacher. Meanwhile, 
investors hope that the flailing 
Chinese economy won’t make 
them impecunious, too. Alibaba’s 
stock has dropped by 40 
percent since late 2014. 


Game ofTImnes is that the TV 
series will eventually end. This 
summer, co-founder Jack Dorsey 
once again became C.E.O. 
albeit interim— after Dick Costolo 
stepped down. Dorsey’s 
involvement in the company 
shouldn’t be a total surprise. 
During a meeting earlier this yeai; 
the board flat out offered the 
position to him— “they begged” 
at one point, said one person 
present. But Dorsey said that he 
was committed to running Square. 
The real reason, according to 
people close to both companies, 
was that Square secretly filed 
to go public in the next 12 to 18 
months, and it wouldn’t be a 
good look to enter the markets 
without the company’s chief 
executive at the helm. Either way, 
the fate of Dorsey— and 
Twitter— remains a mystery. 


1 0 UBER 
19 CAPITALISTS 

BILL GURLEY, MATT COHLER & 

PETER FENTON 



SQUARE, TWITTER 

AGE: 38. YEAR AHEAD: — > 
(PREVIOUS RANK: 14) 


3 Number of times Dorsey has 
had leadership roles at Twitter. 
*♦ DON'T CALL IT A COMEBACK: 

The only difference between 
the Twitter executive offices and 


BENCHMARK CAPITAL 

AGES: 49, 38, 43. YEAR AHEAD:/ 1 
(PREVIOUS RANK: NEW) 


$7 BILLION Benchmark’s 

reported stake in Uber. 

*♦ BUBBLE BUSTERS? As 

the bubble talk spreads across 
Silicon Valley, the chief 
worrywart became Bill Gurley, 
the longest-serving active partner 
at Benchmark and an early 
investor in Twitter, Instagram, 
and Dropbox. In September, 
Gurley said that he was seeing 
an “excessive amount of risk” 
in the tech sector. Even if he’s 
correct, Benchmark should 
weather just about any burst. 
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SPOTIFY 

AGE: 32. YEAR AHEAD: /" 
(PREVIOUS RANK: 18) 


$8.53 BILLION Spotify’s 

market valuation. 

RIDING HIGH: “I don’t t hin k 
Spotify has anything to worry 
about,” one veteran music 
executive noted after the release 
of Apple’s much-ballyhooed 
service. Just days after the Apple 
announcement, investors 
concurred; Spotify— with its 20 
million paid subscribers— received 
a $526 million investment. 


01 TONY 
L I FADELL 



NEST 

AGE: 46. YEAR AHEAD: / 
(PREVIOUS RANK: 41) 


$3.2 BILLION The amount 

Google paid for Nest, Fadell’s 
“smart home” invention. 

THE ONE-MAN UNICORN: There 
is a joke in Silicon Valley that 
Google paid $ 1 billion for Nest 
and twice that to “acqui-hire” 
Fadell. Indeed, many speculate 
that Brin and Page’s decision to 
create Alphabet was influenced 
by Fadell’s success running Nest 
as an independent entity. 


M satya 

NADELLA 



MICROSOFT 

AGE: 48. YEAR AHEAD: — > 
(PREVIOUS RANK: 11) 


18,000 Number of employees 
Microsoft laid off since last year. 
GOING FULL DADDY WARBUCKS: 

Nadella released the latest version 
of Windows for free; showed 
off a new futuristic V.R. headset, 
“HoloLens”; and gobbled up 
popular productivity apps such 
as Sunrise and Wunderlist, 
and the wildly popular game 
Minecraft. WHAT TECHNOLOGY 
WILL BE OBSOLETE IN FIVE YEARS? 
“Analog pen,” Nadella says. 


00 YURI 

LO MILNER 



INVESTOR 

AGE: 53. YEAR AHEAD: / 
(PREVIOUS RANK: 25) 


$3.1 BILLION Milner’s net 

worth, according to Forbes. 

•* STAGE OF GLOBAL CONQUEST: 

The Russian investor, who 
made a killing on Facebook 
and Twitter, has lately been 
expanding into developing 
markets. His investment firm 
DST Global has poured millions 
of dollars into Xiaomi and 
Alibaba Group, which have 


OCTOBER 2015 


PHOTOGRAPHS © BECK Dl EFEN BACH/REUTER S/CORB IS (19, CENTER); BY BRIAN ACH (19, LEFT), LAM YIK FEI/BLOOMERG (17), ANTHONY HARVEY (19, RIGHT), SAUL LOEB/AFP (22), ALL FROM GETTY 
IMAGES; BY MATT FURMAN (23), CHESTER HIGGINS J R./THE NEW YORK TIMES (20), BOTH FROM REDUX; BY ROGER ASKEW/REX USA (18); BY MATTEO PRANDON l/BFAN YC/SI PA USA (21) 




ILLUSTRATIONS BY RAMI NIEMI. PHOTOGRAPHS BY NOAH BERGER (24), DAVID PAUL MORRIS (25), BOTH FROM BLOOMBERG/GETTY IMAGES 


THE NEW ESTABLISHMENT/ THE DISRUPTERS 


helped nearly double his net 
worth, even with the deceleration 
of the Chinese economy. 

— ALIEN AMBITION: Already a 
prolific scientific patron, Milner 
has pledged to donate $100 
million over the next 10 years to 
the search for extraterrestrial life. 



LOWERCASE CAPITAL 

AGE: 40. YEAR AHEAD: — » 
(PREVIOUS RANK: NEW) 


49,902 Number of characters 
used in Sacca’s epic diatribe 
against Twitter’s management, 
this past June. 

WATCH OUT FOR THE 
“UNABOMBER": Sacca, the 
founder of Lowercase Capital, 
has ridden a steady wave of 
successes into the so-called Three 
Comma Club— the term, 
immortalized by HBO’s Silicon 
Valley, that some V.C.’s use 
to refer to their billion-dollar bank 
accounts. Sacca was among 
the first investors in Twitter, 
Instagram, Stripe, and Uber. But 
he was nearly evicted from the 
club this past spring, when his net 
worth nose-dived along with 
Twitter’s stock. So, Sacca wrote 
an 8,500-word screed about 
Twitter, which he followed with an 
ardent text-messaging campaign. 
In the end, he got what he 
wanted: Costolo left, Twitter’s 
stock rose, and Sacca got his 


third comma back— at least 
for the moment. He also picked 
up an intimidating nickname 
along the way. Twitter’s board 
members have begun calling him 
“the Unabomber,’’ because 
he has been so destructive to the 
company’s image. 


M STEWART 
BUTTERFIELD 



SLACK 

AGE: 42. YEAR AHEAD: T 
(PREVIOUS RANK: NEW) 


$280 MILLION Amount of 

money raised in one six-month 
period. 

EVIDENCE OF POSSIBLE 
FROTHINESS? Two years ago, the 
Flickr co-founder helped create 
Slack, a messaging service that 
is popular in offices and could 
someday replace work e-mail. 
Its investors— including not 
only Andreessen Horowitz and 
DST Global but even Jared 
Leto— recently valued the 
company at $2.8 billion. “I’ve 
been in this industry for 
20 years,” Butterfield told The 
New York Times. “This is 
the best time to raise money 
ever. It might be the best time 
for any kind of business in 
any industry to raise money for 
all of history, like, since the 
time of the ancient Egyptians!” 
*♦ FROM COMMUNISM TO 
CAPITALISM: Butterfield was 
born on a commune in rural 



When you achieve a $51 billion valuation, you inspire a lot of imitators 
even for the most vegetative, and disgusting, habits 


© COMPANY: 

Airpnp 

UBER FOR: Bathrooms. 
SERVICE: Allows 
strangers to 
rent lavatories for 
personal use. 

CASH STATUS: 
Bootstrapped. 
DISRUPTING ... : waiting 
on the restroom 
line at Starbucks. 


© COMPANY: Eaze 
UBER FOR: Weed 
delivery. 

SERVICE: Delivers 
pot and munchies 
in 35 cities. 


CASH STATUS: Raised 
$10 million in venture 
capital last April. 
DISRUPTING ... : time 
spent at the 
dispensary. 


© COMPANY: 

Alfred 

UBER FOR: Putting 
your stuff away. 
SERVICE: For $100 a 
month, Alfred will 
send a butler to hang 
your dry cleaning 
or stock your fridge. 
CASH STATUS: Raised 
$12.5 million in 
venture capital. 


DISRUPTING ... 

adulthood. 


© COMPANY: 

iCracked 
UBER FOR: Broken 
iPhones. 

SERVICE: Dispatches 
a technician to 
fix your cracked 
smartphone screen. 

CASH STATUS: Brought 
in $25 million in 
revenue last year. 

DISRUPTING ... : the 

Genius Bar. 


© COMPANY: 

Postmates 


UBER FOR: Takeout. 
SERVICE: Delivers 
food, toiletries, and 
office supplies. 

CASH STATUS: Raised 
$80 million in June. 
DISRUPTING ... 
socialization. 


© COMPANY: Blade 
UBER FOR: 

Helicopters. 

SERVICE: For about 
$450 a seat and up, 
Blade shuttles 
passengers between 
New York and 
various wealthy 
enclaves. 


CASH STATUS: Valued 
at $25 million. 
DISRUPTING ... 

sitting in L.I.E. 
traffic. 


© COMPANY: 

Glamsquad 
UBER FOR: Beauty 
services. 

SERVICE: One tap 

sends professional 
hair and makeup 
stylists to your house. 
CASH STATUS: Raised 
$7 million in venture 
capital last year. 
DISRUPTING ... 
mascara accidents. 
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British Columbia, without 
electricity or running water. 
His given name at birth 
was Dharma. ** PREDICTION 
ABOUT THE WORLD IN 2020: 
“People,” he says, “will finally 
stop asking what your home 
telephone number is.” 



Y COMBINATOR 

AGE: 30. YEAR AHEAD: /* 
(PREVIOUS RANK: NEW) 


$65 BILLION Total value of 

the companies in Y Combinator’s 
investment portfolio. 

*♦ SO THAT'S HOW THE UNICORNS 
GET MADE: Y Combinator, 
Altman’s three-month 
mentorship program, is widely 
seen as the fastest way to 
achieve unicorn status. It invests 
seed money in fledgling start-ups 
and was among the earliest 
supporters of Airbnb, Zenefits, 
Reddit, and Stripe. “We’re the 
university of the future," Altman 
says. *♦ PET PROJECT: Altman 
has been critical of fellow 
venture capitalists who warn 
about a start-up bubble while 
feeding it. “There are two 
possible explanations,” says 
Altman, who succeeded 
co-founder Paul Graham as 
president of the firm last 
year. “Either they don’t believe 
what they’re saying, or it’s 
because, as a V.C., you only 
get paid if you invest the 
capital.” In other words, there 
is only one possible explanation: 
all that bubble-mongering 
is pretty profitable. »-* SO, ARE 
WE IN A BUBBLE? “In China,” 
Altman says. 
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07 SUSAN 
LI WOJCICKI 



YOUTUBE 

AGE: 47. YEAR AHEAD: /* 
(PREVIOUS RANK: 19) 


16 Wojcicki’s employee 
number at Google. 

*♦ STAGE OF INDUSTRY 
CONQUEST: Wojcicki, who 
famously rented her garage to 
Sergey Brin and Larry Page, 
pushed for the search giant to 
acquire YouTube in 2006. But 
even today, with its ever more 
professional stars and millions 
of subscribers, YouTube has 
never delivered on its potential. 
Last year, Wojcicki took over 
in an effort to change all that. 
So far, it’s a work in progress, 
but YouTube’s revenue growth 
has helped bolster Google’s 
more mature search business. 


M john 

OLIVER 



TV HOST 

AGE: 38. YEAR AHEAD: T 
(PREVIOUS RANK: NEW) 


18 Number of minutes Oliver 
devoted on his half-hour show 
to commercial chicken farming. 
*♦ SPHERE OF INFLUENCE: Oliver 
has established himself as 
perhaps the most disruptive 


journalist on television. Last 
Week Tonight has managed to 
build on mentor Jon Stewart’s 
news-as-comedy shtick while 
producing deeply researched 
segments on hitherto obscure 
topics. Oliver’s report on net 
neutrality— net neutrality!— 
spurred so many e-mails to the 
F.C.C. that the government 
agency’s online comments page 
reportedly crashed. After a 
rant about bail-bond requirements, 
New York City mayor Bill de 
Blasio announced that he was 
easing his policies for low-level 
offenders. And the ratings are 
decidedly un-PBS-like. Oliver 
averages more than four million 
viewers a week. 


M nick 

WOODMAN 

\ 


GOPRO 

AGE: 40. YEAR AHEAD: — » 
(PREVIOUS RANK: 26) 



$285 MILLION Woodman’s pay 

package last year. 

MORE THAN JUST OPTICS: In 

2014, holiday sales records 
and a blockbuster l.P.O. made 
Woodman the highest-paid 
executive in America. But 
things change fast in technology. 
Now some investors are worried 
that GoPro’s “action cameras” 
could become passe as 
smartphone cameras continue 
to improve. Woodman has 
moved quickly to get in front of 
two hot trends. This spring 
he announced that GoPro 
would sell a camera rig to shoot 
video that can be viewed 
on virtual-reality devices and 
that the company would 
manufacture its own drones. 



WHATSAPP 

AGE: 39. YEAR AHEAD: /* 
(PREVIOUS RANK: 43) 


$7.4 BILLION Koum’s net 

worth, according to Forbes. 

DISRUPTING THE TEXT: When 
Mark Zuckerberg closed 
the deal on WhatsApp, last fall, 
Facebook’s stock price had 
pushed the value of Koum’s 
six-year-old mobile-messaging 
start-up to roughly $22 billion, 
despite the company’s 
noticeable paucity of revenue. 
Zuckerberg has said that he 
and Koum, a former food-stamp 
recipient, won’t try to make 
money until the service gets to 
one billion users. But that 
should come later this year. 


01 JASON 
0 1 BLUM 



PRODUCER 

AGE: 46. YEAR AHEAD: T 
(PREVIOUS RANK: NEW) 


$5 MILLION Budget for Ouya, 
which grossed more than §100 
million worldwide. 

SURPRISE COUP: Blum’s 
frugality has made him famous 
in Hollywood. ( Ouija , he 
says, “started out as a $150 
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million movie and then was put 
through the Blumhouse 
System.”) But now he’s proving 
to be more than a budgeting 
genius. Whiplash, which Blum 
calls "the art-house version 
of a scary movie,” earned him 
a best-picture nomination; 
he also won an Emmy for The 
Normal Heart, the HBO 
film about the aids epidemic. 

*♦ SEQUEL ALERT: That said, 
this fall will mark another edition 
of his Paranormal Activity 
franchise. Also on deck: Ouija 2 
and The Purge 3. ** SHOULD 
POT BE LEGALIZED? "Horror 
movies are better [enjoyed 
while] high,” says Blum. 


00 FEDERICO 
OZ MARCHETTI 



Y00X 

AGE: 46. YEAR AHEAD: S' 
(PREVIOUS RANK: NEW) 


$517 Average cost of an order 
at Net-a-Porter, the e-retailer 
that Marchetti’s Yoox plans to 
merge with. 

*♦ DISRUPTING RODEO DRIVE: 

From his home base in Milan, 
Italy, Marchetti has quietly 
built a $ 1.4-billion-a-year retail 
powerhouse that includes the 
online outlet mall Yoox.com, 
the e-commerce operations 
for Dolce & Gabbana, Armani, 
Valentino, and, soon, the luxury 
Web shop Net-a-Porter. Yoox’s 
specialty is helping luxury 
brands develop what Marchetti 
calls “an omni-channel 
shopping experience”— finding 
a way to sell their goods 
online as well as in stores. 

“We will continue to live in 
a hybrid world,” he adds. 


00 JONAH 
00 PERETTI 



BUZZFEED 

AGE: 41. YEAR AHEAD: S 
(PREVIOUS RANK: 32) 


$1.5 BILLION BuzzFeed’s 

valuation. 

STAGE OF GLOBAL CONQUEST: 

Now that BuzzFeed is the envy 
of newsrooms everywhere, Peretti 
is preparing it to become a player 
in television. As he remarked 
at the Cannes Lions advertising 
convention, “It could be that 
you’re watching things that are 
eight minutes long, or six minutes 
long, or lots of short-form content.” 
In August, NBCUniversal 
agreed to invest $200 million in 
the company, bringing it 
to full-blown unicorn status. 


Of THE VIRTUAL- 
04 REALITY 
DUDES 

RONY ABOVITZ; PALMER LUCKEY& 
BRENDAN IRIBE 



MAGIC LEAP; OCULUSVR 

AGES: 44; 22, 36. YEAR AHEAD: T 
(PREVIOUS RANK: NEW) 


21 Age of Oculus VR founder 
Palmer Luckey at the time of 
Facebook’s $2 billion acquisition. 
PLUGGED IN: In the coming 


months, Facebook's big bet on 
Oculus will get its first test when 
the virtual-reality headset goes 
on sale. Meanwhile, Magic Leap, 
which raised more than $500 
million from Google and other 
investors, is working away at its 
own futuristic headset from 
its home base in South Florida. 
Though the product is still likely 
years from hitting the market, 
those who have seen the 
so-called mixed-reality headset 
swear it’s amazing. 


M SHANE 
SMITH 

VICE 

AGE: 45. YEAR AHEAD: — » 
(PREVIOUS RANK: 22) 


$300,000 Cost of an intimate 

dinner Smith enjoyed in 
Las Vegas this year. 

— CAN SOMEONE PLEASE 
EXPLAIN WHY VICE IS WORTH ALL 

THE FUSS? The tattooed and 
profane Smith has established 
Vice, now worth an estimated 
$4 billion, as the portal through 
which big media companies 
believe they must pass to reach a 
millennial audience. But perhaps 
the reason behind Vice’s appeal is 
that it’s really just an old-school 
video-production company with 
a presence in more than 30 
countries around the world. Vice 
has about the same audience size 
as Vox Media, but it’s worth more 
than four times as much due to 
its extensive video archive and 
in-house creative-services studio, 
Virtue. Deals such as Vice’s $100 
million joint venture with Rogers 
Communications in Canada 
could help Smith deliver the 
revenue that his investors crave. 



HONEST COMPANY 

AGE: 34. YEAR AHEAD: S' 
(PREVIOUS RANK: NEW) 


$200 MILLION Alba’s net 

worth, according to Forbes. 

** THE UNLIKELY UNICORN: 

Honest Company, the actress’s 
consumer-goods outfit, 
which sells nontoxic products 
like plant-based diapers and 
biodegradable dish soap, has 
been surprisingly formidable, 
with a valuation of $ 1 billion 
and distribution deals with 
large-scale retailers such as 
Costco, Target, and Nordstrom. 
Despite a kerfuffle about 
her sunscreen line. Alba plans 
to launch Honest Beauty, a 
new skin-care-and-cosmetics 
concern that promises, she 
says, “a diverse product range 
for every skin type and tone.” 


07 DREW 
01 HOUSTON 



DR0PB0X 

AGE: 32. YEAR AHEAD: — » 
(PREVIOUS RANK: 17) 


$10 BILLION Dropbox’s 

valuation. 

SIGN OF FORTHCOMING 
TROUBLE: Dropbox was a 
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front-runner in the online- 
storage wars, but now the 
big guns are getting involved. 
Google, Amazon, and 
Microsoft are all pouring 
money into their own cloud- 
storage offerings. “Most people 
in the Valley feel like they’ve 
squandered their strategic 
hold,” one tech insider says. 

*♦ GIANT-SLAYING STRATEGY: 
Houston has spent the past few 
years hawking Dropbox for 
Business, a $15-a-month version 
of the service that is tailor-made 
for corporations. *+ WHAT 
TECHNOLOGY WILL BE OBSOLETE 
IN FIVE YEARS? “Voicemail, 
hopefully,” he says. 



ACTOR, INVESTOR 

AGE: 43. YEAR AHEAD: — ► 
(PREVIOUS RANK: NEW) 


9 Number of unicorns that 
Leto invested in. 

•* EVIDENCE OF TRIPLE- 
THREAT DOM: The Oscar- 
winning actor and guitarist has 
also recently become the go-to 
investor for Valley entrepreneurs 
hoping to get a movie star 
involved with their company. 
Over the past year Leto has 
backed Reserve, Reddit, Uber, 
Airbnb, Slack, and Zenefits. 
“Jared Leto may be best known 
for his movies, music, and 
recent Jesus look,” says Aaron 
Levie, C.E.O. of Box, the 
corporate-cloud company. “But 
he’s one of the sawiest tech 
investors and entrepreneurs 
around.” When Box’s I.RO. was 
delayed last year, Levie turned 
to Leto for a pep talk. 


QQ BIEL 

09 SIMMONS 



THE SPORTS GUY 

AGE: 45. YEAR AHEAD: 
(PREVIOUS RANK: NEW) 


4.6 MILLION : Simmons’s 

followers on Twitter. 

*♦ MR. SIMMONS GOES TO HBO: 

Cut loose from his $5-million- 
a-year ESPN contract, 
Simmons talked to just about 
everyone in media as he tried 
to find a new home, before he 
landed at HBO in a multi-year, 
multi-platform arrangement. 
What is left to negotiate, 
according to someone close 
to Simmons, is the written 
commentary that he is so 
known for. He’s still shopping 
himself to other outlets to 
find a home for his column. 


40 


HUGO BARRA 
&LEIJUN 



XIAOMI 

AGES: 38, 45. YEAR AHEAD: 
(PREVIOUS RANK: NEW) 


1 Xiaomi’s position in the 
Chinese smartphone market. 
*♦ ODD COUPLE: Two years ago, 
Barra and Lei seemed like 
an unusual pair. Barra was a star 
Google executive, who left 
the company sometime after his 
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* IT|f 

FRENEMIES 

LIKE 

THESE 



In the olden days of tech (like, 15 years ago), 

Steve Jobs said Microsoft had “no taste”; Larry Ellison 
suggested that one rival executive must be “on drugs.” 

Now a new generation prefers to make nice in 
public and withhold their acrimony for a private room 
in SoMa. Here’s a rundown of the squabbles 

EVAN WILLIAMS Id JACK DORSEY 

Both men sit on the board of their progeny, Twitter, 
but they aren’t as close as they used to be after 
ousting each other from the company. At one point, they 
even stopped following each other on Twitter. 

MARK ZUCKERBERG 2L EVAN SPIEGEL 

Few people would turn down $3 billion from the Facebook 
founder. But most people aren’t Spiegel, who has turned 
Snapchat into one of the world’s top social platforms. 

MARC ANDREESSEN !L. BILL GURLEY 

The V.C.’s don’t agree on much. Andreessen disavows 
a bubble; Gurley says it’s real. Also, according to 
The New Yorker, Gurley once tried to get Andreessen’s 
partner to cut him out of their company. 

TRAVIS KALANICK vs - LOGAN GREEN 

Kalanick, the co-founder of Uber, is an aggressive guy. 

This year, he tried to recruit drivers away 
from Lyft, Green’s competing ride-share service. Lyft 
also accused Uber of canceling its cars. 

TRAVIS KALANICK LARRY PAGE 

The two men may be partners— Google invested 
$258 million in Uber in 2013— but the bond 
seems to have frayed behind the scenes. Google has 
reportedly been mulling its own car-on-demand 
service, and Uber has been investing 
in self-driving cars, Google’s bailiwick. 
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then girlfriend, a colleague, 
started secretly dating their 
boss, co-founder Sergey Brin. 
Lei was the founder and 
chairman of Xiaomi, a 
Chinese smartphone-maker 
that was best known in 
the West for slavishly copying 
Apple— all the way down 
to a proclivity for black shirts, 
mom jeans, and “one 
more thing” slides at keynote 
addresses. Nevertheless, Lei 
saw in Barra an executive who 
could help grow Xiaomi into 
a global force, and perhaps 
one day surpass the company 
his idol founded. ** COMING 
TO AMERICA: Xiaomi currently 
owns about 18 percent of 
the Chinese market, and Barra 
has said that Xiaomi plans 
to start selling its phones in 
the U.S. within a few years, 
bolstered, in all likelihood, by 
a monster marketing effort 
and some seriously low prices. 



FEDERAL PROSECUTOR 

AGE: 47. YEAR AHEAD: S* 
(PREVIOUS RANK: 23) 


3 Number of politicians who 
as of January were said to 
hold near-absolute power in 
New York State; Bharara has 
indicted two of them. 

*♦ A DISRUPTER, DISRUPTED: 
The prosecutor’s rep as a 
righteous fighter of financial 
corruption took a hit late 
last year when a court overturned 
his conviction of two hedge- 
fund traders, breaking a 
celebrated undefeated streak 
in insider-trading cases and 


possibly putting other wins 
in jeopardy. Bharara has 
been pursuing a sweeping 
corruption crackdown in New 
York, where, after publicly 
tussling with Governor 
Andrew Cuomo, he indicted 
the leaders of New York’s 
senate and assembly. “Public 
corruption is a pervasive 
problem in New York,” 
Bharara says. “We’re going 
to keep working.” 


A 0 THE 
m NARRATORS 

ALEX GIBNEY, SARAH KOENIG, ANDREW 
JARECKI & RANEY ARONSON-RATH 



DIRECTOR; SERIAL; 
DIRECTOR; FRONTLINE 

AGES: 61, 46, 52, 45. 

YEAR AHEAD: T 
(PREVIOUS RANK: NEW) 


97 MILLION Downloads of 

Serial since it aired. 

EVIDENCE OF UN-MOGULDOM: 

Long-form investigative 
projects thrived last year. 
Andrew Jarecki’s The Jinx, 
about real-estate scion 
Robert Durst, and Alex 
Gibney’s Going Clear, a 
takedown of Scientology, 
stood out as breakthrough 
moments. Raney Aronson- 
Rath, meanwhile, took over 
the reins at Frontline from 
founder David Fanning. But 
success took some of 
the players by surprise. The 
runaway podcast hit Serial, 
hosted by Sarah Koenig, 
initially planned to have no 
more than 300,000 
downloads when it was 
conceived, and the series’s 
producers signed a deal 


with public-radio favorite 
MailChimp to be the 
podcast’s sponsor. And then 
the saga of Adnan Syed 
and Hae Min Lee became 
a water-cooler staple— and 
Serial reached five million 
downloads faster than any 
podcast in history, costing 
the show millions of dollars 
in lost revenue, which 
is basically billions in radio 
terms. 


I A DAVID 
0 DeWALT & 
KEVIN 
MANDIA 



FIREEYE 

AGES: 51, 44 YEAR AHEAD: T 
(PREVIOUS RANK: NEW) 


41 Number of pets at 
FireEye C.E.O. DeWalt’s Bay 
Area home, including a 
kunekune pig. 

BATTLE LINES: If the wars 
of the future will be contested 
in the cloud— by the North 
Koreans, say, who (allegedly) 
hacked into Sony Pictures 
employees’ e-mail accounts— 
then FireEye will sell the 
weapons. Mandia, who joined 
as C.O.O. in early 2014 when 
DeWalt bought the cyber- 
security company for about 
$ 1 billion, personally oversaw 
Sony’s response to last year’s 
debacle. “It’s a damn lonely 
planet if you get hacked,” he 
says. But it is good if you’re 
in the cyber-security software 
business! Sales were up 
69 percent in the first quarter 
of 2015. 


i I PATRICK 

collison « 

JOHN 

COLLISON 



STRIPE 

AGES: 27, 25, YEAR AHEAD: /* 
(PREVIOUS RANK: NEW) 


$5 BILLION Stripe’s valuation. 
*♦ IRISH EYES ARE SMILING: The 

Collison Brothers sounds 
like the name of a boy band, or 
maybe an autobody shop 
based in New Jersey. But it’s 
actually the moniker given to 
Patrick and John Collison, two 
Limerick brothers who founded 
Stripe, which lets people accept 
payments online. After raising 
more than $ 190 million in 
funding, the company took in 
another massive round in July, 
with money coming in from 
American Express, Visa, and 
a couple of big V.C. firms. 



WEW0RK 

AGE: 35. YEAR AHEAD: /* 
(PREVIOUS RANK: NEW) 


$150 MILLION WeWork’s 

estimated 2015 revenue. 

•* SPHERE OF INFLUENCE: 
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We Work, a chain of 50 shared 
office spaces, saw its value 
rocket to $ 10 billion this past 
spring. The company offers its 
30,000 members pay-as-you-go 
workspaces for as little as $45 
a month, including perks such 
as snacks, beer, yoga classes, 
and so forth. The company is 
still small— its 3.5 million square 
feet of leased space makes it 
a runt in the commercial 
real-estate market— and it could 
lose members in a hurry if 
another downturn hits. But 
Neumann, the company’s hunky 
co-founder, has said he plans 
to add two or three more 
We Work locations per month 
to the ones he’s already running. 
*♦ WHAT TECHNOLOGY DO YOU 
EXPECT TO SEE IN FIVE YEARS? 
“Technology for both life 
extension and space travel,” 
he says. “We Work Mars is in 
our pipeline.” 



YAHOO 

AGE: 40. YEAR AHEAD: — > 
(PREVIOUS RANK: 15) 


$31 BILLION The approximate 
value of Yahoo’s stake in 
Alibaba. 

*♦ MEDIA FEVER DREAMS: Three 
years after Mayer took over 
the Web pioneer, her attempt 
to turn it into a thriving media 
company appears to have 
fallen flat. Naysayers argue that 
she has little to show for 
the flurry of acquisitions, hires, 
and grand pronouncements. 
Nevertheless, Mayer is still 
pushing hard to spend big on 
content. Earlier this year she 
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re-signed news anchor Katie 
Couric, bumping her annual 
salary to $10 million. 

*♦ EVIDENCE OF A POST-ALIBABA 
WORLD: After pressure from 
investors, Mayer decided to spin 
off the Alibaba holdings into 
a separate public company, 
Aabaco, to go into effect later 
this year. This would leave 
a diminished Yahoo at a market 
valuation of about $6 billion— 
not even “decacom” status. 

*♦ PAGING THE MANAGEMENT 
CONSULTANTS! According to 
author Nicholas Carlson, Mayer 
addressed employees at an 
all-hands meeting by reading 
a children’s book, Bobbie 
Had a Nickel. 


1 7 THE 

I BANSALS 

SACHIN BANSAL 8 BINNY BANSAL 



FLIPKART 

AGES: 34, 32. YEAR AHEAD: /* 
(PREVIOUS RANK: NEW) 


$15 BILLION Flipkart’s 

valuation. 

*♦ AN EMBARRASSMENT OF 
BANSALS: Amazon may be in 
India, but the Amazon of India 
is Flipkart. Founders Sachin 
and Binny Bansal, who worked 
together at Bezos’s Seattle-based 
e-marketplace prior to branching 
out on their own in 2007, 
aren’t actually brothers, however. 
In fact, the name Bansal is 
vexingly popular in the Indian 
tech industry. Flipkart’s rival, 
Snapdeal, was co-founded by 
Rohit Bansal; the apparel retailer 
Myntra was co-founded by 
Mukesh Bansal. Finally, there’s 
LensKart, which was founded 
by Peyush Bansal. 


aqadi 

40 TATARKO 



HOUZZ 

AGE: 43. YEAR AHEAD: — » 
(PREVIOUS RANK: NEW) 


35 MILLION Monthly unique 
visitors to the company’s 
home-design site. 

•* DISRUPTING THE LIVING ROOM: 

Adi Tatarko, the co-founder of 
the catchily named Houzz, has 
spent much of the past year 
hopscotching around the United 
Kingdom, Australia, Germany, 
and Japan to expand her upscale 
home-design e-marketplace. 
Subsequently, the company’s staff 
has more than doubled, to 550, 
and its valuation risen to more 
than $2 billion. Not surprisingly, 
she’s optimistic about its future. 
The home-improvement 
and -furnishing markets, she 
says, “are valued at $1.2 trillion 
in the U.S. and Europe alone.” 


/. Q THE MOBILE 

49 STARS 

JEROME JARRE, LELE PONS 8 
ANDREW B. BACHELOR 



AGES: 25, 19, 27. 

YEAR AHEAD: 

(PREVIOUS RANK: NEW) 


DISRUPTING YOUTUBE: Just as 
marketers were getting their 


m 


heads around the idea that 
YouTube was creating its own 
stars, a new cohort, specializing 
in even shorter videos for 
mobile phones, emerged on 
Vine, Snapchat, and Instagram. 
French-bom Jerome Jarre, the 
dramaturge behind a Vine video 
asking, “Why is everybody 
afraid of love?,” amassed more 
than seven million followers 
on the Twitter-owned platform. 
Then, in a sign of the times, 
he started appearing on 
Snapchat. Meanwhile, the biggest 
Vine star, Andrew “KingBach” 
Bachelor, has more than 13 
million followers and heads up 
a loose collective of other 
post-movie stars. 


Cn MEREDITH 
JU PERRY 



UBEAM 

AGE: 25. YEAR AHEAD: 
(PREVIOUS RANK: NEW) 


$1.7 MILLION Money raised 
from Marissa Mayer and others. 

DISRUPTING THE ... POWER 
CORD? uBeam, the company 
Perry started in her Penn dorm 
room, uses ultrasonic frequencies 
to charge your gadgets through 
the air. Last year, she emerged 
with a working prototype 
and raised $10 million more. 

»-* EVERYONE’S GOT A 
WINKLEVOSS: Perry was sued 
by her co-founder, Nora Dweck, 
who claimed to have been 
cheated out of her share of the 
company. (The two have since 
settled.) ARE WE IN A BUBBLE? 
“I like to think real meaningful/ 
impactful/necessary 
technology is excluded from 
these discussions,” she says. 
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1 TAYLOR 
I SWIFT 



MUSICIAN 

AGE: 25. YEAR AHEAD: T 
(PREVIOUS RANK: NEW) 


6 BILLION Number of views 
on Swift’s YouTube page. 

*♦ ARENA OF GLOBAL CONQUEST: 

Swift isn’t merely the world’s 
favorite pop star, putting up 
sales numbers that are nearly 
unfathomable in the post-Napster 
age— she is also using her 
platform to make giant companies 
conform to her will. After 
pulling her catalogue off Spotify 
last year, Swift wrote an open 
letter to Apple asking it to pay 
artists during the free-trial 
period of its new music service. 
She posted the note on Tumblr 
on a Sunday and the company 
complied within hours. 


o BOB 
ZlGER 



THE WALT DISNEY 
COMPANY 

AGE: 64. YEAR AHEAD: /* 
(PREVIOUS RANK: 2) 


$2 BILLION The expected 
box-office gross of Star Wars: 
The Force Awakens. 

*♦ ACCRETIVE BRILLIANCE: Iger 
is on such a world-beating run 


that Disney’s board lured him 
away from possible retirement 
and extended his contract 
through June 2018. Disney’s 
market value, more than $160 
billion, has nearly tripled 
over the past five years, thanks 
in large part to his acquisitions 
of Pixar (in 2006), Marvel 
(in 2009), and Lucasfilm (in 
2012). The Pixar and 
Marvel deals, in particular, 
continued to bear fruit in 
2015. Another Avengers movie 
topped $ 1 billion, and the 
Lucas deal may turn out to be 
even bigger after the first of 
three Star Wars films opens, in 
December. *♦ CORD-CUTTING 
CLOUDS ON THE HORIZON? 
Subscriptions to ESPN, long 
a crown jewel of the portfolio, 
dropped in its most recent 
quarter— an omen for the dawn 
of the cord-cutting era. The 
drop prompted a sell-off 
of not only Disney stock but 
also those of other media 
companies. 


3 THE 
MURDOCHS 

JAMES, RUPERT & LACHLAN 
MURDOCH 



21ST CENTURY FOX, 
NEWSC0RP. 

AGES: 42, 84, 44. YEAR AHEAD: /* 
(PREVIOUS RANK: 1) 


24 MILLION Viewers for 

the G.O.P. primary debate, 
in August, broadcast on 
Fox News. 

•* STAGE OF SHAKESPEAREAN 
DRAMA: In June, Rupert 
anointed his younger son, 
James, as the next C.E.O. of 
21st Century Fox; he also 


made his elder, once exiled 
son, Lachlan, the executive 
co-chairman— alongside 
himself— of the film-and- 
television company as well as 
News Corp. (Lachlan was 
already co-chairman of News 
Corp.) The power-sharing 
arrangement could lead to a 
sibling feud, but in the brothers’ 
first earnings call, Lachlan 
declared otherwise: “It’s a true 
50-50 partnership,” he said. 


/. BRIAN 
*1 ROBERTS & 
STEVE BURKE 



COMCAST 

AGES: 57, 56. YEAR AHEAD: /" 
(PREVIOUS RANK: 3) 


$5.5 BILLION Threshold 

crossed in global box-office 
receipts for Universal this 
year an industry record. 

** OH, NBC: At first, it looked 
like a disastrous year for 
Comcast. Brian Williams’s 
suspension threatened 
to crater its evening news 
division; the affable C.E.O. 
Roberts was thwarted in 
his company’s attempted 
$45 billion takeover of Time 
Warner Cable. ** SILVER- 
LINING ALERT! Remarkably, 
however, NBC Nightly News 
has returned to No. 1 
while helmed by Lester Holt, 
and Today is now neck and 
neck with G.M.A. Under 
the leadership of Burke, 
Universal has also had an 
unprecedented year. Run 
by Jeff Shell and Ron Meyer, 
it now leads studios in 
box-office receipts. Jurassic 
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World has earned more than 
$1.5 billion worldwide; 
Minions netted more than 
$875 million; Trainwreck 
earned raves and crossed 
$100 million. 


5 RICHARD 
PLEPLER 



HBO 

AGE: 56. YEAR AHEAD: /" 
(PREVIOUS RANK: 17) 


$1 BILLION Amount that 

analysts expect the network 
to spend on programming 
in 2015. 

*♦ STAGE OF GLOBAL CONQUEST: 

“There is nothing errant or 
scary or left to chance,” says 
a rival executive about 
HBO’s chief. Plepler, who 
sports an Agnelli-like tan 
year-round, and runs the same 
stretch of the East River 
every night, has grown HBO 
to its highest subscription 
rate in history, with nearly 120 
million paying customers. 

In an embrace of millennial 
cord cutters, he recently 
launched the streaming service 
HBO Now, which quickly 
became one of the top-grossing 
items in Apple’s U.S. App 
Store. And despite competition 
from Silicon Valley, HBO 
still has a lock on original 
programming with a record 
126 Emmy nominations— 
including a few for Silicon 
Valley. ** LATEST COUPS: 

After Plepler won the Bill 
Simmons sweepstakes, he worked 
out a deal to broadcast the 
next five seasons of 
Sesame Street on HBO and 
its streaming platform. 
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6 LeBR0N 
JAMES 



ATHLETE 

AGE: 30. YEAR AHEAD: T 
(PREVIOUS RANK: NEW) 


$215 MILLION The estimated 

economic boost to the 
Cleveland area provided by 
James’s return to the Cavaliers, 
according to Bloomberg. 

*♦ KINGDOM COMEBACK: Star 
athletes generally sign long-term 
contracts to secure future 
earnings. But James, who enjoyed 
a well-received supporting role 
in Trainwreck and recently started 
a production deal with Warner 
Bros., is so bankable that he is 
expected to buck the trend by 
signing contracts that allow him 
to opt out every year as the 
N.B.A. salary cap increases. 


7J.J. 

I ABRAMS 



FILMMAKER 

AGE: 49. YEAR AHEAD: t 
(PREVIOUS RANK: 24) 


$467 MILLION Worldwide 
box office for Into Darkness, 
Abrams’s most recent 
Star Trek film. 

*♦ STAGE OF GLOBAL CONQUEST: 
“Any year in which you tell 
Harrison Ford what you think 


Han Solo would do, and then 
he kindly does it, is about 
as impossibly surreal a year as 
you can have,” says Abrams. 
After back-to-back Star Trek 
successes, Abrams will attempt 
to please an even more 
committed geek cohort this 
Christmas with Star Wars: 

The Force Awakens. Paramount 
recently extended its first-look 
agreement with Abrams’s 
production company. Bad 
Robot, through July 2018. 


8 THE 
FUNNY GUYS 

STEPHEN COLBERT, JAMES CORDEN, 
JIMMY FALLON, JIMMY KIMMEL, 
BILL MAHER, SETH MEYERS, 

TREVOR NOAH, CONAN O'BRIEN & 
LARRY WILMORE (see also p. 158) 




COMEDIANS 

AGES: 51, 37, 40, 47, 59, 41, 31, 
52,53. YEAR AHEAD: /* 
(PREVIOUS RANK: 15) 


27 Percentage increase in 
total viewers for The Tonight 
Show since Fallon took over. 

•* STAGE OF GLOBAL CONQUEST: 

Late-night television is fully 
transcending the actual living 
room. Fallon is the current 
leader, with more than 3.5 million 
nightly television viewers and 
more than seven million YouTube 
subscribers. Kimmel is right 
behind, with around 2.7 million 
TV viewers and more than 
six million YouTube subscribers. 
The big question is whether 
Colbert’s Late Show, in which 
he plays himself, will translate 
to a broader audience, too. 

UBER OR LYFT: “Uber,” says 
Kimmel. “It’s like a limo ride 
with just a hint of kidnapping.” 


9 HILLARY 
CLINTDN 



POLITICIAN 

AGE: 67. YEAR AHEAD: — > 
(PREVIOUS RANK: 9) 


$2.5 BILLION Amount 

that Clinton’s campaign 
hopes to raise. 

** HILLARY VS. HILLARY: Given 
that her most serious threats 
for the presidency are 
currently a self-proclaimed 
socialist, Bernie Sanders, 
and Donald Trump, Clinton’s 
biggest obstacle remains 
herself. After she turned over 
her server and 55,000 pages 
of e-mails to the State 
Department, potential leaks 
could become increasingly 
damaging— perhaps inviting 
that Biden run. 



DIRECTOR, PRODUCER 

AGE: 55. YEAR AHEAD: / 
(PREVIOUS RANK: NEW) 


16.7 MILLION Average 

weekly audience for Empire, 
this year’s top-rated new 
TV series. 

»» PRIME-TIME PLATINUM: 

Empire, Daniels’s prime-time 
hip-hop soap (“Black 
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Dynasty as he puts it), was 
one of the biggest shows on 
television during its inaugural 
season, thanks to an impressive 
cast and Daniels’s eye for 
character— especially the 
fabulously fearsome Cookie 
Lyon, played by Taraji P. 
Henson. "There is something 
completely relatable with 
this badass woman who also 
has a heart of gold,” says 
Daniels, the acclaimed director 
(The Butler, Precious) who 
recently signed a multi-year 
deal with 20th Century Fox 
that allows him to write, 
direct, and develop new 
prime-time shows. 


n DAVID 
ZASLAV 



DISCOVERY 

COMMUNICATIONS 

AGE: 55. YEAR AHEAD: /* 
(PREVIOUS RANK: 7) 


$156 MILLION His 2014 
compensation. 

** MOGUL BURN: "Every device 
and every wire is really a 
dumb pipe,” says the longtime 
Discovery boss, referring 
to possible threats posed by 
relative TV newcomers 
such as Netflix and YouTube. 
“None of those come to 
life without great content. We 
have that.” The value of 
Discovery’s portfolio—' which 
includes Discovery Channel, 
TLC, Oprah Winfrey’s OWN, 
and the rights to carry 
the Olympics through 2024 
in Europe— has climbed 
from about $6 billion in 2007, 
when Zaslav took over, 
to around $30 billion today. 


1QKANYE 
I L WEST & 

KIM 

KARDASHIAN 



MUSICIAN; REALITY-TV 
STAR 

AGES: 38, 34. YEAR AHEAD: — * 
(PREVIOUS RANK: NEW) 


$28 MILLION Kim Kardashian’s 
estimated 2014 earnings. 

STAGE OF GLOBAL CONQUEST: 

The West-Kardashian coupling 
represents a strong argument 
in favor of corporate synergy. 
West gives Kardashian artistic 
legitimacy, and the reality 
star and spokesperson offers her 
acclaimed yet famously difficult 
rapper husband something 
bordering on broad appeal. 
Kardashian’s new book, Selfish, 
earned what seemed like genuine 
praise— at least in a Warholian 
way— from some book critics. 
West is currently recording his 
next album, under the working 
title Swish, which reportedly 
includes collaborations with Paul 
McCartney and Bruno Mars. 

It promises to be even more 
Spotify-friendly than his critically 
beloved Yeezus. ** CAN'T STOP 
THE HUSTLE: Kardashian and 
West also demonstrated a 
well-honed alacrity for entering 
new industries. Kardashian 
authorized her likeness to an 
app developer in a deal that 
could pay her up to $85 million. 
West, who is moving further 
into the fashion business, recently 
released Iris latest collaboration 
with Adidas, the Yeezy Boost 
350, a limited edition that 
fetched up to $10,000 on eBay 
from eager sneakerheads. 


DYSTOPIA 

Assessing the existential threats 
of Silicon Valley’s emerging technologies 



TECHNOLOGY: 
Artificial 
intelligence. 

BIG-SHOT PROPONENTS: 

Marc Andreessen, 

Larry Page. 

PERCEIVED THREAT TO 
HUMANITY: Robots 
take over the world and 
kill us all! 

LIKELY REALITY: An R2-D2 
fetches your laundry. 


TECHNOLOGY: 

Drones. 

BIG-SHOT PROPONENTS: 

Jeff Bezos, Nick 
Woodman. 

PERCEIVED THREAT: 

Incessant snooping; 
midair collisions. 

LIKELY REALITY: High-tech 
pizza boys. 


TECHNOLOGY: 

Electromagnetic 
pulse. 

BIG-SHOT PROPONENT: The 

Chinese People’s 


Liberation Army. 

PERCEIVED THREAT: Frying 
all electronic devices 
in a 15-mile radius. 

LIKELY REALITY: 2017 
summer tentpole fodder. 


TECHNOLOGY: 

Driverless cars. 
BIG-SHOT PROPONENTS: 

Sergey Brin, Travis 
Kalanick. 

PERCEIVED THREAT: 

Hacker-induced mass 
murder on the 101. 

LIKELY REALITY: Better 
parallel parking. 


TECHNOLOGY: 

Virtual reality. 
BIG-SHOT PROPONENTS: 

Mark Zuckerberg, 
Palmer Luckey. 

PERCEIVED THREAT: 

Mass video-game 
addiction; 
mind control. 

LIKELY REALITY: Avengers 

V.R. 
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10 ROGER 
I u GOODELL 



NATIONAL FOOTBALL 
LEAGUE 

AGE: 56. YEAR AHEAD: — > 
(PREVIOUS RANK: 8) 


$105 MILLION Gross 

compensation during 
one five-year period as 
commissioner. 

*♦ MAN IN THE ARENA: Despite 
the endless saga of Deflategate, 
football games sell advertisements 
like nothing else. This spring, 
Goodell got Yahoo to pay a 
reported $20 million for the right 
to live-stream a 9:30 a.m. E.S.T 
game between the lowly Buffalo 
Bills and the Jacksonville 
Jaguars, to be played in London. 


1 /. D. B. WEISS 8 
I *1 DAVID 
BENIOFF 



GAME OF THRONES 

AGES: 44. YEAR AHEAD: S 
(PREVIOUS RANK: NEW) 


2.2 MILLION Number of times 
a single episode of Thrones 
was illegally downloaded in 12 
hours during last season. 

•* LATEST SIGN OF INVINCIBILITY: 
On-screen violence— especially 
the rape of perpetually tormented 
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Sansa Stark— led to a public 
outcry. (Senator Claire McCaskill 
called for a boycott.) But none 
of that stopped the most 
popular show in HBO’s history, 
which has earned 24 Emmy 
nominations, from breaking its 
own ratings records and 
wooing fans to HBO Now. The 
network has invited creators 
Benioff and Weiss to make three 
more seasons— and perhaps 
even a prequel. 


1 r MARC 
I U BENIOFF 



SALESFORCE 

AGE: 50. YEAR AHEAD: S 
(PREVIOUS RANK: 23) 


$40 MILLION Compensation 
for fiscal year 2015. 

*♦ MAKING IT RAIN: Benioff, 
the billionaire founder 
of Salesforce, has positioned 
himself as the tech world’s 
moral conscience. In March, 
after Indiana’s governor 
signed the anti-gay Religious 
Freedom Restoration Act, 
Benioff tweeted that he was 
pulling all Salesforce business 
from the state. (The law 
was subsequently changed, and 
Salesforce dropped its boycott.) 
The following month, he 
announced that Salesforce was 
reviewing the salaries of its 
female employees to ensure 
that they were being fairly 
compensated. He’s been able 
to push for all the do-gooder 
stuff perhaps, because he 
continues to line his shareholders' 
pockets. “He’s the closest 
thing the Bay Area has to Mike 
Bloomberg,” says one notable 
tech investor. 


1 C MICHAEL 
I D RAPINO 



LIVE NATION 

AGE: 50. YEAR AHEAD: S 
(PREVIOUS RANK: 21) 


25 MILLION Total number of 

tickets sold in 2014. 

SPHERE OF INFLUENCE: In 

the Internet Age, concerts 
are the main way musicians make 
money, and Rapino dominates 
that business. Live Nation 
represented more than 2,700 
shows last year. He also signed a 
long-term contract with Yahoo 
to stream concerts and struck 
similar deals with Snapchat and 
Vice. COURTING THE 
UNWASHED MASSES: During the 
past year, Live Nation has 
acquired controlling stakes in 
Bonnaroo and Lollapalooza. 



SAMSUNG 

AGE: 47. YEAR AHEAD: -* 
(PREVIOUS RANK: 11) 


83 MILLION Number of 
smartphones Samsung 
reportedly shipped in the 
first quarter of 2015. 

REAL-LIFE GAME OF THRONES: 
Samsung’s longtime dauphin 
has consolidated power at the 


family-controlled conglomerate 
in the wake of the hospitalization 
of his father, Lee Kun-hee. 
Samsung, which makes far less 
money per phone than Apple, 
could use a little youthful vigor. 
The company’s market share 
is falling, squeezed by growing 
demand for Xiaomi’s ultra- 
affordable handsets in China 
and Apple’s ultra-premium 
ones everywhere else. 


IQ BRADLEY 
ID COOPER 



ACTOR 

AGE: 40. YEAR AHEAD: S 
(PREVIOUS RANK: NEW) 


$547 MILLION Worldwide box- 

office gross of American Sniper. 
** SECRET AMBITION: While 
Cooper has been busy on 
Broadway (The Elephant Man ) 
and on-camera (this month’s 
drama/comedy Burnt, and Joy, in 
December, which will re-unite 
him with David O. Russell and 
Jennifer Lawrence), he’s also 
been building an impressive 
portfolio as a producer. He and 
business partner Todd Phillips 
have a first-look deal with 
Warner Bros. Pictures, and are 
serving as executive producers 
for the CBS thriller Limitless and 
Syfy’s forthcoming Hyperion. (He 
also pulled off a hysterical turn 
as a zoot-suit-wearing theater- 
loving counselor in Netflix’s new 
prequel to Wet Hot American 
Summer.) But insiders speculate 
that the actor would like to follow 
the model of his Sniper director, 
Clint Eastwood, and make 
his own debut behind the camera 
with the studio. He’s in talks 
to remake A Star Is Born. 
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HALL of 



201B 

** Mickey Drexler, 

** John Malone, 

>♦ MickJagger, 

*♦ Herb Allen III, 

J. Crew 

Liberty Media 

Rolling Stones 

Allen & Co. 

Larry Gagosian, 

*♦ Bon Meyer, 

*♦ George Lucas, 

** Michael 

Gagosian Gallery 

NBCUniversal 

Lucasfilm 

Bloomberg, 

»* Marc Jacobs, 

Leslie Moonves, CBS 

*♦ Mike Nichols, 

Bloomberg L.P. 

designer 

*+ Ronald Perelman, 

director 

** Lee Kun-hee, 

** Lome Michaels, 

MacAndrews & Forbes 

>♦ Sumner Redstone, 

Samsung 

Saturday Night Live 

*+ Miuccia Prada, 

Viacom 

•* Walt Mossberg and 

»+ Michael Moritz, 

Prada 

*+ Jacob Rothschild, 

Kara Swisher, Re/code 

Sequoia Capital 

** CharheRose, 

RIT Capital Partners 

•* Tyler Perry, 

»-» ViviNevo, 

talk-show host 

>♦ Diane Sawyer, 

filmmaker 

NV Investments 

Eric Schmidt, 

news anchor 

** The New York 

>» Jean Pigozzi, 

Google 

>♦ Jerry Weintraub, 

Times 

investor 

»♦ Terry Semel, 

Jerry Weintraub 

** The Wall Street 

*+ Frangois-Henri 
Pinault, PPR 

investor 

*+ Diane von 

Productions 

Journal 

2008 


Furstenberg, DVF 


2011 

2014 

** Oprah Winfrey, 

*♦ Chris Blackwell, 

•* Matt Drudge, 

** Edgar Bronfman 

Jr., Warner Music 

OWN 

Island Outpost 
>* Gordon Crawford, 

Drudge Report 

2010 

*+ Jon Feltheimer, 

Group 

Capital Group 

Lionsgate 

*♦ Warren Buffett, 

*♦ Bill Clinton, 

»-» Bill and Mebnda 

*+ Scott Rudin, 

Berkshire Hathaway 

Clinton Foundation 

Gates, Bill & Melinda 

Scott Rudin 

>♦ Ron Conway, 

Bobert De Niro, 

Gates Foundation 

Productions 

angel investor 

actor 

>♦ Frank Gehry, 

** Jon Stewart, 

*+ Philippe Dauman, 

** Doug Morris, Sony 

Gehry Partners 

The Daily Show 

Viacom 

Music Entertainment 

>♦ Andy Grove, Intel 

** Peter Thiel, 

*♦ Barry Diller, IAC 

Steven Spielberg, 

>* Charles Gwathmey, 

Founders Fund 

** JohnDoerr, 

director 

Gwathmey Siegel 

*+ Harvey and Bob 

Kleiner Perkins 

*+ Creative Artists 

Kaufman Architects 

Weinstein, 

Caufield & Byers 

Agency 

>♦ Kirk Kerkorian, 

Weinstein Company 

Larry Ellison, 

»♦ ICM Partners 

Tracinda 

•* Fred Wilson, 

Oracle Corporation 

»♦ United Talent 

*+ Leonard Lauder 

Union Square 

Tom Ford, 

Agency 

and Ronald Lauder, 

Ventures 

designer, filmmaker 

** Wilham Morris 

Estee Lauder 


** Ted Forstmann, 

Endeavor 

Companies 

2013 

IMG Worldwide 
TomFreston, 

Entertainment 

>♦ Richard Meier, 

Richard Meier & 

•* JeffBewkes, 

2009 

Time Warner 

Firefly3 

Partners Architects 

John Lasseter, 

»+ Brian Grazer and 

*♦ Herb Allen, 

*+ Richard Parsons, 

Walt Disney/Pixar 

Ron Howard, 

Allen & Company 

former chairman, 

*+ Natalie Massenet, 

Imagine 

*♦ Paul Allen, 

Time Warner 

Net-a-Porter 

Entertainment 

Vulcan Capital 

*♦ Charles Saatchi, 


*+ Tom Hanks, actor 

** Giorgio Armani, 

Saatchi Gallery 

2012 

*+ Jeffrey Katzenberg, 

Armani Group 

*♦ George Soros, Soros 

*+ Bernard Arnault, 

DreamWorks 

Jimmy Buffett, 

Fund Management 

LVMH 

Animation 

Margaritaville 

»-» Ted Turner, 

*+ David Boies, 

»* VinodKhosla, 

*+ Oscar de la 

Turner Foundation 

attorney 

Khosla Ventures 

Renta, designer, and 

>♦ Barbara Walters, 

*+ JimBreyer, 

*+ Karl Lagerfeld, 

Annette de la Renta, 

The View 

Breyer Capital 

Chanel 

philanthropist 

»-» Jack Welch, 

•* Diego Della Valle, 

Ralph Lauren, 

*♦ David Geffen, 

former chairman, 

Tod’s 

Polo Ralph Lauren 

impresario 

General Electric 




REID 

HOFFMAN & 
JEFF WEINER 



LINKEDIN 

AGES: 48, 45. YEAR AHEAD: -* 
(PREVIOUS RANK: 16) 


380 MILLION Approximate 

worldwide users. 

C-SUITE TURNAROUND: While 
Hoffman has remained ensconced 
in his main role as a savvy 
investor at Greylock Partners, 
the V.C. firm, Weiner has drawn 
criticism for a falling stock price. 
But Linkedln has other tricks up 
its sleeve, such as its $1.5 billion 
purchase of online education 
company Lynda.com. “We have a 
very clear road map,” Weiner told 
Fortune. WHAT TECHNOLOGY 
DO YOU EXPECT TO SEE IN FIVE 
YEARS? “Sensors,” says Weiner. 
“In your clothes, on your wrist, in 
your car, in your home.” 


M LOWELL 
McADAM 



VERIZON 

AGE: 61. YEAR AHEAD: — ► 
(PREVIOUS RANK: NEW) 


$4.4 BILLION The price 

Verizon paid to buy AOL. 

** EMPIRE BUILDING: The 

longtime telecom executive with 
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a reliable cell-phone network, 
and a public persona as 
dynamic as a phone book, seems 
poised to turn Verizon into 
an unlikely media giant. His 
AOL acquisition gives the 
company control over fast-growing 
advertising technologies and 
the HufBngton Post. And thanks 
to a renewed contract, he’ll 
also have the services of its 
founder, Arianna Huffington. 
(As The New York Times 
noted this summer, Huffington 
rebuffed an attempt to relegate 
her to a ceremonial role— an 
effort dubbed "the popemobile.”) 
Meanwhile, McAdam is said 
to be building a wireless pay-TV 
service. *♦ PUBLIC FEUD: 
McAdam picked a fight with 
Disney by launching a low-cost 
version of Verizon’s FiOS TV 
service that left ESPN out of its 
“skinny bundle” base package. 
If Verizon prevails in the 
resulting lawsuit, it could help 
permanently dent ESPN’s 
power while spelling the end of 
traditional cable bundles. 


01 JAY Z & , 
L I BEYONCE 



MUSICIANS 

AGES: 45, 34. YEAR AHEAD: — » 
(PREVIOUS RANK: 5) 


$115 MILLION, $60 MILLION 

Beyonce’s and Jay Z’s 
2014 earnings, respectively. 

** HAVING IT ALL? After a year 
filled with rumors about their 
marriage, and in which Beyonce 
earned nearly double her 
husband’s income, Jay Z has 
struggled of late to pull his 
share in this dynastic power 
couple. Elis would-be Spotify 
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competitor, Tidal, which he 
helped purchase for $56 million 
and then relaunched with 
Beyonce and a bevy of famous 
partners, has been beset by 
turmoil, including two departed 
C.E.O.'s and a $50 million 
lawsuit. *♦ TOKEN VANITY PROJECT: 
In February, the couple helped 
introduce 22 Days Nutrition, 
a vegan-diet meal-delivery 
service that will compete in the 
same space as Plated, Hello 
Fresh, and even the newly 
minted unicorn Blue Apron. 


M bill 

ACKMAN 



PERSHING SQUARE 
CAPITAL MANAGEMENT 

AGE: 49. YEAR AHEAD: /* 
(PREVIOUS RANK: NEW) 


$20 BILLION Pershing’s 

capital under management. 

*♦ BIG BOLD MOVE: Lastyear- 
and try to stay with us here— 
Ackman teamed up with Valeant, 
a highly acquisitive drug 
company, while also buying 
stakes in Allergan, the maker of 
Botox; then Valeant (and Ackman) 
made a bid for . . . Allergan, 
whose shares had since 
skyrocketed and made a fortune 
for, yes, Ackman. The best part 
is that, in the end, even though 
the deal fell through, Ackman 
still walked away with around 
$2.6 billion in profit. More 
recently, he has turned his scrutiny 
on Mondelez International, 
the maker of Oreos and Ritz 
Crackers. »* TENNIS, ANYONE? 
The longtime enthusiast is 
reportedly planning to build a 
private court atop his new office 
on the far West Side of Manhattan. 


00 NARGRETHE 
LO VESTAGER 





E.U. COMPETITION 
COMMISSIONER 

AGE: 47. YEAR AHEAD: T 
(PREVIOUS RANK: NEW) 


116,000 Number of Twitter 
followers, an unofficial record 
for a Danish economics minister. 

EVIDENCE OF EUROPEAN 
SCOURGE DOM: Vestager,who 
inspired a character on Borgen, 
the Nordic West Wing, has 
taken on a number of corporate 
giants. None was bigger than 
Google, against which she leveled 
formal anti-trust charges in 
April, for trying to boost its other, 
less dominant businesses. 

** HOLLYWOOD, YOU'RE UP NEXT: 
In July, she opened an 
anti-trust case against six major 
studios over their exclusive 
licensing deals with Sky UK. 



ft n 





AZ0FFMSG 

ENTERTAINMENT 

AGE: 67. YEAR AHEAD: /* 
(PREVIOUS RANK: NEW) 


$145 MILLION Ticket sales by 

the Eagles, Azoff’s longtime 
client, during the first year of 
their current tour. 


LATEST DUSTUP: Azoff, 
who resigned abruptly from 
Live Nation in 2012, made 
news in late 2014 when 
his company threatened to sue 
YouTube for $ 1 billion on 
behalf of his clients— Pharrell 
Williams and Bruno Mars, 
among others— unless the 
online-video giant agrees to 
directly negotiate with artists 
for streaming rights. “We’ve 
changed the fucking business,” 
he says. “It’s about being 
disruptive in a positive way.” 


M megyn 

KELLY 



BROADCASTER 

AGE: 44. YEAR AHEAD: T 
(PREVIOUS RANK: NEW) 


3.1 MILLION Viewers for 

Kelly’s interview with 
the Duggar family, the fallen 
reality-TV stars. 

STAGE OF RIGHT-WING 
DISRUPTION: The former 
litigator scolded Senator Rand 
Paul for arguing with female 
reporters and told Dick 
Cheney he “got it wrong” on 
Iraq. And many pundits 
agree that it was Kelly— not the 
candidates— who won the 
first G.O.P. primary debate. 
Donald Trump’s subsequent 
vexation with her tough 
questions only underscored her 
success. “If everybody is 
talking about you, there’s 
something to it,” said one rival 
news executive. Kelly’s contract 
reportedly expires in 2017. 


REPORTING BY Nick BUtOll, Max 
Chafkin, Sarah Ellison, Peter Kafka, 
Kevin Roose, and Bee Shapiro. 
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Another geek. Another garage. Another world-changing technology? 

That’s the $2 billion bet that Mark Zuckerberg is making on a 
virtual-reality headset called the Oculus Rift, brainchild of 22-year-old 
Palmer Luckey, who sold his Kickstarter-funded breakthrough to 
Facebook this spring. With the Rift about to hit the market, 
and the competition (from Sony, Microsoft, Google, Magic Leap, et al.) 
heating up, MAX CHAFKIN reports on what lies ahead 







he first time Mark Zucker- 
berg put on the awkward headset he knew. This is ready, he thought. 
This is the future. 

On the outside, the Oculus Rift didn’t look like much: a matte- 
black box, roughly the size of a brick, that hung from his face like gi- 
ant ski goggles, a tangle of cords running from the back of his head 
to the back of a small desktop computer. It looked futuristic, but not 
pretty— the kind of thing a teenager might create to approximate his 
vision of the future, which, in fact, is exactly how this particular device 
had come into being. The Rift’s creator. Palmer Luckey, was a 17-year- 
old sci-fi geek when he started building the prototype in his parents’ 
garage, in Long Beach, California. He took it to the crowd-funding 
platform Kickstarter, where he raised an astonishing $2.4 million, and 
then to Silicon Valley, and now, just four years later, here it was sitting 
on the face of the most powerful man in the technology world. 

Zuckerberg was in the Menlo Park Facebook headquarters, in the 
office of C.O.O. Sheryl Sandberg, with his deputies, chief product of- 
ficer Chris Cox and chief technology officer Mike Schroepfer. They’d 
picked Sandberg’s office because it had blinds, unlike the glass rect- 
angle where Zuckerberg works. Zuckerberg’s fishbowl office makes 
sense for a man who has dedicated his career to helping people share 
aspects of their lives, but the sight of the Facebook C.E.O. with a 
screen on his face was at that point best kept a secret. 

In a sense Zuckerberg was not in Sandberg’s office anyway. 
He was in another universe entirely. His attention was on a ruined 
mountainside castle as gleaming snowflakes fell all around him. 
Wherever he looked, the scene moved as his head did. Suddenly he 
was standing face-to-face with a giant stone gargoyle spouting lava. 

“Wow,” Zuckerberg said, removing the headset. “That was pretty 
awesome.” 

It was January 2014, and the Facebook C.E.O. was preparing to 
celebrate two milestones: Facebook’s 10-year anniversary and his 
own 30th birthday. For years, Zuckerberg had pushed, almost single- 
mindedly, for growth. With Sandberg’s help he had transformed Face- 
book into a communications platform that hundreds of millions of 
people essentially keep open on their phones all the time. “When you 
get started as a college student you limit your scope,” he says. At first, 
“it’s like, ‘I’m going to build this thing for the community around me.’ 
Then it’s ‘I’m going to build this service for people on the Internet.’ But 
at some point you get to a scale where you decide we can actually solve 
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these bigger problems that will shape the world over the next decade.” 

Lately he’d been thinking about what should come next. What, 
he’d been asking, is the next great computation platform? What comes 
after the smartphone? Zuckerberg believed that the answer was head- 
sets that provide “immersive 3-D experiences”— movies and television, 
naturally, but also games, lectures, and business meetings. These head- 
sets would eventually scan our brains, then transmit our thoughts to 
our friends the way we share baby pictures on Facebook today. “Even- 
tually I think we’re going to have technology where we can commu- 
nicate our full sensory experience and emotions to someone through 
thought,” he told me in an interview in his office. Then he added, help- 
fully, “There’s a lot of interesting research into that, where people have 
some band on their head \ou can look into it if you’re interested.” 

It sounded a little bit insane, but Zuckerberg wasn’t joking. 
“There are certain things in the future that you know will happen,” 
he continued. “The real challenge is figuring out what’s possible now 
and how exactly do you make it.” 

And now here it was: the Oculus Rift, which Facebook will begin 
shipping to customers early next year. It isn’t the first virtual-reality 
(V.R.) headset to hit the market, but at around $1,500 for the device 
and the computer you need to run it, it will be the first that is both 
sophisticated and relatively inexpensive. (Oculus helped create a much 
cruder $200 face mask to be used with Samsung cell phones.) It’s 
also the first headset that doesn’t give users motion sickness. 

n March 2014, Zuckerberg announced that he would buy 
Oculus VR for more than $2 billion, and suddenly the ques- 
tion of what is possible now was not so hard to predict. The 
top two manufacturers of video-game consoles— Sony and 
Microsoft— are both preparing to release their own headsets 
in the next year. And just months after the Oculus acquisi- 
tion was announced, Facebook’s chief competitor, Google, unveiled 
a virtual-reality-on-the-cheap offering, Google Cardboard, which 
involves slipping a smartphone into a headset made of a few dol- 
lars’ worth of corrugated paper. The press called it “Oculus Thrift.” 

Perhaps most significantly, Google and others have made a 
$542 million investment in Magic Leap, a secretive South Florida- 
based company run by Rony Abovitz, a 44-year-old eccentric ge- 
nius. The company is likely years away from releasing a product but 
it seems in some ways more exciting than the Oculus Rift because it 
promises to employ “augmented reality” (A.R.)— creating realistic 
holograms superimposed on your field of vision— instead of virtual 
reality. “A frenzy” is how Thomas Tull, the C.E.O. of Legendary 
Entertainment, describes the enthusiasm on the part of Magic 
Leap’s investors, who include, in addition to Google and himself, 
such heavyweight technology investors as Andreessen Horowitz. 
“Those [Magic Leap] guys have, like, alien technology,” says Tull. 

Tull is also a proud investor in Oculus and believes that the impact of 
virtual reality, no matter who wins, will be much more significant than 
past breakthroughs such as HDTV and 3-D movies. “Once you see 
virtual reality done well,” he says, “you take off the headset and say, 
‘There’s really a chance here to do something completely different.’ ” 
Will consumers, who just a year ago failed to embrace Google Glass, 
buy these new face-mounted displays? Hollywood and Silicon Valley 
seem to think it isn’t even a question anymore. The race is on. 

It was a few days before Independence Day, and I was inside Palm- 
er Luckey’s video game, standing in a sparsely furnished room at a 
table covered with slingshots, balls, remote-control cars, and Ping-Pong 
paddles. On the other side of the table was Luckey— or rather a bluish 
head and a pair of hands that floated in space, and from which his boy- 
ish voice emanated. “Have you seen The Matrix ?” he asked, referring 
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to the 1999 science-fiction movie. He snapped 
his blue video-game fingers, making several 
dozen M-80 firecrackers appear on the table. 

“We call this Roman Candle Space Party.” 

The prototype he was showing me was called 
Toybox, the name being a nod to the slingshots 
and firecrackers and maybe also to the fact that 
virtual reality itself, despite the hype and the bil- 
lions of dollars at stake, is still in a juvenile state. 

“The goal is to have two people [in different lo- 
cales] feel— really feel— like they’re in the same 
place together,” said Luckey. How does it work? 

A sensor is trained on each player, who wears a 
headset with a microphone, and two handheld 
controllers to sense the arm 
movements. All of this is 
transmitted as a ghostly 
blue avatar into the other 
player’s headset. 

Call to mind a realistic 
computer-animated mov- 
ie and most people will 
imagine an absurd de- 
gree of verisimilitude: 

for instance, the flowing, wild locks of the main 
character in Disney’s Brave, where every strand 
of red hair seems distinct. By this standard, 

Toybox doesn’t even rate. The firecrackers 
Luckey conjured looked geometric; the table 
was not wood or metal or glass— it was simply 
gray. And yet there was something about seeing 
even this crude animation all around me, no 
matter where I looked, that made it feel more 
real than any animation I’d ever seen. 

I forgot, in a matter of seconds, that Luckey 
and I were standing in separate soundproofed 
rooms in Oculus’s new headquarters on the 
Facebook campus. I forgot that the Luckey I 
saw was but a computer-generated avatar, not 
the man himself, who was lining up M-80 fire- 
crackers and instructing me to pick up the ciga- 
rette lighter on the table. “Now light as many as fast as you can,” he 
said, laughing maniacally. It was fake, and yet as the fuses burned down 
and the explosions started, I actually did flinch. V.R. enthusiasts call this 
sensation “presence,” and it is a kind of realism that wasn’t really pos- 
sible until Luckey started putting the Rift together, six years ago. 

Red PQ1, Blue Pill 

B efore I met them, I’d assumed that Zuckerberg and 
Luckey would have much in common. They’re both 
hackers who started valuable companies before they 
turned 20, but the similarities pretty much end there. 
Whereas Zuckerberg has long since shed the flip- 
flops and the roguish persona, Luckey, now 22, still 
o looks and acts Iris age. He’s worth more than $500 million, according 
2 to Forbes, and yet he still wears flip-flops, lives in a party house with 
| six roommates, and becomes most animated when the conversa- 
8 tion turns to fast food. (“I love Pei Wei,” he told me at one point, 
| referring to a chain of fast-food noodle shops. “It’s the best Asian- 
o inspired diner in the world!”) 

E Luckey does not come from money, nor did he have access to 


the prep-school, Ivy League fast track that Zuckerberg and so many 
of Silicon Valley’s young masters started on. Luckey grew up the 
oldest of four children, in a small duplex in Long Beach, where he 
was home-schooled by his mother. His father, a car salesman and 
an amateur mechanic, taught him to tinker in a garage full of tools. 
Luckey started small, building his own computers, and then moved 
on to wilder pursuits. For a time, he got really into lasers and acci- 
dentally burned a small blind spot into one of his retinas. “It’s not a 
huge deal,” Luckey says. “We have blind spots all over the place in 
our eyes, but our brains compensate for them.” 

Luckey funded his hobbies by buying broken iPhones on eBay and 
repairing and reselling them, and he sought out fellow tinkerers on 
Internet forums. “Even if you only have a couple of people per town 
who are interested in something, in aggregate over the entire world you 
can create a community of hundreds or thousands of people who are 
interested in this tiny hobby,” he says. Luckey got into V.R. by way of 
computer games, which he was obsessed with for a time. After building 
what he recalls as a “beautiful six-monitor setup,” for extreme visual sat- 
uration, he wondered, Why not just put a small screen directly on your 
face? He wrote about his ambitions on a forum and then updated his 


OCTOBER 2015 


www.vanityfair.com VANITY FAIR 143 




I virtual friends as he made progress. 
In April 2012, at the age of 19, he 
announced that he’d finished his first 
V.R. device and that he planned to of- 
fer it as a do-it-yourself kit on Kickstarter, 
so that anyone could make his or her 
own rudimentary system. “I won’t make a 
penny of profit off this project,” he wrote. 
“The goal is to pay for the costs of parts, manufacturing, shipping, and 
credit card/Kickstarter fees with about $10 left over for a celebratory 
pizza and beer.” He planned to call the device Oculus (Latin for eye, a 
“supercool word”) Rift (a reference to the way that virtual reality “cre- 
ates a rift between the real world and the virtual world”). 

L uckey sent his prototype to a rock-star video-game 
developer, John Carmack, who showed it to jour- 
nalists at E3 (Electronic Entertainment Expo), the 
annual video-game conference in Los Angeles, de- 
claring it “the best VR demo probably the world has 
ever seen.” Luckey was suddenly beset by requests 
from excited video-game reporters. Sony offered to hire him to run 
a virtual-reality lab in Santa Monica, which sounded like a huge im- 
provement over his parents’ garage. “It was pretty crazy,” he says, 
recalling that time. “It was just me.” 

As Luckey cast about for advice, a forum acquaintance introduced 
him to Brendan Iribe, a gaming entrepreneur who, at 32, was a relative 
veteran. Iribe had trouble tracking Luckey down— at the time Luckey 
was worried about government surveillance and he refused to use a 
cell phone— but they eventually connected and arranged for a dinner 
at STK, a steak house in Westwood. Luckey showed up late, wearing 
sandals and an Atari T-shirt, and began talking at a full sprint. “O.K.,” 
Iribe recalls thinking, “this is going to be fun.” 

Iribe and three of his friends who had worked with him at two video- 
game software companies— Nate Mitchell, Michael Antonov, and An- 
drew Reisse (who died a year later in a hit-and-run accident)— offered 
to help. Iribe told Luckey he would lend Oculus a few hundred thou- 
sand dollars and help him create a promotional video for a Kickstarter 
campaign. As an act of good faith he wrote a $5,000 check, no strings 
attached. Luckey moved out of his parents’ house and hired another 
teenage techie, and the two boys set up shop in a two-star flophouse 
motel in Long Beach. They pushed the beds to the comers and used 
every available electrical outlet, turning the room into a crash pad and a 
laboratory. “It was a little bit shady,” Luckey admits with a devilish grin. 

Luckey and Iribe had initially planned on asking backers for a total 
of $500,000 to complete the prototype, but at the last minute Luckey 
got spooked and cut the goal in half. Multi-miHion-dollar Kickstarter 
projects were a rarity at the time, and Luckey worried that if the cam- 
paign failed to attract sufficient support that would be it for his idea. 

Instead, they hit their goal in a matter of hours; by the time the 
campaign ended, the following month, Luckey had raised $2.4 mil- 
lion from nearly 10,000 people. He moved out of the motel. 

T he Kickstarter campaign got the attention of Chris 
Dixon, in Silicon Valley. “It always seemed inevitable 
to me that we’ll all just put on headsets and plug 
directly into our brains,” says Dixon, a serial entre- 
preneur who had just joined Andreessen Horowitz. 
One of his first meetings was with Oculus. Dixon 
was skeptical. Microsoft was supposedly working on its own headset, 
the HoloLens, that was, as he heard it, way ahead of anything Luckey 
had done. (“It turned out that was bad intel,” Dixon now says.) In 
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addition, though the Rift responded to head movements accurately, 
showing you a picture of the sky if you looked up, or a steep drop if 
you shifted your gaze downward, there was a noticeable time lag that 
made most people— including Iribe himself— seasick. Conventional 
wisdom among scientists was that feelings of nausea would persist un- 
less the lag could be reduced to 20 milliseconds or less. “This thing 
was duct-taped together, and it was 80 milliseconds with the duct 
tape,” Dixon recalls. He was impressed but not enough to invest. 

Iribe finally landed a $16 million funding round led by two 
Boston-based venture capitalists, allowing Luckey to hire Carmack, 
who became chief technology officer. By the fall of 2013, the time 
lag had been cut in half, and Iribe could use the device without get- 
ting motion sickness, which he announced triumphantly at a con- 
ference in October. Shortly after, he received an e-mail from Marc 
Andreessen. “We are fully converted believers,” Andreessen wrote. 

“We sometimes take a while but we tend to get there!” 

Andreessen and Dixon traveled to Oculus’s headquarters, in Irvine, 
California, where Iribe and Luckey showed off a version of the Rift 
that is similar to the one that is about to go on sale. “You realize, 

Wow, this is it,” Dixon says. “Tbu feel like you’ve teleported.” They 
began hammering out the terms of a $75 million deal. Andreessen, 
who is also a Facebook board member, had previously been skepti- 
cal of funding a virtual-reality company; now he was so hot for the 
deal that he suggested Iribe talk to Mark Zuckerberg, as a reference. 

The first call between Zuckerberg and Iribe lasted 10 minutes. 
Zuckerberg sang the praises of Andreessen, and then he turned the 
discussion to Oculus. “What do you see as the biggest market for 
this?” Zuckerberg asked. “Is it just about gaming?” 

When Iribe said. Yeah, it’s pretty much just about gaming, at 
least for now, Zuckerberg seemed to lose interest. Facebook was 
not a video-game company and over the years had moved to make 
games a smaller part of what users saw when they logged on. But a 
few weeks after the Andreessen investment closed, Iribe wrote Zuck- 
erberg an e-mail suggesting that the Facebook founder see Luckey ’s 
headset for himself. 

Zuckerberg may not have cared much about Oculus’s video-game 
ambitions, but his company’s recent billion-user milestone had put 
him in a reflective mood. “A billion people,” Zuckerberg mused to 
me. “That’s crazy. But then, when you get there, you realize a bil- 
lion is sort of an arbitrary number. Our mission isn’t to connect 
a billion people, it’s to connect everyone in the world.” Facebook 
had missed out on the chance to control mobile phones, which went 
mainstream at about the same time Zuckerberg was hacking away in 
his Harvard dorm. V.R., he decided, was about to have a similar mo- 
ment. “These big computing platforms come around every 10 years,” 
he says. “I think it’s time to start working on the next one.” He invited 
Iribe to show him a prototype at Facebook’s headquarters. 

The demo in Sandberg’s office went spectacularly well. “We were 
running around high-fiving,” says Cory Ondrejka, a Facebook engi- 
neer who was helping to lead Zuckerberg’s V.R. search. 

Iribe told Zuckerberg that if he thought that was cool he’d better 
come to Irvine and see a more advanced version. When Zuckerberg 
arrived, Luckey introduced himself and then quickly walked away. 

“I’m a big fan,” he said, “but I actually have to get back to work.” 
Luckey figured he had more than $90 million in the bank already. 

“If Mark had been like, This is stupid, I don’t get it at all, we would 
have said, Wall, well, screw Mark anyway. What does he know?” 

Zuckerberg seemed taken aback by Luckey’s brusqueness but 
also charmed. “They definitely have the hacker culture that we 
have,” he says. “Those shared values were what attracted us to each 
other and made us comfortable.” Discussions ensued over the next 
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few weeks, during which Facebook offered roughly $ 1 billion, which 
Iribe considered low. The deal seemed to peter out until late Febru- 
ary, after news of the WhatsApp deal hit: Facebook had agreed to 
pay $19 billion for the messaging service. That got Iribe’s attention. 
“Fley Mark,” he wrote in an e-mail, “we should talk.” 

They agreed to meet. “Come up and see me,” Zuckerberg said, 
according to Iribe. “I’m not going to waste your time.” 

ribe met with Zuckerberg for brunch on the patio at Zuck- 
erberg’s Palo Alto home on a Sunday, in March. They 
ordered pizza, and Zuckerberg made a new offer: more 
than $2 billion in cash and stock. It was rich, consider- 
ing that Oculus had not yet released a consumer product. 
Zuckerberg promised that Oculus would operate inde- 
pendently within Facebook, just as Instagram did and WhatsApp 
would. There would be games, sure, but eventually much more: 
news, sports, movies and TV, cat videos— everything. “I want to 
do this, and I want this to be the future of Facebook, long-term,” 
Zuckerberg said, but Iribe would have to act quickly and promise 
not to shop the deal. 

Oculus, by this point, had a board of directors that included four 
venture capitalists, one of whom was Andreessen. The board would 
have to approve the deal. Andreessen hated the idea of selling so 
quickly, without talking to Facebook’s competitors. “Don’t do this! 
Don’t do this! Don’t do this!” Iribe recalls Andreessen saying dur- 
ing a late-night meeting at his house after Zuckerberg’s initial offer. 
(In light of his role on Facebook’s board, Andreessen recused him- 
self after Oculus’s founders began negotiations with Zuckerberg in 
earnest.) But the board approved the deal. 

It was sealed at Zuckerberg’s house just three days after his and 
Iribe’s Sunday meeting, over a dinner featuring mushroom risotto 
and scallops. The meal, Luckey recalls, was “so good.” And Face- 
book was the right fit. “I knew I was going to want to work in V.R. for 
the rest of my life. Anything that can make the industry big and suc- 
cessful . . . that’s a supercool world that I want to live in.” Luckey is on 
a roll now, rhapsodizing about the future: “Being able to do anything, 
experience anything, be anyone. What would be a better entertain- 
ment technology than perfect virtual reality? There isn’t any.” 

Less than a week after shaking hands on the deal, Zuckerberg 
announced the acquisition on his Facebook page. He sketched a 
vision of vast possibilities. “Imagine enjoying a court side seat at 
a game, studying in a classroom of students and teachers all over 
the world or consulting with a doctor face-to-face— just by putting 
on goggles in your home,” he wrote. “Virtual reality was once the 


dream of science fiction. But the internet was also once a dream, 
and so were computers and smartphones.” 

Even with its release imminent, the Rift remains imperfect. Despite 
Iribe’s boasts to the contrary, the device can still make you feel quea- 
sy if you play for a very long time. Moreover, most techies, including 
Zuckerberg, see the current Rift as an intermediate technology at best. 
“I do think it’s pretty clear that at some point in the future we’re go- 
ing to have glasses or contact lenses . . . that can give you some more 
sense of context of what’s going on around you in the world,” he says. 
Zuckerberg believes that Oculus— and its competitors— will eventually 
build ever smaller headsets until we’re all wearing V.R. glasses 
that can also project virtual objects into the real world. “The stuff that 
A.R. will be pretty amazing for in the future is like 'All right, let’s play 
chess,’ ” he says, snapping his fingers and gesturing to the midcentury 
coffee table in his office. “Here’s a chessboard.” 

One Giant Leap 

T hat won’t happen for perhaps 5 or 10 years, accord- 
ing to Zuckerberg, but some are more optimistic. 
“We are doing some really breakthrough stuff that’s 
not just taking a cell-phone screen and putting it in 
front of your face,” said Rony Abovitz, the founder 
of Magic Leap, earlier this year at a conference or- 
ganized by M.I.T. Technology Review. It was a clear dig at designs 
such as Luckey’s. When exactly Magic Leap’s product might go 
on sale is a closely guarded secret, and few outside the company 
have seen the headset in person. “I’m sure we’ll be opening the veil 
shortly,” a spokesman, Andy Fouche, promised me in an e-mail. He 
declined to explain further, so I e-mailed Abovitz directly. An hour 
later Fouche wrote me back coldly, “Please don’t reach out directly 
to Rony.” But patent filings suggest that Magic Leap’s product will 
be a pair of glasses that uses a digital projector to shine images into 
your eyes, allowing you to see monsters running around your office 
or ballerinas dancing on your bed. 

Abovitz, whose previous company, Mako Surgical, created ro- 
botic devices for knee -replacement surgeries and was sold for nearly 
$1.7 billion, is a bit on the unconventional side. He writes stream-of- 
consciousness blog posts, plays in a “wonky pop rock” band called 
Sparkydog & Friends, and in 2012 gave a talk at a TEDx event in 
Sarasota, Florida, for which he dressed as an astronaut and re- 
enacted the 1969 moon landing. Behind him, two furry mascots 
performed a version of the celebrated monolith-stroking scene from 
Kubrick’s 2001: A Space Odyssey and then gyrated wildly to punk- 
rock music while throwing around placards labeled fudge. Abovitz 
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was expected to discuss Magic Leap at ted’s main event last March, 
but he canceled the talk without explanation the day before, leading 
some to ask if Magic Leap will really be able to deliver on its grand 
promises. “What Magic Leap has built is spectacular,” says Legend- 
ary Entertainment’s Tull. “But you’ve got to execute on it.” 

On the other hand, Abovitz is widely believed to be a genius, 
which means that even his wildest proclamations are taken seriously. 
Crucially, he has implied that virtual-reality systems, such as the Ocu- 
lus Rift, could do more to a person’s brain than cause seasickness. 
“The brain is very neuroplastic,” Abovitz claimed during a Reddit 
Ask Me Anything interview. “And there is no doubt that near-eye 
stereoscopic 3D systems [like the Rift] have the potential to cause 
neurologic change.” What he means is that Oculus’s full-screen im- 
mersion might cause brain damage, unlike his projections onto the 
real world. This is partly gamesmanship— there’s no independent 
evidence to suggest that Abovitz’s version of a virtual reality will be 
any better for your brain than Luckey’s— and yet his claim may also 
contain more than a little truth. Some research suggests that both 
television and the Internet may hamper brain development, and it 
seems reasonable to think that a more intense, more immediate com- 
munications technology would be even worse. 

Virtual-reality proponents dismiss these fears. “I’ve watched more 
V.R. than most people, and I don’t feel like I have brain damage,” 
says Chris Milk, a former music-video director whose company pro- 
duces and distributes short, 360-degree movies watched on a head- 
set. Milk believes that whatever health risks the Rift and its competi- 
tors might pose will be vastly outweighed by the opportunities for 
artistry and empathy. “When you let someone try virtual reality 
for the first time, it’s a transformative experience,” he says. 

T he name of Milk’s company, Vrse.works, is a refer- 
ence to a science-fiction concept known as “the 
metaverse.” The idea, formulated by the writer Neal 
Stephenson (who now works for Rony Abovitz as 
Magic Leap’s “chief futurist”), is of a nearly limit- 
less virtual world populated by billions of plugged-in 
people. They will exchange ideas, buy and sell goods, such as virtual 
real estate or a new avatar, and have incredibly realistic cybersex. (If 
nothing else, it seems certain that virtual reality will change pom, and 
possibly sports, forever.) Luckey and Zuckerberg are also firm believ- 
ers in the potential of the metaverse. This, Luckey says, is why he sold 
the company to Facebook. “If you were to look at all the companies 
in the world and ask which one of them is most likely, 20 years from 
now, to be running the metaverse? Probably Facebook.” 

As the V.R. pioneer turned cultural critic Jaron Lanier says, “The 
most amazing moment of virtual reality is when you leave it, not 
when you’re in it”— the appreciation of life’s small moments that one 
experiences after battling make-believe dinosaurs or flying like Super- 
man. “Vbu have really never seen reality until you’ve just come out of 
virtual reality,” Lanier has said. 

In Luckey’s mind— as well as Zuckerberg’s— the idea that we’ll 
all one day plug in is so certain it’s banal. “There could be a world 
where V.R. replaces most real-world interactions,” Luckey told me 
between bites of peach pie at an outdoor cafe on Facebook’s cam- 
pus. “What will happen is for many low-value interactions ”— like this 
one?, I can’t help but think— “V.R. will replace a lot of those.” 

As the Oculus Rift is about to hit the market, Zuckerberg is cau- 
tious. “If 11 ramp up slowly,” he says. “The first smartphones ... I 
don’t know if they sold a million units in the first year. But it kind of 
doubles and triples each year, and you end up with something that 
tens of millions of people have. And now it’s a real thing.” □ 
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X he Tudors are back, in all their scheming glory. 

First up was Hilary Mantel's wildly success- 
ful Wolf Hall novels— two so far, with a third 
eagerly anticipated— about Henry VIII and his 
sly counselor Thomas Cromwell. Then the BBC and the Royal 
Shakespeare Company both adapted them to acclaim. Now, 
for the first time in its 1 32-year history, the Metropolitan Opera 
is mounting its own fortuitously timed Tudor trilogy, starring the 
commanding American soprano Sondra Radvanovsky. On 
September 26, Radvanovsky, 46, begins a run in the title role 
of Anna Bolena, the first of three "queen" operas by Gaetano 
Donizetti, alongside Ildar Abdrazakov as Henry VIII. She'll 
continue in January as Mary, Queen of Scots, in Maria Stuarda 
and, in March, as Elizabeth I in Roberto Devereux. To sing all 
three operas in one season is rare, a feat famously achieved in 
the 1 970s by bel canto superstar Beverly Sills. 

"It's like Verdi on steroids," says Radvanovsky of Donizetti's 
scores. But she is undaunted. An upbeat midwesterner and win- 
ner, in 1995, of the Mefs National Council Auditions, Radva- 
novsky has matured into a dramatic coloratura soprano in the 
Callas tradition. Her voice is dark and expressive in the lower 
register, brilliant and agile in the upper. And like Callas— "Her 
vocal pyrotechnics were astonishing," says Radvanovsky— she, 
too, can electrify a stage. She particularly loves the role of 
Anne Boleyn, who hurtled into history with such profound con- 
sequences. "Every moment is chockablock full of drama and 
gorgeous music until the last scene, when she goes crazy," 
Radvanovsky says. "I love the tragic side. I don't do happy on- 
stage. I like the dark, the disturbed." — ANNALYN SWAN 
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Sonny Mehta 


As Knopf turns 100, the venerable publishing 
house’s editor in chief, Sonny Mehta, is himself an 
institution. DAVE EGGERS identifies one key 
to Mehta’s 28-year reign: call it his “Wow” factor. 
Photograph by ANNIE LEIBOVITZ 


is father 

was a diplomat, representing the newly 
independent nation of India, and Sonny 
Mehta grew up all over the world. When he 
was six, the family moved to Prague. When 
he was eight, they lived in New Y>rk. When he 
was nine, it was Nepal. A few years later, 
Geneva. For a peripatetic child, it would 
make sense that books became his most 
constant and reliable companions. 

“It’s really a cliche, isn’t it?,” Mehta says. 

After Cambridge, he settled in London, 
eventually creating two small publishing 
houses, Paladin, then Picador, both focusing 
on paperbacks. When Robert Gottlieb, the edi- 
tor of Knopf, the celebrated American publish- 
ing house, was leaving to edit The New Yorker, 
he recommended that Mehta succeed him. 

“I was the least likely choice,” Mehta 
says. “I was from somewhere else. Then all 
of a sudden I was here, in New York. With 
one suitcase.” 

The transition wasn’t smooth. Gottlieb had 
had a brilliant run— he’d edited Toni Mor- 
rison and Joseph Heller and John Cheever, 
to name a few. Replacing him would have 
been difficult for anyone. “I was walking into 
a storm,” Mehta says. “If you had taken bets 
on how long I’d survive, it wouldn’t have 
been very long. To be here 28 years later— I’m 
as surprised as anyone.” 

He arrived shortly before Knopf’s 75th 
anniversary. This year marks the com- 


pany’s 100th. Between then and now there 
have been a series of existential threats to 
the publishing business: radio, film, televi- 
sion, the Internet, the rise and fall of the big 
chains, Amazon. Knopf has survived them 
all and weathered an almost comical series 
of acquisitions and mergers: Random House 
bought the company in 1960; 20 years later. 
Random House was sold to Advance Publi- 
cations (owner of Conde Nast, which pub- 
lishes Vanity Fair), which, in 1998, sold it to 
Bertelsmann, which, in 2013, merged it with 
Pearson, creating Penguin Random House. 

Through it all Knopf has seemed unique- 
ly immune to the tumult. “We’re part of 
something that is very large,” Mehta says, 
“but we concentrate on our way of doing 
things. It may be illusory to insulate oneself 
from it all, but we try.” 

Mehta’s Manhattan office is a manifes- 
tation of that sense of apartness. There are 
book-stuffed mahogany shelves, a pair of 
leather chairs, uncountable first editions, and 
the distinctly ahistorical smell of cigarette 
smoke. Situated in similarly paper-strewn 
offices all around him are Knopf’s team of 
editors, to whom Mehta gives all credit, and 
who work much as editors did in 1915. They 
read proposals and manuscripts, advocate 
for them, and then hope the numbers work. 
If they do, and even if, occasionally, the eco- 
nomics require some suspension of disbe- 
lief— this is Knopf, after all— they go about 
bringing that book into the world. 

“On a good day,” Mehta says, “I am still 
convinced I have the best job in the world.” 
Even after all these years, the unique delight in 
discovering a great unpublished work hasn’t di- 
minished. He recently read a submission, a no- 
vella by Graham Swift, that knocked him off 
his feet. “I opened it and didn’t know what to 
expect, and I read it in one sitting right here in 
the office, utterly mesmerized. Sometimes you 
find something new and you just say Wow.” n 
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Hike the dreams of the future better than the 
history of the past. —Thomas Jefferson 

I. The First Layer 



ry about the University of Virginia must be- 
gin with its founder, Thomas Jefferson, who 
is often referred to locally as “Mr. Jefferson”; 
with an invocation of the Rotunda and the 
surrounding “academical village”; and with 
a discussion of the venerable Honor Code 
and the exclusive secret societies. There must 
be a reference to the university as a “Public 
Ivy” or perhaps a “Southern Ivy,” and to 
the act of being physically on campus as be- 
ing “on grounds.” There must be a nod to 
“girls in pearls and guys in ties” attending 
football games and horse races but paying 
attention to neither. 

More recently, there’s another thing that 
any story about the University of Virginia 
must mention: the horrific period the institu- 
tion has just come through. The school year 
started in September 2014 with the disap- 
pearance and murder of Hannah Graham, 
an undergraduate in her second year. Then 
came the publication, in November 2014, of 
an explosive Rolling Stone story about the al- 
leged gang rape of a young woman named 
Jackie at a U.Va. fraternity— an investigative 
report that was quickly discredited and has 
now been retracted but that has left lasting 
divisions. In late November, a second-year 
U.Va. student and heir to the D’Agostino 
supermarket chain committed suicide, one 
of three students to do so last fall. The fol- 
lowing March there occurred an incident 
involving a 20-year-old African-American 
honor student, Maltese Johnson, who pre- 
sented his driver’s license at a bar near 
the school and was turned away. Shortly 
afterward, after questioning the validity of 
his ID, two white state Alcoholic Beverage 
Control (A.B.C.) agents had him pinned to 
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the ground. With rivulets of blood lining 
his face, he was heard to scream, “I go to 
U.Va.! I go to U.Va., you fucking racists!” 
Any one of these events would have been 
enough to puncture the idyllic facade of 
Mr. Jefferson’s university. Taken together, 
the impact has been profound. The entire 
school seems to be suffering an institutional 
form of PTSD. 

recently returned to my alma ma- 
ter on a glorious day in May. Final 
exams were under way, amid radi- 
ant bursts of azaleas, tulips, and 
dogwoods. I walked the serpentine 

H gardens that surround the Lawn 

with an old friend who has settled in Char- 
lottesville, and we talked about how hard 
and strange the year had been. I felt the 
familiar pull of the loveliness of the place- 
eliciting a desire, built into the mortar of 
the undulating brick walls, not to dwell too 
much on the negative. 

When I arrived at U.Va., in 1992, Bill Clin- 
ton was on the presidential campaign trail 
for the first time. We were already hearing 
stories about his alleged longtime mistress, 
Gennifer Flowers. We took it for granted 
that Clinton was the Horndog President. He 
was a recognizable archetype— the roguish, 
charming, bad-boy southerner, though far 
too plebeian for the University of Virginia’s 
tastes, which run to a Regency-rake version 
of the same basic character. But Clinton’s 
election spurred a revived discussion of a 
New South, one that was modern and at- 
tractive to the rest of the country. It was this 
part of Clinton that appealed to students at 
U.Va., who are always engaged in an exercise 
of trying on the variety of southern raiment 
that the university has to offer. 

Many people love their alma mater, but the 
University of Virginia invites a special loyalty. 
Part of this, I think, has to do with the care 
Jefferson took when he conceived the place. 
He designed the campus personally and re- 
garded the creation of the university as more 
significant than his presidency. U.Va. has 
been at the forefront of defining what an 
American university should be ever since its 
founding, in 1819. The ranks of its alumni 
range from Edgar Allan Poe and Woodrow 
Wilson to Tina Fey and Katie Couric to Tiki 
Barber and Ralph Sampson. This year, U.S. 
News & World Report ranked it as the second- 
best public university in the country (behind 
Berkeley and tied with U.C.L.A.). About 70 
percent of the school’s 16,000 undergradu- 
ates come from Virginia and pay $13,000 a 
year to attend, one of the great bargains in 
higher education; the 30 percent from out of 
state pay $42,000, still a relative bargain. Poet 
laureate Rita Dove, civil-rights leader Julian 
Bond, and philosopher Richard Rorty have 


all taught at U.Va. William Faulkner was a 
writer-in-residence. Graduates of U.Va. see 
the place as particularly distinctive. Whenev- 
er my husband wants to get a rise out of me, 
he tells me that U.Va. is a great school, just 
like Michigan or Wisconsin. And like any 
place that is particularly distinctive, the flaws 
are distinctive as well. 

If the Deep South is determined to po- 
sition itself deliberately as “Other,” some- 
thing that is separate and apart from the 
rest of the country, U.Va. provides a south- 
ern buffet, a place where one can dabble 
as a Virginia gentleman or a southern 
belle— trying on a lifestyle if not fully com- 
mitting to a life. In her book, Bossypants, 
alumna Tina Fey wrote, “At the Univer- 
sity of Virginia in 1990, I was Mexican. I 
looked Mexican, that is, next to my fifteen 
thousand blond and blue-eyed classmates, 
most of whom owned horses, or at least 
resembled them.” One friend recently de- 
scribed U.Va. to me as the “first layer” of 
the South— the safe version. U.Va. sets itself 
apart from its coarser cousins in the Deep 
South, the region that elites up North reject 
and that revels in this rejection. Even so, it 
embodies the South in all its inconsisten- 
cies and contradictions. The university is a 
defining institution in a state that, perhaps 
more than any other, has a rooted aris- 
tocracy. Wealthy donors, many of whom 
sit on the university’s Board of Visitors, 
are hugely influential. In the past, U.Va. 
students looked at Ole Miss, with its Con- 
federate flags hanging in fraternity-house 
windows, and felt superior. Sure, you might 
have come across the occasional Confeder- 
ate flag at U.Va. too, but they were hardly 
ubiquitous and were usually met with a roll 
of the eyes. In the Deep South, the shad- 
owy side is actually out in the sunlight. 
Thomas Jefferson’s U.Va. prefers the shad- 
ows to be in the shadows. 

Over the past few months, I’ve spoken 
to students and administrators at UVa., and to 
many of the school’s alumni. They described 
a feeling of deep exhaustion. I have also spo- 
ken to people who were close to Jackie, the 
woman at the heart of the Rolling Stone sto- 
ry, and who were willing to address on the 
record for the first time how the story came 
together, now that the official police investi- 
gation has concluded. These young women 
are exhausted, too, as well as confused and 
angry. Visiting U.Va., you can’t escape a be- 
leaguered defensiveness. When I walked onto 
the front porch of Phi Kappa Psi, the frater- 
nity at the heart of the Rolling Stone story, 
one of the brothers politely gave me the 
name of the fraternity’s public-relations rep- 
resentative and said that he and others had 
been instructed not to talk to anyone. The 
notion of college kids’ being fluent in the art 
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A VERY BAD YEAR 

(1 ) U.Va. honor student Martese Johnson (left) with 
his lawyer, Daniel Watkins, after his arrest in Charlottesville, 
March 2015. ( 2 ) Sara Surface and Alex Pinkleton, friends 
of Jackie, the young woman whose story about her alleged gang 
rape at a fraternity formed the heart of a now retracted 
2014 Rolling Stone article. (3) Hannah Graham, the second-year 
student who was abducted and murdered at the start 
of the fall 2014 semester. ( 4 ) A student-led vigil for Graham, 
September 2014. ( 5 ) U.Va.’s Nicole Eramo, associate 
dean and a counselor to sexual-assault survivors. (6) The opening 
pages of the Rolling Stone story. ( 7 ) The article’s 
author, Sabrina Rubin Erdely. 
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RENDA REGARDED 
ERDELY’S FOCUS ON 
ONE EXTREME EPISODE 
AS MISLEADING. 


of public-relations deflection saddened me. 
But it seemed fitting, given the horrors of the 
year that had just ended. 

II. Jackie’s Story 

A t the end of the third week of 
classes, in the early-morning 
hours of Saturday, Septem- 
ber 13, 2014, an 18-year-old 
student at the university, 
Hannah Graham, texted 
her friends: “I’m coming to a party . . . but 
I’m lost.” It was the last anyone heard from 
her that night, or the next day— or ever. On 
Sunday, the police were notified. On Mon- 
day, the university’s president, Teresa Sul- 
livan, issued a statement expressing “deep 
concern.” On Thursday, the police released 
a surveillance video of Graham and a black 
man walking separately on Charlottesville’s 
downtown pedestrian mall, and that night 
students held a vigil. Graham was freckled 
and blue-eyed. She had studied abroad and 
was on U.Va.’s alpine-ski and snowboard 
team. Many people I spoke to about the epi- 
sode followed it like a grim soap opera, relat- 
ing emotionally to Hannah and her parents. 

Students felt unsafe. No one wanted to 
walk alone from the libraries. The case be- 
came even more emotionally charged when, 
on September 23, an African-American 
man who worked at the U.Va. medical cen- 
ter, Jesse Matthew Jr., 32, was identified as 
a suspect in Graham’s disappearance. The 
next day, Matthew was arrested and charged 
with abduction with “intent to defile” in the 
Graham case. In early October, with Han- 
nah still missing, Hannah’s parents delivered 
a tearful, televised plea for her safe return. 
The divide between Jefferson’s privileged uni- 
versity and the neighborhoods that surround 
it moved from the back of students’ minds to 
the front. “We saw Charlottesville breaking 
into the world of U.Va.,” one student told me. 

On October 18, five weeks after Graham 
had disappeared, Kevin Spacey was in Char- 
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lottesville to give a speech on the arts, the 
second in a series inaugurated a year earlier 
by Tina Fey. The much-anticipated Spacey 
event was to start at six P.M., in the John Paul 
Jones Arena, named for the father of hedge- 
fund manager and U.Va. alumnus Paul Tudor 
Jones II. Spacey took the stage, but members 
of the audience were distracted by something 
else: the police had found remains that would 
turn out to be those of Hannah Graham. Jes- 
se Matthew Jr. was charged with her murder 
and will face the death penalty when he goes 
on trial next July. (In June of this year, Mat- 
thew was found guilty of attempted murder 
and sexual assault of a young woman in Fair- 
fax, Virginia, in 2005. He faces up to three life 
sentences. And forensic evidence links him to 
the 2009 slaying of 20-year-old Virginia Tech 
student Morgan Harrington.) 

T he search for Hannah Graham 
was still in full swing when 
another series of events be- 
gan to roil the campus. Emily 
Renda, who had graduated 
from U.Va. in the spring of 
2014 and taken a job at the university as the 
project coordinator for sexual-misconduct 
prevention, would find herself in the middle 
of them. Renda had arrived at U.Va. in Au- 
gust 2010, planning to major in religious or 
environmental studies. “I thought I was going 
to be a pastor or a park ranger,” she recalls. 
Her path was deflected by a sexual assault 
six weeks into her first year. Those first three 
months of college are a period that some ex- 
perts refer to as the Red Zone, when new stu- 
dents are most vulnerable to sexual assault as 
well as accidents due to alcohol abuse. Renda 
told me she had let her perpetrator walk her 
home after a party, and he suggested they go 
back to his room until she sobered up. She 
agreed, and what happened next shaped the 
rest of her college experience. 

Renda’s assault involved “pushing, hitting, 
and punching,” elements that, she explained. 


later helped her realize that the incident was 
not her fault. She didn’t report the assault 
initially, and listed for me the reasons why 
not: “I didn’t want to ruin someone else’s life. 
It was a mistake. This person had parents, 
too. It wasn’t worth it.” She became an intern 
at the university Women’s Center and an ad- 
vocate for sexual-assault survivors. She also 
became involved in the school’s annual Take 
Back the Night events, whose centerpiece is a 
candlelight vigil during which sexual-assault 
survivors can speak out about their experi- 
ences. By the time Renda was ready to report 
to the university what had happened, her al- 
leged attacker had transferred to a different 
school and the issue was moot. Under fed- 
eral Title IX legislation, colleges and uni- 
versities are required to have procedures in 
place to adjudicate all such complaints. Ac- 
cording to the U.S. Department of Educa- 
tion’s Office of Civil Rights, in 2015 U.Va. 
was one of 106 colleges and universities 
across the country with open Title IX sexual- 
violence investigations. Renda never consid- 
ered going to the police or the courts, believ- 
ing that she didn’t have the kind of evidence 
she needed for a successful prosecution. 

In the spring of her final year, 2014, Ren- 
da was nearly finished with her major in soci- 
ology and had been accepted to a joint law- 
school and master’s-in-public-health program 
at the University of Maryland and Johns 
Hopkins. That was when, through her work 
with the sexual-assault-prevention communi- 
ty, she met a young woman at the university 
named Jackie. It was a fateful encounter. 
Jackie told Renda that she had been raped 
during her first year at U.Va., in 2012, by mul- 
tiple assailants. Renda says that the conversa- 
tion between the two women focused primar- 
ily on the unsupportive reactions that Jackie 
said she had received from friends and fami- 
ly, not on the alleged assault itself. Renda 
elected to stay at U.Va. as an intern in the 
Office of Student Affairs. In June 2014, Ren- 
da testified before a hearing of the Senate 
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Health, Education, Labor, and Pensions 
Committee, and used Jackie’s story to under- 
score the need for increased reporting of sex- 
ual assault. She referred to Jackie anony- 
mously and told lawmakers that Jackie didn’t 
report her assault until almost a year after it 
happened “because immediately after the at- 
tack she confided in peers who did not be- 
lieve her,” a reaction that meant that the 
young men she claimed had attacked her 
“went unpunished and remained a threat to 
the other students throughout that year.” 

Another young woman drawn into Jack- 
ie’s orbit was Alex Pinkleton, who had come 
to the university in 2012. Pinkleton sailed 
through the Red Zone with no problem, but 
in November of her second year, she says, 
she was sexually assaulted at a party. She had 
been drinking, and all she remembers is even- 
tually coming to, naked, with a friend’s friend 
on top of her, and asking him what had hap- 
pened. She put on her clothes and walked 
out. Afterward, she tried to joke about it but 
grew increasingly uncomfortable. She says the 
young man she had had sex with later told her, 
via a private Facebook message, that she had 
been so drunk she had forgotten his name four 
times in the course of the evening. The two ran 
into each other at parties and were, in Pinkie- 
ton’s telling, hostile to each other. Eventually, 
she says, she talked about the incident with Ni- 
cole Eramo, UVa.’s associate dean of students 
and the school administrator responsible for 
handling sexual-assault complaints. Eramo 
asked Pinkleton if she felt safe, how she was 
doing emotionally, and if she wanted to pur- 
sue a formal or informal complaint through 
the university system, or instead wished to re- 
port the incident to the police. Pinkleton told 
Eramo she didn’t know what she wanted to do 
and deferred any decision. 

In February 2014, as Pinkleton was walk- 
ing out of the bathroom in New Cabell Hall, 
a 195 Os-era brick building with classrooms 
and faculty offices, a young woman stopped 
her. It was Jackie. Because of her role in 
One Less, a student sexual-assault-education 
group, Pinkleton was well known as a vic- 
tims’ advocate. Jackie told Pinkleton her sto- 
ry— which allegedly involved being raped by 
multiple perpetrators— and asked Pinkleton 
about her own history. The discussion, again, 
focused not on the details of any assault on 
Jackie but on the reaction from friends and 
family afterward; on how to feel safe; and on 
what action she might take to help the heal- 
ing process, such as an adjudication through 
U.Va. The two women ultimately agreed to 
make their accounts public at the next Take 
Back the Night rally. “We decided, ‘If you do 
it. I’ll do it,’ ” Pinkleton remembers. They did 
speak at the event, but Pinkleton says Jackie 
offered few details about the assault itself— it 
was very much in the background. 


T hat was the state of affairs 
when, on July 8, 2014, af- 
ter most of her fellow class- 
of-2014 graduates had left 
Charlottesville, Emily Renda 
received a phone call from 
a woman named Sabrina Rubin Erdely, a 
writer for Rolling Stone magazine. Accord- 
ing to her notes— as laid out in a report by 
the Columbia University Graduate School 
of Journalism, which Rolling Stone asked 
to investigate its article after serious ques- 
tions about it arose— Erdely was intending to 
write about rape at colleges and universities 
and was looking for an emblematic case that 
would show what it is like to be on a college 
campus today— where, in her view, sexual ha- 
rassment and assault were so prevalent as to 
constitute a “rape culture.” Renda was soon 
to begin a new job at the university. “She 
was talking broadly about rape culture, and 
we talked about whether it was even an ap- 
propriate term,” Renda recalled, adding, “I 
think it is divisive”— her argument being that 
it makes the conversation immediately conten- 
tious when it doesn’t need to be, and therefore 
makes finding a response all the harder. The 
conversation ranged from psychology and ad- 
vocacy to policy and law. Renda remembers 
speaking to Erdely for “four very unpleasant 
hours about my own experience.” In the end, 
Renda directed Erdely to five women, all of 
whom had very different stories to tell. Jack- 
ie’s was meant to represent the invalidating 
responses women often get from their friends 
and family. Another woman had successfully 
prosecuted her rapist through the criminal- 
justice system. Yet another had received pro- 
tective orders through the school. She also 
put Erdely in touch with another woman, who 
had gone through the school process. 

Erdely contacted multiple women but 
evidently came to view Jackie’s story as 
the most dramatic. (Erdely, through a 
Rolling Stone spokeswoman, has declined 
to comment for this story.) The next time 
Renda spoke with Erdely, in August, Renda 
learned that the writer was focusing her ar- 
ticle narrowly on the alleged gang rape of 
Jackie. Renda says she regarded Erdely’s 
journalistic focus on a single extreme epi- 
sode as misleading— an outlier, even if true. 
She told Erdely that Jackie’s story “wasn’t 
representative of campus rape as a whole.” 
Much of Renda’s work involved speaking 
to students whose cases do not include ex- 
plicit violence, that occur in the context of 
a lot of drinking and between people who 
already know each other. Even though Ren- 
da didn’t have the details of Jackie’s story, 
she was aware that it allegedly included 
multiple assailants, and she worried that it 
could make the experience of other victims, 
whose stories weren’t nearly as dramatic 


and yet were personally devastating, seem 
almost trivial by comparison. 

Erdely, meanwhile, had been in touch 
with Jackie by e-mail, and on July 14 they 
spoke on the phone. According to Erdely’s 
notes, Jackie seems to have shared her rape 
story with Erdely in a way she never had with 
Renda or Pinkleton. A fellow lifeguard, given 
the name “Drew,” had invited her to her first 
fraternity party, and after midnight he led her 
upstairs. As reported in Rolling Stone: 

“My eyes were adjusting to the dark. And I 

said his name and turned around I heard 

voices and I started to scream and someone 
pummeled into me and told me to shut up. 
And that’s when I tripped and fell against the 
coffee table and it smashed underneath me and 
this other boy, who was throwing his weight 
on top of me. Then one of them grabbed my 

shoulders One of them put his hand over 

my mouth and I bit him— and he straight-up 

punched me in the face One of them said, 

‘Grab its motherfucking leg.’ As soon as they 
said it, I knew they were going to rape me.” 

Jackie’s account was graphic. She de- 
scribed the lifeguard’s coaching seven other 
young men as they raped her, seemingly as 
part of a fraternity pledge ritual. “Don’t you 
want to be a brother?” one of the young men 
asked another who had hesitated. Erdely 
told the Columbia investigators that she had 
been “sickened and shaken” after the call, 
even though she was also “a bit incredulous” 
about some of the details, such as a glass 
table shattering under Jackie as the first rap- 
ist assaulted her. The article, published in the 
fall, described U.Va. as an institution so de- 
fined by rape culture that women had taken 
to calling it “UVrApe.” Erdely portrayed 
U.Va. as a place that discouraged the report- 
ing of sexual assault and infantilized survivors 
by telling them to focus on healing rather than 
justice. In the article, Nicole Eramo, the asso- 
ciate dean of students who served as a coun- 
selor to sexual-assault survivors, was quoted 
as responding this way to a question posed by 
Jackie about why UVa. statistics on rape were 
hard to find: “Because nobody wants to send 
their daughter to the rape school.” 

— n the fall of 2014, Pinkleton felt 
she had somehow become a main 
pillar of support for Jackie as she 
navigated the process of telling her 
story publicly to a reporter for a 

■ national magazine. In Pinkleton’s 

recollection, Jackie appeared increasingly 
distressed. “She would message me at four 
A.M.,” Pinkleton told me. To give Jackie 
someone else to talk to, Pinkleton introduced 
her to Sara Surface, a fellow U.Va. student 
and a co-selection chair for One Less. The 
three women met in September at Para Cof- 
fee, on the Corner, the commercial strip of 
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Protesters 
demonstrate at 
U.Va.’s Phi Kappa Psi 
fraternity in 
November 2014, 
soon after the 
Rolling Stone article 
appeared. 


shops and bars 
where U.Va. stu- 
dents regularly 
socialize. They 
sat outside, and, 
Pinkleton says, Jackie shared certain general 
elements of her story with Surface, though 
not in anything like as much detail as she 
had with Sabrina Rubin Erdely. Jackie was 
talkative and friendly but appeared anxious 
about the upcoming Rolling Stone article. 
“I don’t think she fully grasped how big the 
article would become, but she was worried 
about it,” Pinkleton recalled. Pinkleton was 
worried, too. “The extra stress on someone 
who had been gang-raped by tons of people 
would be a reason someone might do some- 
thing dramatic,” Pinkleton told me. “I was 
worried she would kill herself.” 

Erdely arrived in Charlottesville for inter- 
views two days before Hannah Graham went 
missing. Pinkleton told me Jackie met with 
Erdely alone, and then the three of them 
had dinner the night Graham disappeared. 
By that time Erdely had been reaching out 
to various administrators and students at 
U.Va. but making little headway. The ad- 


ministration seemed to be media-shy— a 
consequence, possibly, of ugly events in 
2012, when some high-profile members of 
the Board of Visitors had led a failed coup 
against the university’s president, Teresa Sul- 
livan. But it was also preoccupied: Around 
this time, Erdely “called to complain that 
no one was talking to her,” Renda told me. 
President Sullivan had postponed phone in- 
terviews with Erdely. Renda thought at the 
time. Do you know we have a student miss- 
ing and an all-out manhunt for her? 

T here was another reason the 
U.Va. administration may 
have seemed guarded. Word 
was getting around— based on 
the nature of Erdely’s ques- 
tioning and her apparent dis- 
dain for university officials— that the article 
was likely to be deeply critical of the admin- 
istration’s handling of sexual-assault cases. 
“People thought it was best not to talk to 
her, because anything you told her was not 
going to be fairly represented,” Renda told 
me. This made Erdely’s reporting all the more 
difficult. At that point, Renda felt hesitant 


about continuing to speak to Erdely, and told 
me she emphasized to the reporter that any- 
thing she said reflected nothing more than her 
own personal experience— that she didn’t 
have access to case files from Jackie’s discus- 
sions with Dean Eramo or any other U.Va. 
administrators, could not have shared them 
even if she did, and knew only what Jackie 
was telling her. “I knew so little about the ac- 
tual story,” Renda explained— meaning the 
specific details of the alleged gang rape. 

Skeptical of UVa. officials, Erdely appears 
to have relied increasingly on Jackie and her 
circle of supporters, but her friends knew only 
what they had been told, which was relatively 
little and not always the same thing. Although 
Jackie had told Erdely her story in graphic 
detail, she wasn’t always eager to maintain 
contact with the reporter. Jackie seems to 
have cut off contact with Erdely, or tried to. At 
one point, Renda says, she received an e-mail 
from Erdely asking if she had heard from Jack- 
ie lately, because Erdely hadn’t. After getting 
Erdely’s message, Renda contacted Jackie di- 
rectly and told her that if the story was becom- 
ing too much she could drop out of participa- 
tion at any time. Jackie told Renda that she 
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was fine— just stressed out by school. Jackie 
wavered on whether she should name the fra- 
ternity explicitly. Pinkleton felt that Erdely was 
trying to manipulate Jackie into cooperating, 
though Pinkleton’s view of the dynamics 
would gradually become more complicated. 
Pinkleton remembers contacting Erdely on 
one occasion to tell her that Jackie didn’t want 
her name in the story. Erdely called back, con- 
fused, saying she had just spoken to Jackie, 
who did want her name in the story. “At first I 
thought Sabrina was manipulating us,’’ Pinkle- 
ton told me. Later, after everything unraveled, 
she came to a different conclusion: “Jackie 
was manipulating us as well.” 

In October, according to Pinkleton, argu- 
ments and tensions mounted among Jackie, 
Surface, Pinkleton, and Erdely. Surface and 
Pinkleton were trying to shield Jackie, or help 
Jackie shield herself. For her part, Jackie 
seemed uncertain about how she wanted to 
be represented in the story. She went from not 
wanting to be named at all to agreeing to the 
use of just her first name. Pinkleton said, “She 
started evading questions from us and confess- 
ing more to Sabrina.” And Pinkleton went 
on: “I just feel like she really started telling us 
tilings that didn’t make sense. We offered her 
help in standing up to Sabrina, but she didn’t 
want it.” Pinkleton noted a few worrying signs 
as the story was closing and Rolling Stone was 
calling to confirm various pieces of informa- 
tion: “I remember telling the fact-checkers that 
‘UVrApe’ was nothing I had ever heard of.” 
Other rape-prevention advocates at the school 
had never heard the term, either. 

III. The Unraveling 

T he week the Rolling Stone 
story came out, the four 
women— Renda, Surface, 
Pinkleton, and Jackie— were 
scrambling to prepare for 
what they suspected would 
be a bombshell. On Tuesday, November 18, 
a friend of Sara Surface’s found a copy of the 
magazine on a newsstand. The friend took 
pictures of the pages with her cell phone and 
sent them to Surface, who downloaded them 
onto a laptop. All four women had been 
anticipating the story for months. Some of 
them had come to distrust Erdely. Nobody 
wanted to read it alone. They wanted to see 
one another’s reactions and talk about it af- 
terward. “Everybody come to my apartment 
now,” texted Renda. She lived off campus, 
far enough away from most student housing 
to feel truly removed. Everyone arrived right 
away. “We were really nervous, and we knew 
it was going to be really bad,” Pinkleton told 
me. Bad for U.Va. and bad for Dean Eramo, 
whom the women, save perhaps Jackie, re- 
garded as a mentor. 

Once the women had gathered, Renda 


read the story aloud, detail by harrowing de- 
tail. Jackie was identified by her first name 
only, and the leader of her alleged rapists, 
as noted, was given the pseudonym “Drew.” 
Three allegedly unsympathetic friends whom 
Jackie had sought out in the aftermath of 
the attack were also given pseudonyms— 
“Cindy,” “Randall,” and “Andy.” Renda 
read aloud the story of Jackie’s brutal gang 
rape at the hands of seven men at the Phi 
Kappa Psi fraternity house. She read aloud 
how, after the attack, her friends and U.Va. 
officials had discouraged Jackie from report- 
ing the incident to the police or the univer- 
sity. As some of the women had feared, Dean 
Eramo became the face of an administration 
that was depicted as unsympathetic and indif- 
ferent to a pervasive rape culture. 

As Pinkleton listened to the horrific details, 
she said, she thought. Oh, I didn’t hear that, 
and Oh, I didn’t know that. While they were 
aware of the outlines of the story, much of the 
specific information was being imparted to 
them for the first time. Looking back on it 
now, Pinkleton remembers that Jackie seemed 
upset as Renda read the story but did not 
break down. At one point, Pinkleton reached 
over to pat Jackie’s back to comfort her. Ren- 
da told me that hearing the story read aloud 
was “like being hit over the head with a base- 
ball bat,” because the details of Jackie’s rape 
were so shocking and because the dean had 
been treated so unfairly. After Renda finished 
reading, Jackie’s boyfriend, who had driven 
her to Renda’s apartment, took her home. 
Once Jackie had departed, the three women 
left behind looked at one another, realizing 
that there was a lot they didn’t know about 
what had happened to Jackie. And maybe a 
lot they didn’t know about Jackie. 

The next day, “A Rape on Campus” was 
on nearly every laptop before, during, and af- 
ter classes at U.Va. There were countless “I 
stand with Jackie” messages on Facebook, 
Yik Yak, and other social media. There was a 
lot of anger at Jackie’s friends— “Cindy,” 
“Randall,” and “Andy”— who were portrayed 
as unsupportive in Rolling Stone. Renda de- 
scribed to me the protests that followed the 
story. Vandals painted uva center for rape 
studies on the side of the Phi Kappa Psi fra- 
ternity house. They threw rocks through the 
windows. The Phi Kappa Psi brothers moved 
out. Especially distressing to Renda was a sign 
she saw at a protest march: protect our 
women. The sign seemed to epitomize all the 
“damsel in distress” tropes that women like 
Renda had been trying to dispel— a difficult 
task anywhere but particularly at a place like 
UVa., with its ethic, in some quarters, of chiv- 
alrous paternalism. “I remember feeling really 
overwhelmed and like this was going to set 
back all the positive work that had been 
done,” Renda told me. There were only two 


types of women in Erdely’s story, she ex- 
plained: bimbos and victims. “There were no 
women of agency,” she said. One key issue 
from Renda’s perspective was that much of 
her work had been trying to help women who 
had suffered a much less violent, much less 
dramatic version of Jackie’s story— the so- 
called gray area of rape, one that, Renda says, 
is all too common at UVa. and other college 
campuses. For her part, Pinkleton was an- 
noyed that she and Surface weren’t identified 
as working to prevent sexual assault at U.Va., 
nor was anyone else. Erdely “acted like there 
were no feminists or anyone supporting survi- 
vors,” Pinkleton told me. Pinkleton was also 
upset that Erdely “had destroyed the adminis- 
tration’s credibility and said”— falsely— “that 
there is no one at this school who will listen to 
your story and believe you.” 

J ackie’s circle of supporters were in 
an unenviable situation. They os- 
tensibly knew more than anyone 
about what had happened to Jack- 
ie— but began to appreciate that 
they really didn’t know what they 
knew, or whether what they thought they knew 
was true. At some point during the two weeks 
that followed the story’s publication, Jackie told 
Pinkleton and Surface what she claimed to be 
the real name of “Drew,” the alleged ringlead- 
er of her rape. Pinkleton says that, when she 
and Surface looked him up, they realized he 
didn’t fit the story. There was no one by his 
name who was a member of the Phi Kappa 
Psi fraternity. Then it began to get worse: a 
Washington Post reporter, T. Rees Shapiro- 
one of the many reporters who had descended 
on UVa.— was attempting to speak to the stu- 
dent Jackie identified as “Drew.” “We realized 
the chances of it happening at Phi Kappa Psi 
at that point were slim to none,” said Pinkle- 
ton. And they realized that they had, in 
Pinkleton’s words, a “moral obligation” to tell 
Shapiro about discrepancies in Jackie’s story. 
Sara Surface added, “At a certain point Alex 
and I had to start making decisions about 
Jackie versus every other survivor in our cause. 
It wasn’t a distinction that we as advocates 
ever thought we would need to make.” 

On Tuesday, December 2, two weeks after 
the Rolling Stone story’s release, Surface and 
Pinkleton had dinner with Jackie and told her 
they were concerned that the person Jackie 
had identified to them didn’t match the de- 
scription of the Drew character named in the 
story. Pinkleton says that Jackie avoided an- 
swering their questions. She began to cry and 
told them she was stressed and tired and over- 
whelmed. On Thursday, December 4, Surface 
and Pinkleton met with Shapiro, the Post re- 
porter, and essentially compared notes. They 
had all identified what seemed like discrep- 
ancies in Jackie’s continued on page 206 
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hree successive 
generations grew 
up without ever 
having known a 
time when, re- 
spectively, Johnny 
Carson, David 
Letterman, and 
Jon Stewart were 
not on late-night 
television. And when these men stepped 
down from their jobs, their departures were 
the cause of grieving and anxiety, a sense of 
“Who else could possibly see me through 
the end of my day? How will life go on?” 

But life does go on, and these transitions 
have a way of working to everyone’s benefit. 
As Stewart himself said in February, The Daily 
Show “doesn’t deserve an even slightly restless 
host, and neither do you.” And, though hardly 
anyone remembers this today, Carson, before 
he announced in 1991 that he would retire the 
following year— prompting a renewed appre- 
ciation of his silvery cool and perfect comic 
instincts— was not the unassailable King of 


Late-Night that we now hold him to be. A Sat- 
urday Night Live sketch from the period found 
Dana Carvey playing Johnny as “Carsenio,” 
his white hair buzzed into an Arsenio Hall 
flattop fade, fighting off obsolescence by boo- 
gying down in a boxy red suit and telling Phil 
Hartman’s Ed McMahon, “It’s not called a 
band anymore— it’s called a posse. Weird, wild 
stuff.” The real Carson was canny enough to 
get out just before things got that grotesque. 

So, given the circumstances, change is 
good, even if it comes at a disorienting pace. 
To recap: Jay Leno hung it up at NBC in 
February 2014, yielding Die Tonight Show to 
Jimmy Fallon, who in turn yielded Late Night 
to Seth Meyers. In the spring of this year, Let- 
terman gave up his roost at CBS’s Late Show, 
providing an opening for Stephen Colbert, 
whose departure from Comedy Central in turn 
provided an opening for Larry Wilmore. Last 
year, Stewart saw his most obvious heir ap- 
parent, John Oliver, establish Iris own beach- 
head at HBO with Last Week Tonight, and 
instead handed off The Daily Show this year 
to the relatively unknown Trevor Noah. And 



in March, James Corden replaced Craig Fer- 
guson on CBS’s Late Late Show, out in L.A., 
where the three relative grandpas of late-night, 
59-year-old Bill Maher, 47-year-old Jimmy 
Kimmel, and 52-year-old Conan O’Brien, have 
been holding steady at HBO, ABC, and TBS. 

Far from signaling the fading cultural 
import of the late-night talk show, which 
is what everyone feared the market-share- 
cannibalizing Leno-Letterman wars augured 
in the 1990s, this fragmented landscape has 
invigorated the format— nearly every week- 
night brings some rich moment that goes 
viral: Wilmore ’s Nightly Show getting inter- 
rupted and ticketed by a “Ferguson officer,” 
say, or Fallon’s simultaneously moving and 
silly “Two James Taylors on a Seesaw” duet 
with the real Taylor, both of them costumed 
as the long-haired, mustachioed J.T. of 1971 
and “You’ve Got a Friend.” 

Nevertheless, not everyone is psyched. In 
April, a writer for O’Brien’s show, Andres du 
Bouchet, caused a kerfuffle over some tweets 
lamenting the rise of “Prom King Comedy.” 
He demanded of the genre, “No celebrities, 
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no parodies, no pranks, no mash-ups or 
hashtag wars.” This was a shot at the Jimmys, 
who do pranks and parodies, and use their 
A-list status to rope in stars to perform comic 
bits, e.g., Fallon’s recurring “History of Rap” 
numbers with Justin Timberlake, and Kim- 
mel’s “Flandsome Men’s Club” sketch with 
Matthew McConaughey, Ben Affleck, and 
Matt Damon. “You’ve let the popular kids 
appropriate the very art form that helped you 
deal,” du Bouchet wrote. 

O’Brien duly upbraided his employee, but, 
impolitic as du Bouchet’s words were, they’re 
helpful in differentiating the programs. And 
the point is: we, the viewers, are freer than 
ever to choose what we like, either a la carte or, 
thanks to streaming and DVR-ing, in combo- 
platter form. Conan is indeed the purist’s 
choice, where you go for absurdist, smart com- 
edy in the lo-fi tradition of NBC-era Letter- 
man, back when Dave and crew MacGyver’d 
a funny show out of little more than subver- 
sive writing, the host’s awkward interplay with 
guests, and a hot band. Fallon’s and Corden’s 
shows might be considered post-Letterman or 


even pre-Carson, more sunny, wholesome va- 
riety shows than smoky Playboy After Dark- 
style debauches. Kimmel’s and Maher’s shows 
are naughtier, a little more insouciant, a little 
more Dean Martin. Meyers goes for a sort 
of updated Dick Cavett feel, carrying himself 
with buttoned-down restraint and actually al- 
lowing literary authors (Marlon James, Hanya 
Yanagihara) onto his soundstage. 

And Oliver and Wilmore have developed 
their own, bespoke versions of the righteous, 
reportorial humor of Stewart— who, given 
his expanding sphere of influence (there is 
a “Jon Stewart of Egypt,” Bassem Youssef, 
and a “Jon Stewart of Italy,” Beppe Grillo), 
must be considered as major a pillar of late- 
night comedy as Carson and Letterman. 
The launches of programs by two more 
proteges, Colbert and Noah, 
only strengthen this position. 

What’s conspicuously mis- 
sing from late-night, still, is 
women. Flow gobsmackingly 
insane is it that no TV net- 
work has had the common 


sense— and that’s all we’re talking about in 
2015, not courage, bravery, or even decency— 
to hand over the reins of an existing late-night 
comedy program to a female person? While 
Amy Schumer has acknowledged that she 
turned down 77 te Daily Show, happy where 
she is at Comedy Central, that doesn’t miti- 
gate the fact that Chelsea Peretti, Megan Am- 
ram, and Jen Kirkman, to name but three 
contenders, are alive, sentient, funny, and pre- 
sumably open to taking a meeting. (And how 
great would Lea DeLaria be as an M.C., go- 
ing places Ed McMahon never dared to 
go? It’d be weird, wild stuff.) 

Fortunately, comedic redress is on its way, 
in the form of two new shows created from 
scratch, Samantha Bee’s for TBS and Chelsea 
Handler’s for Netflix. (Both shows are due in 
2016.) Two female hosts plus 
the 10 men featured here is 
still a long way from a late- 
night that truly looks like 
America. But the next version 
of this story’s opening picture 
will be that much brighter. □ 


LATE KNIGHTS 

Clockwise from top left: 
Oliver, Meyers, Wilmore, 
Fallon, Maher, Noah, 
Corden, Colbert, Kimmel, 
and O'Brien. Nearly 
every weeknight produces 
some comic moment that will 
go viral by morning. 
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November 12, as dozens of grieving families gathered for the memo- 
rial service in Rockaway Park, along the water in a far precinct of 
Queens. They had come to mark the 13th anniversary of the crash 
of American Airlines Flight 587, a flight headed to the Dominican 
Republic that instead ended up in flames in Far Rockaway, killing 
260 people on board, as well as 5 on the ground. 

Mayor Bill de Blasio was scheduled to arrive at 9:05, 11 minutes 
before a uniformed officer was to ring a silver bell noting the exact 
time of the crash. But at 9:05 there was no sign of the mayor, who 
was on a police launch en route. For several minutes family mem- 
bers stared in disbelief, some shaking their heads; the previous may- 
or, Michael Bloomberg, had always come early and taken his time 
speaking with them. When 9: 16 came with still no sign of the mayor, 
the police officer with the bell stood motionless, unsure what to do. 

Finally one of the mourners, Miriam Estrella, stepped to the podi- 
um. “I’m sorry, everyone,” she said. “Sorry our mayor’s not here.” The 
officer rang the bell. Nine minutes later de Blasio arrived, strode to the 
podium, and made a speech that did little to calm the furious families. 

The mayor’s staff blamed the fog. But confronted by reporters 
later that day, de Blasio admitted he simply hadn’t gotten out of 
bed in time. “I had a very rough night, woke up sluggish, and I 
should have gotten myself moving quicker,” he explained. “I just 
woke up in the middle of the night, couldn’t get back to sleep, and 
felt really sluggish and off-kilter this morning.” 

It wasn’t the first— or the last— time de Blasio was late for an of- 
ficial function. In December he showed up two hours late to a 
murdered police officer’s wake, arriving as it ended. During Saint 
Patrick’s Day festivities he achieved the trifecta of being late for 
three events in a row: a celebratory breakfast and reception at Gra- 
de Mansion— “te own house, ” The New York Tunes noted in italics; 
a Mass at St. Patrick’s Cathedral, which Cardinal Timothy Dolan 
started without him (“Mayor de Blasio, we’re happy you’re here,” 
Dolan said when the mayor finally arrived); and a parade in the 
Rockaways, which the mayor missed half of. The crowd booed when 
he arrived. A few chanted, “Worst mayor ever.” “I’m not hired by 
the people to go to parades,” de Blasio said grumpily afterward. 

Chronic tardiness is just one of the complaints New Yorkers have 
voiced about their mayor of not quite 21 months. On the Upper 
West Side the gripes are about potholes; on the Upper East Side, 
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uncollected garbage; in Greenwich Village the talk is of abandoned 
storefronts occupied by the homeless. After 20 years of plunging 
crime rates, crime is again part of the New York conversation. After 
de Blasio criticized “stop-and-frisk”— detaining and searching peo- 
ple without probable cause— the N.YRD. rose in open revolt against 
him last winter when two officers were murdered. At the funerals the 
policemen turned their backs on the mayor en masse. 

B ill de Blasio is unlike any New Yrrk mayor in recent 
memory, a staunch progressive, a crusader against 
income inequality and for affordable housing, a man 
who has as little use for Park Avenue elites as they do 
for him. In terms of the national political scene, that 
makes him a far more significant figure on the left than 
any New \ork mayor in years. In fact, if you believe that the popularity 
of politicians such as Massachusetts senator Elizabeth Warren and Ver- 
mont senator Bemie Sanders represents a new “progressive moment” 
in American politics, it’s de Blasio who is the one who bears watching. 
He is the only progressive governing anything of note, and while mayor 
of New Yrrk has historically been a dead-end job for those seeking 
higher office, it’s clear his ambitions aren’t confined to the city limits. 

How far left is de Blasio? This is a man who cut his teeth dur- 
ing the 1980s raising money and distributing food for Nicaragua’s 
Communist Sandinista government, who later married an African- 
American woman who once identified as a radical lesbian, and who 
honeymooned in Cuba. A speaker at his inauguration memorably 
called New York a “plantation,” referring to inequality in the city. 

This kind of talk scares a lot of New Yrrkers, especially those who 
had wanned to the safer, sparkling city that emerged after 12 years of 
Mayor Michael Bloomberg, a Wall Street-trained 
management professional, who disdained partisan 
politics. Asked whom de Blasio can be compared to, 
one of his three deputy mayors, Alicia Glen, 48, says, 

“I don’t know. No doubt there is some hippie mayor 
somewhere who is focused on these issues. Maybe 
Jerry Brown when he was mayor of Oakland.” 

What appears to incense many New \brkers I 
spoke with is not only de Blasio’s personal style but 
also a sense that he, unlike Bloomberg, cares far 
more about politics and his pet projects than ac- 
tually managing the city. “Most whites I know are 
left of center, and virtually every one of them can’t 
stand the guy— and these are all Obama-walks-on- 
water types,” says a journalist who has covered the 
city for 40 years. “This sanctimonious arrogance 
[he has] just irritates people. But it’s more than 
that. There’s no sense this man has any interest, 
unlike Bloomberg, in the nuts and bolts of how 
the city works. He’s lazy. He shows up late. He 
insults people by keeping them waiting, and he 
shrugs it off— ‘Oh, it’s not important I'm here 
on time; it matters what happens when I show 
up.’ But it does matter. Part of me wonders if he 
really wants to be mayor. I wonder if the whole 
idea bores him, if all he really cares about is 
being a national figure on progressive issues.” 

“I don’t know whether he’s lazy,” says 
Mitchell Moss, a onetime Bloomberg adviser 
who now teaches urban policy and planning at 
NYU Wagner. “I do know he’s the first may- 
or in recent history to call in sick. O.K.? He 




doesn’t have any of that natural comfort with the details of government. 
People want him to reflect the tone of the city, but his agenda is one 
agenda and nothing else: income inequality and affordable housing. 
He doesn’t care about parks or potholes or anything else. He has two 
issues [income inequality and affordable housing] and two issues only.” 

“I think people feel that it’s not a mayor’s prime responsibility to 
try to lower income inequality,” says Heather Mac Donald, of the 
conservative Manhattan Institute. “Managing New York is enough. If 
you can keep the streets fixed and maintain discipline in the schools, 
that is a challenge enough. If you can prove you have the manage- 
ment mettle to do that, then maybe you take on income inequality. To 
declare [that issue] as your primary mission as mayor strikes people as 
grandiose. There is a certain messianic quality that he actually thinks 
he can solve income inequality. I would argue that that is at the very 
least a premature goal, but most likely a preposterous one. To the ex- 
tent that income inequality can be addressed by public policy, which 
is a real question, it certainly can’t be done at a local level.” 


details of city management, de Blasio’s eyes flashed. “Sure,” he said. 
“And it’s wrong. But I hear it all the time.” He pursed his lips. “It 
wouldn’t be hard to research the truth,” he added, “and a lot of people 
don’t bother. I came in saying I was going to change things and acted 
on it, and I think there are some people who don’t like the changes, 
so they fill in the blanks any way they want. It’s inconvenient to their 
critique of me if I’m handling the budget well, or handling labor rela- 
tions well, or making the trains run on time. So it doesn’t shock me.” 

“I do believe [the elites] all think we’re raving Communists,” says 
Alicia Glen, who joined de Blasio’s team in 2013, after working at 
Goldman Sachs. “That’s an easy, cocktail-party throwaway line. 
People are lazy. People love the familiar. Most of the people in [City 
Hall now] are not familiar to [our critics]. In the past 12 years they’ve 
been hanging out at [East Hampton’s posh private golf course] the 
Maidstone Club with [Bloomberg’s people] and it’s been really nice 

and easy But at the end of the day . . . paid child care, building 

rental housing, creating a ferry system— these are things any smart 
person running a city would be doing. The fact that these people 
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n late July, I followed the mayor through a working day and 
sat with him for two lengthy discussions, one off the rec- 
ord, over bottles of Brooklyn Lager on the porch at Gracie 
Mansion (the Colo- 
nial mansion that is 


the official residence 
of New York mayors), the sec- 
ond, on the record, at his City 
Hall office. When I asked him 
if he’s aware of the perception 
that he has little interest in the 


BILL BECOMES LAW 

(1 ) De Blasio (then Bill Wilhelm) at 
New York University’s Loeb 
Student Center, 1980. (2) The mayor and 
the Reverend A1 Sharpton attend 
Sharpton’s 60th-birthday celebration 
at the Four Seasons restaurant, 
October 1, 2014. (3) A young de Blasio 
with his mother, Maria Wilhelm, 
in the late 1960s. 
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FIRST FAMILY 

De Blasio with, from left, 
New York City First 
Lady Chirlane McCray, son 
Dante, and daughter 
Chiara, on the back porch 
of Gracie Mansion. 


don’t go to the same golf club 
as Bill de Blasio? O.K., what- 
ever. That’s all this is about.” 

De Blasio’s people are quick 
to point out the initiatives he has introduced that are having a tangible 
impact on the lives of thousands of poor people and undocumented 
immigrant New Yorkers, whom they feel Bloomberg ignored. The 
mayor’s centerpiece achievement has brought free pre-kindergarten 
education to every New York family and free after-school programs 
for most— a boon for working parents. He has also introduced man- 
datory paid sick leave and an ambitious program for city identifica- 
tion cards for undocumented residents, allowing them access to city 
services and facilities. 

Such achievements have earned de Blasio praise from unexpected 
quarters. “I understand why people are concerned, because some 
of what he says is a little scary,” says Hamilton James, president of 
Blackstone, the big Wall Street investment firm. “But can they ob- 
ject to universal pre-K? Of course not. [His deals with] the unions? 
He’s actually cut deals that are better than most of us thought he 
could get. He’s gotten an awful lot done in a short time.” 

“A lot of people, white people, really want to hate this guy,” says a 
veteran City Hall reporter who knows the mayor well. “\bu know, help- 
ing all these poor people? It’s not pretty politics. No one wants to watch 
this get done. But it’s what he promised. And it’s what he’s doing.” 

Nevertheless many New Yorkers— and not just the Manhattan 
elites— appear unconvinced, and de Blasio’s poll numbers reflect 
it. A Quinnipiac University Poll in early August found that only 
33 percent of New York City voters rated life in the city “very 
good” or “good”— the lowest number ever measured by the uni- 


versity, and 47 percent believed de Blasio does not deserve re-election. 

His critics would have you believe de Blasio is New York’s most 
reviled mayor ever. Does he deserve it? 

Notes from the Underground 

T first catch up with the mayor happily on schedule as he lopes 
through the bowels of the American Museum of Natural His- 
tory on his way into the subway. On the platform, flanked by 
his security detail, he greets a pair of uniformed cops as the 
B train roars into the station. At first, no one inside the half- 
empty car recognizes the familiar figure in their midst. “There’s 
two types of rides,” de Blasio tells me, grasping a center pole. “One, 
when no one notices me. Two, when the whole car presses forward and 
everyone wants selfies. It’s a little surreal. Sometimes I miss my old life.” 

Sitting to one side, a middle-aged African-American woman 
makes eye contact. “You’re a handsome guy!” she exclaims. 

De Blasio steps over for a hug. As if on cue, a pair of city workers 
step up for handshakes and selfies. De Blasio smiles and accommo- 
dates. We talk about his past role models in the job. “La Guardia 
was a big part of it,” he says, mentioning Fiorello La Guardia, the 
popular mayor of New York in the 1930s and 40s. “He was the first 
true progressive mayor and was beloved in a way none of us will ever 
achieve. New York is a very emotional place, a lot of big emotions, 
and everyone is pressed together so tightly. And La Guardia brought 
this real sense of caring, of a personal give-and-take with every New 
Yorker. After that, people had this new vision of the mayor.” 

At West Fourth Street, de Blasio strides up a flight of stairs and 
boards the A train, which takes him toward City Hall. This time he is 
noticed and consents to a dozen more selfies. “How you doing. 
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brother?” he asks one young African-American man who hangs back. 
The man beams. Of the 25 or so people who approach during our ride, 
at least three-quarters are black, perhaps unsurprisingly, since de Blasio 
has a black wife and his Yale-bound son has an enormous Afro. “And 
then Ed Koch,” de Blasio continues, “he borrowed the template from 
La Guardia, a real expectation of how the mayor has to be.” I remark 
that, political philosophies aside, de Blasio’s style bears little resemblance 
to that of La Guardia (a publicity-hungry dynamo obsessed with infra- 
structure) or Koch (a publicity-hungry lovable obnoxious-uncle type). 

De Blasio, by comparison, can come off as a wallflower. There is no 
sense of alpha male about him. “There is a heavy-ego, solitary model 
of being an elected leader,” he tells me. “We’ve certainly seen that in 
some other mayors of this city. ... I have much more of a Movement 
mentality. It’s much more of what I’m steeped in. I don’t think it is 

first and foremost about me. It’s about the ideas and the agenda 

What I think it is about me is I’m not afraid to try these new things.” 

T n person, the first thing you notice is de Blasio’s height; he is 
six feet five inches and looks taller. Like some tall people, he 
can seem awkward in public situations. He is not a natural 
orator, nor does he possess either charisma or gravitas. At the 
American Museum of Natural History, where he oversees a 
press conference, he relies on an uneasy smile, chuckles, and 
lame wisecracks. Asking for questions and getting no more, he says, 
“Going once . . . going twice.” His style is that of a nervous suburban 
dad trying to be cool in front of his teenager’s pals, an updated ver- 
sion of Clark Griswold from National Lampoon’s Vacation. 

He is much better in small groups, holding eye contact, smiling 
easily, and speaking in complete sentences. “I think the most amazing 
thing is, when I introduce him to people. I’d say almost 90 percent 
of the time I get a phone call or an e-mail the next day saying, ‘Wow, 
I can’t believe how smart he is,’ ” says Glen. “No, it’s true. I think 
there’s some weird perception out there that he’s not very smart.” 

De Blasio is by nature and training a coalition builder, who eas- 
ily draws input from everyone in a room, even skeptics. At a meeting 
with African-American executives seeking greater access to city con- 
tracts, he makes sure every last attendee, all 25 of them, gets a chance 
to speak. It’s an approach that offsets the stridency of some of his 
campaign rhetoric. “I had been a little bit skeptical about his reaching 
out to the business community, because obviously, from the get-go, 
there was a bit of a schism,” says Jerry Speyer, a founding partner of 
the real-estate colossus Tishman Speyer, whose holdings include such 
New York properties as Rockefeller Center and the Chrysler Building. 
“But I can tell you, and I’ve known every mayor since John Lindsay, 
I’ve been extremely impressed. The one thing I appreciate is he really 
solicits candor and open discussion. He is enormously respectful. We 
don’t agree on a lot of things, but from the first time we spoke, I came 
away and felt. Gee, I can talk to this man.” 

By the time the meeting with African-American executives is over 
he is running 45 minutes behind schedule. Referring to his chronic 
tardiness, de Blasio admits, “People in that meeting had valid com- 
plaints I could have said, ‘O.K., only five people get to speak, and 

we’re out of here.’ Presidential-style I do feel it’s my obligation to 

listen, sometimes to a fault I don’t want to have a meeting and 

leave the room without resolution. ... I understand why it’s something 
I have to do better on.” 

I ask de Blasio how he sleeps. “Physiologically, my perfect day 

would be to stay up until two and get up at nine I’ve had to adapt. 

Now I get up at six. I do think [my] body is adjusting to that. Too 
many days I’m up at three or four and I can’t get back to sleep.” 

A different de Blasio emerges when he is tired, as at a late-aftemoon 


meeting with staff implementing the pre-K program. In the middle of 
City Hall’s cavernous Blue Room, beneath the gaze of an immense 
portrait of founding father Alexander Hamilton, the mayor sits alone 
on one side of a hollowed rectangle of adjoining tables, tie removed, 
sleeves rolled above the elbow; the others sit across from him, servile 
and subordinate. He has heard this all many times; he swallows at least 
three yawns. He sprawls, his arms enveloping adjacent chairs, then 
grows fidgety, his hands roaming his face, rubbing his neck and fore- 
head, fingers picking at some unseen blemish. He talks with his hands, 
with a lot of pointed index fingers. With staff he has no problem bran- 
dishing authority. “All right, what else?” he says several times. 

D e Blasio’s management style is a work in progress— 
the City of New York, after all, is the first organiza- 
tion of any size he has ever managed, an observa- 
tion that draws scoffs from his advisers. “Name 
me five mayors who ran anything at all before 
they ran a city,” snaps Glen. “Name five that ran 
anything bigger than a hair salon. What did [former Obama White 
House chief of staff and current Chicago mayor] Rahm Emanuel 
run before he was mayor? What did [former academic and current 
Los Angeles mayor] Eric Garcetti run? That’s crazy.” 

A person who deals regularly with the mayor’s office on behalf of 
an organization he runs compares de Blasio’s management style with 
those of two previous New Ytrk mayors. “[Rudy] Giuliani’s people 
were thugs,” he says. “Bloomberg was pretty great because even if 
he didn’t care about an initiative personally, if his people liked it, he 
let them run with it. The problem with de Blasio is that he’s a micro- 
manager. Everything has to go up to the top, to him. And his people, 
though they all seem well meaning, are often not as efficient as they 
might be or as qualified for their posts as you might wish.” 

Says a longtime political operative who admires the mayor, “I’ve 
known Bill a long time, and he is really more like a liberal professor 
or political activist than he is actually a mayor. If you look at may- 
ors around the country, look at Rahm in Chicago, Garcetti in L.A., 
they tend to be more nonpartisan than not. They tend to be problem 
solvers: ‘What’s the problem? What’s the solution?’ Bill comes from a 
very different perspective. When Bill is presented with a problem, I al- 
ways imagine him musing, ‘Hmm, what’s my political philosophy on 
this?’ He’s not a natural manager— I mean, that’s an understatement.” 

“Every mayor has a troubled transition, but 
eventually he learns,” says a longtime Demo- 
cratic consultant who worked in the Koch and 
Dinkins administrations. “I wish I could see 
some progress toward that. I wish I could see bet- 
ter people around him. There is no steady hand 
behind the wheel in City Hall. I wish I could see more attention to 
governance issues. And I don’t see it. I’m not alone. It’s a common 
view among people I talk to.” 

Another common criticism is that de Blasio is prone to shoot- 
ing from the hip, which can inflame situations that with time 
might be handled more diplomatically. A prominent figure in 
the New York media world cites the flap during the 2013 mayoral 
campaign that de Blasio waded into over the horse-drawn car- 
riages in Central Park. The carriages, driven by men and women 
in top hats, are, for visitors and natives alike, the picture-perfect 
New York postcard scene, capturing the romance and timeless- 
ness of the city. But to the surprise of veteran New York politicians 
the carriages became a major wedge issue in the race. Citing cru- 
elty to the horses, a coalition of horse-lovers helped unseat the front- 
runner for the Democratic nomination, continued on page 200 
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It was perhaps the greatest face-off in the history of 
the Tony Awards: Michael Bennett’s Dreamgirls, backed by the 
powerful Shubert theater empire, versus up-and-coming 
director Tommy Tune’s Nine, thrown together on a shoestring. 
In an adaptation from his new book, Razzle Dazzle , 
MICHAEL RIEDEL revisits 1982, when two musical-theater 
legends made Broadway their personal battlefield 



n October of 1975, New York City went 
bust. After years of mismanagement and overspending the greatest 
city in the world needed $477 million that month to meet its debt 
obligations. But it only had $34 million on hand. Mayor Abe Beame 
was minutes from declaring the city in default. And Hugh Carey, the 
governor, cabled President Gerald Ford for immediate assistance. 
The president’s response? ford to city: drop dead was how the 
New York Daily News famously put it. 

The situation was bleak, and it would take New York more than 
a decade to recover. Yet amid the chaos of insolvency, the town 
had one thing going for it— Broadway. In 1975, Broadway, after 
years of dark theaters and cultural irrelevancy, was beginning to 
stir. A musical called A Chorus Line opened that year and brought 
a dose of glamour to a decaying, crime-ridden, smut-filled Times 
Square. Every night, 1,500 theatergoers braved drug dealers, pros- 
titutes, and pickpockets to see a show about the “gypsies” who 
danced in the chorus of a Broadway musical. 

The opening of A Chorus Line at the Shubert Theatre that July 
revitalized not only Broadway but also the Shubert theatrical empire, 
which itself had almost gone under. Now the Shuberts were minting 
money with a production that would eventually run for 15 years— a 
record at the time. A Chorus Line also made its creator, Michael Ben- 
nett, the richest and most sought-after director in the world. Bennett, 
aged 32, followed up that show with a musical called Ballroom. It 
was a flop, and a bruising experience for Bennett. But after a short 
and frustrating stint in Hollywood, he headed back East to look for 
a new show to direct. At the same time, one of his closest friends, 
Tommy Tune— the lanky six-foot-six-inch dancer, choreographer, and 
up-and-coming director— was making his mark as a theatrical force. 
The men had been friends since 1965, when they’d met in the eleva- 
tor of the Variety Arts rehearsal studios, on West 46th Street. 

Tune, though four years older than Bennett, was in awe of him 
and considered him his mentor. But in the early 80s their friend- 
ship began to turn into a bitter rivalry, with repercussions for ev- 


Adapted from Razzle Dazzle: The Battle for Broadway, by Michael Riedel, to 
be published in October by Simon & Schuster, Inc.; © 2015 by the author. 


eryone on Broadway. And their clash— pitting Bennett’s Dreamgirls 
against Tune’s Nine— would eventually lead to what many consider 
the greatest face-off in the history of the Tony Awards. 

“I Wan I to Direct Your Show” 

oping to revitalize his standing on Broadway af- 
ter his Ballroom drubbing, Michael Bennett shed 
many of his impresario trappings in the early 80s. 
Out went the fur coat he used to wear to opening 
nights, replaced by jeans, a T-shirt, and a baseball 
cap. Out went his chauffeur-driven Rolls, replaced 
by a van with a high-tech sound system. Out went Bennett’s wife, 
Donna McKechnie, his Tony-winning leading lady in A Chorus Line. 
(Bennett, despite his love for her, was gay, and their marriage lasted 
only a few months. They would remain friends, though estranged for 
long periods.) 

Bennett continued his prodigious vodka intake as well as his drug 
use, favoring pot, quaaludes, and cocaine. Coke increased his al- 
ready heightened paranoia and mood swings. But he was certain of 
one thing: if he was serious about getting back on track, he had to 
have a hit show, and quickly. 

It just so happened that Tom Eyen, a writer and director, and Hen- 
ry Krieger, a composer, were developing a musical they’d dreamed 
up over a lunch at a Greenwich Village coffee shop. It centered on 
three black singers from Chicago, the Dreamettes, who go to Harlem 
to compete on Amateur Night at the Apollo. Eyen’s working title was 
One Night Only. He scribbled a lyric on a napkin. Krieger sketched 
out a melody. Hoping to get some Broadway muscle behind the show, 
they auditioned 10 songs for Bennett and his producing partner, cho- 
reographer Bob Avian. The pair liked what they heard and gave them 
rehearsal space, with the understanding that Eyen would direct and, if 
the show turned out to be any good, Bennett and Avian would come 
on as producers. 

Eyen and Krieger cast Jennifer Holliday as Effie— the overweight 
lead singer of the Dreamettes. Holliday had impressed them in Your 
Arms Too Short to Box with God. And when she arrived for her 
audition she had big rouge circles on her cheeks, reminding Krieger 
of Pagliacci. After their second workshop, Bennett surprised Eyen 
and Krieger, telling them, “I’m going to make you rich. I want to di- 
rect your show.” Eyen was hurt, but this was the great Michael Ben- 
nett, so he relented. 

The production— now called Dreamgirls— went into high gear. 
Eyen had played ping-pong with the actors, taking their ideas and 
refining them. That was not Bennett’s way. The musical unfolded 
in his mind and he dictated it to the cast. He wanted it to move 
like a movie— swiftly, and barely pausing for the audience to catch 
its breath. And with its tale of show-business success and excess, 
friendship and betrayal, he wanted theatergoers to feel its brutality. 
Rehearsals could be hair-raising. In a key scene, Effie walks into her 
dressing room and comes face-to-face with her replacement. “Who 
is she?,” Effie demands. Sheryl Lee Ralph, as Deena, was not re- 
sponding to the dramatic situation to Bennett’s satisfaction. Bennett 
erupted, “Get the fuck out of rehearsals! Get out of the room! Tbu 
have no fucking feelings! Get out of my life!” Ralph burst into tears. 
Bennett went over to her, put his arm around her, and said, “That’s 
what I want, honey. And I want it every night.” 

A turning point came when Bemiett prodded Eyen and Krieger 
to come up with a strong first-act ending. Eyen dashed off a lyric; 
Krieger went over to a piano in a small studio. Krieger diddled 
around for an hour but came up cold. He thought the phrase “And 
I am telling you I’m not goin’ ” was awkward. “There was a knock 
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at the door,” Krieger recalled, “and it was Ray Stark, the produc- 
er. He was working on the early stages of the movie Annie [down 
the hall]. He said he was sorry to bother me, but he needed to use the 
phone. He made his phone call, thanked me, [and left].” The inter- 
lude proved to be the perfect change of pace. “I went back to work. 
At which point the song wrote itself.” Krieger returned to the re- 
hearsal room to try out his handiwork on Eyen, Bennett, and Avian. 
He taught Holliday the number while she was performing it, the two 
of them singing back and forth. It brought down the house at the 
impromptu run-through— with Bennett leading the applause. 

“A Seismic Jolt” 

T he producer of Dreamgirls was the Shubert Orga- 
nization, led by theatrical titans Gerald Schoen- 
feld and Bernard Jacobs, who was a father figure 
to Bennett. Their partner in the show was David 
Geffen, at the time one of the giants in the music 
business— and a close friend of Bennett’s. Yet, for 
all its promise, Dreamgirls was unsteady as it headed into rehearsals 
in Boston in October 1981. Eyen, resentful he’d been muscled aside 
z as director, fought Bennett over changes to the script. Bennett was 
| issuing his usual demands for better scenes and songs, but Eyen re- 
| sisted, insisting, “I’m the writer, not him!” 

° Often paranoid, Bennett— the son of an inveterate gambler from 
s Buffalo who for years had been in hock to local mobsters— was 
8 convinced that the Mafia was out to get a cut of his success. Eyen, 


meanwhile, “was a wild, hotheaded Arab-American. He gave Mi- 
chael the hives, literally,” said Krieger. “They were both explosive 
types.” When Eyen saw the original poster for the show— which read, 
Michael Bennett’s dreamgirls — he went berserk. “He thought it 
suggested Michael had written it,” said John Breglio, Bennett’s law- 
yer, “so we changed it to ‘Michael Bennett’s Production of Dream- 
girls’— which was a huge concession, considering Michael’s stature.” 

There also had been tension between Bennett and Holliday. At one 
point, he fired her because she wasn’t acting the role to his satisfac- 
tion. But when he realized he couldn’t find anyone who sang “And I 
Am Telling You I’m Not Going” as powerfully as she did, he took her 
to see Lena Horne in 77 te Lady and Her Music, then the hottest show 
on Broadway. He bought Holliday dinner and rehired her. And then 
she fell in love with him. He helped her buy a condominium. Some in 
the company believed they were sleeping together, but Krieger knew 
better. She was large— and a woman. 

Despite the strains, Dreamgirls, with its fluid, rapid staging, be- 
gan to feel like a hit, drawing early upbeat reviews in Boston. Soon, 
Broadway was humming with the news that Michael Bennett had 
another winner. Ticket sales started to take off. 

Dreamgirls opened at New York’s Imperial Theatre on Decem- 
ber 20, 1981. The first-night audience stood and cheered after “And 
I Am Telling You I’m Not Going,” then stood and cheered again 
at the curtain. At the opening-night party, Bennett worried about 
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NINE SHINES 

Clockwise from top left: 
Julia with Shelly Burch, 1982; 
Stephanie Cotsirilos and Liliane 
Montevecchi go glam; Anita 
Morris, as Carla, shows off 
William Ivey Long’s black lace 
catsuit; A1 Hirschfeld’s illustration 
of Julia and the all-female 
ensemble, 1982; a high-spirited 
Tune in front of a poster for 
Bennett’s^ Chorus Line, 1980. 
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show’s opening-night after-party, 
December 1981; producers 
David Geffen and Bernie Jacobs 
collaborate with director 
Bennett; Deborah Burrell, 
Ralph, and Devine wear white 
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SMASH! THE TELEVISION SCREEN SHATTERED. 
MICHAEL BENNETT HAD 

HURLED A TUMBLER 

OF VODKA AT DENNIS CUNNINGHAM. 


the reviews. He knocked back vodka to calm his nerves. All that 
really mattered, in the end, was the endorsement of The New York 
Times. At 9:45 P.M., someone handed him a copy of Frank Rich’s 
review. “When Broadway history is being made, you can feel it,” 
Rich wrote. “What you feel is a seismic emotional jolt that sends 
the audience, as one, right out of its wits. While such moments are 
uncommonly rare these days, I’m here to report that one popped up 
at the Imperial last night. Broadway history was made at the end of the 
first act of Michael Bennett’s beautiful and heartbreaking new musical, 
‘Dreamgirls.’” Rich then described, in detail, Holliday’s performance, 
before concluding, “Mr. Bennett has long been [Jerome] Robbins’s 
Broadway heir apparent, as he had demonstrated in two previous 
‘Gypsy’-like backstage musicals, ‘Follies’ and ‘A Chorus Line.’ But last 
night the torch was passed, firmly, unquestionably, once and for all.” 

Bennett was back with a vengeance, and Dreamgirls looked 
poised to sweep the Tonys. But there were clouds on the horizon. 
The mighty Shubert Organization— its coffers swelling from hits such 
as A Chorus Line and, now, Dreamgirls— was “starting to be seen as 
the Evil Empire,” as Breglio put it. Moreover, Schoenfeld and Ja- 
cobs were maneuvering— against popular sentiment in the theater 
community— to have the Morosco Theatre torn down to accommo- 
date the Marriott Marquis, a hotel perfectly situated for funneling 
out-of-towners to Shubert shows. By March, both the Morosco and 
the cherished Helen Hayes Theatre would fall to the wrecking ball— 
to the dismay of scores of actors and directors who were arrested 
in unsuccessful protests to save the performance spaces. And now 
many on Broadway were looking to get back at the Evil Empire. 

Tale of the Tape 

ommy Tune was probably the only person in the 
theater world not preoccupied with the fight to 
spare the doomed Times Square landmarks. Tune 
had a show to put on. 

The show: an adaptation of Federico Fellini’s 
classic film 8V2, about an Italian movie director on 
the verge of a nervous breakdown. It had come to Tune’s attention 
in the form of a cassette tape pushed through his mail slot. He was 
living on West 55th Street, in Michael Bennett’s old apartment, when 
he found the tape and a handwritten note: “I’m your upstairs neigh- 
bor, and I’m working on my musical version of 8V2. 1 call it Nine .” 

The package had been dropped off by Mario Fratti, who was writ- 
ing the script. The score was by Maury Yeston, a Yale music profes- 
sor. Tune threw the cassette into his weekend bag and headed out to 
Fire Island. The next morning he went for a walk on the beach, put 
on his Walkman headphones, and listened. The first tiring he heard 
was the sweeping, gorgeous “Overture Delle Donne,” played on the 
piano. Tune envisioned a bathhouse in an elegant European spa— 
somewhere in Italy. He’d been looking for a show to direct. He had 
found it. “I had to do it,” he recalled. 
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To produce Nine, Tune turned to his boyfriend, Michel Stuart, 
one of the original cast members of A Chorus Line. Thommie Walsh 
was conscripted to assist with the choreography. Writer Arthur Kop- 
it was brought in to rework Fratti’s script. Kopit was represented by 
ICM, headed by the brash and formidable agent Sam Cohn, who 
persuaded Paramount Pictures to put up $150,000 for a workshop. 

In addition to Stuart’s producing responsibilities, he would design 
the costumes. Walsh thought Stuart needed an assistant and suggest- 
ed a friend, William Ivey Long, a young master’s graduate from the 
Yale School of Drama. But Long turned down the job “with tears 
in my eyes,” as he recalled, “because I didn’t want to be anybody’s 
assistant.” A few weeks later, however, he received a phone call. “Can 
you measure all the girls today, and also do a shoe tracing?” the call- 
er wanted to know. 

“Excuse me?,” Long asked. “What show is this?” 

“This is for Nine the musical,” said the caller, who identified 
himself as the stage manager. “We’re rehearsing on top of the New 
Amsterdam Theatre. You’re the costume designer.” 

Nine was being thrown together like a high-school play. 

“A ‘Fuck You’ to Dreamgirls''' 

T he New Amsterdam Theatre, an Art Nouveau palace 
that was once the home of the storied Ziegfeld Fol- 
lies, had been in disrepair for years. The roof garden, 
where rehearsals were held, had holes in the walls 
and ceilings, and snow would occasionally flutter in. 
On certain days, the actors performed in winter coats. 
The first thing William Ivey Long saw when he arrived there were 
several women sitting on the stage— a tall, angular Karen Akers; a 
buxom Anita Morris, distinguished by her fiery red tresses; a raven- 
haired beauty named Shelly Burch; and Liliane Montevecchi, a rail- 
thin and temperamental performer who had danced in the Folies 
Bergere. The only man in the cast was the rising star Raul Julia. 

Initial drafts of Nine had several male characters (as there are 
in the 2009 movie), but Tune hit on a daring idea. The show was 
about Guido Contini and all the women in his life— his mother, his 
wife, his lovers, his producer, the whore who seduced him as a boy. 
There would be four boys playing young Guido and his friends, but 
Raul Julia would be the only adult male in the cast. He would be 
surrounded by 21 women. 

Long was immediately put off by Tune and his team. “I thought 
they were preposterous and pretentious,” he said. “They held hands 
and talked about Karma, and Michel Stuart carried around a bag 
of crystals that, he said, had magic powers. Somebody would blow 
up a balloon before rehearsals, and they’d pass it around because 
it contained the ‘soul’ of the show. Really? Tommy had his head in 
the clouds, but of course he is taller than everybody else. I definitely 
had no idea what was going on.” Long continued to be baffled dur- 
ing rehearsals. Yeston, a bundle of energy, would write songs to or- 
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der. Beautiful, elegant melodies poured out of him; if you needed 
one song, he’d give you three— take your pick. But the script was all 
over the place, and there was barely a second act. 

Long spent weeks researching Italian fashion designers. Post- 
rehearsal production meetings were usually held at Charlies’, a pub 
on West 45th Street. The creators were putting Nine together over beer 
and hamburgers. Long would often explain his ideas for costumes: the 
actresses, for most of the show, would wear black, which would look 
striking against the white tiles of the spa. But several weeks into re- 
hearsals, he still hadn’t drawn anything. Then one night his assistant 
said, “We’re not leaving here until you draw every single black dress 
you’ve been talking about.” The napkins at Charlies’ were long and 
thin, perfect for illustrating costumes for the tall women Tune had 
cast. By three in the morning. Long had sketched more than 30 out- 
fits on the napkins. 

In February 1982, Tune staged a workshop for the show’s backers, 
including Barry Diller, who was running Paramount. A few days later, 
Paramount gave word that it was dropping out of the project. As Tune 
recalled and The New York Times reported, Diller didn’t think Raul 
Julia was a big enough star to carry the show. 

Without Paramount’s backing, rehearsals were suspended, and 
Michel Stuart and another producer, Harvey Klaris, along with Sam 
Cohn, scrambled to find new funding. The Shuberts passed. But 
along came willing partners, among them two young producers— 
Francine LeFrak, the real-estate scion, and garment-business tycoon 
Kenneth Greenblatt— as well as James M. Nederlander, a Shubert ri- 
val, who owned several Broadway theaters. He offered one of his best, 
the 46th Street, which shared a back wall with the Imperial, where 
Dreamgirls was playing to sold-out houses. Nine was back on. 

There was no money, however, for an out-of-town tryout. So the 
show would have to open cold on Broadway. The cutoff date for Tony 
Award eligibility was May 9. Judy Jacksina, the show’s press agent, 
had an idea: why not open Nine on the ninth? She knew the show had 
to make an eleventh-hour splash in a field dominated by Dreamgirls. 

Jacksina had other stunts up her sleeve. Her greatest weapons were 
the show’s 21 striking women. Why not cover the front of the theater 
with life-size photos of them in their black costumes? “I wanted to 
seductively represent what was going on inside the theater,” she said. 
“I didn’t want cute little tap-dancing photos. I wanted sex.” There was 
one hitch, though. The costumes had yet to be made. All that existed 
were Long’s sketches on the napkins. “I had to make 27 costumes in 
two weeks,” Long recalled. “Tve never worked under such pressure 
in my entire career.” Long brought two dozen dresses to the photo 
shoot, which lasted 23 hours. Two days later, at 7:30 A.M., workmen 
started covering the theater’s facade with huge blowups of the wom- 
en. By 11, traffic was tied up on 46th Street. Drivers were stopping to 
gawk. Local news crews descended on the scene. Nine had yet to play 
a performance and already it was news. “You know what those photo- 
graphs were?,” Long said. “They were a Tuck you!’ to Dreamgirls.'’ 

A few nights later, Tune, exhausted from a marathon rehearsal, 
was about to climb into bed when the phone rang. “Darling!,” Mi- 
chael Bennett said. “You have to go out of town with your show. 
That’s what we do!” 

“I know. But, Michael, we don’t have any money. We can’t afford 
to go out of town,” Tune replied. 

“But, darling, you must go out of town,” Bennett insisted. “Y)u will 
go out of town, and I will help you, and you’ll come in in the fall.” 

“It’s not possible, Michael,” Tune said. “We have no money. We 
have to open now.” 

“Y)u will go out of town— do you hear me?,” Bennett hissed. “\bu 
will go out of town.” 


Bennett’s tone frightened Tune. Wars later he would remember it as 
“black, the Devil— it was Mafia-like. He had become the thing he feared.” 
Tune hung up the phone and stood in his kitchen, shaking. 

A Canal, a Catsuit and Bird Poop 

A s the wrecking crane’s claw tore into the Helen 
Hayes that March, Tommy Tune was racing to fin- 
ish Nine next door. Previews were to begin April 
22, and the second act was still a shambles. There 
were “12 different endings,” Jacksina said, as 
well as an interminable homage to rococo opera 
bouffe— “The Grand Canal”— in the middle of the second act. “Oh 
God,” Jacksina said, “it was longer than Aida\” 

There were other hurdles. During an advertising meeting, one of the 
producers announced he had to go to Rome— two weeks before pre- 
views were set to start. “Why are you going to Rome?,” Jacksina asked. 

“I have to go talk to Mr. Fellini,” the producer responded. “We 
don’t have the rights.” (He would return a few days later with the 
blessings of the director and of 8V2 producer Angelo Rizzoli.) 

The race was on to haul Nine across the May 9 finish line. Long 
was still completing the costumes. Tune wanted doves released over 
the audience during the final scene. (The first time the birds were 
let loose in rehearsal they relieved themselves on actress Taina Elg’s 
white hat.) The painting of the set was completed an hour or so be- 
fore the curtain rose. 

That first preview was rocky. There was no intermission, and 
some baffled audience members walked out in the middle. Those 
who remained could hear the roar that went up next door at the Im- 
perial when Jennifer Holliday sang “And I Am Telling Y)u I’m Not 
Going.” A similar exodus occurred on day two, causing Jacksina to 
demand of Tune, “If you don’t put an intermission in this show, I 
am going to die. Do you hear me?” 

An intermission went in the next day. Then Tune began to cut, 
mercilessly. Out went most of “The Grand Canal,” and with it 
many of Long’s costumes. The ending still wasn’t working. One 
night writer Arthur Kopit said, “Let’s cut the finale”— in which the 
cast wore white. “Nobody understands it. It looks like they’re all 
getting married.” Long had had enough. “Fuck you, Arthur!” he 
screamed. “It’s about rebirth. It’s about hope!” Tune, who never lost 
his temper amid the chaos, listened impassively. Then he said, “The 
finale stays.” 

Despite its problems, Nine was generating strong word of mouth. 
People were struck by Tune’s elegant cinematic staging, 'teston’s gor- 
geous melodies, and Anita Morris, wearing a provocative black lace 
catsuit. There was great buzz on the evening of May 8 when the crit- 
ics came to review the show the day before the premiere. 

The night Nine opened, Michael Bennett threw a party at his 
Central Park South penthouse for a few close friends. And at pre- 
cisely 11 :20 he turned on the local news to see what the critics had 
to say about his protege’s musical. “ Nine is an extraordinary show,” 
said Dennis Cunningham on the local CBS affiliate. “A show to 
treasure. Tommy Tune has done masterful work. A startling act of 
imagination, independence, and daring, Nine—” 

Smash! The television screen shattered. Bennett had hurled a 
tumbler of vodka at Dennis Cunningham. The room fell silent. 
Then Bennett went to the kitchen and returned with two bottles of 
Cristal. He poured out champagne for everyone and said, “I want 
to toast my friend Tommy Tune tonight on his success. Here’s to 
Tommy. And here’s to Nine.” 

At the opening-night party, the cast and crew of Nine nervously 
awaited the reviews. The Associated Press continued on page 204 
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The SORORITY 
from HELL 


rom Alicia Silverstone's char- 
ismatic Cher Horowitz in Clueless to Winona Ryder's regular- 
girl-turned-murderess Veronica in Heather s, to all the Regina 
Georges and Blair Waldorfs in between, there is an almost regal 
tradition of Queen Bees on-screen who have provided audiences 
with some of the most actualized (and most entertaining) repre- 
sentations of what it's like to be a modern teenager. And whether 
you love them or love to hate them, there's a new gang of girls in 
town, courtesy of prolific show-runner Ryan Murphy and his new 
series Scream Queens, premiering on Fox this month. 

The premise has been kept tightly under wraps, but here's what 
we know: It's set at a fictional, picturesque university somewhere 
in the United States. The campus is shaken by a series of murders— 
revenge for an ill-fated sorority pledge 20 years before. Actresses 
Emma Roberts, Billie Lourd, Abigail Breslin, and Ariana Grande 
star as "the Chanels," a clique of don't-mess-with-us-or-we'II- 
blacklist-you sorority girls. They are popular, they are beautiful, 
and they are literally dressed to kill. 

Unsurprisingly (this is Ryan Murphy, after all), the show is whip- 
smart and wickedly funny, sprinkled with layered characters and 
top-tier talent ( Glee alum Lea Michele plays nerdy, neck-brace- 
wearing Hester, and one of the original scream queens, Jamie 
Lee Curtis, plays dean of students Cathy Munsch). And though 
they may be venomous toward one another on-screen, this newly 
formed— dare we say it?— girl squad has nothing but love for one 
another in real life. (Jamie Lee brought Emma a green juice when 
she was sick! Ariana and Billie went camping together!) "Work- 
ing with the girls has been so fun," says Breslin, the youngest of 
the crew. "I'm not in college right now, so it kind of feels like this 
is my experience. The other girls have really taken care of me. 
They're like my big sisters." -ANDREA 
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Our Mail in 

He doesn’t behave like any Pontiff in history. He challenges centuries-old 
And, in less than three years, he has made people ask: Why weren’t recent Popes 
visit Ground Zero, and address the U.N.— his inner circle talks to 
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THE HOLY SEE 

Francis greeted 
the faithful 
(and the 
shutterbugs) in 
St. Peter’s 
Square last 
year. 


_ _ a 

the Vatican 


Catholic certainties, and reaches out to those once shunned by the Church, 
more like him? As Pope Francis arrives in the U.S.— to speak before Congress, 

PAUL ELIE about why he is so different, so compelling, and so beloved 
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Agustin, an Argentinean graduate student on pilgrimage in Rome, 
filed into the papal-audience hall near St. Peter’s Basilica for a group 
photograph with Pope Francis. The pilgrims, a hundred in all, were 
put in four rows; those in the front row would meet the Pope. Then 
Francis strode in, smiling broadly. Scrapping protocol, he insisted on 
greeting all the pilgrims, one by one, the way Agustin had seen him 
do back when he was Archbishop Jorge Mario Bergoglio of Buenos 
Aires. Finally, Agustin’s turn came. “Buenos dias,” Francis said, 
looking him in the eye, and Agustin explained that he was about to 
get married. “Congratulations,” said the Pope, “and look, if some 
dishes fly in your house, don’t worry about it.” 

“And I said to myself, What? The Pope?,” Agustin recalls. In- 
stead of a papal blessing, here was some man-to-man advice— the 
Pope, of all people, telling him not to worry if there was some every- 
day strife in his marriage. 

Unexpected, and yet utterly in character for the man we have 
come to know simply as Francis— the frank and unaffected Jesuit 
who has become one of the most famous and most beloved people 
on the planet. 

In the months after his March 2013 election, following the sudden 
resignation of Benedict XVI, he was regarded as a surprising Pope: 
the Pope who refused to move into the 16th-century Apostolic Palace, 
had his old black shoes replaced by the cobbler instead of buying fancy 
new papal slippers, and opened his door to three homeless men and 
a dog named Marley (after Bob Marley). In his second year he was 
thought to be a revolutionary Pope— a change agent bent on re-starting 
long-stifled conversations on contraception, divorce and re-marriage, 
and sexual orientation: as the Pope of “Who am I to judge?” 

Now he is just the Pope, and he is so at ease in his white cloak that 
it seems he was meant to be Pope all along. Now he has gotten many 
of us wondering what might have been if he— who was said to be sec- 
ond in the balloting— had been elected after John Paul II’s death, in 
2005, instead of Joseph Ratzinger, who became Benedict. Now, mak- 
ing sense of Francis isn’t a matter of figuring out what he thinks or 
whether he is for real. It’s a matter of seeing him for what he is. 

And what is he? He is a free man, that’s what he is. Somehow he 
has stayed true to himself and to the core Catholic message and has 
kept free of the pomp of the papacy, the crush of celebrity, and the 
expectations of the global Church. “He doesn’t ‘play’ the Pope,” 
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says Archbishop Claudio Maria Celli, head of the Pontifical Coun- 
cil for Social Communications. “He is who he is.” He’ll ride in the 
Popemobile with the protective glass down, no matter the security 
risk. He’ll establish a shelter for homeless people near St. Peter’s 
Square. He won’t stop speaking off the cuff and he won’t insist that 
all the cardinals agree about everything. With 1.2 billion members, 
the Church is a tumultuous household, and he isn’t going to worry 
about a few flying dishes. 

This month, Francis comes to North America. He will make an 
overnight stop in Cuba before a six-day trip to Washington (where 
he will meet with President Obama and address a joint session of 
Congress), New York (where he will address the United Nations 
and visit Ground Zero), and Philadelphia (where a papal Mass is 
expected to draw a million or more faithful). The visit will be his first 
to this country in his life, and it will take place as he faces unruly 
opposition from staunchly conservative cardinals and their powerful 
local backers on a range of Church-wide initiatives: overhaul of the 
long-corrupt Vatican Bank; a synod of bishops on the Church’s ap- 
proach to family matters (among them, sexual matters); and calls for 
concerted action on climate change and “sustainable” economics. 

Francis gets six or seven significant interview requests a day, the 
head of the Holy See Press Office says wearily— or more than 2,000 
a year. But he rarely grants interviews, and then on impulse (to some 
Belgian Catholic students here, to the in-flight traveling press corps 
there). In fact, a request for a formal Vanity Fair portrait session elic- 
its a message of spontaneous regret conveyed by a close associate: 
“His answer was that ‘due to his neurosis’ (and here he laughed) 
he is ‘allergic’ to these kinds of things” and so must decline. “He’s 
one for action shots, not portraits,” his confidant Antonio Spadaro, 
an Italian Jesuit priest, tells me, showing me the home screen on 
his iPhone: Francis drinking his favorite tea (mate, from Argentina) 
through a silver straw. 

In Rome not long ago, I saw Francis from a half-dozen different 
vantage points— saw him from as close up as you can get. I also met 
with some of the people who know him best and work with him most 
directly— to get a sense of the man in full and to learn how he stays free. 


The Pope’s B&B 

O n Sundays, pilgrims gather in 
the vast ovoid piazza in front 
of St. Peter’s Basilica, and at 
noon the Pope appears in an 
open window of the Apos- 
tolic Palace and leads them 
in an ancient rite of prayer called the Angelus. 
So it has gone for hundreds of Sundays since 
Pope John XXIII first led the prayer from the 
window, in the early 60s. But with Francis 
the weekly Angelus— like so many other things— 
is different. Francis is the first Pope in 110 years 
who hasn’t lived in the palace, and he has shak- 
en off many monarchical trappings. Up in that 
window, he isn’t a ruler condescending to look 
down on his subjects. The window isn’t a portal 
to the divine; it’s just an ornate window in a city 
full of them. 

This Sunday, after several days of rain, the 
sun is out, and close to 100,000 people are 
in the piazza— more than twice as many as 
typically came under Benedict XVI. Some 
Romans roll mountain bikes over the rough 
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NEW FACE OF THE CHURCH 

Clockwise from top left: a young Pope-to-be (standing) with 
brother Oscar Bergoglio at their First Communion, 
in Argentina, in the 1940s; in July, Francis arrived for Mass 
in Ecuador; Angelina Jolie at a papal audience in 
January; a red-nosed Pope and Italian newlyweds who 
volunteer at a children’s charity, 2013. 
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stones. Tour groups cluster beneath their pennants. Street vendors 
push this year’s souvenir: the selfie stick. 

Francis comes to the window and waves, and we see him. Sure, 
we’re seeing the Pope, on high, an icon in extremest white. But in 
the mind’s eye we also see the ordinary pastor who embraced a man 
with boils in St. Peter’s Square; who put on a clown nose without 
worrying that it might diminish the dignity of the papal office. In 
spirit, Francis isn’t up there in the palace. He is down in the square 
with everybody else. 

His decision not to live in the palace is still the most telling tiring 
he has done. He said the decision was simple: “Inside myself I dis- 
tinctly heard a ‘no.’” But the symbolism was and is powerful. He 
is the Pope, but he’s living at street level, in a residence akin to an 
Extended Stay Vaticano. 

He’s living the way he was living the week the other cardinals 
elected him. That week, he had Room 207 in the Vatican guest- 
house, called the Casa Santa Marta, where all of the cardinal- 
electors were sequestered during the conclave— and kept from dis- 
tractions, worldly communications, and press leaks. Cardinal Walter 
Kasper, a prominent German theologian, had a room across the 
hall. Kasper, who ran a crucial Vatican office under both John Paul II 
and Benedict, was the rare cardinal who dared to speak out frankly 
against the harshness of their approach. He is 82 now, but the fea- 
tures that earned him the nickname Kasper the Friendly Cardinal 
are still there: eyes bright behind rimless glasses, and a ready smile. 

“My book Mercy had just come out in Spanish translation,” he 
tells me one afternoon at his apartment off of St. Peter’s, “and it 
had reached me a few days before— tliree copies. So when I greeted 
Cardinal Bergoglio, I said, ‘Here, would you like to see this?’ And he 
looked at it and said, ‘Merry— that’s the name of our God.’ Appar- 
ently he then read it during the conclave.” 

Sure enough, at the Angelus one Sunday shortly after he was 
elected, Francis told the crowd about the book and the “clever 
theologian” who had written it. “But don’t think I am promoting 
my cardinals’ books! Not at all!” he said, in Italian, and went on: 

“Cardinal Kasper said that feeling mercy changes everything A 

little mercy makes the world less cold and more just.” 

Mercy is the theme of the Francis era. Francis even came up 
with a verb for it: misericordiando, or mercy-ing. Where his pred- 
ecessors John Paul II and Benedict XVI saw the Church as the 
bulwark of a “culture of life”— set squarely against a “culture of 
death”— Francis sees the Church as the voice and the face of mer- 
cy. The difference is profound. “It’s as if what’s happening is a sex 
change,” one monsignor said. 

“There’s no one who isn’t in need of mercy, and that’s why peo- 
ple are touched by Francis’s words,” Kasper tells me. But Catholic 
traditionalists think Francis’s stress on mercy is all wrong. They see 
mercy as a stalking horse for relativism. For instance, if you move 
an inch on the definition of marriage, they say, you’ll soon be all the 
way down the slippery slope to polymorphous perversity. They see 
Francis as so dangerously prone to relativism that he risks selling out 
the papacy, and the Catholic magisterium, for the sake of a soggy, 
Berkeley-style tolerance. (“Hey, man, like, who am I to judge?”) They 
see Kasper as a fallen angel speaking sotto voce in the Pope’s ear. 

Kasper meets with Francis every few weeks, and their conversa- 
tions are casual and straight to the point. “It was once a rule that 
when you went to see the Pope you had to be vested up in your 
cassock and sash,” he recalls. “It’s more normal now. He picks up 
the phone and asks, ‘Please, can you come over?,’ and then he says, 
‘Please, no cassock— come as a clergyman.’ ” So Kasper walks across 
the square, cuts behind the basilica to the Casa Santa Marta, and joins 
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the Pope in the sitting room of Suite 201, where Francis now lives. 
They talk about many things, such as what they saw and heard of 
marriage and divorce when they were bishops back home— when they 
were shepherds who smelled of the sheep, as Francis likes to put it. 

Francis with His Flock 

A blue Ford Focus pulls up in front of a low, plain 
church an hour’s drive east of Rome. Out steps the 
Pope, all in white, on a pastoral visit: Sunday on 
the Outskirts with Francis. He goes directly to the 
barricades. A couple of hundred people are there, 
a mix of native Italians and immigrants from three 
continents, many of them children and teenagers in jeans and hood- 
ies. Cameras and phones are out, and Francis leans into one selfie 
after another. Here he is out in the open, plump but light of step 
and plainly glad to be walking. 

Tor Bella Monaca, on Rome’s periferia, is one of the poorest ar- 
eas in the city: a zone of unemployment, drugs, and petty crime. 
Battered housing projects rise to rival the mountains on the horizon. 

So it is Francis’s kind of place. When he was an archbishop he 
spent as much time at outlying churches like this one as in the ca- 
thedral. “In Buenos Aires, I was a rover. I moved between parish- 
es,” Francis has said. All that roving back then made him the Pope 
he is now: at once shy, streetwise, and camera-friendly. 

On this Sunday, Francis celebrates evening Mass at Santa Maria 
Madre del Redentore, an angular modem church in Tor Bella Monaca. 
With every pew of the church full, the Mass is shown on TV to an over- 
flow crowd in the church basement, like a pay-per-view boxing match. 
On the flat-screens, Francis, now wearing purple liturgical vestments, 
looks like a typical priest of Italian heritage: the bulk, the wire-rim 
glasses, the five-o’clock shadow. He gives the homily, whose theme- 
no surprise— is mercy: “ Misericordia . . . misericordia ...” The blue 
Ford Focus is parked in the basement for his return to Rome, as plain 
as a rental car at the airport. The white papal garb is in the trunk. 

Monday morning he is at his desk, reading, writing— and talking on 
the phone. Up at four A.M. to pray— after making his bed— he is known 
to call people as early as six. A woman who was raped in Argentina; a 
young man whose brother was killed in a car crash; a woman who had 
married a divorced man and wished for them both to receive Commu- 
nion: these are the people he calls. He telephones the founder of the 
Roman daily La Repubblica, Eugenio Scalfari, an avowed atheist, and 
sets up a meeting, marking it in a pocket appointment book. (“You 

asked me for a meeting, and I want to do that. Let’s fix a date 

Wednesday I can’t. Maybe Monday? Is that O.K. for you?”) 

He also makes time for a friend of many years, Abraham Skorka, 
the rector of a rabbinical seminary in Buenos Aires, with whom he 
published a book-length conversation in 2010. Skorka tells of the 
time the Pope recorded a message for the staff of the old-folks’ 
home in Buenos Aires where Skorka’s mother and mother-in-law 
live and thanked them all for their efforts. Another time, says Skor- 
ka, Francis called and spoke to the rabbi’s wife, Silvia, a physical 
therapist. Said the Pope, “I’ve been having pains in my lumbar, so I 
got a physical therapist— who’s making me feel much better!” 

On Francis’s desk is a well-worn breviary (a prayer book) with a 
letter his grandmother sent to him on the occasion of his ordination, 
in 1969, folded into it. His black leather satchel is nearby. Traveling, in 
2013, Francis earned the bag himself, holding it in his left hand while 
he shook the hands of foreign dignitaries with his right, and when this 
caught the attention of some reporters, he scoffed: “It wasn’t the key 
for the atom bomb [in there]! There was a razor, a breviary, an ap- 
pointment book, a book to read I have always taken a bag with me 
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when travelling— it’s normal We must get used to being normal.” 

Shortly after his election he named a group of eight cardinal ad- 
visers from around the world, 
reversing centuries of prec- 
edent that the Pope, as Christ’s 
vicar on earth, acts alone— and 
creating a model for a more 
collegial approach to Church 
governance. He has likened the 
“group of eight” to a working 
group, and their meetings— sev- 
eral times a year— are held in 
the guesthouse conference room 
rather than an august Vatican 
chamber. The point is clear: 
those cardinals aren’t princes 
of the Church; they’re heads of 
households— a Kitchen Cabinet. 

At his desk— a small one in the 
guesthouse, a larger one in 
the palace— Francis makes key 
decisions about the life of the 
Church. He streamlines the org 
chart of the Curia, the Vatican’s 
clotted bureaucracy. He sets in 
motion a diplomatic opening to 
the Palestinian Authority. He 
helps end a half-century stand- 
off between the U.S. and Cuba. 

He establishes a Vatican tribu- 
nal on priestly sexual abuse, fi- 
nally giving teeth to papal promises that the Church will call neg- 
ligent bishops to account. He issues an encyclical letter on the 
climate challenge, sharpening the argument that the human com- 
munity has a religious obligation to care for the earth. “What we’re 
seeing in Francis is a fearless attitude toward change,” says Kenneth 
Hackett, the U.S. ambassador to the Holy See. 
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WEARS A SHIRT 
BY BANANA 
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I ulia Wachtel's pictures are the stuff of serious 
I play— a poetic simulation of everything wonder- 
I ful and horrible all at once, part pop culture, part 
formal, abstract construction. Wachtel— who over- 
saw production of the U.K. edition of Vanity Fair 
for more than a decade— mounted recent solo exhibitions at 


the Cleveland Museum of Art and New York's Elizabeth Dee 


Tribunals and Tweets 

W hat about e-mail and Twitter? “He says, ‘I’m 
a dinosaur— I don’t know how a computer 
works,’ ” says Antonio Spadaro, the Italian 
Jesuit, who published a much-talked-about 
conversation with Francis in 2013. The con- 
versation-dubbed the “extemporaneous 
encyclical”— is the clearest account of who Francis is and how he sees 
things. Spadaro, also a contributor to Wired in Italy, savors the para- 
dox that this gadget-averse Pope has become a social-media phenom- 
enon. “He doesn’t have a tablet. He doesn’t use a mobile— he refused 
to carry one when he was in Buenos Aires. But he instinctively grasps 
that if the Church is going to meet people where they are— and one of 
the places where people are in our time is in the digital space— then 
you have to go there.” So he goes there: through the papal Twitter 
feed, @pontifex, started under Benedict, which now has more than 21 
million followers in nine languages; through a Google Hangout he did 
with young people; and through all those selfies in St. Peter’s Square. 

One of the paradoxes of this Pope is that he has set in motion 
a decentralizing of authority in the Church but insists on being in- 
volved in most of the important decisions personally, rather than 
delegating. And yet the image of Francis as a “C.E.O.” who prac- 
tices “disruptive innovation” from his desk continued on page 203 


Gallery, and this fall will be part of "Champagne Life," a group 
show opening at London's Saatchi Gallery. "Julia is whip-smart 
and funny, exactly like her paintings," says Chelsea gallerist Eliz- 
abeth Dee. "She's a deep thinker on a political and social level. 
Her paintings predicted key cultural shifts: the end of television in 
its 20th-century form, the beginning of reality/confessional pop 
culture, the emergence and dominance of celebrity culture." 

"The biggest challenge is to compete, in the best sense 
of the word, to grab someone's attention," Wachtel says. 
Working with source material, she explores the idea that im- 
ages accrue meaning through repetition: "It exposes the act 
of painting— what I'm doing is mimicking myself." Wachtel's 
Stripe features North Korea's Kim Jong Un juxtaposed with 
South Korean Internet sensation Psy (of "Gangnam Style" 
fame), in a Warholian collision of world domination and ce- 
lebrity. And in Spirit, a screen-printed Hillary Clinton poses 
beside two paintings of a prehistoric Venus fertility sculpture. 
The two images are almost identical, but not exactly— the pres- 
ence of the human in the mechanical interests Wachtel. "We 
know the monumental human suffering that takes place, and 
the question is how we morally, ethically reconcile that," she 
says. "The message is: Holy shit— let's figure out what is going 
on here." -A. M. HOMES 
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Mike Nichols, center, 
honored with the 
American Film 
Institute’s 2010 Life 
Achievement Award, 
in Culver City, 
California. Nichols’s 
wife, Diane Sawyer, is 
at far right. 




When Mike Nichols died last November, at 83, it was a loss that 
genius, of a groundbreaking director (one Oscar, four Emmys, and nine 
he was, not least for having married Diane Sawyer. A glittering 
CHARLES MASLOW-FREEN their stories of a refugee from Hitler’s 
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reverberated across the cultural landscape— of a comic 
Tonys), of a true bon vivant, and of a man who appreciated exactly how lucky 
cast of Nichols’s friends share with SAM KASHNER and 
Germany who lived his own inimitable version of the American Dream 




ike Nichols, 

who died at home in New York last November 19, 13 days past his 83rd 
birthday, left a crater-size hole in the cultural landscape and in the life of 
the city he loved. He was that rare thing— a success in entertainment for 
six decades, beginning in the late 1950s with the classic comedy albums 
he made with the brilliant Elaine May (which had first been developed 
into a Broadway stage show, An Evening with Nichols and May, directed 
by Arthur Penn), then becoming one of the leading theater and motion- 
picture directors of the second half of the last century. He directed such 
landmark films as The Graduate, Who’s Afraid of Virginia JVoolf?, 
Carnal Kno wledge, and Si/ k wood, as well as 22 Broadway plays, includ- 
ing the 2012 revival of Death of a Salesman, starring the late Philip Sey- 
mour Hoffman. Nichols is one of only 12 people to have won an Emmy 
(for best director of a television play and mini-series, for JVit and Angels 
in America ), a Grammy (for best comedy album, with Elaine May, in 
1962), an Oscar (for best director, for The Graduate ), and a Tony (nine 
in all). Colloquially, this achievement is called an E.G.O.T. 

Nichols was horn Mikhail Igor Peschkowsky in 1931 to Jewish par- 
ents living in Berlin. His father was a physician, who fled to America to 
escape the growing menace of the Nazis. In 1939 he sent for seven-year- 
old Mikhail and his three-year-old brother, and in 1940 his wife escaped 
through Italy and joined the family, who settled in New York City. 


ERIC FISCHL (painter): 

The last time I saw Mike [in the spring of 
2014] was particularly sad. There was a 
show, “Degenerate Art” [featuring paintings 
condemned by the Nazis and the propagan- 
distic artwork they celebrated], up at the 
Neue Galerie, so I said. Hey, do you want to 
go and check it out? As I’m walking across 
the park to meet him I get a call from [his 
wife,] Diane [Sawyer], who says, Don’t say 
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that I called you, but could you please come 
and pick him up? It was closed that day, but 
we arranged to get a tour from the curator, 
so it was incredibly quiet— it was just us. And 
we start going through and the curator’s talk- 
ing, and pretty soon Mike is moving ahead. 
He’s moving into the next room and the 
next, and I’m thinking he’s probably looking 
for a place to sit down, but he wasn’t. When 
he came back, you could see he was devas- 


tated. But then he 
started to talk to me 
about how he was 
in Berlin at the time 
[the Nazis were ar- 
resting Jews and vilifying nonconformist art- 
ists] and his father had left for America. The 
mother stayed behind— she wasn’t strong 
enough to travel. He was left with a kinder- 
garten teacher who took care of him while 
his mom was in the hospital, and she watched 
out for him and hid him as the [Nazi] stuff 
was beginning to really unfold. And then 
when he and his mother finally left, the 
schoolteacher was arrested. That was the end 
of her. All these memories were flooding 
back to him. I was apologizing profusely— 
the last thing I wanted was to bring him back 
to that place— and he was like, No, no, no. 
It’s good to remember. 

ERIC IDLE (writer, comedian, who wrote the 
book and lyrics for the 2005 Broadway musi- 
cal Spamalot, which Nichols directed): 

He was the best thing that ever came out 
of Nazi Germany. 

EMMA THOMPSON (actress, who worked with 
Nichols on Primary Colors, Wit, and Angels 
in America); 

It’s difficult to imagine, because he was 
such an emperor of New York, but in fact 
Mike was always an outsider, and that was 
terribly important to me. 

CANDICE BERGEN (actress, who starred in Nich- 
ols’s Carnal Knowledge); 

At what age did he become “Mike”? Be- 
cause it couldn’t have been easy being Igor 
in New York at that time. 


O 

z 

o 


ART GARFUNKEL (musician, actor, who worked 
with Nichols on The Graduate, Catch-22, and 
Carnal Knowledge); 

Let’s face it: Mike Nichols is a con- 
struction of a human being. He is busy 
leaving this guy who left Germany behind 
and becoming a very appealing American 
guy named Mike Nichols. What a choice 
[for a name]: Mike Nichols. 

HANNAH ROTH SORKIN (Nichols’s assistant, whose 
mother, Ann, was the costume designer for 
many of his movies, including Working Girl, 
The Birdcage, Wit, and Heartburn); 

He would never ever, ever touch anything 
vaguely Holocaust-related. He had tremen- 
dous survivor guilt. 

BOBBALABAN (actor, who was in Catch-22); 

Mike was a real observer, which prob- 
ably had something to do with being such 
an outsider— the fact that he came when he 
was seven, didn’t speak the language, was a 
complete stranger to everything in America. 

The irony is that with The Graduate he 


TAKE A BOW 

Nichols in 1978, 
photographed by 
Richard Avedon. 
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became the great interpreter and satirist of 
quintessential American behavior. 

In 1950, Nichols enrolled at the University of 
Chicago, with the aim of becoming a doctor. In- 
stead he met Elaine May, a raven-haired beau- 
ty with a devastating wit. The two began ex- 
ploring improv comedy at Chicago’s Compass 
Players, the original incarnation of the famed 
Second City comedy troupe, before breaking 
off to form their own nightclub act, which estab- 
lished them as a celebrated comedy duo. 

CANDICE BERGEN: He was talking the year be- 
fore he died about being at the University 
of Chicago, because it was so idyllic for him 
there, meeting [writer and cultural critic] 
Susan Sontag in line, registering for classes. 
Finally he had a home. 

ERIC IDLE: He and Elaine [May] met on the 
bench in the subway. I love that. He sat down 
next to her and says, “The speckled hen lays 
at midnight,” and she went straight in: “Be- 
ware the four feathers at dawn.” [In an inter- 
view Nichols and May did with Sam Kashner 
in Vanity Fair in January 2013, Nichols re- 
called them meeting at the subway. Pretend- 
ing to be a Russian spy, he sidled up to Elaine 
and said in a thick Russian accent, “May I 
seeet down, plis?” Elaine said, “If you veesh.” 
Mike then continued, “Do you haff a light?,” 
and May said, “’Vfes, zertainly . . . ”] 

LOUISE GRUNWALD (widow of Time-magazine 
managing editor Henry Grunwald and a for- 
mer Vogue editor): 

My stepbrother is [songwriter-satirist] Tom 
Lehrer. He did a couple of nightclub perfor- 
mances at the Hungry I, in San Francisco, 
and then at the Blue Angel, in New York. 
Tom was the lead act, and Nichols and May 
were second, and I went every night. 

JULES FEIFFER (cartoonist, who wrote the screen- 
play for Carnal Knowledge].' 

I was working at a schlock cartoon studio 
called Terrytoons. I came home one night 
and had my usual dinner, tuna noodle cas- 
serole, and I had [the live television show] 
Omnibus on, and Alistair Cooke, the M.C., 
introduced this new young couple, Mike 
Nichols and Elaine May. I mean, it was as if 
I had thought this up, except it was funnier 
and better. 

I didn’t know there was anybody working 
this vein except me. At the end of it, I said, I 
have to meet these guys. 

STEVE MARTIN (comedian, actor, who appeared 
in the 1988 Off Broadway revival of Waiting 
for Godot, which Nichols directed): 

I used to fall asleep at night as a teenager 
listening to Nichols and May— his rhythms 
and her rhythms— I just absorbed it. I loved 
it. My favorite record that they did was one 
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PAUL SIMON (musician, who wrote 
songs for The Graduate,).' 

I think [the Nichols and May] 
records really hold up. Surprisingly 
for me, [celebrated comedian] Len- 
ny Bruce doesn’t hold up, and he 
was my idol. 

Artie [Garfunkel] was a big fan of 
Mike’s, too. We used to do Nichols 
and May lines all the time right be- 
fore we went on. 

MARTIN SHORT (actor, comedian ): 

What’s fascinating about the Nich- 
ols and May stuff, if you play it right 
now, is that it could have been done 
yesterday, because it’s not tied to ref- 
erences— it’s tied to human behavior. 

STEVE MARTIN: When those two got talking— 
Mike and Elaine— [at dinner] it was just like 
watching a well-prepared show, even though 
you know they’re ad-libbing. They weren’t 
monopolizing the table; they were just hav- 
ing a conversation that you just wanted to 
listen to and preserve forever. 

TOM HANKS (actor, who co-starred in Nichols’s 
2007 film, Charlie Wilson’s War]: 

Because I’m an idiot and I never learned 
not to censor stupid questions, I said, Hey, 
Mike, how come you and Elaine never got 
roped into doing bad TV? And he said that 
they got all the way up to the point where they 
were meeting at CBS, and at some point 
Elaine just said, Well, maybe we just shouldn’t 
do this at all, and he said, ’feah, let’s not. And 
I thought, Man, who does that? 

Nichols established his directing career in the the- 
ater, with such Broadway comedy hits as Bare- 
foot in the Park, Luv, and The Odd Couple. In 
1966 he went to Hollywood to direct Elizabeth 
Taylor and Richard Burton in the film version 
of Edward Albee’s controversial, profanity-laced 
play, Who’s Afraid of Virginia Woolf? The 
mode, like the play, became a huge critical and 
financial success. Nichols followed this in quick 
succession with three more classics: The Gradu- 
ate, Catch-22, and Carnal Knowledge. 


FRANK RICH (cultural critic, former New 
Y)rk Times drama critic): 

The Odd Couple [Neil Simon’s 1965 
Broadway comedy hit, directed by 
Nichols] was one of my great learning 
experiences. I was a ticket taker at the 
National Theatre in Washington, so I 
got to see it for free repeatedly during 
the two- or three-week [pre-Broadway] 
run. The first act, to this day, is the funniest 
staging of anything I’ve ever seen in the theater. 

CANDICE BERGEN: We became friends when he 
came to L.A. He was the quintessential New 
Yorker in L.A., which, in those days at least, 
was just defined by dopey. The first house he 
rented was [film producer] David Selznick’s, 
and it was the most glamorous old Spanish 
house, way up at the top of the canyon. And 
I remember him saying, “[People in L.A.] 
don’t know what houses are supposed to 
look like or how you’re supposed to lead 
your life because nobody’s told them.” 

DAVID GEFFEN (entertainment executive): 

Mike was complaining to me about how 
when he was first in Hollywood he didn’t 
know anybody and never got invited any- 
where, blah blah blah. 

Anyway, a friend of mine says, Oh, did 
you see these movies on YouTube of sum- 


they did without an audience called 
Improvisations to Music. 


LORNE MICHAELS (producer of Gilda 
Live, which Nichols directed): 

I was in high school in Canada. 
When [the British comedy team] 
Beyond the Fringe arrived, then 
Nichols and May, and later [Monty] 
Python, we went. Oh, these are 
writer-performers. The same thing 
was happening in music— Neil Yung 
and Joni Mitchell and Gordon Light- 
foot. Something turned in the culture, 
and it’s never been the same since. 
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ACTOR’S DIRECTOR 

(1 ) Nichols and Jacqueline 
Kennedy Onassis, 1980. 

( 2 ) Eric Idle and Nichols, 
at the Shubert Theatre in 
■New York City, 2005. 

(3) Dustin Hoffman and 
Anne Bancroft prepare 

for a scene in The 
Graduate , 1967. 

( 4 ) Nichols with collaborator 
Elaine May performing 
on On the Radio , 1960. 

( 5 ) Nichols with one of his 
Arabian horses, 1971. 




TOM HANKS: They were 
fighting the censors. The 
Catholic Church was go- 
ing to ban the movie. And so he brought 
Jackie [Kennedy] along for the screening with 
the monsignor or the bishop— whoever was 
going to pass judgment. And as soon as it 
was over, Jackie leaned forward with her head 
in between the monsignor and Mike and said, 
“Oh, Jack would have so loved your film.” 

LIZ SMITH (columnist): 

Liz [Taylor] used to say to me, Tbu’ve seen 
a lot of women play Virginia Woolf— and I 
have, Elaine Stritch among them— and she’d 
say, Tell me the truth: was I the greatest? And 
I’d say, Well, you had Mike Nichols. 

MARLO THOMAS (actress, who appeared in Nich- 
ols’s 1965 London staging of Barefoot in 
the Park and his 1986 Broadway staging of 
Social Security,): 


mers at [actor] Roddy McDowall’s house at 
the beach? So I’m watching these movies, 
and there’s Mike Nichols! I called Mike and 
said, What are you talking about? There you 
are with Natalie Wood! He said, I was never 
there. I said. I’m looking at you. 

TOM FONTANA (writer, producer): 

I asked him, How did you get to direct 
Who’s Afraid of Virginia Woolf? as your 
first movie? He said, “I sucked up to Eliz- 
abeth Taylor.” 

HANNAH ROTH SORKIN: He tells that story about 
borrowing the suite in Cannes to impress 
the Burtons. There’s constant fronting, no 
matter how rich he is. 

ERIC IDLE: He went to see [film director] Billy 
Wilder, and he said, Tomorrow I am direct- 
ing my first film, with Richard Burton and 
Elizabeth Taylor. What shall I wear? 
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LIKE MIKE 

(1 ) Sawyer and Nichols at Candice 
Bergen’s wedding, 2000. ( 2 ) Playwright 
Neil Simon and Nichols outside the 
Biltmore Theatre, 1960s. (3) Great pals: 

Chloe Malle and Bergen, her mother, 
with Nichols and Sawyer, 2004. ( 4 ) Meryl 
Streep and Nichols on a break from 
filming Silkwood , 1983. ( 5 ) Nichols, at far 
right, filming Charlie Wilson’s War, 
with assistant director Michael Haley, 
cinematographer Stephen Goldblatt, 
and Tom Hanks. (6) Natalie Portman and 
Nichols at the premiere of Closer 
at the Mann Village Theatre, Westwood, 
California, 2004. ( 7 ) Buck Henry 
and Nichols on the set of Catch-22, 1969. 

(8) Nichols with Emma Thompson 
while filming the HBO mini-series Angels 
in America, 2003. 





He called me [years 
later] and he said, How 
would you like to do a tele- 
vision version of Virginia 
Woolf! I said, Why? He 
said. Because I know how 
to do it now. . . . And Mike 
tried for a while [to get the 
rights], and finally he said, 

I give up. 

PAUL SIMON: He contacted us and asked if we 
were interested in writing and performing the 
score for this movie [The Graduate] that he was 
about to make. I don’t think he had the script 
yet. He sent the book. I didn’t like the book. I 
thought it was sort of a bad Catcher in the Rye 
imitation, but I wanted to work with him, and 
so did Artie. It was a little intimidating at 
first to be around Mike. He had just been 
nominated for an Oscar [for Who’s Afraid of 
Virginia Woolf?]. 

MARLO THOMAS: Tire Graduate was the first real 
Mike film. Virginia Woolf had a lot of Albee 


to do it because you’re Jewish. And I said. 
Yes. And he said. Well, maybe [Benjamin’s] 
Jewish inside. And I said, O.K., I’ll audition. 

Once he cast us we all met around the 
table, and Mike says, O.K., let’s read it, 
which is what you do when you’re doing a 


Robinson [the name of the female 
lead, played by Anne Bancroft, in 
The Graduate], So that was that. 

Then we sang it live to the movie as 
it went along. We sang to the film. 
We’d take a break every once in 


AMERICAN MASTERS 

( 1 ) Nichols with Richard 
Burton and Elizabeth Taylor 
on the set of Who’s wfraid of 
Virginia Woolf?, 1965. 

(2) Bob Balaban and Nichols 
playing chess in Guaymas, 
Mexico, where they 
were filming Catch-22 
(3) Mel Brooks, Robin Williams, 
Nichols, Mario Thomas, and 
Whoopi Goldberg, in 
Los Angeles, 1988. (4) Nichols 
during rehearsal for 
The Odd Couple 
at the Plymouth Theatre, 
New York City, 1965. 


in it, but The Graduate was ... it was Mike— 
every take, every look, every little mumble. 

DUSTIN HOFFMAN (actor, who starred in The 
Graduate,): 

My agent, Jane Oliver, calls me and says, 
They want to audition you for this movie 
called The Graduate, with Mike Nichols di- 
recting. I read it, and I said, What the fuck is 
going on? I’m not right for this. A five-foot- 
eleven-inch Wasp with blond hair, blue eyes? 
I’m a character actor, but there’s a limit. I 
said, Mr. Nichols, you want somebody like 
Robert Redford— I didn’t even know Red- 
ford had tried out. He said, You don’t want 


play. And I remember he said. It’s a comedy, 
but please don’t try to be funny— just read 
it straight. And we did, and he said later he 
was ready to throw up because he thought 
it was a flop. We took him too literally. 

PAUL SIMON: Art told Mike that I was working 
on a song called “Mrs. Robinson,” and Mike 
came to me and said, You’re working on a 
song called “Mrs. Robinson” and you haven’t 
told me? And I said, Well, I am, but I don’t 
know if it fits the movie. Sometimes I sing 
“Mrs. Robinson,” sometimes I say “Mrs. 
Roosevelt,” and I haven’t decided which 
one is more appropriate. And he said Mrs. 


a while and go outside and smoke a 
joint, which Mike didn’t do. And then he said 
to us one day, I’m wise to you, you know. 

And then we turned him on to smoking pot. | 

_;Z 

JULES FEIFFER: When I wrote [the Broadway III 
play] Little Murders, I sent it to Mike to direct, < 1 1 
and I never got an answer. I stopped speaking " ° £ 
to him. For two years I didn’t say a word. Z « | 
And then I went to a screening of The 
Graduate, hoping madly it would be lousy, 1 1 £ 
wanting nothing but bad things for him. “So 
There hadn’t been much advance word. And < | g 
from the first shot of Benjamin, I just inhaled ° | o 
this entire movie the way I inhaled [Nichols £ S £ 


“There are guys who want to be Babe Ruth and 
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and May] on Omnibus, and by 20 minutes 
into the movie, I was thinking— instead of I 
hope it fails— I was thinking, Don’t fuck it 
up. Don’t fuck it up. Don’t fuck it up. 

I went home and wrote a love letter to 
Mike telling him that this was a revolutionary 
him, and it seemed within five minutes I got 
a hand-delivered letter back, wildly grateful, 
and we were on again. 

TOM HANKS: Three years after [The Graduate ] 
comes out, they’re saying. And here’s the 
him that dehned a generation. It was already 
the Citizen Kane of disaffected youth. 

LORNE MICHAELS: How do you follow it? And 
of course, you don’t. 

ART GARFUNKEL: I was talking with the nuns 
outside my brownstone on 68th Street on the 


Upper East Side [in 1966], And Mike pulled 
up in a limo. He rolled down the window. 
I hadn’t seen him since The Graduate. He 
hands me a script and says, “Arthur, read 
the script. I see you as Nately in this.” “Mike, 
I’ve never acted.” “I know. Read it anyway.” 

PAUL SIMON: After we hnished work on The 
Graduate— or maybe even before we fin- 
ished— Mike said, My next movie is Catch-22. 
He wanted Artie and me to be in it, and we 
said, Yeah, of course. We were thrilled. 

And then he called me up late one night 
and said, “We’ve been working on the script, 


and it’s so long that we’re going to have to 
write your part out ... so I guess that means 
Artie will be out, too.” And I said. No, no, 
no, don’t be silly— you don’t have to take 
Artie’s part out. 

ART GARFUNKEL: He came by the hotel [during 
the filming of Catch-22], and we took a walk 
past the pool. “So, are you comfortable, 
Art?” I went, “This is new for me, to act.” 
I was two weeks into it. “Are you confi- 
dent?” “Actors are really babies, aren’t they, 
Mike?” He said, “No, no. Add crazy to that 
and you will really get the full picture.” 

PAUL SIM UN: When he offered Artie a role in 
Carnal Knowledge, Artie didn’t tell me. I heard 
about it from [actor] Chuck Grodin. I asked 
Artie if it was true, and he said, \fes, and I said, 
Why didn’t you tell me that?, and he said, I 


was afraid that if I told you that you would 
stop working on [the 1970 album] Bridge over 
Troubled Water. And I thought, I don’t want to 
deal with this. And so that was the last album 
we made together. I think we would’ve broken 
up anyway, but this set it into motion earlier. 

CYNTHIA U'NEAL (actress and co-founder with 
Nichols of the charity Friends in Deed. She 
appeared in Nichols’s films Carnal Knowl- 
edge, Heartburn, Wolf, and Primary Colors/' 
You know, Brando was obsessed with 
Carnal Knowledge. He watched it over and 
over. He just was mesmerized by that film. 


Over the years, both in theater and film, 
Nichols became known as the actor’s director. 

MERYL STREEP (actress, starred in Nichols’s 
Silkwood, Heartburn, Postcards from the 
Edge— for which she was nominated for an 
Academy Award— and Angels in America/' 

I think Mike was so loved by his actors 
because he was an actor. Yes, yes, of course 
he had the director jones and style and pa- 
nache; he knew how to set the scene and 
move the camera, but what he was known 
for, in my community, was how great he was 
at allowing a performance that he knew re- 
sided within someone and giving actors the 

space in which to release it If he cast 

you, he trusted you to bring it, and the only 
piece of direction I ever remember him giv- 
ing was: surprise me. 

ANNETTE BENING (actress, who appeared in Nich- 
ols’s films Postcards from the Edge, Regarding 
Henry, and What Planet Are You From?/: 

I remember when we first started work- 
ing on [Regarding Henry], I was so nervous, 
thinking, Oh, my God, it’s Mike Nichols, it’s 
Harrison Ford— I’m the person who doesn’t 
know anything, and they know everything. 
And I remember the first day we were work- 
ing and Mike was saying, You know, it’s 
amazing. No matter how many times you 
do this, you still have to overcome the same 
fears and nervousness. And I remember that 
really stuck in my head because I thought I 
was the person that was supposed to be ner- 
vous, and you were the person that was, you 
know, all on top of it and cool. 

DUSTIN HUFFMAN: [When we were filming the 
hotel scene in The Graduate], Mike said. 
Have you ever been nervous, really nervous— 
did you ever take a girl to a hotel? I said no, 
I hadn’t. Have you ever been nervous about 
anything sexual? I said. Well, I remember— 
and it just came to me— purchasing— we didn’t 
call them condoms; we called them rubbers, 
and the fancy word was prophylactics. 

He said, O.K., let’s play the scene like you’re 
getting a dozen prophylactics. And he hit it. 

HANK AZARIA (actor, who appeared in Spama- 
lot and The Birdcage/' 

He’d say, “No, no, dear boy”— by the way, 
he’s the only person I know who could get 
away with calling me “dear boy”— “dear 
boy, here’s how we’re going to do it.” 

WHOOPI GOLDBERG (comedian, actress; Nichols 
produced her two Broadway shows): 

Mike came to see a show I was doing at 
the Dance Theater Workshop, and one of the 
characters I did talks about Anne Frank. So 
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he connected to it, and, in tears, said to me, 
I’d like to present you on Broadway, and I 
was like, O.K. A few months later, I said, 
Maybe this isn’t right. He said, Why not? I 
said, Well, what if I suck? Y)u sucked before, 
right? I said, Yeah. So you'll suck on a bigger 
stage. He would never say sucked. 

TOM HANKS: If we had a four-hour rehearsal 
schedule [for Charlie Wilson’s War], we’d 
spend 3 hours and 45 minutes talking about 
everything under the sun, and for 15 min- 
utes we’d read a little bit. And then when we 
would be having dinner in Morocco or a 
place like that, it would be the same thing: 
we’d have a five-and-a-half-hour conversa- 
tion around the table, and without even 
knowing it we were somehow commenting 
on the film and the work that we had done 
that day and the work that we were going to 
do the next day. 

JULES FEIFFER: With Mike it was always about 
the work and never about his ego, never 
about his sense of importance. It was about 
storytelling; it was about the relationships. It 
wasn’t about a laugh, but if you could get a 
good laugh, why not. 

DAVID HYDE PIERCE (actor, who appeared in 
Spamalot]: 

He said once you have figured out exactly 
how to get your laugh— he described it as 
your favorite squeak and turn— don’t do that. 
You could always do it again the next night. 
It’s the greatest gift you can ever give an ac- 
tor because it frees you from ever saying, 
Oh, I didn’t get my laugh there. Sometimes 
you discover there’s a huge laugh two lines 
later that never would’ve happened. 

WHOOPI GOLDBERG: I would be in the middle 
of rehearsing, and you’d hear this loud sigh, 
and he would say, Are you going to keep 
talking? Because this piece ended five min- 
utes ago and you’re still talking. And he was 
absolutely right. 

ERIC IDLE: He could make grown men cry at 
notes, which I saw on a couple occasions. 

[On Spamalot ] he’d still be giving notes af- 
ter four years on Broadway. “Get the cast in.” 

EMMA THOMPSON: I think that one of the 
most vital things he ever asked of all of us 
is: What’s the event? What’s actually hap- 
pening here? And are you doing too much, 
something that’s completely unnecessary? 
“That’s a hat on a hat,” he’d say. 

HANK AZARIA: I was having trouble in one scene 
with Nathan [Lane, in the 1996 movie The 
Birdcage], where I’m getting him ready for 


the show and he’s refusing to go on. I said, 
Mike, I don’t know how to play this scene be- 
cause it’s very obvious that this dynamic hap- 
pens every time, but they’re treating it as if it’s 
a disaster. And Mike said, Tbur character is 
partially based on Judy Garland’s dresser. 
Judy would panic before every performance 
and her dresser would panic with her and he 
would panic more than her so that she’d have 
to be the one to tell him to calm down, and 
that was the ritual they had. And I was like, 
Brilliant! No other directors say things like that 
to you, at least in my experience. 

MATTHEW BRODERICK (actor, who appeared in 
Nichols’s 1988 film Biloxi Blues,): 

He was very actor-y and all that— you know, 
great notes. But sometimes he would just 
make a face and tell you to make that face. 

EMMA THOMPSON: He was good at casting, which 
my lather, who also was a director [Eric Thomp- 
son], said is 90 percent of the job. He might 
have been absolutely dreadful at directing some 
actors— he just chose the ones he could direct. 


SHADES OF GENIUS 

Nichols and 
Sawyer on West 56th 
Street, in New 
York City, after their 
honeymoon, 1988. 


was a good thing, 
whether an actor 
or a writer or a 
show. His enthu- 
siasm was total. 

Maybe twice a 
week he would talk about some new person 
he’d seen performing who was life-changingly 
good. He didn’t skimp in his praise. 


BUCK HENRY (Nichols’s school classmate, actor, 
screenwriter for The Graduate, Catch-22, and 
The Day of the Dolphin]: 

There were times when he would call in 
the middle of the night to say, Have you seen 
so-and-so? It’s not open yet, but you’d bet- 
ter go right away and see it, which happened 
half a dozen times in our relationship. 

2001: A Space Odyssey was one. He said, 
It’s a religious experience— get to it. 


BOB BALABAN: I got the feeling that when I was 
with him I could do anything. And I’m not 
an actor who particularly feels they can do 
anything. 


JULES FEIFFER: He said, There’s a guy named 
Nicholson in [the 1969 movie] Easy Rider— 
have you seen it? I said no. So I went. I didn’t 
like the movie, and I didn’t like Jack Nich- 
olson. Mike said, Trust me, he’s going to be 
our most important actor since Brando, and 
I trusted him. And I worried if Candy Bergen 
[in Carnal Knowledge] was good enough, and 
he said. Trust me, and I trusted him. 

Over and over again I would have my 
doubts, and over and over again he proved right. 

STOCKARD CHANNING (actress, who appeared 
in Nichols’s 1975 film, The Fortune, and 
Heartburn): 

I remember Mike and Jack [Nicholson] 
and I had supper, after [Nichols’s 2013 revival 
of the Harold Pinter play] Betrayal, and we 
dropped Jack off, and we shared a car to the 
East Side, and I remember he referred to Jack; 
he said. He’s pure gold. It chokes me up be- 
cause he meant that on every possible level. He 
really loved him, and it came out in that mo- 
ment. I’ll never forget sitting in the back of that 
car with Mike. He shook his head. It was as if 
he couldn’t believe that such a person existed. 

DAVID HYDE PIERCE: Die underlying message of 
all his direction is: You are enough. I don’t 
need more than you; I don’t need less than 
you. You’re enough. 

TOM STOPPARD (playwright, who wrote Hie Real 
Thing, which Nichols directed on Broadway): 

He was unlike most of us in the way he just 
invested completely in somebody he decided 


MERYL STREEP: I heard from a witness on the 
set of Working Girl that he was trying to 
get a very reluctant Melanie Griffith to feel 
comfortable vacuuming semi-nude. He vol- 
unteered confidently: Meryl would do it. Ha! 

ERIC IDLE: He could be brutally frank. We had 
one actor [in Spamalot]— we had to cut his big 
scene, and he went around moaning and pissing 
and grumbling. Mike said, I see I have to give 
you my asshole speech. He said, Look, you can 
either be an asshole and leave or you can get 
with the team and understand this is not about 
you. This is about making the show better. And 
the guy was lovely and adorable ever after. 

MICHAEL HALEY (assistant director on several of 
Nichols’s films, including Working Girl, An- 
gels in America, and Closer]: 

He could do more with a sentence to make 
you want to find a hole to crawl into than 
most guys could do with a gun or a sword. 

But one time I called Mike and said, Bar- 
bra Streisand has been asked to do [the 1991 
movie] The Prince of Tides. Do you have 
anything coming up? No, no, go ahead. And 
then, at the last second, Mike calls and says, 
I’ve got something. And I said. But, Mike, 
I’m about to go. And he says, Who would 
you rather have mad at you, me or Barbra? 

MATTHEW BRODERICK: One of the really mean 
tilings he would say fairly often was “Let’s do 
it again, but let’s pretend it’s a real movie.” 

HANNAH ROTH SORKIN: He was always like, 
Don’t hate me. Please, don’t hate me. Don’t 
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be mad at me. That fear of someone being an- 
gry at him was really big. And to still do what 
you need to do to get the results you need to 
get is a great tension. 

DAVID GEFFEN: Mike wasn’t the easiest guy in 
the world, and he used to worry that there 
were times he hadn’t behaved. He remem- 
bered them all. And 1 used to say to him, Give 
yourself a break, for Chrissake. You have this 
in common with humanity. 

PADL SIMON: Having experienced similar ca- 
reer arcs, 1 could say this: it’s very hard when 
you’re in your mid-30s, with an extraordinary 
amount of fame and praise, to be nice. 

1 wasn’t very nice. 

ERIC IDLE: And he always bore a grudge. 

DAVID HYDE PIERCE: He was a big fan of real life. 
I remember him saying to us, If you’re running 
lines, and someone comes up and interrupts 
you and says. Oh, I’m sorry, I didn’t realize you 
were running lines— that’s the greatest compli- 
ment you can ever get as an actor, he said. Be- 
cause they thought you were just talking. 

ERIC IDLE: He would say to the actors, You’ve 
got to take this seriously. If you don’t believe 
in it, why should the audience? And I'm sit- 
ting here going, Yeah, that makes a lot of 
sense, except he’s giving notes [for SpamaIot\ 
on the Knights Who Say Nil 

STEVE MARTIN: Mike told me once, You always 
aim high in something low. 

TOM STOPPARD: I was sitting in the stalls, and 
a stagehand walked in with a chair in either 
hand, and he shouted to Mike, Which chair? 
And Mike instantly said, That one, indicat- 
ing the one in his left hand. As the guy 
walked off, I was thinking, Christ, I’ll never 
be a director. The chairs weren’t that differ- 
ent, you know, and I said, What was it about 
that chair? He said, Nothing, you just have 
to answer instantly— you can change your 
mind later. 

WALLACE SHAWN (actor, playwright, who wrote The 
Designated Mourner j: 

[When Mike appeared as an actor in David 
Hare’s 1997 movie, The Designated Mourner ], 
he not only never missed a rehearsal but he was 
never late. He never said, Today I have to leave 
half an hour early because I’m promoting my 
film, or I have an important phone call. He just 
was a completely cooperative actor. 

Not ever did he say, Well, that’s wrong, or 
try to direct it himself. 

MERYL STREEP: There is a piece of film of 
him performing in The Designated Mourner, 
Wally Shawn’s terrific play. Mike suppressed 
it for years, went to great lengths to keep it 
out of circulation here in the U.S. I don’t 
know why, maybe because he just didn’t like 
to look at himself— a lot of actors share this 
reluctance. It was so naked, absolutely rivet- 
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ing and upsetting and funny and, well, just 
like life. It’s up there with the best things I’ve 
seen any actor do on film. 

Nichols was not only the consummate profes- 
sional. Among his many gifts was his gift for 
friendship, and he became close personally to 
many of the actors he worked with. At the time 
of his passing, there were hundreds of people 
in New York alone who considered themselves 
Mike Nichols’s best friend. He was a celebrated 
host, and his extravagant, exquisite taste was 
reflected in the ways he decorated his resi- 
dences, a penthouse on the Upper East Side of 
Manhattan and “Chip Chop,” a 17.5-acre 
estate on Martha’s Vineyard, where he and 
Diane Sawyer wed, in 1988, at the Federated 
Church. He also owned a farmhouse on 60 
acres in Bridgewater, Connecticut, and a ranch 
in Santa Barbara, California. 

NATALIE PORTMAN (actress, who appeared in 
Nichols’s 2004 film. Closer, and his 2001 Shake- 
speare in the Park staging of The Seagull]; 

I feel like there’s a thing about people who 
were young in the 60s that made them always 
cooler than anyone who came after. They were 
irreverent and would make bawdy jokes, have a 
laugh, have a smoke, have a drink, eat delicious 
food, tell the best stories. Mike was like that. 

Anyone could be in the room, and every- 
one would want to be around Mike. 

JULES FEIFFER: [Director Elia] Kazan was 
one of his heroes, but Kazan deliberately 
conspired to create fights and acrimonious 
relationships [among his actors] because he 
thought that’s the way he’d get the best out 
of his performers. Mike did it as a love story. 

JULIA ROBERTS (actress, who appeared in Closer 
and Charlie Wilson’s War]; 

The great thing for Closer was that we all— 
except for Jude [Law] and Clive [Owen]— Mike 
and Natalie and I, all packed up and moved to 
London and left our lives behind, and Mike, 
there was a sense of responsibility he took for 
displacing us. We’d all go out to dinner or he 
would screen movies for us on a weekend night 
that nobody had anything to do. It was so spe- 
cial, like he just was always taking care of us. 

CANDICE BERGEN: He always lived like a prince. 
I don’t know where that came from. But he 
was more princely than anyone I ever knew. 

ANJELICA HUSTON (actress): 

He lived large, but there was also something 
modest about it, too, a sort of jewel econom- 
ics, if you know what I mean: it was on a 
modest scale but incredibly precious. It wasn’t 
enormous or garish or outsized— everything 
was just perfect, elegant. 

CANDICE BERGEN: I knew [Diane] when she was 
with [diplomat] Richard Holbrooke, and she 
had an apartment on Central Park West that 
she never furnished. She had a dinner there 
soon after she moved in, and there weren’t 


really any places to sit, other than the chairs 
around the table. She just didn’t care. She 
had more important, substantive pursuits, so 
she just left it all to Mike. And Mike would 
be going over fabrics and finishes with the 
decorator. 

MARLO THOMAS: He once said to me, Phil [talk- 
show host Phil Donohue, Thomas’s husband] 
is so lucky that you do all of this. He said, Di- 
ane doesn’t even know what a swatch is. 

TOM HANKS: We were going on vacation with the 
whole family, but it got screwed up and so we 
weren’t going anywhere. Mike said, Well, why 
don’t you take my place on the Vineyard? I’d 
never even been to the Vineyard. So he let us 
use this ridiculously historic place— Chip Chop 
is the name of the house. It used to belong to 
[actress] Katharine Cornell. 

When we were building our house, we 
built one room that was based on the great 
room of Mike and Diane’s house, with fire- 
places on each end. I just felt so fucking 
smart in that room. 

JACK O’BRIEN (director, producer): 

[If you were their guests] everything was 
thought of. You go down in the morning to 
the kitchen and there’s a New York Times for 
every person in residence in case you want 
your crossword. You look in the bathroom 
and everything you could ask for except a 
hypodermic needle is there for you— it’s un- 
believable. 

EMMA THOMPSON: Mike was always offering me, 
as a guest, just the best of everything. And 
sometimes I’d say to him, For God’s sake, 
let’s just have baked beans! 

WARREN BEATTY (actor, who co-starred in The 
Fortune]; 

We were at his house in Connecticut [in the 
late 1960s]. [Writer] Lillian Heilman was there, 
and [actress] Julie Christie, and we played a 
game called Bartlett’s where you look into 
Bartlett’s dictionary of quotations and choose 
three quotes that are real and invent a fake one, 
and you have to guess which is the fake one. I 
never forgot Mike’s, which was “I left my hat 
in your hall, but not forever.” 

NATALIE PORTMAN: He took me to Emma 
Thompson’s house once for the Fourth of 
July. We played the love-hate game. Everyone 
had to put hates and likes— five things that 
you either hated or liked— and then we picked 
them out of a hat, and you had to guess 
whose it was and whether it was a love or a 
hate. “Ballet” was one of his. It was hard to 
guess that he would hate ballet. 

SUSAN FORRISTAL (Nichols’s friend, who appeared 
in Heartburn, Postcards from the Edge, Re- 
garding Henry, and Primary Colors]; 

We were shooting a cocktail party in this 
very elegant town house, and my job was to 
be one of the elegant ladies eating caviar. So 
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we start to shoot and he yells, “Cut! What 
kind of caviar is that?” And Mike comes up 
and he looks at it and he says, “This isn’t 
good enough. I want big, bubbled beluga cav- 
iar.” So they send this kid out to get caviar. 
It took an hour and a half. It wasn’t lunch 
break— it wasn’t anything. We’re just standing 
around waiting. The kid comes back: wrong 
caviar. “That’s not what I want! Someone go 
with him!” Scott Rudin as the producer is not 
only paying for all this caviar, three different 
kinds, but the clock is ticking. But he never 
said a word because it was Mike. 

BOB BALABAN: The location [on Catch-22 ] was 
so difficult to get to, there were like two planes 
a week, and then you had to drive for about 
eight hours after the plane landed. 

They had food from [the Manhattan up- 
market delicatessen] Zabar’s flown in occa- 
sionally, special stuff for Mike. 

NICK PILEGGI (writer): 

Mike was always calling [Pileggi’s wife, 
Nora Ephron] with recipes, and she was al- 
ways calling Mike with recipes. Then Mike 
would send over a box of some brand-new 
ice cream he found in the Midwest. Then 
Nora would send him the first batch of Fran’s 
Chocolates with salt on them. They were bom- 
barding each other with food. 

Then we’d go up to Martha’s Vineyard, 
and he had his cook up there make concord- 
grape pie, and Nora was so jealous, she got 
the recipe, and we came home and made 
concord-grape pie. We spent an entire day just 
seeding the grapes. 

CANDICE BERGEN: Until he had his heart sur- 
gery and it changed his appetite, he was such 
a gourmet and gourmand. He just loved food 
and would drive miles and miles for obscure 
fried-oyster places on the Vineyard, and then 
would drive from there to the best pizza place, 
and then would go home for lunch. Diane 
would just be sitting in the front seat with her 
head in her hands. She finally just said, O.K., 
I can’t keep up. 

DAVID GEFFEN: He told me that [photographer] 
Richard Avedon taught him how to be a rich 
person. Mike considered Richard his closest 
friend. 

TOM STOPPARD: [Mike] had this horse-breeding 
farm in Santa Barbara. I remember going to 
a horse sale once, and it was like a theater 
production— absolutely breathtaking. At the 
back of this large arena where we were all sit- 
ting, a herd of horses galloped past our eyes 
in what I now remember as moonlight. It was 
just extraordinary. He made something utterly 
memorable out of the buying and selling of 
horseflesh. 

CANDICE BERGEN: 1 mean, you have no idea. It 
was a tented auction, it was at night, and he lit 
it— he had the best lighting people do it. And 
the sawdust was colored and had sparkles 


mixed in so that when the horses were led out 
at a canter, smoke coming out of their nostrils, 
it was like a locomotive coming onto the stage. 
There was a little three-person orchestra, and 
when the mare was brought out they played 
“The Most Beautiful Girl [in the World],” and 
she came out kicking up sparkles. He brought 
all of his showmanship to it because he was 
the great showman. 

AN JELICA HUSTON: Oh my God, there were 
emirs and sultans, all sorts of Arabian digni- 
taries. At the end of this horse sale, in which 
some animals were going for millions, a whole 
backdrop opened up and the horses galloped 
off over the fields. 

PAUL SIMON: We were standing together after 
the sale, and he said, “Not bad for a little boy 
from Berlin, huh?” 

During the 1970s, which brought the critical 
and box-office failures of such of his films as 
The Day of the Dolphin and The Fortune, 
Nichols became disillusioned with Hollywood, 
and in the early 1980s, he fell into a crushing 
depression. 

BOB BALABAN: His first 14 years everything 
he touched turned to gold. Then nothing he 
touched turned to gold for a while. 

It’s like, what happened? He could do no 
wrong, and for a while he could do no right. 

CANDICE BERGEN: He was always very embar- 
rassed about [the 1973 movie The Day of the 
Dolphin ]. I don’t remember why he did it. I 
suppose they paid him a fortune. But he knew 
that he had to get out of [Hollywood] to sur- 
vive. That was very clear, and he did. 

MATTHEW BRODERICK: He called it "the fish movie.” 

DAVID GEFFEN: When John Calley was the head 
of production at Warner Bros., he offered 
Mike [the 1973 horror movie] The Exorcist, 
and Mike read it and decided it wasn’t for 
him. John said. You really should do this, 
Mike, because it’s going to be a giant, giant hit. 
And Mike said, Well, I suppose so, but I can’t 
see how to make a movie of this that I would 
be interested in making. Anyway, the movie 
gets made with [director] Billy Friedkin, and 
Mike is driving in Westwood, and he sees the 
longest line he’s ever seen in his fife— literally, 
he said it was blocks long— and he follows the 
line to the theater, and it’s The Exorcist. And 
he calls Elaine on the phone and he says, 
Elaine, I am such a schmuck. I just passed 
the longest line I’ve ever seen for The Exor- 
cist, and you know I was offered it and 
turned it down. And she said, Don’t worry, 
Mike, if you had made it, it wouldn’t have 
been a hit. 

DUSTIN HUFFMAN: 1 bumped into him once at 
a restaurant. I hadn’t seen him in a while, and 
we’re always very warm and very affectionate 
to each other. He looked up and he whispered 


something to me. I said, What? He said, “Why 
didn’t you ask me to do [Hoffman’s 1982 
smash hit movie] Tootsie!” 

CANDICE BERGEN: They were colleagues [Nich- 
ols and Bergen’s French director husband, 
Louis Malle], They didn’t work together, but 
they had great respect for each other. Money 
is less important to the French. Louis always 
wondered about the importance of money 
in Mike’s work, and if that didn’t compro- 
mise him in some way. [Louis] had been 
born wealthy, so he could afford not to care 
about it. 

SUSAN FORRISTAL: [Novelist] Annabel [Davis- 
Goff, Nichols’s third wife] called me and said, 
“Would you come up for a few days? Mike is 
having a terrible time.” So I went up and we 
were taking a walk, and I said to him, What 
are your medications? 

AN JELICA HUSTON: [The short-acting sleeping 
pill] Halcion! He went into this sort of Hal- 
cion panic where he thought he was going to 
lose everything and die. But oddly enough, 
one would never have been able to tell that he 
was emotionally fraught in any way. He always 
seemed very calm in his panic. 

PAUL SIMON: That was awful, until they figured 
out what it was. He just was weepy, crying, 
and thought everything was over. 

SUSAN FORRISTAL: A month later I got a phone 
call. He asked me to come over. So I get there, 
and he asked me, very matter-of-fact, he said, 
How did your sister kill herself? Because I 
think about it a lot. And I went. Shit, this is 
serious now. 

MATTHEW BRODERICK: He said, “It manifested 
itself that I thought I had no money.” His ac- 
countants kept telling him, “You have plenty 
of money.” He just thought he didn't have 
any money. 

Nichols and Davis-Goff divorced in 1986. 

SUSAN FORRISTAL: Anjelica and I went to visit 
him at the Carlyle [hotel], and he wasn’t feel- 
ing well at all. The depression was going on, 
but we didn’t know what it was. So we said, 
Come on, lie down on your bed, and we were 
giving him foot massages. And above his bed 
hung this amazing Balthus [The Guitar Les- 
son ]. We went, You’re never going to get laid 
with that above your bed, because he’s now 
single. So we basically said, You’ve got to get 
rid of this picture— and he did. And he way 
undersold it. 

ANJELICA HUSTON: I remember Suze and I were 
giving him a foot rub under the Balthus, and 
there was a storm imminent, one of those 
storms that attacks New York every couple of 
years. The windows had been taped up and 
we were waiting for the storm, for the hur- 
ricane to hit. He was sure this Balthus was 
bringing him bad luck. We recommended 
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highly that he get rid of it, which I think he 
did for a quarter of what it was worth. It defi- 
nitely had a creepy vibe. We were his worst 
advisers when it came to his collection. 

SUSAN FORRISTAL: The guilt! Anjelica and I still 
go, “Oh!” 

CARLY SIMON (musician, who wrote the music for 
Nichols’s 1990 film. Postcards from the Edge,); 

Annabel asked me to intervene. He was 
so vulnerable and trying to intellectualize all 
of what was going on. He dragged out every 
possible explanation there could possibly be. 

SUSAN FORRISTAL: Carly arrived with big hair 
and smiles. We sat down for a few minutes and 
decided it was time to go to the hospital. I 
don’t know how, but we talked him into it. 
We went downstairs and got a taxi. It was 
during the [New York City] Marathon. We 
were going to Columbia Presbyterian, and it 
was just a nightmare— it took us an hour. He 
admitted himself, and it got better after that, 
but it was terrible. 

MATTHEW BRODERICK: We would walk around 
the woods [on Martha’s Vineyard], He still had 
a few horses at that time, and we’d go look at 
them. He had two llamas— they might have 
been alpacas— just wandering around. He told 
me, “Don’t ever buy anything that eats.” 

Nichols’s depression lifted, and he went on 
to direct two of his biggest movie hits. Work- 
ing Girl and The Birdcage; the critically ac- 
claimed Wit and Angels in America for HBO; 
and on Broadway, Spamalot and the 2012 
revival of Death of a Salesman, with Philip 
Seymour Hoffman. 

LORNE MICHAELS: I went to a preview [of The 
Birdcage ] with him and it destroyed, as we say 
in comedy. He was so happy because there 
was a time— it happens to all of us— you go 
in for a meeting at the studio and the impli- 
cation is: Why are you here? We grew up on 
your stuff— you’re already in the Hall of Fame. 
You’re being treated politely, but you’re no 
longer in the game. But after the first preview, 
he knew, Oh, it’s going to work. 

And then suddenly the entire attitude at the 
studio changed. 

You can be an icon and treated badly. Steve 
Martin has this great joke about how after you 
have a flop you call your favorite restaurant and 
they go, Absolutely, Mr. Martin. How’s 5:45? 

Nichols was married four times: to Patri- 
cia Scott from 1957 to I960: from 1963 to 
1974 to Margot Callas, with whom he had a 
daughter, Daisy Nichols; from 1975 to 1986 to 
Annabel Davis-Goff with whom he had two 
children. Max Nichols and Jenny Nichols; and 
finally to broadcast journalist Diane Sawyer, 
whom he married in 1988 and who is his 
widow. Throughout he maintained his close 
relationship with Elaine May, though the re- 
lationship was not romantic. 
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NATHAN LANE (actor, appeared in Spamalot and 
The Birdcage j; 

It was wonderful to see Mike and Elaine 
together [during the making of The Birdcage, 
which she wrote and he directed] not only 
because it was their reunion but they had 
this wonderful relationship, and he was so 
tickled by her sense of humor. It was a kind 
of brother-and-sister relationship, and he 
was very protective of her. She’s so fiercely 
intelligent— she hardly needs protection— but 
she’d be eating at a catering table, and he 
would sometimes go over and just brush 
away a few crumbs. It was very sweet how 
he protected her and was very protective of 
her script. 

CARLY SIMON: He talked about her a great deal. 
When Mike would talk about the great influ- 
ences and loves of his life— in front of Diane— 
he would say, Elaine and Diane were the two 
women in his life who had made the biggest 
impression. 1 always wondered if that both- 
ered Diane. 

HANNAH ROTH SORKIN: [Throughout Iris life] he 
loved Elaine more than anything. That was his 
work wife, you know. 

They’d just giggle, giggle, giggle. 

JACK O'BRIEN: He was catnip to women, and 
he used it, and [early in life] very often acted 
upon it. 

SIGOURNEY WEAVER (actress, who appeared in 
Hurlyburly and Working Girl); 

I got engaged while we were doing Hurly- 
burly, and everyone came to the wedding. 

I remember he came up to [my husband, 
director Jim Simpson] and me just at the be- 
ginning of the party— we were dancing to this 
great band— and he cut in, he looked at Jim, 
and he said, “Droit du seigneur.” 

ANJELICA HUSTON: He was not the least bit mi- 
sogynistic, which, given how most of those 
guys are, is very unusual. He really loved 
women and listened to them. He loved the 
presence of women, and that was another 
thing that kind of made him unusual, particu- 
larly in that era where the guys just seemed to 
love to hang with each other all the time. Mike 
liked to hang with the girls, and I think for all 
the right reasons. 

WARREN BEATTY: I called Mike to tell him I was 
going to have a baby and get married to [ac- 
tress] Annette [Bening], and Mike— I’ll never 
forget it— said, “You must remember ...” 
Long pause. “She’s perfect.” 

LIZ SMITH: He had this whole phalanx of wom- 
en, and he referred to them as “my wives.” I’d 
say, Are you going to see this play? He’d say, 
Yes, I’ll take one of my wives. 

NATALIE PORTMAN: At his American Film Insti- 
tute tribute, it was all women who were toast- 


ing him. 1 think Buck [Henry] was there, and 
maybe one other man, but it was like Meryl 

and Emma and Nora and Elaine He was 

like a feminist without trying. 

EMMA THOMPSON: I’m sure one could bang on 
about his feminine side and everything, but 
I always thought of him as really very, very 
masculine. 

NICK PILEGGI: Men are divided into two 
groups. There are guys who want to be Babe 
Ruth and there are guys who want to be 
Mike Nichols. That’s it. 

DAVID GEFFEN: Warren Beatty told me an inter- 
esting story. He was talking to Diane— this is 
many years before she got together with 
Mike— and she said to Warren that he knew 
everybody and there were a couple of people 
that she’d love to meet: Stephen Sondheim 
and Mike Nichols. This is years before they 
got together. 

MICHAEL HALEY: One day during Biloxi Blues, we 
were driving, and he says, “I met a woman.” 
I said, Oh good. He says, "Diane Sawyer!” I 
said, That’s great. “I’m going to marry her.” 
And he looked out the window with this half- 
smile on his face. And it wasn’t like, This is my 
next conquest. It was more like, There’s some- 
thing about her. It was magical. 

JACK O'BRIEN: I remember going to see Juan 
Darien, the Julie Taymor piece, and sitting two 
seats away from me were Diane and Mike and 
they were all in leather. And they were making 
out and necking the entire show. After, I said 
to him. What the fuck was that? Of course, he 
didn’t remember it. 

JULIA ROBERTS: Look at Diane. Look at how 
long they were together and he was still smit- 
ten. She would just take his breath away— it 
was this mutual, active love affair. 

CANDICE BERGEN: He described himself as Pi- 
nocchio who became a real boy. That’s the 
Diane effect. The Diane effect in his life was 
incalculable, and he just strove to be better, to 
equal her, or to even get close to who she was 
as a person. He would say, When she goes to 
a ball, all she does is just run a brush through 
her hair. He just couldn’t get over her lack of 
vanity and her intellect. 

CHLOE MALLE (writer): 

He would say, I go to dinners with Diane 
constantly. She’s just been to Afghanistan; 
she’s just interviewed Malala— no one wants 
to ask her anything. No one has any questions 
for Diane, no one cares. They just want to talk 
about themselves: their dental problem, their 
most recent movie— it’s always all about them. 

TOM HANKS: I can only imagine the conversa- 
tions those two had over coffee and pancakes 
in the morning. 

DAVID GEFFEN: After he married Diane, he was 
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the happiest that he’d ever been. He always said 
that and meant it. He said, I finally got it right. 

TOM FONTANA: He was absolutely devoted to 
Diane. He was like a high-school kid in love 
with the prom queen. 

CANDICE BERGEN: He brought lighting people 
in to re-light her because the lighting [on her 
show] was so unforgiving. 

CHRISTINE BARANSKI (actress, who appeared in 
Nichols’s Broadway staging of The Real Thing 
and in The Birdcage/' 

He was completely up on [The Good Wife) 
and every other show on television. It was his and 
Diane’s favorite thing to just stay home and read 
or watch great television, because the last thing 
she wanted to do was get dressed up and have 
to schmooze. They loved their cozy life. And 
who wouldn’t want to snuggle up with Diane 
Sawyer? I mean, my God, nice work. 

HANNAH ROTH SORKIN: He’d say, “I’ll have to 
check with the ball and chain.” But he could 
say that because he was madly, madly in love. 

Nichols was in ill health for the last years of 
his life. 

JACK O'BRIEN: He called me to see a screening 
of [the 2003 HBO series] Angels in America. 
And at the end of it I turned to him and I said, 
Not only do 1 think this may be the best thing 
you’ve ever done, it may be the best thing any- 
body’s ever done. And he burst into tears. 

BOCK HENRY: Lincoln Center did a Nichols- 
appreciation evening. You go up on the stage 
and try to be funny while you’re raining endless 
compliments on this person. And at the end of 
our ass-kissing, Mike takes the microphone and 
says a paragraph about every one of his friends, 
each much more interesting than what we had 
to say about him. He shortstopped us. 

ANJELICA HOSTON: He sat beside me at a din- 
ner [for my memoir Watch Me) and he just 
seemed in a really good place. 1 told him that 
I was seeing somebody, but I haven’t been out 
with anyone since my husband died and I’m 
feeling a bit fragile. He just looked at me and 
said, “Go for it.” That was Mike. He wanted 
everyone to be as happy as he was. 

RAFE SPALL (actor, who appeared in Nichols’s 
staging of Betrayal/ 

He really, really wanted [the 2013 Broadway 
revival of Harold Pinter’s] Betrayal to be a suc- 
cess. It was very important to him. And we got a 
bad review in the Times [by New York Times the- 
ater critic Ben Brantley], and it really upset him. 

It’s a funny thing for me because I come 
from a theater landscape where you get a 
great review in The Times [of London], a bad 
one in The Telegraph, and a medium one in 
the Evening Standard, and it’s even. There’s 
not one guy with a monopoly on whether 
something's good or not. It became— though 
it’s been beaten out since— the highest-grossing 


Broadway straight play [for a single week] in 
history. But everyone was really upset by the 
Times review. 

CANDICE BERGEN: We saw him diminish physical- 
ly. I mean, as brilliant as he was, he was not go- 
ing to think his way out of it. And he was not 
helped by Ben Brantley either, let me just add. 

I’ll never forgive him for that. It took away 
months— you just saw [Mike] go inert. He was 
like, “What more can I do?” 

SOSAN FORRISTAL: We went to see a Brecht play 
in the bowels of the East Village. He’d already 
been sick, and he had this cough— oh my God, 
that cough. It was so frightening. And he started 
to cough and cough and cough, and you could 
tell it was serious. And finally the intermis- 
sion came and one of us said, I think we should 
leave, and Mike goes, “Oh, I can’t leave. 
They’re expecting me to come backstage and 
that would mean I didn’t like the play.” But we 
finally talked him into leaving. Then he wanted 
to go to dinner. We kept saying, Go home! 
You’ve got to go home! Let’s skip dinner. And 
he kept saying, “No, because then Diane would 
know, and I won’t be let out again.” 

DAVID GEFFEN: We would always go to lunch 
at either Marea or something he read about 
which we would only go to once. The next 
time we’d go back to Marea. And he always 
sat in the comer table when you walk in. 

Anyway, he picked me up. We kissed— we 
always kissed— and I said, You look terrific. 
He said, I feel like I’m on borrowed time. 

HANNAH ROTH SORKIN: I think the last time I 
saw him was at Phil Hoffman’s funeral. He 
was devastated. 

CHRISTINE BARANSKI: I can’t tell you how many 
times in those last years I’d get together with 
him, and his eyes would fill with tears and he’d 
say, “I just can’t believe how lucky I am.” 

His life really did come to this graceful de- 
nouement. 

WALLACE SHAWN: He wasn’t just lucky. He was 
someone who had the capacity to see his own 
luck and enjoy it. An awful lot of people who 
are lucky don’t recognize it and make everybody 
else sick by complaining about their lot when ev- 
eryone else knows they’ve had such great luck. 

Mike was very, very well aware of being a 
lucky person. He was passionately grateful for 
his having found Diane. I think he was aware 
every minute that Hitler might have cut off his 
life before he was 10 years old. 

STEVE MARTIN: As we get older we either become 
our worst selves or our best selves, and I think 
Mike became his best self. He had learned so 
many lessons in life that he actually absorbed. 

CANDICE BERGEN: I knew that when he was in 
the last three or four years he was feeling, you 
just don’t want it to end. 

TOM FONTANA: The last few years, he was abso- 


lutely at the top of his form. His memory was 
going, but you know, what’s the difference? 

My memory sucks, too. 

FRANK RICH: No one else would’ve found Dustin 
Hoffman and no one else would’ve felt that 
Phil Hoffman was ready for Willy Loman [in 
the 2012 Broadway revival], 

CANDICE BERGEN: We all saw it coming. Diane 
kept him alive for longer than he should have 
been, and sorted out the mess of doctors. I 
saw him the day before he died. We had lunch 
together with a friend, and he gave me a lift 
home and he said. I’m just going to have a 
routine procedure. I'll be home tomorrow af- 
ternoon. And 1 said, O.K., I’ll talk to you then. 
There are no routine procedures. 

CHRISTINE BARANSKI: Mike talked about some- 
thing in Sweden or one of those Nordic coun- 
tries where people, literally, they get together 
with their family members, they have a won- 
derful meal, and they go to bed surrounded 
by their loved ones and say, O.K., that’s a 
wrap. Cut. He said, That’s what I want. 

MICHAEL HALEY: He actually asked me once, 
when we were driving, he said, What do you 
think happens when we die? I told him I had 
my philosophies about what happens, and I 
said, What do you think? He said, “We wake 
up in our dreams.” 

WALLACE SHAWN: The reading [for a new play 
of mine] was maybe 10 days before he died. 

Mike not only read marvelously, he was, as 
always, the life of the party. 

It’s a fortunate thing to die in a good mood. 

Nichols died of a heart attack on November 19, 

2014, in his New York City apartment. 

SOSAN FORRISTAL: You know how it goes— it’s 
like Rashomon. Everybody gets it wrong. 

The first thing that I heard was that he and 
Diane were in the car together, being driven 
to a dinner, or they were going to the the- 
ater, which I doubted. So then you start 
picturing this happening in the back of the 
car and her going through this by herself 
like some Jackie Kennedy nightmare— how 
do you deal with that? But apparently they 
were home together, thank God. The great 
thing is you’re at home with the one you 
love, but you never get that picture out of 
your mind. 

CANDICE BERGEN: Max [Nichols] called the night 
that he died and I just stayed in bed the next 
day. I’d never done that. 

TOM STOPPARD: It was the most wrenching be- 
reavement I can ever remember experiencing. 

I’m not reconciled to it yet. 

You just want to carry on thinking he’s up 
there high on the East Side, going into the 
Met, and going downtown to see a play. 

ERIC IDLE: I miss him so much because— well, 
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just to be able to pick up the phone— some- 
times I’ll think of a funny line, and I’ll go, Oh, 
I have to tell Mike! He was a great appreciator. 

CANDICE BERGEN: The gathering at his house 
that Diane had the week after he died— the 
apartment was filled with people. All of 
them were remarkable, and all of them had 
this deep, rich relationship with him. And I 
thought, How did he do it? I mean, how did 
he find the time? 

Nichols’s legion of admiring friends and col- 
leagues continue to revere both his intellectual 
prowess and original sense of humor. 

CARLY SIMON: I talked to [writer] Renata Adler 
not too long ago, and we both said we didn’t 
know how to think anymore— we always would 
see everything through Mike’s eyes, and that 
now we didn’t know exactly what to think, 
about ourselves or anything else. 

MICHAEL HALEY: We still work on movies in my 
dreams. Sometimes it’s fun, sometimes it’s in- 
sane, but he’s there and I’m always happy to 
see him. He’s with me constantly. 

ERIC IDLE: He was a comedian first and fore- 
most. That’s why I loved him. 

And he was always very forthright about 
things he’d been through. Again, that’s a 
comedian thing; you never try and conceal 
what may be used against you. It’s a disarm- 
ing dishonesty. 

HANNAH ROTH SORKIN: His business card said, 
“Mike Nichols: Films, Plays, Snotty Remarks.” 
It didn't have an address. 


ERIC IDLE: We were once in St. Paul de Vence, 
going to lunch, and we passed this art gallery, 
and it had a Salvador Dali statue there in the 
window. He went in and he said, “How much 
is that Dali in the window?” 

And he would say the most outrageous 
things. He came in once a bit late for rehearsal, 
and he said, “I’m sorry, but the whole Upper 
East Side was Yidlock.” He could get away 
with these jokes. 

LORNE MICHAELS: He loved to laugh. Comedy is 
too important to be left to professionals because 
professionals tend to go, That’s funny, and nod. 

HANK AZARIA: You’d have to cover him with 
a blanket and move him farther and farther 
from the set because he would laugh out loud. 
It’s like, Mike, what’s the matter with you? 
We’re never going to do it that well again! 

MARTIN SHORT: I was doing a show on Broad- 
way and it was really strenuous. I’m thinking, 
Oh my God, I’m so tired, I know how to do 
80 percent today and get away with it. And 
then I say to my dresser, Who’s in the audi- 
ence? And he says, “Mike Nichols, Diane 
Sawyer, and Stephen Sondheim.” I go, Oh 
fuck. I thought I was safe. 

NATHAN LANE: Whenever you got together with 
him to have dinner, you felt like you had to 
cram for the final. You read up on everything 
going on in the world because he could speak 
about anything with a fresh insight and an in- 
telligence that was rare, and you just wanted 
to keep up. 

NICK PILEGGI: Mike could call Nora about a 
book that had been published in England but 
hadn’t been published here, and Nora would 


have read it. No one else I knew had read it, 
but those two had. 

MICHAEL HALEY: Mike wasn’t one of those di- 
rectors who comes in and says, “How ’bout 
those Yankees?” It was more like “How 
’bout that concerto?” 

ART GARFUNKEL: Didn’t he have a great, rich, 
educated voice? Wasn’t the sound of him mak- 
ing sentences the work of a consummate actor 
who was brilliant? Slightly nasal, resonant, very 
educated, witty— making you fall in love with 
him sentence by sentence by sentence. 

TOM STOPPARD: He was a great artist, but he was 
also great at civilized living. He just thought 
we’re all part of this marvelous civilization at 
its best, and he was sensitive to the fact that 
civilization at its worst was happening simulta- 
neously just out of sight. 

NATALIE PORTMAN: He always had awesome 
theories about certain famous movies or books. 
Like [The Great ] Gatsby— he would say, No one 
does it right. Gatsby isn’t Robert Redford. Gats- 
by is Dustin Hoffman. Gatsby 's the outsider. 
New money. He’s a Jew. Everyone gets it wrong. 
And The Sound of Music, he would say, Yeah, 
the blond family was the most at risk during 
World War II. He would always take things like 
that, things that I had taken for granted, the clas- 
sics of my youth, and flip them on their head. 

MARTIN SHORT: I remember one time Steve 
Martin and Mike and I had dinner at Spago 
in L.A., and he’s going on about Chekhov’s 
The Seagull— \ think he’d just directed it. Then 
he leaves to go to the bathroom, and I turn to 
Steve and say, “Do you know what he’s talking 
about?” And Steve says, “Not a clue, but we 
must never, ever let on that we don’t.” □ 


Mayor de Blasio 



continued from page 167 Christine Quinn, 
who did not support the ban. But de Blasio 
swiftly embraced it, vowing to make the ban- 
ning of the horses happen during his first 
week in office if elected. And yet, on fine 
summer days in New York, if you head to 
the comer of Fifth Avenue and Central Park 
South, you will still see the carriages lined 
up, waiting to take you on a ride through the 
park. For, despite his vow, which, bizarrre as it 
might seem, is still remembered by New York- 
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ers, de Blasio never found the votes in the City 
Council to accomplish what became one of 
his most famous promises. It underscores his 
main leadership problem: that he often does 
not clearly think through the ramifications of 
an idea he espouses (horses may be eutha- 
nized, carriage drivers will be out of a job) 
or figure out a strategy to accomplish it. This 
allows him to be outmaneuvered time and 
time again, on such issues as banning charter 
schools from using city buildings or capping 
the number of Uber cars in the city. 

“Sometimes he wades into issues that are 
not all that substantive, which people get agitat- 
ed about," says Blackstone’s James. “The Uber 
tiling jumps to mind. He doesn’t have to do 
that. The horse-drawn carriage is another thing. 
A totally unnecessary controversy. I would like 
him to be a little more like a C.E.O., you know, 
let your team take care of these things, take 
some time, make some recommendations, and 
these tilings would just fade away.” 

For all the complaints, City Hall under 
de Blasio has been a surprisingly tight ship. 


There have been few significant media leaks 
and little sign of the kind of turf wars and 
infighting that commonly infest a new admin- 
istration. “He made clear from the beginning 
he wanted a ‘coherence’ in point of view; he 
wanted people who believed the things we 
believe,” says First Deputy Mayor Anthony 
Shorris, who handles much of the actual 
day-to-day city management. “Some people 
want a ‘Team of Rivals.’ That’s not our thing. 
It makes it much easier for everyone to get 
along, much easier for everyone to get their 
jobs done, and much easier to delegate.” 

The New New Normal 

W hile de Blasio’s agenda may have 
struck a chord during an election year 
when the world was buzzing about “the 1 per- 
cent,” it was the optics of his family that made 
the difference, many observers believe. The de 
Blasios feature a German-Italian dad, a black 
onetime-gay mom, and two offspring, Dante 
and Chiara, all happily ensconced in their 
brick-and-clapboard row house in Brooklyn. 
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Black, white, Italian, L.G.B.T— the de Blasios 
are like a sitcom family cast to appeal to ev- 
ery voting block short of Hasidic Jews. It was 
Dante’s famous 30-second TV testimonial to 
his father’s progressive policies, which ended 
with the surprise reveal that Dante was the 
white candidate's black son, that, many peo- 
ple believe, won his father the election. “That 
ad killed us,” a competitor said afterward. 

Without his family, de Blasio’s life story is 
messier. His real name, after all, is not Bill de 
Blasio. He was bom Warren Wilhelm Jr. in 
1961, in New York City, though his parents 
called him “Bill” from an early age. He grew 
up in Boston; he remains a die-hard Red Sox 
fan— anathema for New York Yankee fans. De 
Blasio’s father, Warren senior, was a onetime 
business reporter at Time magazine, who was 
wounded during World War II and clearly suf- 
fered post-traumatic stress of some kind. He 
was an alcoholic. He and his wife divorced 
when de Blasio was seven; 10 years later, his 
father committed suicide, shooting himself 
outside a Connecticut hotel. 

De Blasio was raised in the bosom of his 
mother’s Italian family and ended up taking 
their last name as his own, though he didn’t 
change it legally until 2001. He left Boston to 
attend New York University in 1979 and never 
went back. After graduate school and several 
years supporting progressive Central Ameri- 
can causes, he began climbing the political 
ladder, volunteering for David Dinkins’s may- 
oral campaign in 1989, working as an aide 
in the Dinkins administration, then running 
Representative Charles Rangel’s successful 
congressional campaign in 1994. Then came 
a job at the Department of Housing and 
Urban Development, a stint as campaign 
manager of Hillary Clinton’s 2000 senatorial 
campaign, and finally the first election of his 
own in 2001, when de Blasio won a seat on 
the New York City Council. He met his wife 
at City Hall, working for Dinkins. 

“I met him right around the comer there. 
Want to see the spot?” asks Chirlane McCray, 
who, between a peripatetic career in New 
York journalism and public relations, was 
writing speeches for Dinkins at the time. New 
York’s first lady comes across as serene and 
cerebral; de Blasio rarely misses a chance to 
call her his most important adviser. 

In 2009 de Blasio won election as the city’s 
public advocate, a kind of consumer-affairs 
commissioner, a position that was well suited 
to his crusaderism. Four years later, in Janu- 
ary 2013, he announced for mayor, one more 
ho-hum Democrat in a crowded field hoping 
to succeed Bloomberg. For six months no one 
paid much attention to him. But buoyed by 
his single-minded focus on income inequality 
and affordable housing, he started to inch up 
in the polls during the summer of 2013. Then 
“the Dante commercial” lit a fire beneath his 
campaign that carried him to victory over 
Christine Quinn. It did not hurt that the Dem- 


ocratic field was badly fractured, or that all 
one needed to win the primary was to secure 
40 percent of the vote, which de Blasio ac- 
complished by securing exactly 40 percent of 
the vote. Though he eventually won the may- 
oralty with 73 percent of the vote, it was the 
lowest turnout since 1917. Even today, there 
are many who feel he is an accidental mayor. 

“The founding myth of the de Blasio ad- 
ministration is that people heard his transcen- 
dent vision about income inequality and there 
was a mandate for that,” says the operative 
and longtime acquaintance of the mayor’s, 
“when in fact there was a win by default. He 
was elected because he was running against 
three Democrats and a Republican who ran 

a shitty campaign He has taken this as a 

mandate for running this city on what he 
campaigned on. Bill thinks he was elected on 
income inequality, and he wasn’t. I think he 
misunderstands the electorate.” 

T he tone of de Blasio’s tenure as mayor 
was set in its opening days, when a 
January storm inundated the city with nearly 
a foot of snow. The next morning residents 
of Park Avenue were flabbergasted to find 
many of the Upper East Side’s streets un- 
plowed; many plows, it turned out, had been 
dispatched to less affluent neighborhoods, 
in Brooklyn and Queens. When not one but 
two Upper East Side grandes dames tripped 
on potholes and broke their ankles it became 
urban legend that de Blasio had declared war 
on Manhattan’s elite. 

By far the roughest moments of de Bla- 
sio’s first year involved the police. The “Black 
Lives Matter” movement, which caught fire 
in Ferguson, Missouri, in 2014, sent crowds 
of protesters into New York City’s streets. De 
Blasio pointedly refused to condemn their ac- 
cusations of routine police racism, infuriating 
the head of the Patrolmen’s Benevolent Asso- 
ciation, Patrick Lynch. When a mentally trou- 
bled man shot and killed two policemen last 
December, Lynch memorably told reporters 
de Blasio had “blood on his hands.” Much of 
the N.YRD. went on a kind of work strike and 
seemed to be refusing to make minor arrests 
or write tickets; only the hard lobbying of de 
Blasio’s heralded police chief, William Brat- 
ton, a veteran commissioner of the Giuliani 
years, managed to bring matters to an uneasy 
truce. While Lynch and other union officials 
declined comment for this article, their hatred 
of de Blasio— there’s no other word for it— has 
clearly not gone away. “He is not running the 
city of New York,” Lynch told one group ear- 
lier this year, according to Capital New York. 
“He thinks he’s running a fucking revolution.” 

Worse was yet to come: also in Decem- 
ber, near the height of tensions, de Blasio 
told a press conference how, as the father of 
a black teenager, he had several times cau- 
tioned Dante to be careful when dealing with 
the police. “We’ve had to literally train him,” 


he said, “as families have all over this city for 
decades, in how to take special care in any 
encounter he has with the police officers who 
are there to protect him.” Lynch responded 
by saying de Blasio had thrown the N.YP.D. 
“under the bus.” 

A t his City Hall office, I ask the mayor 
whether he believes young men of color 
still have reason to fear the police. De Blasio 
chooses his words carefully. “It’s not about 
stereotyping a whole police force or the offi- 
cers within it,” he says. “It’s about a history 
we’ve inherited that rightfully leaves a lot of 
parents of color— and I am not a person of col- 
or, but I have a child who is of color— it leaves 
you aware of the need that they understand 
how to make sure they understand some of 

the challenges I simply said something out 

loud that hundreds of thousands of people in 

this city could identify with Why can’t we 

be honest about that and recognize it’s some- 
thing we need to overcome? I think we’re in 
the process of overcoming it. I think that con- 
versation’s going to be a lot more rare over the 
next 10 or 20 years from now, but we’re not 
quite there yet.” 

Talk to many political pundits in New York 
and they will say, off the record and under 
their breath, that de Blasio favors the needs of 
blacks and Latinos over whites, the have-nots 
over the haves. And yet, despite the fact that 
he carried 96 percent of the black vote, rela- 
tions between de Blasio and the city’s black 
leaders have steadily deteriorated. Part of it 
was de Blasio’s refusal to clean house at the 
N.Y.P.D.; part of it was that early on he con- 
sulted with the Reverend A1 Sharpton, who is 
openly hostile to many of the city’s longtime 
black leaders, some of whom now feel de Bla- 
sio is taking them for granted. The city’s most 
prominent black leader is the Reverend Calvin 
Butts, of Harlem’s Abyssinian Baptist Church. 
When I talked to him in July and mentioned 
the mayor, he was breathing fire. 

“De Blasio, in the words of the Stevie 
Wonder song, ‘you ain’t done nothing,’ ” the 
reverend said barely 30 seconds into our con- 
versation. “I can’t even get in to see his com- 
missioners. I’ve built thousands of units of af- 
fordable housing. I think I met with his office 
of economic development once. I’ve created 
the first high school in the black community 
in 50 years, in Harlem, and I can’t even meet 
the [schools] chancellor. His administration is 
disorganized. You hear these complaints from 
other people, not just me. I think he feels com- 
fortable in whoever is advising him that the 
black community is in his pocket. It’s not. If 
he’s really with us, stick with us. I need a John 
Brown [the white abolitionist who advocated 
armed insurrection] type. I feel strange say- 
ing this, but ‘People in the black community, 
please, don’t be taken for a ride by this man.’ ” 
The reverend was just getting warmed up. 
He attacked the mayor for failing to put a to- 
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tal end to stop-and-frisk; for hiring Bratton, 
an architect of “broken windows” policing of 
minor violations like loitering; and especially 
for failing to fire the officer whose choke hold 
led to the death of a black man, Eric Gamer, 
in Staten Island last summer. “He’s using 
taxpayer money to support a murderer.” Rev- 
erend Butts and other clergy met with de Bla- 
sio last spring to air these concerns. “We put 
pressure on him as the clergy,” Butts told me, 
“and as the result of that pressure he plays to 
the media, then he tries the old slave-master 
trick of divide and conquer [With de Bla- 

sio] it’s all a trick. You have no power, no say. 
His administration is not following through 
[on its promises], and I think, you know, it’s 
because he’s not a tough administrator, a 
tough C.E.O. 

“We’ve seen liberal racists before,” Butts 
concludes. “I'm not going to call him a racist 
just yet. I just think that his posture shows great 
disrespect for the black and brown communities. 
Great disrespect. I will not call him the r-word. 
But it’s terrible now. It’s condescending.” 

When I mention Reverend Butts's anger to 
Glen, she doesn’t appear concerned. In fact, 
she rolls her eyes. “I’ve known the reverend 
for 30 years,” she says with a sigh- “He’s never 
been a happy camper.” 

Bad Blood 

W hen you get down to it, managing the 
five boroughs is only half of any New 
York City mayor’s job. The other half is dealing 
with the state capital, in Albany, where the fate 
of countless city measures rests in the hands of 
a hostile Republican-led State Senate and, 
above all, in those of Democratic governor An- 
drew Cuomo. The open secret of de Blasio’s 
power is that he doesn’t have that much. He 
manages the city and negotiates contracts with 
police, firemen, and teachers, but he can work 
only with the tools that state legislators grant 
him. The sole tax he controls is the property 
tax, which no mayor dares raise. “You sit 
down there as a mayor and you believe you’re 
the captain of the ship,” an unnamed state of- 
ficial told the New York Daily News this sum- 
mer, “but really everything is subject to state 
law. You want to change the speed limit? You 
want to put in red light cameras? You need to 
flush the toilet? You need a state law. And 
that’s jarring.” 

That unnamed official, almost certainly 
the same one who characterized de Blasio to 
Die Wall Street Journal as “bumbling and in- 
competent,” is believed by some to be none 
other than the governor himself. And, in fact, 
Cuomo hasn’t denied it when asked— which 
only begins to get at the central challenge of 
de Blasio’s second year in office: the Andrew 
Problem. Though they are both Democrats 
and have long taken pains to play nice in 
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public, Cuomo has undermined the mayor 
at seemingly every opportunity. De Blasio’s 
frustration finally boiled over in June, when 
he stunned the New York political world by 
openly excoriating Cuomo to reporters as a 
bully bent on “revenge” for de Blasio’s daring 
to disagree with him. Many insiders felt the 
mayor was committing political suicide. 

“What we have here is a situation where 
de Blasio was turning the other cheek con- 
stantly,” says Alan Chartock, a longtime po- 
litical pundit in the state capital. “I kept say- 
ing, What the hell is going on here? De Blasio 
helped him a lot in his last election, you know. 
He saved Andrew’s ass. You would think that 
Andrew would say thank you. On the con- 
trary. Every time de Blasio turns around, he’s 
been hit on the head by Andrew. Why is de 
Blasio being so compliant? Everyone says the 
city is a creature of the state, he has to kiss 
Andrew’s ass. And, of course, it turns out that 
the more he kissed the more Andrew went 
into his bully mode. 1 don't think de Blasio 
had any choice. He had to do it, or he looked 
absolutely feckless.” 

De Blasio won’t discuss it, but it’s not 
hard to get a sense of his thinking if you 
hang around City Hall long enough. The two 
men go back: Cuomo was the Department 
of Housing and Urban Development (hud) 
secretary when de Blasio was working there. 
Twenty years ago de Blasio viewed Cuomo as 
the next great hope of the Democrats. Today 
he sees him as a hostage to Wall Street bank- 
ers and hedge-funders. 

Tensions between the governor and the 
mayor were rising even before de Blasio 
took office. His signature initiative, a pre- 
kindergarten program, needed a half-billion 
dollars in funding, and de Blasio was intent 
on raising income taxes on wealthy New 
Yorkers to get it. But Cuomo was up for re- 
election and made it clear he would never 
raise taxes in an election year. Instead, he 
came up with the money from state funds. 
De Blasio, rather than happily accepting the 
governor’s largesse, continued to demand the 
tax hike for months afterward, until it became 
clear the Legislature would never pass it. De 
Blasio, it should be pointed out, made things 
far tougher on himself when he openly cam- 
paigned to unseat many of the very Republi- 
can legislators he needed to get this and other 
measures passed. 

Matters came to a head in the spring of 
2014 when de Blasio was to lead an Albany 
demonstration organized by the teachers’ 
union against the spread of charter schools— 
private schools that receive government fund- 
ing, which liberals feel weakens the public- 
school system. Instead of joining him, as de 
Blasio had hoped, Cuomo helped organize a 
pro-charter demonstration the very same day. 
According to insiders, de Blasio angrily con- 
fronted the governor afterward. He left feeling 
nothing was settled. 


F or months de Blasio searched for a favor 
he could do Cuomo that would require 
repayment when the Legislature reconvened 
last January. He found his chance last sum- 
mer when the governor, whose re-election was 
expected to be a cakewalk, encountered not 
only a surprisingly strong Republican oppo- 
nent, Rob Astorino, but the threat of a third- 
party candidate from the progressive Working 
Families Party, or W.F.R, a group de Blasio 
knew well. De Blasio, in a series of late-night 
meetings, prevailed on W.F.R leaders to back 
Cuomo in return for several promises from the 
governor, including that he would campaign 
on behalf of liberal Democrats and raise the 
state minimum wage. 

“Bill went way out on a limb for Andrew,” 
says a de Blasio partisan. “It was a very personal 
appeal. He put a lot of his capital on the line.” 

When Cuomo expressed his gratitude, de 
Blasio felt he finally had the governor in his 
camp. But then came last winter’s angry con- 
frontations with the N.Y.RD. De Blasio waited 
for a supportive statement from Cuomo. It 
never came. When the officers turned their 
backs on him, de Blasio again waited for Cuo- 
mo to say something in support. More silence. 
According to the de Blasio partisan, the may- 
or confronted Cuomo afterward. “The answer 
Bill got was unsatisfactory,” says this person. 

But, for de Blasio, the final straw came 
when Cuomo refused to follow through on 
any of his promises to the W.ER “The mayor 
was astounded,” says one person in his camp. 

Matters only got worse during the legislative 
session that began in January. De Blasio badly 
needed a complicated new tax deal to spur the 
building of affordable housing; Cuomo tried 
to block it. De Blasio also wanted an extension 
of mayoral control over city schools; Cuomo 
tried to block it. The mayor ultimately won a 
compromise version of both measures, but it 
was the Legislature’s decision in June to grant 
him only one year of control over the schools— 
Bloomberg had been given seven— that drove 
de Blasio over the edge. “That was the mo- 
ment for Bill, that was the ultimate offense,” 
says one Democratic power broker. 

As this article goes to press, relations be- 
tween de Blasio and Cuomo remain frigid. 
What that means for New York City going 
forward, no one knows. But it’s clear de Bla- 
sio will not deviate from his agenda, of which 
he remains enormously proud; at one point 
in our discussions he even compared it to 
ED.R.’s New Deal. 

It may not be the New Deal, but de Bla- 
sio has racked up more substantive successes 
than his critics are willing to concede. Besides 
the pre-K program, the new contracts nego- 
tiated with almost every municipal union, 
and the expanded paid sick leave, he all but 
stopped the N.YRD.’s controversial stop-and- 
frisk policy (a tactic Bloomberg had already 
begun reining in), and unveiled a $41 bil- 
lion plan to preserve or build 200,000 units 
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of affordable housing over the next decade. 

“This is not partisan radical stuff,” says 
Alicia Glen. “The fact that this is being sort 
of couched in ‘We’re so lefty’ is so fascinat- 
ing because 90 percent of what we’re doing is 
just basic good business principles. Of course 
you’d have paid sick leave. Of course you’d 
have better wages. Of course you’d be invest- 
ing in infrastructure I don’t think it’s that 

we’re so radical. I think it’s that the rest of the 
country has gone so crazy. Building rental hous- 
ing? If that makes you a crazy lefty, I don’t know 

what’s going on in the world That’s a sad 

statement about how far to the right and crazy 
the country has gotten.” 


L ove him or hate him, the smart money 
in New York City says that de Blasio 
is virtually ensured a second term. “What 
Manhattanites in the ‘Bloomberg Bubble’ 
don’t understand,” says the organization 
head who deals regularly with the mayor’s 
office, “is that many people in the outer bor- 
oughs love him as much as Manhattanites 
hate him. But even more important is that 
the city’s builders love him, and they have 
always elected the mayor in New York City, 
by funneling more money than anyone else 
to their chosen candidate. Why do they love 
de Blasio? Because he doesn’t give a damn 
about urban planning, density, or architec- 


ture. He only cares about more affordable 
housing. For the builders that means they 
get to build an extra 20 floors and do it with 
fewer restrictions.” 

“Being progressive in a municipal sense is 
investing in the people that make cities great,” 
Glen says. “We try to use cities to raise people 
up, right? That's the history of cities. Why do 
people go to Rome instead of staying on their 
chicken farm in the middle of God knows 
where? Because cities are where opportunity 
and innovation happen.” Thus a city, she ar- 
gues, is the perfect place for a crusade like de 
Blasio’s. “It is the petri dish,” she concludes, 
“where people can get shit done.” n 


Pope Francis 



continued from page 183 (as Harvard Busi- 
ness School’s Clayton Christensen would have 
it) seems grotesquely inaccurate. “It’s a pretty 
small desk, smaller than mine,” Father Spada- 
ro says, “and, in truth, the desk is not the place 
of discernment for Francis. The chapel is.” 

Discernment is the Jesuit practice of 
choosing a course of action: it involves listen- 
ing, waiting, seeking indications of what God 
might want in the particulars of a situation, 
and then identifying a way forward. At his 
desk, Francis considers the matter at hand. 
Then he goes to the chapel to pray on it. 

One-on-One 

M eanwhile, everybody wants a piece of 
him, and the best place to get a piece is 
at the Wednesday general audience. The Pope 
sits on a platform underneath a slanted canopy 
in St. Peter’s Square; folding chairs are set up in 
a U to the sides and rear, with the basilica be- 
hind. He clambers down from the platform to 
greet people in wheelchairs. He is conveyed 
through the crowd by the Popemobile. Then, 
on foot again, he works his way around the U, 
greeting the people— about 150 in all— who 
have been fortunate enough to get seats in the 
front row. There is no single or guaranteed way 
to obtain such a seat— as with so much at the 
Vatican, the path to preferment may involve 
behind-the-scenes connections, a functionary’s 
compassionate heart, or an actual ticket com- 
bined with simple good luck. 

One Wednesday a year into Francis’s 
pontificate I was at the audience with a pho- 


tographer who covers the Vatican. Through a 
telephoto lens he sighted a V.I.R: Harvey Wein- 
stein, in the front row, there with a group from 
his company's film Philomena in the run-up to 
the Oscars. A few Wednesdays later Russell 
Crowe was there, prior to the release of Noah. 
Next came Angelina Jolie, who, after a screen- 
ing of Unbroken for a small group of people 
at the Vatican, was granted a private audience 
with Francis. 

This Wednesday, I have been given a front- 
row seat for the general audience. Early in the 
morning I pass through a gate near the Vatican 
Museums and join a group of Argentineans 
in the warren of buildings behind St. Peter’s. 
Francis’s Argentinean aide climbs up on a bal- 
ustrade and welcomes us, working the crowd 
expertly, like a warm-up act. Then he leads us 
through the Apostolic Palace and to our seats 
in the square. By 10:30, Francis is moving 
along the U on the opposite side. Closer to us 
now, he goes from person to person: some mili- 
tary officers, who give him a ribboned medal; a 
row of newly married couples in nuptial finery. 

And then he is coming along the front row. 
He’s the man we all know from photographs, 
but a little older and a little wider. He’s speak- 
ing Spanish to the woman to my left. He’s 
right in front of me. He’s taking my hand in 
his hand and clasping it in something between 
a handshake and a blessing. I put my other 
hand over his. 1 look him in the eye. We see 
eye to eye for a moment, Francis and I, and I 
see what people see in him: the people’s Pope, 
who gives of himself by being himself, by 
looking the whole world in the eye. We speak 
a few sentences in English and Italian, about 
la chiesa in uscita — the Church venturing into 
the world. He grips my hand briskly, three 
times, as if to indicate at once that he has un- 
derstood me and that the moment is over. 

What is such a moment worth? For Ines 
San Martin, such a moment meant new life. An 
Argentinean, raised a devout Catholic, fluent 
in English as well as Spanish, she struggled to 
find a job after graduate school. “They told me 
I was too Catholic,” she explains. An admirer 
of Pope Benedict’s, she signed up to volunteer 


at the Church’s World Youth Day in Rio de 
Janeiro, which Benedict planned to attend, and 
when Francis succeeded Benedict, she worked 
from seven a.m. to midnight at the military base 
that was the media center for the event. Fran- 
cis went to Rio and wowed the crowd of three 
million. And then it was over, and Francis was 
leaving by helicopter from the base— but not yet. 
“One of the security guys had seen me come 
and go after everybody else,” San Martin tells 
me. “We were told to stay on lockdown in our 
offices, and the security guy says, ‘No, no. This 
is bullshit. You are going to meet the Pope.’ 

“I walk out onto the tarmac, where the 
helicopter is. There in a line are all the gener- 
als. There in another line are all the cardinals. 
And there in the middle is the Pope. The ro- 
tors are chopping. I have to shout. I shout to 
Francis, ‘I want to hug you.’ ” Francis shouts 
back, “Come and get it.” They hug. She tells 
him she is struggling in her personal life. He 
tells her to pray on it. 

Now she lives in Rome and works as a 
correspondent for Crux, The Boston Globe’s, 
Catholic-themed Web site, filing story after 
story about Pope Francis. 

Padre Mario, Grief Counselor 

W e go to the Santa Marta every few 
months, I’d say: sometimes for a meal, 
sometimes for coffee; once for half a day,” an 
unassuming woman named Emiliana Palmer 
tells me. “What he has done for us: it’s in- 
credible.” 

The week I am in Rome, Palmer is there to 
meet with the man who has accompanied her 
in a dark time. Twenty years ago, as an Italian 
living in South Africa, she met Tony Palmer, a 
young evangelical Christian, and they got mar- 
ried. Raised a Catholic, she returned to her 
faith; he became an Anglican priest and then 
a bishop but made their “mixed” marriage a 
touchstone in his efforts to transcend the di- 
visions between churches. On mission duty 
in Buenos Aires, he met Cardinal Bergoglio, 
and they struck up a friendship so strong that 
Palmer came to see himself as a “spiritual son” 
of “Padre Mario.” When Bergoglio was elected 
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Pope, Palmer became one of Francis’s regular 
visitors in Rome. On one visit, he asked if Fran- 
cis would offer a papal greeting to an upcoming 
conference of evangelical leaders. “Do you have 
a mobile phone?,” Francis asked him. Palmer 
took his phone out of his pocket and held it 
steady as Francis began to speak: “Excuse me 
. . . but I will speak no Italian, no English, but 
heartfully. It’s a language simpler and more au- 
thentic, and this language of the heart has a spe- 
cial grammar.” Put up on YouTube, the phone 
video went viral, and no wonder: it is seven min- 
utes of Francis speaking freely. He is sitting in 
an armchair in a big room; all in white, jowly, 
with bags under his eyes. He speaks of the 
emerging unity among believers long divided. 
He quotes the great Italian novelist Alessandro 
Manzoni to the effect that God doesn’t start 
miracles without finishing them. 

Six months later, Tony Palmer, riding a mo- 
torcycle, was in a head-on collision with a fast 
car. Emiliana raced to the hospital, where doc- 
tors worked for 10 hours trying to save her hus- 
band’s life. A call came to her mobile from a pri- 
vate number at the Vatican. It was Francis. “He 
said, ‘I am here for you and for the children. If 
there’s anything you need, let me know,’ ” she 
recalls. “Just like a father or grandfather.” 

Tony Palmer died, and in the weeks after- 
ward, overwhelmed by loss and sorrow, Emili- 
ana and their two children met the Pope for 
the first time. They still meet regularly: he is 
their personal grief counselor. “We reminisce 
about Tony. He tells the jokes Tony told him. 
He talks about himself too,” Emiliana says. 
Sure, it’s an instance of a priest doing what 
a priest ought to do— but more than that, it’s 


Francis being himself. “He’s a father but also 
a brother and a friend all in one,” Emiliana 
explains. “We are learning how to walk in this 
pain, and he is walking with us.” 

A First (and Last?) Visit 

T he logistics of the Pope’s U.S. trip— three 
cities in six days— will put his spontaneity 
and affability to the test, and it’s no sure thing 
it will all go smoothly. Francis will be bringing 
the message of mercy straight to America’s 
many wealthy, well-organized, and bellicose 
Catholic traditionalists. Officially, everybody 
loves Francis, and the traditionalists love the 
way “the Francis effect” has restored some of 
the bona fides the Church lost as a result of the 
scandal and cover-up of the priestly sexual 
abuse of children. But most of the nearly 300 
active U.S. bishops— empowered under John 
Paul and Benedict— dismiss even the sugges- 
tion that Francis could bring about a change 
in the Church’s approach toward what com- 
mentators call the “pelvic issues.” It’s a 
strange situation: many bishops will try to use 
the papal visit to keep the Pope in line, rather 
than the other way around. 

Even if the traditionalists wind up standing 
with Francis, his confidant Father Spadaro 
worries that the Pope’s limited English will 
mean that his message won’t come across as 
clearly as it has in Rome and Latin America. 
“Last year,” Spadaro says, recalling a hom- 
ily Francis gave in Italian to the faithful at St. 
Peter’s, “he told them, ‘You have to eat the 
world.’ At least, that is how it was rendered 
in the official English translation. ‘Have an 
appetite for life’ is the sense of what he told 
them.” Taking nothing for granted, the Vati- 
can has invited Oprah Winfrey, Matt Damon, 
Ari Emanuel, and other American masters of 


mass communication to go to Rome later this 
fall and help Francis and the Church sharpen 
the presentation of the Catholic message in 
film and in television. 

The frenzy of greeting and touching and 
photographing, and the controversies over sex- 
ual matters and wealth and poverty, may make 
it hard to see the full significance of Francis’s 
visit. The significance is this: no matter what 
he does here, he comes not just as a pilgrim 
but as a native son— because, unlike any of his 
predecessors, he is one of us. An Argentinean 
son of Italian immigrants, he is the first Pope 
from the New World, and his first trip to the 
United States will also be the first visit to this 
country by a Pope of the Americas. It will 
be our chance to see how much his virtues 
are akin to those we associate with the New 
World: informality, plainspokenness, an indif- 
ference to rank and title, a confidence about 
the future, an emphasis on freedom as both a 
social value and a way of living. 

What’s more, this visit may be his only 
one. He is 78, and there will come a time 
when he will walk through the door Pope 
Benedict opened and go into retirement. The 
Jesuit James McCann, when he was rector of 
the Orientale, a pontifical institute in Rome, 
asked Francis if he would be willing to take 
part in the school’s centenary celebration, in 
2017. “There’s going to be a different Pope by 
then,” Francis told him. During my recent 
stay in Rome, he said the same thing: “I have 
the feeling my pontificate will be brief: four or 
five years; I do not know, even two or three. 
Two have already passed.” 

Nobody can know what Francis will be 
doing next year or the year after. Right now, 
though, he is the Pope, and he is who he is. 
See him while you can. □ 


Razzle Dazzle 
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atre] last night,” Rich wrote. “Their names 
are Tommy Tune and Maury Yeston.” He 
praised Tune as “a man who could create 
rainbows in a desert,” and said Yeston had 
written some of the season’s “most novel 
and beautiful songs.” LeFrak’s heart sank, 
however, when she read on. “For all the bril- 
liantly styled moments in Nine, there are oth- 
ers where stylization curdles into the vulgar- 
ity of kitsch and camp.” Rich complained 
that, at its center, the show was hollow, that 
its creators never made the audience care 
about Guido or the women “who gnaw at 
his soul.” And then came the punch. “For 
all his musical inspiration, Mr. Yeston can 
write pedestrian lyrics.” 

That night it appeared that Nine might sag 
under the weight of mixed reviews. But none 
of that mattered by the next afternoon. As 
the Tony nominations were announced, Nine 
received 12— including a nod for best musi- 
cal-just one shy of Dreamgirls’ take. The 
battle was on. 


Tng-of-War for a Tony 

J on Wilner, an ad executive who worked 
on Nine, said the war between the shows 
“affected everyone in and around the in- 
dustry. I am not making a joke here, but if 
the Shuberts went to this deli, then the Nine 
people wouldn’t go to that deli. That’s how 
bad it was.” Behind the scenes, the cam- 
paign was being fought by the generals— the 
Shuberts’ Bernie Jacobs, for Dreamgirls, and 
Sam Cohn, for Nine. The battle turned ugly. 
Gossip spread that the Shuberts had offered 
Cohn $1 million to delay the opening of Nine 
until the fall. Another rumor had it that the 
Shuberts lobbied Con Edison to withhold 
the extra power allotment that the 46th Street 
Theatre needed to operate the sets for Nine. 
Jacobs was convinced Cohn was fanning the 
rumors to make the Shuberts look like bul- 
lies. Cohn denied the charge. Jacobs, mean- 
while, bad-mouthed Nine, phoning many of 
the nearly 700 Tony voters and laying on the 
pressure— even though they would cast their 
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it was excellent. They’d heard through the 
grapevine that Clive Barnes, in the New York 
Post, was also a rave. But it was the Times— it 
was Frank Rich— that counted. Jacksina came 
into the party with an early edition and hand- 
ed it to Francine LeFrak. 

“There are two unquestionable reasons 
to cheer Nine, the extravagantly uneven mu- 
sical that opened at the 46th Street [The- 
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ballots anonymously. “He made it clear,” one 
voter recalled years later. “If you wanted to do 
business with the Shuberts, you’d better vote 
for Dreamgirls .” 

“The producers of Nine knew as much 
about producing a Broadway show as 1 
know how to do plumbing,” said Wilner. 
“They could only have advertising meet- 
ings when there was a nine— it had to be on 
the 9th, the 19th, or the 29th of the month. 
Sam Cohn’s name wasn’t on anything, but 
he was calling the shots.” Cohn would read 
the memos— and then, as was his habit, eat 
them. (Cohn’s paper-eating tic was legendary 
around Broadway. Once, after 
breakfast with Bernie Jacobs 
and Philip J. Smith— who would 
become the Shubert chairman— 

Cohn reached for the check. 

“Where is it?” he said. “You ate 
it, Sam,” Smith replied.) 

The producers of Nine were 
worried. How in the world, 
they wondered, could a musi- 
cal created in slapdash fashion, 
saddled with mixed reviews, 
and caught in the crosshairs of 
the Shuberts ever dream of top- 
pling Dreamgirls ? 

“And the Winner Is ... ” 

T he 36th Annual Tony Awards 
took place on June 6, 1982, 
at the Imperial Theatre, home 
to Dreamgirls. The atmosphere 
was tense. Alex Cohen, the wily 
producer of the telecast, ratch- 
eted up the angst by seating the 
Dreamgirls camp on the right 
side of the theater and the Nine 
camp on the left. It was the Jets 
versus the Sharks. 

The design awards came first, 
presented prior to the live broadcast on CBS. 
When Tharon Musser won for best lighting 
design, for Dreamgirls, the right side of the 
house screamed and applauded. Next up was 
best costume design, which went to Nine’s 
William Ivey Long. Then it was Yeston’s turn; 
he won for best score, for Nine. Before the ac- 
tual telecast began, the final honoree was Tom 
Eyen, for his book to Dreamgirls. The tally: 
Dreamgirls, two; Nine, two. 

CBS opened its show with a shot of Times 
Square and the theme from the popular “I 
Love New York” campaign, then in its fifth 
year. Had the audience in the Imperial The- 
atre that night not been so focused on the bat- 
tle between Dreamgirls and Nine, perhaps they 
would have recognized that their once dying 
industry and their once dying city were mak- 
ing a comeback. But they didn’t care. “All we 
thought about was who’s going to win,” said 
Judy Jacksina. 

Early in the evening, Milton Berle walked 
out onstage. “It’s a pleasure ... to find myself 


reading the nominees for outstanding director 
of a musical. And they are: Michael Bennett, 
for Dreamgirls .” There was a quick cut to 
Bennett, his shiny black eyes wide open, his 
hands clasped. 

Berle continued: “Martin Chamin, for The 
First, Tony Tanner, for Joseph and the Amazing 
Technicolor Dreamcoat, and Tommy Tune, for 
Nine. ” The camera turned to Tune, beaming 
and eager. “And the winner is ... ” 

Someone in the audience shouted, 
“ Dreamgirls !” 

Berle said, “ Dreamgirls . Big mouth! Dream- 
girls. And the winner is ...” He looked up 



and said, “Ninel Tommy Tune, Tommy Tune, 
Tommy Tune!” 

The left side of the house erupted in 
shrieks and cheers. 

Tune tap-danced across the stage and said, 
“Well, this is just great! . . . Thank you. I have 
to do a gesture because words aren’t enough.” 
He put his Tony down, placed his hands on 
his heart, and then threw open his arms. “All 
right, I’m going home,” he said. “Bye!” And 
then he twirled his way into the wings. 

Soon came the honors for choreography. 
Ben Vereen opened the envelope and said, 
“Michael Bennett and Michael Peters! Yeah!” 
for Dreamgirls. The pair bolted down the 
aisle. Bennett, holding his Tony aloft, looked 
relieved and exclaimed, “We’re very happy to 
be up here!” Dreamgirls picked up the next 


award, too, for lead actor: Ben Harney (for his 
role as an unscrupulous talent manager), beat- 
ing out Raul Julia. 

That night, the showstopping musical inter- 
lude belonged to Jennifer Holliday, who mes- 
merized the audience with “And I Am Telling 
You I’m Not Going.” Her performance was so 
electric that many viewers at home assumed 
that Dreamgirls had best musical in the bag. But 
the tide shifted again with the following award, 
for featured actress, which went to Liliane Mon- 
tevecchi, from Nine. Next, the theater’s right side 
went wild when Cleavant Derricks (who played 
a James Brown-like figure in the show) collect- 
ed his statuette for featured actor for 
Dreamgirls. Left and right it went, as 
pianist Victor Borge took the stage to 
present the Tony for lead actress. The 
winner? Dreamgirls’ Jennifer Holliday. 

The score: Dreamgirls, six; Nine, 
four. The final award of the night, 
for best musical, would be presented 
by Lena Home. 

Backstage, during the commer- 
cial break, Home said to one of the 
show’s organizers, “I hope they wrote 
the winner in big letters because I’m 
not going to put on my glasses on na- 
tional TV.” The winner, she was told, 
was typed in small letters. “That’s not 
going to work,” she replied. One of 
the accountants who tallied the votes 
said he would open the envelope, 
write the winner in big letters, and 
put it in a fresh envelope. “Oh, never 
mind,” Home said. “Honey, I know 
how to read the word ‘Dreamgirls.’” 

With that, Horne strode in from 
the wings, resplendent in a flowing 
gown. “This is a pretty theater, isn’t 
it?” she said. “And it’s full of the 
sounds of all this gorgeous music.” 
She then read off the nominees for 
best musical. They were: Dreamgirls, Joseph 
and the Amazing Technicolor Dreamcoat, Nine, 
and Pump Boys and Dinettes. 

There wasn’t a sound in the Imperial. 

Horne opened the envelope and said, “I 
hope they printed this big enough for me to 
read without my glasses. The winner is”— she 
looked up, surprised—' “Nine.” 

The left side of the theater was a scene of 
pandemonium. Tommy Tune and Nine had 
triumphed over Michael Bennett’s Dreamgirls 
and the almighty Shuberts. 

The next morning, Shubert chairman Ger- 
ald Schoenfeld called Harvey Sabinson, the 
executive director of the League of New York 
Theatres and Producers, and demanded a 
recount. Sabinson had to stifle a laugh. The 
ballots, he told Schoenfeld, were destroyed 
by the accounting firm as soon as they were 
tallied, precisely to discourage such disgrun- 
tled phone calls. 

“Then we’ll sift through the ashes!,” 
Schoenfeld snarled. □ 
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sat there, like, ‘Holy shit— what is going on?,’ ” 
Pinkleton told me. “Meanwhile, Sara and I 
are, minds blown, but we also felt like we had 
betrayed her. Did we just have it wrong?” 

Later that Thursday was the traditional 
“Lighting of the Lawn,” when students string 
lights, sing, play music, and have a party. 
Pinkleton, Surface, and Renda missed the light- 
ing and instead met with Jackie at her apart- 
ment. “We needed to tell her that the Washing- 
ton Post article was coming out and destroying 
her story the very next day, because we didn’t 
want mental-breakdown suicide going on,” 
Pinkleton told me. The meeting included a 
university-affiliated counselor in the event some 
sort of emergency arose. 

“We all got together to say, ‘Jackie, this is 
what's coming. How are you going to prepare 
for this?,’ ” Renda told me. What was coming, 
they feared, was a virulent backlash against a 
false accusation— and an onslaught of victim 
blaming. The women wanted to support Jack- 
ie, because they sensed that what was about to 
follow would be difficult. They also, gingerly, 
wanted to get some explanations for the incon- 
sistencies in her story. They told her that the 
Post story would be out soon, and she said she 
knew. Pinkleton lost her temper. She told 
Jackie she should stop thinking about herself 
and start thinking about the damage a discred- 
ited story would do to the movement against 
sexual assault. Pinkleton told me that the con- 
versation was heated and that she doesn’t re- 
member what everyone said, but she does 
remember that at one point Jackie, frustrated, 
told them: “I don’t even know why I talk to 
you guys anymore. Sara and Alex, you all have 
been such shitty friends lately.” The women 
told Jackie that Shapiro had offered her one 
last chance to tell him what really happened. 

Later that night they met with Shapiro in an 
academic building, where Jackie repeated her 
story again, including details such as the color of 
the alarm clock. To Pinkleton, the level of detail 
about the room seemed unusually vivid. Jackie 
was adamant: what she had told Erdely was what 
really happened. “That is my story,” Jackie said. 

That night, Sabrina Rubin Erdely, who had 
been engaged in her own effort to find Drew 
and who had just spoken to Jackie, called 
Pinkleton at one a.m. “I need to hear from you 
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if her story was true,” she said, in Pinkleton’s 
recollection. “And 1 just said, ‘I don’t think you 
should have written the article.’” The follow- 
ing morning, December 5, Pinkleton said, she 
received another call from Erdely. “ ‘I’m writing 
the retraction right now. I just need to hear one 
more time what you think,’ ” Pinkleton told me. 
“She started bawling and said, ‘I am going to 
lose my job.’” That same day, The Washington 
Post wrote that Phi Kappa Psi said that it had 
not held an event the night of Jackie’s alleged 
rape, and that the “friends” who had spoken to 
Jackie then had heard details of her attack that 
differed from what was in the Rolling Stone arti- 
cle. Rolling Stone’s managing editor, Will Dana, 
issued a statement later that day in which the 
magazine admitted to mistakes in the story and 
apologized to readers. Dana would leave the 
magazine in August. 

In the next week, the Post identified further 
holes in the story. The friends of Jackie’s pro- 
vided Shapiro with text messages from Jackie 
that made it seem that she may have simply 
invented the Drew character in the Rolling 
Stone article. Some speculated about another 
source for certain details in Jackie’s account: 
in 2011, a U.Va. alumna named Liz Seccuro 
published a book in which she described how, 
as a student in 1984, in the midst of a date 
function at Phi Kappa Psi, she had ventured 
upstairs, been drugged, dragged into a room, 
and raped repeatedly. 

Eramo has sued Erdely and Rolling Stone for 
nearly $8 million for the way she is described 
and quoted in the story, which she has claimed 
is false and defamatory. Three Phi Kappa Psi 
brothers, one of whom lived in a second-floor 
bedroom of the fraternity house, have sued Roll- 
ing Stone and Erdely for causing them “mental 
anguish and severe emotional distress,” even 
though none were named in Erdely’s story. Ren- 
da and Pinkleton, not to mention Jackie, have 
all been personally attacked by media outlets for 
their role in the article. 

Shortly after the publication of Rolling Stone’s 
statement, Jackie vanished. Renda, Surface, and 
Pinkleton have not heard from her in the nine 
months since her story fell apart. Approached 
through her attorney, Jackie has declined to an- 
swer questions. For Renda, the rest of the year 
has been “all hell and hopelessness.” The experi- 
ence has made her abandon the idea of working 
with sexual-assault survivors, she told me. She is 
headed to law school— electing to go to Berkeley, 
as far away from U.Va. as she can get. “I don’t 
want to say it’s been the worst year of my life, but 
it has been the worst year of my life.” 

IV. “Farm Equipment” 

W hen the Rolling Stone story appeared, 
my U.Va. friends and I were trans- 
fixed by it— and took the account at face 
value. There was a reason for that. Extreme 
as Jackie’s story was, it touched on something 
recognizable about U.Va. While a fraternity 
pledging ritual that involved gang rape was 


shocking, there were certain aspects of U.Va.— 
in its history and its rituals— that could be 
characterized as debauched, dehumanizing, 
or just plain bizarre. 

W hen I was applying to college, my 
brother, who had gone to Princeton, 
was in his first year at U.Va. law school. My 
mother told me she thought I’d like the young 
women better at U.Va. than at Princeton, and 
I applied early and was accepted. I arrived 
with a flowered bedspread and a curling 
iron. I dressed up for football games and, in 
the spring of my first year, pledged a sorority. 
We attended fraternity mixers where we drank 
“grain punch” scooped from a garbage can. 
I heard stories of fraternity hazing and secret 
societies. On the night I was inducted into 
Tri Delt, we drank a lot and wore blindfolds, 
and I think we may have had to wear our bras 
outside our blouses, but only for a short time, 
and only in the company of our sorority sis- 
ters. Any hazing was halfhearted. There was 
no forced vomiting or the occasional simu- 
lated fellatio on bottles— as there was, how- 
ever, for the women’s society at U.Va. known 
as Thursdays, a “secret” society that was es- 
sentially a drinking club. There was no staged 
fighting or bodily penetration with fruit— as I 
had heard about, however, from friends in the 
male drinking society known as Eli Banana, 
which at one point in the late 19th century 
was disbanded for its behavior (but then al- 
lowed to re-materialize). On bid night— when 
secret societies tap their initiates— some of the 
drinking societies have been known to gather 
privately in a basement for a cockfight. This is 
the kind of atmosphere where someone could 
be forgiven for thinking that misogynistic or 
violent episodes might occur. 

“Pimps and Hos” mixers between fraternities 
and sororities were still pretty common when 
I was a student, and when I started reporting 
this story I was certain that I didn’t know any- 
one who had been sexually assaulted at U.Va. 
That changed within hours of calling friends, 
and I came to understand that what passed for 
a "bad hookup” when I was in college is today 
what we would rightly call rape— which was 
precisely Renda ’s point. We just weren’t talking 
much about any of it. When we did talk about 
it, we tried to laugh it off. I’m sure this is true 
at most colleges. But U.Va. has a particularly 
challenging past. It was among the last of the 
flagship state universities in the country to be- 
come co-educational (in 1970), and did so even 
then under the threat of a federal lawsuit. When 
women were first admitted, U.Va. men referred 
to female classmates as “U-bags.” 

An act of violence was responsible for the cre- 
ation of the vaunted Honor System in the first 
place. During a disturbance in 1840, a masked 
student shot and killed a professor who had 
tried to restore order. The Honor System at UVa., 
today overseen by a 27-student Honor Com- 
mittee, grew out of that incident: students 
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agreed to “vouch” for one another and to volun- 
tarily report episodes of misbehavior. Since 
1998, U.Va. has expelled 187 students for lying, 
cheating, or stealing, but not a single person has 
been kicked out for sexual assault. The delibera- 
tions are confidential, and there have been alle- 
gations both of vigilante justice and of a double 
standard at play. In 1990, The Washington Post, 
in an article exploring the Honor System, re- 
ported that in 1988 J. Brady Lum, the Honor 
Committee chair at the time, was accused of 
plagiarism in a letter he wrote to incoming stu- 
dents introducing them, ironically, to the Honor 
System. He was cleared by an investigation. 
Lum’s successor, Lonnie Chafin, had been con- 
victed of an assault involving the Charlottesville 
police. He was voted off the Honor Committee 
but not expelled from the university. 

T he Columbia report on the Rolling Stone 
article, which found failures at all levels 
of the magazine’s editorial process, was made 
public in early April. By then the university was 
caught up in yet another controversy. The day 
after Saint Patrick’s Day, U.Va. students started 
seeing a cell-phone video from the night before 
pop up in their social-media feeds. It showed a 
fellow U.Va. student, Martese Johnson, who is 
black, lying on the pavement outside a bar on 
the Comer, his face bloodied, with two white 
A.B.C. agents on his back. He kept yelling, “I 
go to U.Va.!” It was a linguistic amulet that was 
both heartbreaking and ineffective. 

The issue of race has never been faced 
squarely by the university, just as Jefferson nev- 
er faced it squarely. Johnson is an honor stu- 
dent, heavily involved in extra-curricular activi- 
ties, and one of only two African-Americans 
on the Honor Committee. Virginia’s popula- 
tion is 20 percent black, but the percentage 
of African-American students at U.Va. has 
dropped from 12 percent in the 1990s to 
around 6 percent today. 

Most black U.Va. students I spoke to told 
me that they face a choice when they arrive in 
Charlottesville. They have to decide whether 
they want to be part of the black culture of 
U.Va.— which has its own sororities and frater- 
nities, its own clubs, and, effectively, because of 
self-segregation, historically, even its own bus 
stop— or be part of the white culture, which 
entails joining predominantly white organiza- 
tions such as the predominantly white frater- 
nities and sororities and the predominantly 


white debating societies and other clubs. U.Va. 
throws a “spring fling” for incoming black 
students, hosted by the office of admissions. 
“A lot of African-Americans come with a bit 
of apprehension as to whether there is a place 
for them” at an institution with “a southern, 
white, aristocratic history,” Vendarryl Jenkins, 
an African-American second-year student, told 
me. The spring fling is designed to show “there 
is a community here for you.” 

The white and black communities don’t 
mix much. Memories of those “Pimps and 
Hos” mixers can’t help. Jenkins told me of the 
night last fall when Martese Johnson, who hap- 
pened to be a friend of his, was tapped to be a 
member of the secret society IMP. Not many 
African-Americans are tapped for secret soci- 
eties, but Johnson brought Jenkins and a few 
other black friends to the party for new mem- 
bers. At first, everyone, black and white, was in 
the main room of the house hosting the party, 
listening to music together and dancing. “As 
the party continued, a slow separation began 
to take form,” Jenkins later wrote in an unpub- 
lished account of that night, which he shared 
with me. "Black students remained in the main 
room, lights off, blasting hip-hop, and dancing 
jovially in celebration.” The white students mi- 
grated into a separate room, brought up the 
lights, and turned on Bon Jovi’s “Livin’ on a 
Prayer” “with the door shut.” 

Last December, black students at U.Va. 
protested the decision not to indict a police 
officer involved in the death of Eric Garner, 
an African-American who died on Staten Is- 
land after police arrested him for selling loose 
cigarettes and the officer held him in a choke 
hold. Among other things, the black students 
marched through the university’s libraries. 
Virulently racist messages soon appeared on 
Yik Yak. “I hope the people who protested 
ride back home on the back of the bus,” 
one commenter wrote. Another, referring to 
the protesters as if they were field slaves on 
a plantation, wrote, “Did anyone just see all 
that farm equipment walk through Clemons?” 
Jenkins told me, “That is what people are say- 
ing in private. It’s not what you see on a tour 
of grounds.” All this occurred before Martese 
Johnson was turned away from a bar on the 
Corner and found himself set upon by law- 
enforcement officers. Johnson spent several 
hours in jail and was released that morning. 
All charges against him have since been 


dropped. No charges were lodged against the 
A.B.C. agents. A crucial six-minute segment 
of a police surveillance video had apparently 
gone missing. 

T here is a temptation among many in Char- 
lottesville to blame the national media for 
the sheer intensity of this year’s events, and it’s 
certainly true that the continual presence of 
camera crews has not been a positive induce- 
ment. Others voice what I think of as the Pan- 
tene theory of U.Va.’s situation: some people 
dislike the school in part because it’s beautiful. 
If nothing else, the year has been hard to ex- 
plain and translate to outsiders. One student 
told me about a conversation she had had with 
a former high-school teacher. “How’s U.Va.?” 
he asked her. The student replied, “What do 
you want to talk about— murder, rape, or beat- 
ing?” For all that, students I spoke to said time 
and again that they loved U.Va. I can under- 
stand why. Though fraternities and sororities 
dominate the popular image of the school, 
only 30 percent of students participate in 
Greek life. Two of the most prestigious and se- 
cret of the secret societies, the Sevens and the 
Z’s, are primarily philanthropic in nature, not 
sowers of drunken discord. An active minori- 
ty, a layer of elites within the university’s elite 
clubs and other institutions, sets an inescap- 
able school-wide tone, but a great variety of 
experiences are available to students at U.Va., 
and there are many communities to join. The 
people I met there remain some of my dearest 
friends today. 

But the university is also a petri dish of is- 
sues facing society at large, and a little more 
intensely so, given its location and its special 
history. The events of the past year forced a 
reckoning of sorts, and some students and 
professors I spoke to said they were optimistic 
that the trauma would bring positive changes: 
it’s an example of that Cavalier instinct to 
look for solutions. But the feeling was by no 
means universal. In one dialogue group that 
Jenkins moderated last semester, a young 
woman said to him, “I just want everything 
to go back to normal.” A return to normal is 
not what U.Va. needs. Normal is part of the 
problem. It was Jefferson himself who said 
that he liked the dreams of the future better 
than the history of the past. If there’s any- 
thing U.Va. should be able to get behind, it’s 
a directive from Mr. Jefferson. □ 
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PROUST QUESTIONNAIRE 




// hoopi 

GOLDBERG 

The Academy Award winning actor, author, producer, and talk-show host, poised 
to star in the fall romantic comedy Big Stone Gap, wishes she could sing like 
Patti LaBelle, go back and attend Sammy Davis Jr.'s last birthday party, and laugh more 


w 


hat is your idea of 
perfect happiness? 

A perfect day is 
when I can sit outside and listen to 
an audiobook and watch my fam- 
ily walking around. What is your 
greatest fear? I’m most afraid that 
someday I’m going to be on an 
airplane and it’s going to be act- 
ing the way I don’t want it to. 

Which historical figure do you 
most identify with? Benjamin 
Disraeli. Which living person do 
you most admire? Pope Fran- 
cis. He’s going with the original 
program. He may not be perfect, 
but he’s trying. What is the trait 
you most deplore in yourself? I 
can be a huge asshole, not very 
nice. Doesn’t happen very often, 
but when it happens, it’s not attrac- 
tive. What is the trait you most de- 
plore in others? When a person is 
judgmental without realizing that 
they are the thing they detest in 
Others. What is your greatest ex- 
travagance? Audiobooks. What is your 
favorite journey? Driving down the coast on a 
sunny day in my VW convertible blasting Vintage Trou- 
ble, Motown, and Salt-N-Pepa. What do you consider 
the most overrated virtue? Fidelity. On what occasion do 
you lie? Every day when I’m on television and I can’t say 
what I really think. Which living person do you most despise? 
Because my mother raised me so well, I could never say it out 
loud, but they know who they are. Which words or phrases 
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do you most overuse? “WTE" What 
is your greatest regret? I missed 
Sammy Davis Jr.’s last birthday par- 
ty— I loved him and I should have 
gone. What or who is the greatest 
love of your life? My family. When 
and where were you happiest? 
Here and now. Which talent would 
you most like to have? I’d like to 
be able to sing like Patti LaBelle. 
What is your current state of 
mind? In flux. I just lost my broth- 
er, and so my triumvirate, which 
included my mother, is now down 
to me. If you could change one 
thing about yourself, what would it 
be? I would laugh more. I don’t laugh 
enough. What do you consider your 
greatest achievement? Having gotten 
to here. If you were to die and come 
back as a person or thing, what do 
you think it would be? Another baby. 
Just to try it all again. What is your 
most treasured possession? My vape 
pen. What do you regard as the 
lowest depth of misery? Lack 
of empathy. Where would you like to live? Where I 
am. What is your favorite occupation? Actor. What is 
your most marked characteristic? Outspokenness. What 
do you most value in your friends? Humor and hon- 
esty. Realness. No bullshit. Who are your heroes in real 
life? My mom, Emma Johnson. What is it that you most 
dislike? Bullshit. I don’t like bullshit. How would you like 
to die? In my sleep. What is your motto? “Before you judge 
me, look in the mirror.” 
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Fine Drinking 
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Sunraysia Cranberry is currently enjoying minibar residency at the following fine hotels: 
Shangri-La Hotel at the Shard London, The Langham Hong Kong, The Ritz London, 

Park Hyatt New York, The Savoy A Fairmont Managed Hotel London, 

China World Summit Wing Beijing, Sofitel London St lames... 
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“ Tiff only real Act] once L* in tiff 
mint*: if you W got that, the rest 
really comes from it. * 

- DIANA VREELAND 
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L'INSTANT 

CHANEL 


www.chanel.com 



SWISS 

BLOCKBUSTER 



Portugieser Hand-Wound Eight Days 
Special Edition BFI London Film Festival 2015. 
Ref. 5102: Like a good movie, this watch relies 
on precision and perfect craftsmanship. The 
IWC-manufactured 59215-calibre movement 
provides the watch with energy for a full eight 
days. And that probably gives it a longer running 


time than even the greatest epics in cinematic 
history. iwc. engineered for men. 

Mechanical IWC-manufactured movement, 8-day 
power reserve with display, Date display, Antireflective 
sapphire glass, Unqiue Blue Santoni Strap Sapphire- 
glass back cover engraved with BFI Film Forever, 
Water-resistant 3 bar, Stainless steel 



Film 

Forever 


IWC 

SCHAFFH AUSEN 


Official Time Partner 


IWC Boutique 1 138 New Bond Street 
The Watch Gallery | Selfridges & Westfield 

IWC 
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IN LOVE AND WAR | 19 

Auction Report; Hero Watch; News; Book Club; Modem Classic 


THE LAST TABOO | 43 

Men’s gem-set watches: foul, or fabulous? 

Jeremy Hackett and Henry Dent-Brocklehurst argue the toss 

GLAM ROCKS | 4 8 

High-jewellery watches are taking glamour to jaw-dropping new 
levels, says Vivienne Becker. Reach for the shades 

CASE STUDIES 1 : UN-RISKY BUSINESS | £6 
When Lapo Elkann and Jean-Claude Biver got together to design a 
new Hublot, the result was electric, says Nick Foulkes 

CASE STUDIES 2: IDOL WAYS | 3 8 

H. Moser & Cie get the Bryan Ferry treatment. By Nick Foulkes 

CASE STUDIES 3: TRIBUTE ACT | 60 

Louis Vuitton’s Hamdi Chatti and Kim Jones horologically honour 

the late designer Christopher Nemeth. By Nick Foulkes 

AS TIME GOES BY | 62 

Hollywood is the spiritual home of the glamorous wristwatch. 
Bronwyn Cosgrave appraises its starring role 

THE ON TIME GLAMOUR PORTFOLIO | 72 

Cindy Crawford, David Gandy, Dita Von Teese, Karlie Kloss, 
Diane Kruger, Liberty Ross, Charlotte Stockdale, Carla 
Bruni, Cara Delevingne, Michael Buble, Robbie Williams, 
Isabelle Huppert and George Hamilton on modern glamour 

GOLDEN DAWN | 9 2 

When did watches get glamorous? Jack Forster investigates 

WATCH REPORT | 101 

The most covetable new watches, handpicked by Nick Foulkes 

25 THINGS YOU DIDN’T KNOW 

ABOUT HOW TO GLAMORIZE A WATCH | 113 

Want a glamorous wrist? More is more, says Anders Modig. 

Bring us gemstones and enamelling, guilloche and decorated lugs! 


EDITOR’S LETTER | 10 
CONTRIBUTORS | 16 
EXPLODED WATCH Van Cleef & Arpels 
Midnight Planetarium | 120 

ON THE COVER: Karlie Kloss photographed by Matthieu Salvaing and styled by Gianluca Longo. Karlie 
wears an Allegra watch, Jane ring and high-jewellery earrings, all by de Grisogono. Dress by Oscar de la Renta 
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RALPH LAUREN 


THE RL AUTOMOTIVE SKELETON TIMEPIECE 






Editor’s Letter 
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The GLAMOUR Issue 


T here is an arrogance 
about our self con- 
sciously modern age 
that helps us to believe 
that we have invented 
everything. Take the 
watch as a status-conferring object— we 
could be forgiven for thinking that this 
is a relatively recent phenomenon. 

Those of us who think we have a higher 
understanding of horology might con- 
descend to view this as a trivial 
perversion of the watch’s primary role 
as a portable instrument whose function 
is accurate time-measurement. 

However, the personal timepiece, 
which started to be worn in the 15th 
century, was not born out of a need to 
have the accurate time about one’s 
person, nor to time events to within 
fractions of a second. No— as the minute 
hand had yet to be invented, these watches were equipped with 
just one hand, and even that was pretty much redundant, as 
those very early verge and foliot escapements could not be relied 
upon to deliver accuracy even to the nearest hour. 

Horologically speaking, those early drum clocks were pretty 
much worthless. However, to their owners, they were a source 
of pride. Slung around the neck on a loop of ribbon or a gold 
chain, they were worn in a way that I like to think inspired 
the hip-hoppers of my youth, who would jazz up their training 
shoes and tracksuits with a logo prized from the grille of a VW 
or a Mercedes and worn like a pendant. 

The primary function of those early egg-shaped watches that 
burdened the necks of the fashion leaders of the late Renaissance 
was to mark their wearers out as different, and to make them feel 
special. Typical of watch-loving slebs of the late 15 th century was 
Ludovico Sforza, Duke of Milan. Ludo, as I am sure he was 
known to his chums, certainly knew how to dress. As one visitor 
to his court described, he “had three garments of silk, richly 
adorned with very fine pearls secretly prepared. They are all cut 
to the same pattern and are adorned with a striking watch.” In 
short, those early watches lent their wearers a sense of that 
indefinable quality we like to call glamour. 

Long before watches were accurate, they were beautiful, 


enriched with gems, enamel painting, 
engraving and so forth; and in this issue 
of Vanity Fair On Time we celebrate the 
glamour of the personal timepiece. 

Over the last couple of years, watch- 
making has seen an increased, and to 
my eyes welcome, attention to 
aesthetics. I first heard the term metiers 
dart a few years ago when Vacheron 
Constantin launched a series of 
watches inspired by objects in the 
Barbier-Mueller Museum in Geneva. 
Now, metiers d'art are everywhere, with 
new decorative disciplines appearing 
on watches, many of which appear in 
Anders Modig’s survey of 25 ways in 
which to glamorize a watch. 

The most familiar way to do so is to 
dress it in gemstones, and as the 
renowned jewellery expert Vivienne 
Becker explains, we are experiencing 
something of a purple patch when it comes to stupefyingly 
magnificent pieces that are as much works of art as they are 
examples of the craft skills of jewellers and watchmakers. 

Men, too, are getting a taste for the sparkly stuff, as Henry 
Dent-Brocklehurst argues in his spirited defence of his taste for 
gem-set watches. His opponent in the debate, Jeremy Hackett, 
would probably rather jewellery watches remained on the red 
carpet, where author and broadcaster Bronwyn Cosgrave, who 
writes for us about the movie world’s love affair with watches, is 
used to seeing them. 

Sadly this year I did not receive my annual dose of silver- 
screen glamour at the Cannes Film Festival, and I am 
particularly disappointed in that I thus missed out on seeing 
Robbie Williams perform at the Chopard party. However, 
Robbie agreed to be part of our portfolio of glamorous watch- 
wearers, ranging in scope and vintage from one of the world’s 
most famous young women, Cara Delevingne, to the 
septuagenarian Sultan of Suave, the perennially glam (and tan) 
George Hamilton. 

When On Time interviewed Robbie after the shoot, he defined 
the difference between celebrity and glamour simply enough: 
“Celebrity is cheap; glamour is timeless”. . . As timeless as a 
great watch. -NICK FOULKES 
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TO BREAK THE RULES, 
YOU MUST FIRST MASTER 
THEM. 


THE VALLEE DE JOUX. FOR MILLENNIA A HARSH. 
UNYIELDING ENVIRONMENT; AND SINCE 1875 THE 
HOME OF AUDEMARS PIGUET. IN THE VILLAGE OF LE 
BRASSUS. THE EARLY WATCHMAKERS WERE 
SHAPED HERE. IN AWE OF THE FORCE OF NATURE 
YET DRIVEN TO MASTER ITS MYSTERIES THROUGH 
THE COMPLEX MECHANICS OF THEIR CRAFT. STILL 
TODAY THIS PIONEERING SPIRIT INSPIRES US TO 
CONSTANTLY CHALLENGE THE CONVENTIONS OF 
FINE WATCHMAKING. 


if- - - ... 


AUDEMARS Piguet 


Le Brassus 


Sir:*.-, , 

JftjSt ,40 ■ - 
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ROYAL OAK 
PERPETUAL 
CALENDAR 

IN PINK GOLD. 


AUDEMARS PIGUET-UK LTD' . 
TEL: +44 (0) 207 409 0782 
AUDEMARSPIGUET.COM 





Escale Time Zone. 



LOUIS VUITTON 


Kvery day the planets bring about their own revolution, in the shape of the fascinating rotation 

• » 

of the heavens true poetic astronomy. Van Cleef & Arpels lias captured this perfect mechanism in its creations: 
the course of the sun, the ballet of the stars, the enchantment of a glittering sky. 

Measuring time lakes on a sense of wonder and escape. 

Van Cleef & Arpels 

Haute Joaillerie, place Vendome since 1906 


Visit our imiIiiii* lM>iiti<|ur at vandrrfnqwU.coni • *44 20 710M 6210 






Midnight Planetarium 
Poetic Complication 

Complication watch, automatic 
mechanical movement, 
pink gold case. 

Mars, Mercury. Venus, Jupiter, 
Saturn and Earth revolve 
around the Sun in real time. 



Contributors 
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JEREMY HACKETT 

Jeremy Hackett has been in the business of fashion since he left school at 17 and started 
working full-time in a men’s fashion shop on the King’s Road. Hackett went on to work for 
John Michael Ingram, doyen of menswear on Savile Row. Now chairman of Hackett, the 
company he co-founded with friend and clothing expert Ashley Lloyd-Jennings (the pair 
first formed a relationship based on their shared love of second-hand clothing and street 
markets), he’s an authority on fashion and the finer things in life, as well as a conscientious 
citizen. Jeremy is on the fundraising committee for Battersea Dogs and Cats Home. For 
this issue of On Time, as part of a written debate against fellow contributor Henry Dent- 
Brocklehurst, Jeremy expounds his dislike of over-the-top, gem-set watches for men. 


WI LLIAMS + HIRAKAWA 

Sara Hirakawa and Mark Williams have been a couple for 20 years but a photography 
partnership for far fewer. Having met in college, the two pursued individual careers as 
photographers and only joined forces behind the lens after their marriage in 2003. 
Born in Japan, Hirakawa grew up in New York, the city where she and Williams first forged 
a visual career. What’s the distribution of labour? The duo describe themselves as “true 
collaborators” and the sole focus is taking the best photograph possible. After a catalogue of 
experiences in the city that never sleeps, the pair moved out to Los Angeles with their son and 
have gone on to work for the top publications in the business, including Vanity Fair, 
Rolling Stone, Vogue Japan, Men’s Vogue, and Glamour. 




SEAN McCA BE 

Interspersing the real with the surreal, Sean McCabe is one of the most exciting illustrators in America. 
Born in the Bronx, McCabe grew up in Long Island and New Jersey, and studied graphic design at 
Temple University in Philadelphia. He currently lives in Brooklyn. His enigmatic work weaves pop 
culture and political figures with his whimsical designs. A self-described lover of horror films, he brings 
elements of the macabre to his work. On the brighter side of things, McCabe is also fond of collecting 
and playing vinyl records and vintage guitars. A prolific artist, he has appeared in Rolling Stone, Time, 
Playboy, The New Yorker, The New York Times , Fortune, and Wired, among many others, and for his On 
Time debut, McCabe illustrates the ever-illuminating article “As Time Goes By”. 


H ENRY DENT-B RO CKLEHURST 

Henry Dent-Brocklehurst’s family home, Sudeley (all 1,200 acres of it) is often thought to be the model for 
Blandings Castle in P.G. Wodehouse’s novels. It also served as the perfect location for Dent-Brocklehurst’s 
marriage to Hawaiian model Lili Maltese. Now spending a great deal of time in Hawaii with Maltese and his 
three sons, in 2002 he wrote and produced the TV documentary West End Nights, which follows Lady Victoria 
Hervey. This, perhaps, was an experience that helped prepare him for the 2007 BBC documentary Crisis 
at the Castle that followed his and two other aristocratic families’ struggles to maintain their family 
fortunes and historic homes. A first-time On Time contributor, Dent-Brocklehurst 
waxes lyrical on the fun and frivolity of the gem-set watch. 

BRONWYN COSGRAYE 

From co-curating the Barbican’s Designing 007: Fifty Years of Bond Style— the largest James Bond 
exhibition ever staged— to writing the 2012 bestseller Vogue On: Coco Chanel, Bronwyn Cosgrave 
is an exceedingly busy woman. An author, journalist, curator, commentator and public speaker, 
she is extremely well versed on a variety of stylish subjects. In the Nineties, Bronwyn divided her 
i time between London and Paris, writing on both fashion and film. She then made London a more 
? permanent home and worked for five years at British Vogue, ultimately as features editor, and 
“ she remains a contributing editor on Vogue India. In this issue of On Time, Bronwyn follows the 
; glamorous timepiece as it travels through time with Hollywood’s A-list. 
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m TAGHeuer 
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SWISS AVANT-GARDE SINCE I860 


TAG HEUER CARRERA CALIBRE 1887 

Take risks. Follow your heart. Dream the impossible. David Guetta does. It is not 
always easy. But like TAG Heuer, he never cracks under pressure. 



www.tagheuer.co.uk 



Jaeger-leCoultre Boutique 

13 Old Bond Street, London - T: (0)20 3402 1960 
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tjAEGER-LECPULTRp» 


Open a whole new world 
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STOPWATCH 



It was Horst P. Horst who 
famously argued, "I don't think 
photography has anything 
remotely to do with the brain. 
It has to do with eye appeal." 
The same might be said for 
this brilliantly glittering Cartier 
wristwatch, which the 
German-American lensman 
captured for the cover of US 
Vogue in 1942. A possibly 
cheering dose of glamour for 
a nation that was newly at 
war. -CHARLOTTE OWEN 
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How s That For 
A Slam Dunk(el)? 
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nyone who thought the word 
Swatch equals "simple plastic 
l watch" would have been in for a 
surprise had they attended the Swatch 
"superlot' 1 , comprising 5,800 watches, 
pieces of artwork ( examples right) 
and other items amassed by collector 
Paul Dunkel. It fetched more than five 
times its pre-sale estimate, selling for 

$6million when it came under the 
hammer at Sotheby's Hong Kong. 
The buyer was described only as 
a European institution, but 
the price, remarkably, 
was not a record. Four 
years ago, an Asian 
woman paid $6.6 
million at Phillips de 
Pury for 4,363 Swatch 
items. 




We Will Fight Them 
In The Saleroom! 


CLOCKWORK ORANGE 




otheby's London is marking its return to 
the horological auction melee with the 
sale of a unique Victory Watch presented 
to Sir Winston Churchill by a group of Swiss 
citizens in recognition of his inspired leadership 
during the Second World War. The Agassiz 
World Time pocket watch (above right), 
which uses the celebrated Heures Universelles 
system developed by genius watchmaker Louis 
Cottier, was one of four timepieces gifted to the Allied leaders 
after the War, the others going to Charles de Gaulle, Joseph 
Stalin and Henry Truman. The dial of the Churchill watch features 
an enamelled portrait of St George slaying the dragon (with the 
hour hand taking the form of a trident), while the back of the gold 
case is engraved with a "V" for victory. Churchill received the 
watch in 1946 and, in his thank you letter, told the good citizens 
who gave it to him that it was a "superb gift" that would always 
remind him of their "friendly feelings". Sotheby's expects the piece 
to realize an amicable £100,000. 
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SIMON DE BURTON 
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ne of the most unusual examples 
of the ubiquitous Rolex 
Cosmograph Daytona to have 
appeared at auction in a while 
must surely have been this rare, orange- 
dial version dating from the turn of the 
millennium. It seems the tangerine hue was 
initially created for a limited run of watches 
designed to celebrate the exploits of the Dutch 
national football team, but a few dials were 
left over, which Rolex cased up and placed on 
general release, mostly to the 
Italian market. This example (right), the first 
to appear at auction, found a new home for 
Sfr75,000. 

“Back of the 
net, my son. . .” 

Or whatever it 
is that football 
enthusiasts 
say in the Low 
Countries. 


IT’S A WRAP... 



T he remarkable collectability of all things Rolex was demonstrated 
recently by the sale of a spool of 16mm promotional film (left) from 
1965 that was made in order to promote the Datejust and Submariner 
models on local television stations. Said to be in “excellent, original, 
AAA condition”, and accompanied by a DVD copy, the spool fetched 
Sfr7,500 at Antiquorum— the equivalent of Sfrl36 per second of viewing. 
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HUBLOT 

BOUTIQUE LONDON 

31 New Bond Street / Harrods Knightsbridge 
Tel. 020 3214 9970 • 020 7730 1234 


MP05-LaFerrari. 

A truly exceptional watch. A world 
record-holder. 50-day power reserve 
and a high-tech design developed with 
Ferrari. Limited edition of 20 pieces. 



OFFICIAL WATCH 

SCUDCRIA rERRARI 


www.hublot.com • twitter.com/hublot • f facebook.com/hublot 
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Melting Moments..!: 


F ans of the Spanish Surrealist Salvador 
Dalf won't need reminding about the 
"melting" watches that formed the 
basis of The Persistence of Memory. 

Original Dalt paintings might now 
be out of reach for most, but a mere 
$11,250 bought this intriguing, Dalf- 
inspired glass-and-bronze hanging sculpture 
at Sotheby's New York in June. Called Montre Mol/e (melted 
watch, above) was made in c.1970 by the Daum Glassworks. 
Although the artist himself was not involved, Daum licensed 
the right to use Dali's name and the motif of the melting 
clock, and thus it carried Dalf's signature in two places. 
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Statement Mission 


0 




ne of the relatively rare, 
complete sets of Omega 
Missions watches changed 
hands for Sfr65,000 when it 
appeared at Antiquorum, 

Geneva. The set, presented in 
its original fitted attache case, 

comprised 22 Speedmaster chronographs 
(right) and a replica of the original Broad Arrow model. 
Each of the 22 is related to a different space mission, 
ranging from the early Gemini launches (left) to the more 
recent Skylab projects. The sets, which 
were made in an edition of 40 and sold in 
2004, also included a display version 
of the Calibre 1861 movement used in 
the Speedmaster, and a jeweller's 
loup, for a barely plausible 
SMI, 250: four times more than 
expected. 



AVCpOfi 



THAT’S A BEAST DF A WATCH. 

I he first example at auction of the 50 Richard Mille 
RM 59-01 tourbillon watches produced in honour 
of Jamaican sprinter Yohan Blake fetched $478,000 
at Sotheby’s New York in June. The watch was designed 
specifically for Blake— known as “The Beast” because of his fingers- 
out running style— and features finger-like bridges and a lightweight, 
green and yellow composite case, which is asymmetrical in order 
to minimize wind resistance during the sub-10-second times 
it takes Blake to run 100 metres. Despite the apparently 
large sum achieved for the watch, it was actually 

considerably less 
than the original 
$620,000 retail 
price. In 2013, a 
prototype of the 
piece that had been 
worn by Blake during 
the London Olympics 
fetched €350,000. 


< HERO WATCH 



ROLEX DAY-DATE REFERENCE 6611 


T he Day-Date may have long been regarded 
the flagship of the Rolex range, but in its 
“standard” reference 6611 form it has 
proved consistently good value at 
auction during the past decade. 

However, this year’s 60th anniversary of the model, 
combined with the introduction of a larger, updated 
version and the success of Phillips’s dedicated 
Glamorous Day-Date sale in May, has focused 
attention on the watch, and prices are now on the rise. 

Collectors have pursued rarer versions of the Day- 
Date for some time (such as the bright Stella dial examples. 


as 



and those in rose gold), but now the appeal of vintage Day-Dates in 
more “common” yellow gold is coming to be appreciated. 
The most sought-after are those still on their original, 
gold President bracelets, and they are generally more 
expensive than comparable watches on leather 
straps. Black or champagne dials also command a 
premium. Day-Dates with calendars in less-popular 
languages (26 alternatives have been made available 
over the years) tend to attract lower bids, but, as with 
any collectable watch, condition and provenance are 
key, which explains why a grade-A Day-Date example 
can fetch up to 10 times as much as a mediocre one. 
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The L.U.C Collection 
Each part is a masterpiece 


The L.U.C Quattro is equipped with four 
independent barrels stacked in pairs and 
totalling a full 1 .8 metres of spring. This patented 
mechanism ensures an exceptional nine-day 
power reserve and above all, amazing precision. 
Like every component in the L.U.C Calibre 
98.01 -L, each barrel is hand-decorated and 
finished by the artisans at Chopard Manufacture. 
The LU.C Quattro houses a movement that 
is chronometer-certified by the Swiss Official 
Chronometer Testing Institute (COSC) and bears 
the prestigious "Poingon de Geneve” quality 
hallmark. 
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irie Pauline Bonaparte, painted by 
Marie Guilhelmine Benoist, 1808 


Three Patek 
Philippe 
watches 
designed by 
Gilbert Albert 
also pictured 


GREATER THAN THE SUM 
OF ITS (BDNA)PARTES 

A pocket watch originally owned by Napoleon 
Bonaparte’s sister Pauline, Princess Borghese, 
fetched $237,822 when it appeared at Christie’s 
Geneva as part of a collection of half-a-dozen 
examples of timepieces made by Abraham-Louis Breguet and 
his successors. Between 1797 and 1814, Breguet sold around 100 
watches and clocks to the Bonaparte family ( examples below)— 
the equivalent of the workshop’s entire output for the year 1798. 
Among the other notable Breguets included in the collection 
was a 1937 wristwatch with detachable half-hunter case ring that 
was sold new to Paribas bank heir Charles Cahen d’Anvers for 
$67,257, and a very rare diver’s piece 
dating from 1966, which doubled 


All Shap es And Sizes 

D espite the plethora of watch shapes on the market today, 
few seem to offer the daring design aesthetic championed 
by Patek Philippe during the 1950s and 60s, when it 
attempted to capture the Zeitgeist with a series of unusual- 
form watches, designed by the celebrated Swiss art-jeweller 
Gilbert Albert. One such watch was the streamlined 
reference 2554 Manta Ray, a rectangular, flared-case 
number that subsequently provided the inspiration for 
Patek Philippe's 5100 10-day watch, which launched 
in 2000. A rare example of a platinum Manta Ray 
among a single-owner collection at Christie's New 
York realized $75,000; while two examples of Albert's 
asymmetrical designs for Patek Philippe — a reference 
3424 and a reference 3422 — fetched $100,000 and 
$62,500 respectively. Surely it must be time for a revival 
of such deliciously quirky styles. . . 


expectations to sell for $ 100,886 


AUCTION CALENDAR 


SEPTEMBER 
— 22 — 

Sotheby’s, London 
-29- 

Fellows, Birmingham 

— 30 — 

Antiquorum, New York 

OCTOBER 

— 6 — 

Sotheby’s, Hong Kong 
— 21 — 

Christies, Dubai 
— 24— 

Antiquorum, Ilong Kong 
-27- 

Fellows, Birmingham 




DECEMBER 

— 1 — 

Fellows, Birmingham 

— 1 — 

Phillips, Ilong Kong 

— 3 — 

Bonhams, Ilong Kong 

— 8 — 

Bonhams, New York 

— 9 — 

Antiquorum, New York 

— 16 — 

Bonhams, London 
— 16 — 

Christies, New York 


NOVEMBER 


Phillips, Geneva (Only Watch) 
— 7/8 — 

Antiquorum, Geneva 

— 8 — 

Phillips, Geneva 

— 9 — 

Christies, Geneva 

— 10 — 

Sotheby’s, Geneva 

— 14- 

Auctioneers Dr Grott, Frankfurt 

— 26 — 

reweatts & Bloomsbury, Berkshire 
— 30 — 

Christies, Hong Kong 
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PIAGET BOND STREET PIAGET HARRODS 

169 New Bond Street, London Knightsbridge, London 


Perfection in Life 


- The City, London - 

Piaget Altiplano 900P 
The world’s thinnest mechanical watch: 3.65 mm, 
a total case and movement fusion. 
Piaget, the master of ultra-thin. 
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MacArthur, 1945. 
Above left to right: WWII 
leaflet for the Philippines; 

General Douglas 
MacArthur waving to well 


auction 


From left: three 
timepieces for the 
Only Watch 
auctions/ Jaquet 
Droz, Maurice 
Lacroix and H. 
Moser &Cie 


A stainless steel Jaeger-LeCoultre Reverso watch that 
originally belonged to the legendary U.S. General 
Douglas MacArthur quadrupled expectations 
to fetch Sfr87,500 when it crossed the block at 
Antiquorum in Geneva. The well-worn Reverso (right), 
which was engraved "D Mac A" in Art Deco letters on 
the caseback, was believed to have been acquired by 
MacArthur in the mid 1930s, and it was handed down 
through his family after his death in 1964. Signed on the 
dial by the Geneva retailer Golay Fils & Stahl, it may well 
have been worn by MacArthur during some of the most 
important moments of his military career — including the 
period during the Second World War when he emerged from 
military retirement to become the U.S. Army's 
Supreme Commander of the South West 
Pacific, during which he signed the Japanese 
surrender, ending the war in the region. 


BAGS WITH A VENGEANCE 


H aving already raised €l5million towards the fight against 
muscular dystrophy since its inauguration in 2005, the 
biennial Only Watch charity auction is set to provide another 
boost to the cause when a sixth edition takes place in November. 
Traditionally held in Monaco during the annual yacht show, the 
event will this year move to Geneva, where it will be managed 
by Phillips and presided over by auctioneer Aurel Bacs, who will 
offer one-of-a-kind watches created specially for the event by 44 
different brands, with the entire proceeds going to the Monaco 
Association Against Muscular Dystrophy. Prior to the sale, the 
watches will be available to view during a world tour, which starts 
in Monaco (September 23-26), before moving to Hong Kong 
(October 2-5), Beijing (October 9-12), New York (October 
17-20) and London (October 24-27). For exact details of the 
Geneva auction and information on how to bid, keep an eye 
on the official website (onlywatch.com). 


A lmost 18 months after quitting Christie’s, the 
irrepressible Aurel Bacs (below) demonstrated that 
he hasn’t lost his touch with the gavel by returning 
Phillips to the watch auction scene with an inaugural 
brace of May sales that realized Sfr29.6 million between them. 
Bacs and his wife, Livia, worked in association with the house 
to compile the two events, which focused on a relatively small 
number of top-quality pieces, rather than the larger array of mixed 
fayre that has become the norm at such flagship sales. The initial 
offering saw a sell-out of 60 examples of the Rolex Day-Date, 
with the top lot being a platinum-cased King Kahuna version- 
one of only two known, which fetched a record Sfr473,000. The 
second sale, which comprised 164 watches of various makes, was 
highlighted by a 1927 Patek Philippe single-button chronograph at 
Sfr4, 645,000 (a new record for a stainless steel watch at auction) 
and an ex-Eric Clapton Rolex Cosmograph Albino (below), which 
became the most expensive Rolex ever to cross 
the block when it made Sfrl.3 million. 
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BUY, SELL, HOLD: 


AUCTIONEERS' TOP TIPS 



JULIEN SCHAERER 
Antiquorum, New York 


JONATHAN 
OARRACOTT 
Bonhams, London 


4 
& 


Vintage Heuers from the 
'70s, Rolex Milgauss 1019 
and early Rolex Datejusts. 



Ml 


Rolex Cosmograph Daytona 
"Paul Newman" and Rolex 
Day- Dates. 


■'<U 



Military and 1940s and '50s 
chronographs by currently less 
sought-after makers, such as 
Omega, Longines and Jaeger- 
LeCoultre. 




Most vintage Patek 
Philippe models. 


Good condition steel watches 
with complications by top 1 ^ 
brands such as Patek 
Philippe and Rolex. 



High-grade pocket 
watches with complex 
complications such as 
minute repeaters or 
chronographs. 


4 


Patek Philippe Reference 1518. With 
only 281 made between 1941 and 1954, 
this is the ultimate horological invest- 
ment and one of the most beautiful. 


Colourful, high-quality 1970s 
sports watches by distin- 
guished Swiss manufacturers 
such as Longines, Omega, 
Zenith and IWC. 


Anything, if it enables you to 
upgrade to a better example of 
a watch in finer condition. 


Vintage universal wristwatches 
are white-hot right now, but 
condition is key. If you have 
a mint mid-century Universal 
chronograph, now is the time. 


Vintage Rolex sports watches 
containing a significant 
amount of non-original 
components, such as dials, 
bezels, pushers and hands. 


KATHARINE THOMAS 
Sotheby's, New York 


SIMON SUTTON 
Watches of 

Knightsbridge, London 


ADRIAN HAILWOOD 
Fellows, Birmingham 



A Patek Philippe 175th- 
anniversary model is available 
at retail price, or previous 
anniversary models — a great 
addition to any collection. 


Limited edition modern wristwatches 
from the best makers made 
five-10 years ago. Excellent 
availability in the market. 

Vintage chronograph 
wristwatches by makers such 
as Longines, Enicar, Breitling 
and Omega, circa I940s-I960s — but 
always go for original dials. 

Omega "tool" watches from 
the 1950s and 60s. Very 
good value compared to 
their Rolex counterparts. 


Limited-edition pieces from 
independent watchmakers, 

I such as Richard Mille, Philippe 
Dufour or Kari Voutilainen. 


New-old-stock vintage pieces: 
the market has shown a great 
appetite and willingness to pay 
more for the best. 



Watches with unusual escapements, 
and precision watches, such as detent 
chronometers. 


True vintage wrist- and pocket- 
watches in exceptional condition. 
They grow more scarce every year. 


Vintage oversized Vacheron 
Constantin wristwatches still have 
huge upward potential. Hold until 
the price moves up. 


Vintage manual-wind Rolex 
Daytonas and vintage complicated 
Patek Philippe wristwatches. 


‘fit.. 


Large enamel, vintage pocket 
watches from famous brands — 
the market is still undervalued 
for this type of timepiece. 


Time only pocket watches 
with less decorative or 
manufacturer importance. 



-- v ~ /. 



British and commonwealth military 
' wristwatches, with original or 
M.O.D. dials. 


Vintage Heuers, especially 
Autavias. Low production 
numbers and a well-informed 
market mean prices for good 
ones can only go up. 


£ 

& 

* 


Modern non-limited- 
production edition 
wristwatches post 1990. 


Low-end 1970s and 80s 
Rolex models — repair bills 
can be greater than value. 




1 



AND ALL THAT JAZZ 



Catalogue 
of the 
Collection 
of Watches, 
J. Pierpont 
Morgan 


s F. Scott Fitzgerald fam- 
ously wrote in The Rich 
Boy. “Let me tell you about 
_ the very rich. They are 
different from you and me.” This may explain why the inventory 
of my feeble watch collection is written on a scrap of paper, while 
that of the legendary financier and industrialist J. Pierpont Morgan 
(above) was immortalized in an edition of 20 magnificently bound 
leather volumes, with pages of Japanese vellum lavishly adorned 
with hand-tinted photographs. Number 17 of the 20 appeared at 
Christie’s New York in June, where it fetched an impressive $81,250. 


And The Wrist 
Is History 

t seems hard to believe, but it wasn't 
until the late 1960s that — according 
to Omega, at any rate — a watch was 
actually designed with the human wrist in 
mind. That was the spiel put out by Omega 
( advertisement right ) marketing 
boss Robert Forster to promote the 
brand's new Dynamic line of elliptical 
watches, which were, allegedly, the 
result of exhaustive studies into the 
way a watch sits on the wrist. One 
of just seven known examples of 
a Dynamic with a solid-gold case 
(above right) recently crossed the 
block at Dr Crott, where it fetched 
€132,00. 
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AUCTIONEERS DR. CROTT - GERMANY (OMEGA); COURTESY OF ANTIQUORUM AUCTIONEERS (SCHAERER PORTRAIT AND WATCHES); BONHAMS (DARRACOTT PORTRAIT, 
SNELLENBURG PORTRAIT AND WATCHES); COURTESY OF AUREL BACS (BACS WATCHES); COURTESY OF P H I L L I P S / P H I L L I P S . C O M (BACS PORTRAIT); SOTHEBY'S (CHAN AND 
THOMAS, PORTRAIT AND WATCHES); WATCHES OF KNIGHTSBRIDGE (SUTTON PORTRAIT AND WATCHES); FELLOWS AUCTIONEERS (HAILWOOD PORTRAIT AND WATCHES) 


200 

ANNIVERSARY 
F. A. LANGE 

We are celebrating F. A. Lange's 200 th birthday - 
by devoting every minute to our watches. 



GLASHUTTE ’/HA 


F. A. Lange devoted his entire life to perfecting the mechanical 
watch. He invented pioneering designs and production methods 
and developed totally new precision measuring instruments - 
based, for the very first time, on the metric system. Today, we 


also passionately pursue the perfection of every watch down 
to the smallest detail - for example of the Grand Lange i. Even 
those parts of its movement that remain hidden from the eye of 
the beholder are lavishly decorated, www.alange-soehne.com 


George Pragnell 5 and 6, Wood Street, Stratford-upon-Avon, Tel. 178 92 67 072 ■ Harrods 87-135 Brampton Road, 
Knightsbridge, London, Tel. 2 07 73 01 234 ■ Watches of Switzerland 155, Regent Street, London, Tel. 0207 534 9810 
Wempe 43-44, New Bond Street, London, Tel. 207 49 32 299 


RICHARD MILLE 


RICHARD MILLE BOUTIQUES LONDON 

HARRODS Knightsbridge 90 MOUNT STREET Mayfair 
www.richardmille.com 



C D Idler 
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A Limited-Edition Collection of Classic Portraits 

Exclusively from the Vanity Fair Archive 



WLid -renowned photographers such as Cecil Beaton, Anton Bruehl, 
and Edward Steichen have helped to deline our culture through their celebrity 
photography in Vanity Fair. Collect timeless artistry with live exquisite 
portraits of some of the most notable talents of their times— Louis Armstrong, 
Louise Brooks, George Gershwin, Katharine Hepburn, and Leslie Howard 
available now as a collectible set from the Vanity Fair Archive. 


Own the collection: 


Visit condenaststore.com/vflimited 
E-mail commercialsales@condenast.com 


This special portfolio is assembled in a custom linen box that may be displayed flat on a coffee table or 
bookshelf, or the individual prints can be framed for wall display, as shown above. Frames not included. 


CONDE NAST ARCHIVE, ALL RIGHTS RESERVED 









ANGEL SI MON/SH UTTERSTOCK (LIZARD); ©ISTOCK.COM/TRAVELER1116 (MAP); HURST P H OTO / S H U TTE R STO C K (FRAME) 
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TO THE DOGS 

Rolex has announced 
its sponsorship of the 
Bloodhound Project, 
which is attempting 
to break the world 
land-speed record by 
2016 in South Africa. 
Bloodhound SSC is a 
l3.4m-long, 7.5-tonne 
aerodynamic vehicle 
with the power of 
three engines — jet, 
rocket and internal- 
combustion — which 
can produce more 
than 135,000 
horsepower (that's 
equal to 180 Formula I 
racing cars). Rolex has 
rigorously developed 
and engineered the 
two unique cockpit 
instruments — 
an analogue 
speedometer and a 
chronograph. Each will 
be equipped with a 
backlit dial to ensure 


easy reading in the 
confined space of 
the cockpit. And both 
have been built to 
withstand the extreme 
temperature variations 
in the Hakskeen Pan 
desert and the severe 
vibrations that are 
anticipated at such 
supersonic speeds. 
Data from over 300 
sensors, plus three 
streams of video, will 
be transmitted live 
from the jet- and 
rocket-powered 
vehicle. Accompanying 
the Bloodhound SSC 
will be the Rolex 
Daytona watch — 
naturally. 

BEHIND THE 
LOOKING GLASS 

Barely a year goes by 
without the celebration 
of another brand 
anniversary, but a 


225-year celebration 
is something special. 
Enter the Girard- 
Perregaux Museum in 
La Chaux-de-Fonds, 
which will reopen in 
celebration of the 
landmark next year. 

The museum will be 
quite the cabinet of 
curiosities and located 
on the ground floor of 
a 1908 villa designed 
by architect Leon 
Boillod. Along with all 
the usual know-how, 
there's a piece de 
resistance: the iconic 
antique Esmeralda 
watch. 

DIFFERENT STRIKES 

Bamford Watch 
Department was born 
of George Bamford's 
desire to stand out 
from the crowd. 

Having initially been 
thrilled with the Rolex 
Daytona he was given 
for his 18th birthday, 
he discovered at a 
dinner party a few 
years later that the 
entire table was 
sporting the same 
watch. Dismay set in. 
George set about 
customizing his watch 
by blackening it. While 
on holiday, having 
received 25 orders 
for similar timepieces, 
he realized that this 
was where his future 
lay. Wind forward 
13 years, and BWD 
is now a world- 
renowned luxury- 
watch customization 
company. The Hive, 
the new Mayfair client 
rooms for BWD, is a 
testament to Bamford's 
love of watches 


and his attention to 
detail. The walls are 
lined with dozens of 
horological history 
books to help you with 
your decisions, but if 
those do not inspire 
you, then George's 
passionate design 
team are on hand to 
ensure that you come 
away with a totally 
bespoke design. BWD 
also creates a series 
of limited editions 
(the latest of which 
is the Rolex Milgauss 
Aftershock), which are 
available through a 
network of 39 global 


dealers. Not content 
with just focusing on 
watches, George 
Bamford is now 
turning his attention 
to competitive 
road cycling, with 
the Bamford Cycle 
Department, and cars, 
grooming products 
and luxury leather 
goods too. Bamford's 
motto? "If you can 
imagine it, we can 
create it." Fighting talk 
indeed. 

GO WITH THE FLOW 

James Bowthorpe 
will embark on a solo 
300-mile midwinter 
descent through 
snow and ice, white- 


water rapids and 
international shipping 
lanes into New York 
City as he navigates 
the Hudson River 
in a boat built with 
the waste from New 
Yorkers. Bowthorpe 
will be wearing a 
Tudor North Flag 
on this expedition, 
which commences 
on October 25 and 
is set to wrap up, 
fair winds permitting, 
on Christmas Day. 
The North Flag 
was inspired by the 
watches that were 
supplied to the 


1952 British North 
Greenland Expedition 
and, as on that 
expedition, the watch 
will not only be used 
as a traditional 
sun compass for 
navigational pur- 
poses, but it will 
withstand extreme 
weather and 
water conditions. 

The Hudson River 
Project aims to 
remind the millions 
of us who live in cities 
of the link between 
the city and the 
natural environment, 
and its stated hope 
is to reframe the 
way we perceive 
sustainability. 




ILLUSTRATIONS BY SONIA ROY 
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THE GOLDEN HOUR 

It's unusual for Chanel 
to create a standout 
mantel clock in a year 
when the Biennale 
des Antiquaires is not 
taking place: normally 
such pieces are the 
showstoppers that 
such an occasion 
demands. But after 
the re-opening of 
Chanel’s Bond Street 
boutique in October, 
the brand has created 
the one-off Morning 
in Vendome clock, 
paying homage to 
its origins via its 
signature octagonal 
shape, echoing that 


of the eponymous 
Parisian square where 
the Chanel fine-jew- 
ellery workshop is 
located, and that of 
the iconic No. 5 scent 
bottle. The clock is 
an extraordinary 
concoction of I8ct 
white and yellow gold 
and carved black onyx, 
set with 337 yellow and 
1,781 white brilliant-cut 
diamonds. If you desire 
this beauty to grace 
your mantelpiece, 
you'll need to have 
£469,000 of which 
to divest yourself. But 
then you'll always 
have Paris. 


WHEELS 

WITHIN WHEELS 

Even the most 
insatiable horology 
enthusiasts will find 
more than enough to 
quench his or her thirst 
for the watchmaker's 
art at the Fine Arts 
Museums of San 
Francisco's Legion of 
Honor on September 
19. The Museums 
(which comprise both 
the de Young Museum 


in Golden Gate Park 
and this, the Legion 
of Honor, in Lincoln 
Park), are the largest 
public-arts institution 
in the City of San 
Francisco. The Breguet 
exhibition focuses on 
the many technical 
innovations of Breguet, 
the Swiss inventor 
of the tourbillon, 
and his successors. 
Spanning 150 years 
from 1775 — when he 


set up his workshop, 
appropriately, on the 
Quai de I'Horloge 
on the lie de la Cite 
in Paris — it's the 
culmination of a year- 
long collaboration 
between the museums 
and the brand. The 
exhibition will feature 
pocket watches, 
travel clocks, and 
a few surprising 
contemporary objects 
created by Breguet 
in the 1920s and 
1930s, illuminating the 
master watchmaker 
who revolutionized 
timekeeping. 

TOUCHY FEELY 

Montblanc has 
collaborated with 
Marc Newson — whom 
Montblanc CEO 
Jerome Lambert 
has uncontroversially 
described as "the 
most influential 
designer of his 



MODERN CLASSIC CRASH by nick foulkes 


“C 


reated in 1967 at the very heart of 
Swinging London, the Crash watch 
J bears the effervescent, carefree spirit of 
an era of freedom. It crystallizes the encounter 
between the great creator of shaped watches and 
the joyful wave of popular transgression that 
overturned conformity. According to the story, 
a client returned a Cartier watch that had been 
involved in an accident in order to have it repaired, 
and Jean-Jacques Cartier, then the head of Cartier 
London, was so taken with the shape of the case that 
he wanted to reproduce it.” So runs the official blurb from 
Cartier about one of its most celebrated and rare models. 

The Crash is a survivor from a time when the London, 

Paris and New York branches of Cartier acted more or 
less independently of each other and developed their own 
products. One of the signatures of the London wristwatches 
of the 1960s and 70s was the bold Roman numerals [1] and, 
during its various revivals and reinterpretations, the large 
Roman numerals remain a constant— even on the most recent 



highly desirable skeleton incarnation. The original is unusual 
in that not only is the case asymmetrical, but the buckle too 
is twisted off-centre, as are the lugs. If nothing else, it is a 
nightmare to make a strap for today [2] because at the time all 
watches with deployant straps were fixed at both buckle and 
case and needed to be cut on the bias [3] at each end. So I was 
pleased to see that the skeleton references this part of 
the model’s history with offset concealed lugs [4], It is 
a great watch and was one of the stars of the SIHH this 
year. However, a few years ago when I talked to Dennis 
Gardiner, a veteran designer who started working at 
Cartier London in 1947, he recalled that to start with 
at least, Jean-Jacques Cartier was not convinced. “Mr 
Emerson [Gardiner’s colleague and co-designer] was 
a great designer, and I think there was a little bit of the 
Salvador Dali in the Crash. Mr Cartier would not make 
it at first. He said it was too much like Carnaby Street of 
those days, but the first one sold immediately 
and they became a cherished item.” Almost 50 years later, 
it is still one of the all-time greats. 
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MONT 

BLANC 
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Montblanc 

Heritage Chronometrie 
and Hugh Jackman 

Crafted for New Heights 


In homage to the European explorer 
and his need for utmost precision, 
Montblanc pays special tribute with 
the Montblanc Heritage Chronometrie 
Quanti&me Complet Vasco da Gama 
Special Edition featuring a full calendar 
and a blue lacquered constellation 
around the moon phase, which 
shows the exact same night sky 
above the Cape of Good Hope 
as Vasco da Gama observed 


it in 1497 on his first journey 


to India. Visit and shop at 


Montblanc.com 
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generation", and one 
who, let's not forget, 
has made prior forays 
into watch designing 
with his own Ikepod 
brand and, of course, 
most recently with 
Apple's watch. The 
partnership sees 
the creation of the 
Montblanc M, a 
perfectly balanced 
writing tool. It blends 
functionality with 
Newson's trademark 
organic design; the 
resin is milled to 
tactile smoothness 


with diamond, and it 
has a rhodium- and 
ruthenium-plated gold 
nib. Montblanc, which 
is more than 100 
years old, is a brand 
for which heritage 
looms as large as its 
Alpine inspiration. But 
this new incarnation 
comprises, in addition 
to the usual formats, 
hi-tech ones such as 
an Art Fineliner, for 
technical drawing, and 
even a ScreenWriter, 
for use on touch 
screens (available at 
Harrods from August 
13 and at Montblanc 


boutiques worldwide 
from September 
I). So might we 
expect a design for 
a Montblanc watch 
to follow from Marc 
soon? Here's hoping. 

RETURN 

OFTHEKING 

Watchmaker 
Ferdinand Berthoud 
left one mighty legacy. 
Born in Switzerland 
in 1727, Berthoud 
became the official 
master clockmaker 
of Paris at 26, was 
elected to the Institut 
de France and was 



titled "Horologist 
mechanic by appoin- 
tment to the King 
and the Navy" by 
both Louis XV and 
Louis XVI. Luckily for 
him, he survived the 
Revolution, too, being 
made a Knight of the 
Legion of Honour 
in 1804, courtesy of 
Napoleon. It's not 
hard to guess, then, 
why Chopard has 
decided to invoke his 
illustrious past and 
revive his name this 
year. La Chronometrie 
Ferdinand Berthoud 
will produce top- 
drawer timepieces in 
limited -production 
runs from its manu- 
facture in Fleurier — 
which, incidentally, is 
just 5km from where 
the great Berthoud 
himself was born. 


FOLLOW THE VAN 

When you come up 
close and personal 
with an exquisite 



Van Cleef & Arpels 
timepiece, it's easy to 
be dazzled and miss 
everything else, but 
that will be harder in 
the next 12 months, as 
the newly refurbished 
Bond Street boutique, 
opening February 16, 
2016, is slated to give 
you so much to look 
at. If you can't wait 
until then, there is a 
spanking-new property 
in Rome opening on 
October 22, while the 
GUM in Moscow will 
play host to The Art of 
the Clip exhibition in 
September, featuring 


TOOL TIME by justin jay koullapis 


T he Ingold Fraise is an unusually rare tool, even within 
the rarefied world of watchmaking. 

Its purpose is to make microscopic adjustments to 
the shape of watch-wheel teeth. Even the tiniest departure 
from a theoretically perfect shape will rob the watch of 
valuable joules of energy. From a carefully graduated set of 
star-shaped fraises— the difference 
in shape between one such cutter 
and the next being almost 
undetectable— the watchmaker 

will select precisely the right one. 

He then mounts it between dead 
centres, beside the watch wheel, 
similarly installed. With a to-and- 
fro from a horsehair bow, the 
pair’s mating teeth are driven 
together, and with each pass, a 
microscopic shaving is taken off 
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the wheel teeth, honing them to epicycloidal perfection. 

Unlike other cutters, which leave ridges and chatter marks 
across the work, the Ingold Fraise’s little teeth glide along the 
metal as a wood plane does, smoothing them to a glassy finish. 

Using the tool is a lesson in simplicity, but its manufacture, 
in the mid-1800s, was monumentally difficult, and only a 
comparative handful were ever 
made. This, coupled with the wilful 
inertia of a horological fraternity 
that has rarely been given to 
trying anything newfangled, saw 
its genius inventor, Pierre-Frederic 
Ingold, slide inexorably toward 
an unglamorous and penniless 
demise. What a pity his epony- 
mous cutters did not attain their 
now-stellar regard within their 
creator’s lifetime! 
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WATCH CLUB/J BARANIK (FRAISE); WDG P H OTO / S H U TT E R STO C K (EIFFEL TOWER); FEDOR S E L I V A N O V/ S H UTT E R ST O C K (MOUNTAINS AND FLAG); TUTTI 
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Exact and Exultant 


MESURE ET DEMESURE 




TONDA METROGRAPHE 

Steel 

Automatic chronograph movement 
Hermes calf strap 

Made in Switzerland 

www.parmigiani.ch 


PARMIGIANI 

FLEURIER 


ATELIER PARMIGIANI 

97 MOUNT STREET, MAYFAIR, LONDON W1K 2TD, TEL. 020 7495 5172 

LONDON SELFRIDGES, THE WONDER ROOM I ARIJE I HARRODS, MONTREUX JAZZ CAFE 
WATCHES OF SWITZERLAND I FROST OF LONDON I BEAU GEMS 
SCOTLAND AND NEWCASTLE ROX DIAMONDS AND THRILLS 
WINDSOR ROBERT GATWARD JEWELLERS 
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BOOK CLUB: BREGUET 


THE STORY OF A PASSION, 1973-1987 

SO IT DEALS WITH THE PERIOD 1973-1987? Up to a point... The book deals 
with Francois Bodet's stewardship of the famous watch brand; it is also 
something of a ghost-written autobiography of Monsieur Bodet himself. 

WHO IS HE? Scion of a provincial French jewellery family. (You mean you 
do not know about the Bodet-Pasquier boutique on the Boulevard Foch in 
Angers?) He did fouryears of watchmaking training and then went on to 
study jewellery making in Paris, and then gemmology in London. 

WHERE DOES BREGUET COME IN? At the beginning of the 1970s Bodet goes to work for 
Chaumet, to start a watch boutique. The Chaumet brothers had bought Breguet a couple 
of years earlier and Bodet wound up running the business. 

HOROLOGICAL HIGHLIGHT: Launch of the Breguet Perpetual calendar wristwatch, made 
by Daniel Roth, in 1980. 

IT ALL SOUNDS VERY "TRADE". IS THERE ANY JET-SET ACTION AND GUNPLAY? Glad you 
asked. As it happens, there is: Bodet goes to Iran in the 1 960s and sees the Shah's 
jewellery, housed in several bank vaults. We see our hero taking Concorde to New York 
and back in a day to sign a deal. We see him meeting a Milanese watch retailer, who, convinced that Monsieur Bodet is being followed by 
malefactors, keeps his gun in front of him on the table throughout their meeting and shows Mr Bodet out through a side door. 

WHAT IF I HAVE DIFFICULTY READING? You are in luck. At the end of the book there is a Manga version of the story, but it helps if you 
know Japanese to decipher the captions. 


NEWS REPORT 


a slew of the brand's 
heritage timepieces. 

NOW YOU SEE IT... 

Wondering whether 
the trend for pop- 
ups has run its 
course? The answer 
is not a bit. Chaumet 
is creating an 
"ephemeral museum" 
at its flagship Place 
Vendome store. 
Entitled the Bucolic 
Promenade, with a 
particular emphasis 
on the natural and 
botanical jewels for 
which the brand 


is known and the 
technical mastery that 
the interpretation of 
such subjects requires, 
it opens with a preview 
on September 12 
and continues until 
January 30, 2016. 

A small collection of 
specially designed new 
pieces will sit alongside 
historical items and 
drawings, all with 


the aim of elucidating 
the ethos of this 
historic maison. 
Meanwhile, fans of 
Louis Vuitton’s 
watches may like to 
visit Louis Vuitton 
Series 3, an immersive 
pop-up exhibition 
showcasing the 
past, present and 
future of the label 
in all its glory, at 


180 Strand, WC2. 

A GAME OF TAG 

Well before Avatar 
and James Cameron 
there was Nuit de la 
Glisse — the visionary 
French production 
company that 
galvanized the world 
of extreme sports at 
the end of the 1970s 
and revolutionized the 
process of capturing 
sports footage with 
its 3D technology — a 
practically untested 
format at that time. 
This December, 
supported by TAG 
Heuer, the film Nuit 
de Glisse sees a 
European release, 
which pulls from 
hours of archival 
footage to explore 
the brutal worlds of 
street skateboarding, 
mountain biking, 
heli-skiing and big- 
wave surfing. Watch 


it while wearing the 
specially designed 
new race watch 
created to solidify the 
partnership. 

APP-TASTIC 

When this issue went 
to press, there were 
more than 8,500 
Apple Watch apps 
on the market. And 
the mainstream 
watch market — from 
TAG Heuer to IWC, 
Boucheron to A. 

Lange & Sohne — have 
followed suit. Top 
marks go to Jaeger- 
LeCoultre's "Watch 
School" function. 
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SUDHIR PITHWA (BREGUET); M A G I C O V E N /S H U TT E R STO C K (BOX); FRANCISCO AMARAL LEITAO/ 
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(SKIER); MARCO G O V E L/ S H U TTE R STO C K (SKATER); ALEXEY B O L D I N /S H U TT E R STO C K (PHONE) 







260 years of continuous history is reflected 
in the Harmony Collection, A new legacy has dawned 


HARMONY 

CHRONOGRAPH 


Geneva official watchmaking 
certification 


VACHERON CONSTANTIN 

GENEVE 


London 37 Old Bond Street 020 7578 9500 
Visit: www.vacheron-constantin.com 
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And TAG Heuer's 
Monaco V4 app 
offers interviews 
with the timepiece's 
dynamic creators, 
and interactive 
animation. But the 
most revolutionary 
aspect is the 
"recharge" function, 
where you can rotate 
your iPhone from side 
to side, which in turn 
activates the central 
weight of the V4 and 
unlocks additional 
content. 


WATCH OUT 

To celebrate its 


venerable history 
(dating back to 1755), 
Vacheron Constantin 
will be unveiling a 
very special pocket 
watch on September 
17. Three watchmakers 
dedicated themselves 
to this project for 
no fewer than eight 
years, and Vacheron 
see this piece as 
the culmination of 
their 260 years of 
watchmaking expertise. 
Naturally, it's a grande 
complication; some of 
its technical aspects 


were developed 
specially, completely 
from scratch, and 
resulted in several 
new patents. This, 
it is claimed, is 
the world's most 
complicated watch. 
The manufacture 
has been offering 
teasers as to the 
nature of the 
complications, 
culminating in the 
full revelation on the 
big day. The question 
is, can we bear the 
suspense? 
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STAR MAKER 

Fascinating things are 
afoot in Glashiitte, 
where Wempe has 
restored an 

observatory to serve as 
a manufacture and 
restoration workshop 
for its own watch 
brand. Now, short stays 
in the observatory are 
possible for those who 
wish to witness the 
craftspeople plying 
their trade, and stare 
at the star-studded 
night sky. 


MASTERSTROKE 

Alongside a flurry of 
arts sponsorships — 
including the third 
edition of the photo- 
graphy exhibition 
reGeneration at the 
Musee de I’Elysee — 
Parmigiani Fleurier 
continues its support of 
Henley's historic 
Leander Club. The 
Swiss watchmaker aims 
to support more young 
athletes en route to 
the Rio and Tokyo 
Olympics. 


LIGHTS, CAMERA, LIMITED-EDITION TIMEPIECE ACTION by BRIDGET ARSENAULT 


I WC Scaffhausen is launching a series of limited-edition 

I stainless-steel wristwatches to honour its ongoing relationship 
. 1 . with the British Film Institute. (IWC is the official time partner 
of the London Film Festival.) 

The brand took a literal approach to the partnership and 
created 59 limited-edition IWC Portugieser wristwatches to mark 
the 59th London Film Festival. Make a note of September 20, the 
opening date for online bidding, on your calendar. If you are less 
digitally inclined, purchase one (or 
all) of the 58 from IWC's Bond Street 
boutique. 

The astute reader will of course 
quickly realize that one watch is 
mysteriously unaccounted for. And 
although we thought about it, we 
refrained from slipping it between 
the folds of a back issue of On Time, 
and instead a platinum variety will be 
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auctioned off at the BFI's Luminous fundraising gala (also 
supported by this magazine as the media partner). Jonathan 
Ross will bring the October 6th event to life as its host, while star 
Sotheby's auctioneer Harry Dalmeny will lend his dulcet vocals to 
the evening and London's 800-year Guildhall provides the 
storied backdrop. Bring your cheque book, as all proceeds from 
the evening go toward supporting the national film archives (the 
country's national collection of film, aka one of the most exciting 
heritage collections in the world). Once your wrist 
is well-decorated with a new IWC timepiece, you 
can raise a hand to bid for other film-friendly 
artefacts. To give you a taste, at the last event, 
one lucky attendee went home behind the wheel 
of a smoldering sports car that had been used in 
Ron Howard's blockbuster Rush. And for those 
whose invitation has never surfaced, all of this 
acts as a precursor to the annual BFI London 
Film Festival, which opens the following evening. 
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3 DAYS AUTOMATIC 
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Exclusively at Panerai boutiques and select authorised watch specialists. 
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STEEL, 40 MM 
SELF-WINDING 
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ANA LORENZANA (JEREMY HACKETT) 


Debate 


THE LAST TABOO 

No horological issue ruffles ihe peacock feathers quite like men’s gem-set watches. 

So are I hey intra dig, or ihe dernier cri ? Roll up to see our watch aficionados light il out 

JEREMY HACKETT 

A jewelled watch tells you all you need to know about its wearer ’s insecurities, says the 
designer. But when form follows function, the result is an effortless breed of glamour 



lunli 


T t must have been about 20 years ago that I bought my 
first proper watch, a handsome IWC Mark XV Pilot’s 
watch. I liked its military connotations, the simple 
black dial and clearly laid-out numerals; it was a no- 
nonsense, everyday watch. 

Since then, I have bought a number of watches, 
mostly second-hand. (It amuses me that most watch dealers 
refer to them as being pre-owned; second-hand, in this case, 
seems entirely appropriate.) For a while, I flirted with 
larger-cased watches, and I owned a Panerai, which at the time 
was a monster of a watch, but what niggled me about it was 
that I found the polished steel case to be too shiny and at 
odds with its otherwise military appearance. So I had the 


S' 
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finish removed, to give it an altogether more industrial feel. 

On the whole, I want my watches to be straightforward, 
purposeful and reliable. Not perhaps being a man of the most 
catholic tastes, I am filled with horror at the idea of glamorous 
watches for men; the thought of diamond-encrusted cases 
strikes me as the height of vulgarity. The word glamour, for me, 
conjures up images of female movie stars. I’ll never forget the 
day, back in the 1970s when I worked on Savile Row, when 
Lauren Bacall swept in, sat down, elegantly crossed her legs, 
tossed her hair, lit up a long, thin cigarette and in her uniquely 
seductive voice announced that her son needed an overcoat. 
That was glamour. So you’ll understand when I say that I find it 
difficult to associate glamour with men. 

That said, another Savile Row incident comes to mind. 
One day, a very tall and languid Nigerian gentleman in 
pristine white flowing robes and flanked by two dark-suited 
burly flunkeys came into the shop. When the time came for 
him to pay for his purchases, I noticed his watch. I was 
mesmerized. It had a platinum case, and scattered across the 
dial were diamonds, like marbles in a pinball machine. As 
his wrist moved, so did the diamonds. I discovered later that 
he was a diamond dealer. No doubt to him diamonds were 
two a penny, so why not have a bit of fun with them? 

I am reminded of my father’s modest watch, 
whose dial proclaimed its 17 jewels. Where 
were these jewels? Presumably somewhere 
in the mechanism, hidden from view. In 
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NO DOUBT TO HIM, 

DIAMONDS WERE TWO A PENNY, SO 

WHY NOT HAVE A BIT OF FUN WITH THEM? 



refinement, which make it the perfect dress watch. It is beyond 
the vagaries of fashion. The other day, I was on a flight back 
from Amsterdam and a man across the aisle kept staring at 
me. He finally plucked up the courage to say “That’s a fine 
watch you’re wearing”— a novel pick-up line, I thought. I 
explained it was a 1963 Rolex Explorer, and for the duration of 
the flight we talked watches. (And before you ask, no, we 
didn’t exchange telephone numbers.) I am always surprised at 
the number of people who make favourable comments on this 
particular watch, which is so discreet and understated that I 
expect it to pass unnoticed. 

Talking of unnoticed, I was once at the Pitti menswear 
show— actually show-off is more indicative of the event, as all 
the men there were dressed to the nines— and I was 
photographed by the Sartorialist photographer Scott Schuman 
for his blog. I was wearing a heavy grey flannel suit, and I had 
chosen to accessorize it with a large black ceramic IWC 
chronograph— not the Top Gun edition, but similar. Our 
social media people at Hackett pointed the blog out to me. I 
read some of the comments, which were mostly about my 
choice of watch. “Too big”, 
“ostentatious”, “not elegant”, 
“should be a dress watch with a 
suit”. . . These were some of the 
kinder remarks. . . Although I 
was heartened by one comment: 
“wicked watch bruv”. 

IWC is one of my favoured 
brands. Once, when I was 
delayed at the airport, I 
wandered around window- 
shopping. Airport shops love 
delays; it means travellers go 
shopping. They call it, very 
charmingly, “dwell time”. I 
dropped into the IWC shop, 
and after much agonizing, I 
decided to buy a Portugieser 
Chronograph— unusually for me, 
one with an ivory dial. It came with a navy crocodile strap, 
which for me was just too extravagant, so I took it down a notch 
or two and replaced the strap with a NATO webbing navy-and- 
yellow-striped strap. 

Only today in The Times there was a moving article about the 
discovery of a Rolex Speedking that had been owned by an 
RAF officer who was a survivor of Stalag Luft III, the Great 
Escape concentration camp, in the Second World War. The 
watch was due to be auctioned. It occurred to me how 
wonderful it would be to own a watch with such a rich heritage 
and a story with which I could regale friends at dinner parties 
for years to come. Now that’s what I call glamorous. 


today’s climate of con- 
spicuous consumption, 
glamorous watches give shady fellows 
the perfect opportunity to flaunt their 
ill-gotten gains. Despots in developing countries are likely 
candidates for glamorous watches, as is the middle-aged pot- 
bellied tax-haven resident who, when stripped down to his 
Speedos on his mega-yacht, must be reassured by a diamond- 
encrusted watch strapped to his wrist. Heaven forbid this should 
be anything as mundane as a diver’s watch. It’s also a signal to 
any gawking tourists in the harbour that he is the owner of 
this mega floating ego and that he is not to be mistaken for a 
mere deckhand. 

The only watch I own that could come under the heading 
glamorous is my gold Cartier Tank, which I only wear on 
glamorous occasions. I am attracted by its pure simplicity and 
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THE SARTORIAIIST, SCOTT SCHUMAN (HACKETT) 




NOMOS 

GLAS H UTTE 



Time for life— with two limited edition timepieces in support of Doctors Without Borders/Medecins 
Sans Frontieres. Each watch raises £100 for the Nobel Peace Prize winning humanitarian organiza- 
tion. And still these handcrafted mechanical watches with the red 12 cost the same as the classic 
Tangente models from NOMOS Glashutte. Help now, wear forever. 

£100 from every product sold is paid to Medecins Sans Frontieres UK, a UK registered charity no. 1026588. NOMOS retailers helping to help 
include Catherine Jones, CS Bedford, CW Sellors, Fraser Hart, Hamilton & Inches, Mappin & Webb, Orro, Perfect Timing, Stewart's Watches, Stuart 
Thexton, Watches of Switzerland. Find these and other authorized NOMOS retailers at nomos-watches.com, or order online at nomos-store.com 
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HENRY DENT-BROCKLEHURST 

There’s nothing wrong with indulging one's louche side with a little gem-set surprise, says 
our man especially if it has an intriguing history. Jekyll and Hyde? Well, what of it? 


M y first recollection of male bling was watching 
my dad, in the early 1970s, go through the 
elegant process of opening his gold Cartier 
cigarette case, encrusted with small 
diamonds and a large cabochon sapphire, 
and lighting a French cigarette with an 
equally impressive gold and black-enamel Dupont lighter. This all 
took place beside a gorgeous swimming pool in St-Tropez. He was 
wearing a gold Royal Oak, which I later inherited when he tragically 
died of a heart attack at 40. After his death, my way of getting to 
know him better was by looking at countless old photos. What struck 
me about my dad was this curious bling alter ego. For an Englishman 
of his era, when it came to gents’ jewellery he definitely had a taste 
for the exotic. 

Most of the photos told a story of a well-dressed stockbroker with 
the obligatory polished Cleverley shoes and Huntsman suits. He 
divided his time between the family home Sudeley Castle in 
Gloucestershire, and the London Stock Exchange. There was one 
particularly dashing photo that summed it all up: my father in black 
tie with a stunning diamond-set Patek watch at a nightclub in the 
Caribbean with Sean Connery in the background. There’s definitely 
a time and place for a man to be elegantly decorated in tasteful bling. 

I was in my late twenties when I started on the long and 
meandering journey of watch and jewellery collecting. My longtime 
friend and watch dealer Tom Bolt, now owner of the Watch Guru 
shop, played a large role in my conversion from collector of plain, 
ordinary watches to the gem-set timepieces that I have latterly had 
the chance to own and appreciate. 

To begin with I started buying vintage Rolexes and Pateks, partly 
as an investment and partly for the way they evoked an era. At one 
point, I owned the original Rolex worn by Roger Moore in Live and 
Let Die , complete with the original paperwork and custom design 
specifications from the film studio. 

1 used to play tennis with Tom regularly, and of course the con- 
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Gem-set watches by 
Panerai, Piaget, Patek 
Philippe and Rolex 
from the collection 
(past or present) of 
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Brocklehurst {top A 


versation would turn to watches. I was 
keen to push the limits of my collection. 

I remember seeing what I thought was 
the most louche and vulgar platinum 
Rolex, with a bezel smothered in 
diamonds and a plush maroon dial. It 
looked straight out of Tramp in the 
1970s. Out of curiosity, I asked Tom if 
I could wear it for a while, but I had 
no intention of buying it. There was a 
rumour that the watch was custom- 
made in the 1970s for Pablo Escobar. 

As hideous as it was, it had a sort of 
hidden beauty. It was certainly a 
conversation piece, and it spoke 
volumes about its notorious alleged 
previous owner and the 1970s. 

Eventually, I felt compelled to buy 
it, partly as an investment— and there began my love affair with 
gem-set watches. Over the years, I have owned many jewelled 
watches, from a stainless-steel pave-diamond men’s Panerai to a 
small, elegant men’s mid-size Patek Nautilus set with diamonds, 
rubies and sapphires. And I once owned a very rare gold Piaget polo 
watch with a stunning baguette-diamond dial and baguette- 
diamond-set bracelet, with the arms of the Sultan of Oman, for 
whom it was originally commissioned. 

One of the questions that friends often ask me is how do you 
decide when to wear your bling? Surely it wouldn’t work at a funeral, 
or for a meeting with the local bank manager? For me, it’s a bit like a 
motoring enthusiast's car collection. It all depends on the mood- 
how you see the day. Some days, a sober, dark four-door Bentley 
works; others call for a rip through country lanes in a bright-red 
Ferrari. Sometimes, the idea of wearing a diamond-encrusted piece 
of time-telling jewellery is like wearing a pair of Speedos with middle- 
age spread. However, when it feels right, these little baubles are like a 
ray of sunshine, hidden under a cuff or worn with a T-shirt and jeans. 
Gem-set watches have the power to turn the ordinary into the 
extraordinary and a nondescript day into a cluster of sacred 
little moments of joy. Not surprisingly, women have always been 
the main admirers of these watches— in contrast, I imagine, to the 
male car enthusiast’s experience. (It’s mainly men who talk about 
horse power.) 

I think that when it comes to wearing bling, for men there has to 
be a confidence, a slight decadence, an ability to laugh at the absurd. 
It doesn’t work if it’s not taken with a pinch of salt and a willingness 
to be ridiculed by other dudes who just can’t wrap their head around 
the whole concept of a bloke wearing sparkly watches. Since the 
1970s, gents’ dress and jewellery codes have changed. I still go back 
to my dad’s philosophy that there is a time and a place to cut a dash. 

I’m just glad I don’t have to go all the way to the Caribbean or 
| St-Tropez to strap on the arm candy. Gurus, mystics and 
spiritual teachers all speak of enlightenment being attainable in 
the present moment. Time is precious. What better way to be 
reminded of that than with a stunning gem-set timepiece? □ 


WATCHES, ALL COURTESY OF THE WATCH GURU (TOM BOLT), 

020 3073 0000, 07917 864444 (TOM); 078 01 25 2314 (MARC), WATCHGURU.COM. 
REX SHUTTERSTOCK (HENRY DENT-BROCKLEHURST) 
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RHAPSODY IN BLUE 


A glittering 1976 Graff 
advertisement for a 
turquoise and diamond 
suite, including bracelet 
watch, shot by David Bailey 
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Glam ROCKS 

Feast your eyes on the world s most glamorous high-jewellery watches, says VIVIENNE BECKER 


M 


aybe I'm biased— indeed, undoubtedly I 
am, what with my jewel and gem addiction 
and all— but it seems to me that the 
lavishly bejewelled, flamboyantly feminine, 
seductively anachronistic jewellery watch 
has become the latest focus of fabulousness 
in the watchmaking world. It’s about time. The last few years have 
seen watchmakers turn their attention to women’s watches, 
homing in on a burgeoning clientele of informed, empowered 
female customers who are building watch wardrobes, including 
complications and, as the only possible time-keeping comp- 
lement to a full-on evening gown, extravagant jewellery watches. 

The newest fantastical creations ooze glamour. They live and 
breathe and tick glamour. They are the extroverts of the watch 
collections, craving the limelight, beckoning the flashbulbs. 

And despite the modernity and refinement of 
their conception and fabrication, the 
glamour they exude harks back to the great 
mid-century style icons, from Diana 
Vreeland to Marlene Dietrich: this is the kind 
of watch you’d wear to El Morocco, or to Babe 
Paley’s soirees. 

Time was, in the 1920s and 1930s, when a lady 
wasn’t even supposed to need a watch, let alone— heaven 
forbid— glance at the time (an act considered the height of 
inelegance). So watches had to masquerade as jewels. This, then, 
was the start of the dress or cocktail watch— the height of 
sophistication by the 1940s and 1950s that disappeared from 
fashion for several decades, and that today, counter-intuitively 
perhaps in the age of the mobile phone, is being not only revived 
but taken to a whole new, exuberantly exciting level. For looking at 
the newest collections, it’s clear that the jewellery watch is fast 
developing as a spectacular, theatrical art form in its own right: 
the art of Extreme Adornment. 

For the great master jewellers with a watchmaking heritage, 
like Cartier, Van Cleef & Arpels and Boucheron, the jewellery 
watch is a natural fusion of both sides of their story and both sets 
of skills. They approach it as they would a high-jewellery creation, 
pushing boundaries of narrative, form and materials. The 
following selection shows just how well the latest high-jewellery 
timepieces synergize watch, gems, technology, craftsmanship, 
artistry and poetry. 

VAN CLEEF & ARPELS 

This Parisian master jeweller— creator in 1935 of the iconic 
Cadenas watch (this year, incidentally, much more heavily 
bejewelled)— has been perfectly balanced between jewellery and 
watchmaking since the 1920s. Yet the Carpe Kol, its theatrical 
secret-watch cuff, clearly takes its cue from high jewellery, 
specifically from the Carpe Koi ring in the 2012 Palais de la 
Chance collection, with its theme of universal talismans and 
symbols. In Japanese lore and legend, the koi carp, known to swim 
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against the current, symbolizes strength and courage, while the 
idea of lucky charms, little symbols of good fortune and protection, 
has long fired the Van Cleef & Arpels collective imagination. 
Together, the jewel-like appearance of this ornamental, oriental 
fish, its mystique and its amuletic significance make it an 
appropriate, if slightly quirky and certainly challenging choice 
for this magnificent jewellery watch of high drama and 
exotic glamour. 

The golden fish wraps itself around the wrist, its glowing scales 
worked in a scalloped pattern in 18ct gold, rich, vibrant yellow 
sapphires and fiery-orange spessartite garnets, meticulously shaded 
to create a painterly, shimmering effect. Black spinel eyes glint as 
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SOMETHING FISHY 


The Van Cleef & Arpels Carpe Koi' cuff, set with diamonds, 
sapphires, garnets, tourmalines and spinels; a 1936 
advertisement for the maison ' s Cadenas watch 


the fish fights its way against the current, glistening with diamonds 
and Paraiba-type tourmalines, creating a sense of gloriously 
dynamic movement. The inside of the bangle has a gold openwork 
pattern of fish-scales. 

The watch dial, ornamented with spessartite garnets and 
princess-cut diamonds, hidden inside the creature’s mouth, sits 
provocatively on its tongue; at a gentle caress of the carp’s head, 
the mouth opens and the fish licks out the time. When closed, the 
fish looks benign, gentle and friendly; as it opens, it takes on a 
new, fierce character, adding to the dramatic narrative, to the 
intrigue and intricacy of the whole superbly conceived and 
skilfully crafted design. 

Although a colossal structure, it fits comfortably and 
reassuringly on the wrist, and the opening mechanism is smooth 
and effortless. It is a timepiece creation that demonstrates Van 
Cleef & Arpels’ ingenuity and artistry, its sublime sculptural and 
gem-setting skills, but also its poetic storytelling, and above all, 
the powerful glamour of Van Cleef and Arpels’s style. 
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LA BELLE ET LA BETE 


Marlene Dietrich wearing a Cartier watch, 1938. 
Right, a 1914 Panthere. Above left : the Panthere 
Imperiale. Left-, the panther’s first outing, 1914 


TAKE A BOW 


Chanel ads from ( clockwise from top left ) 1987 
1990, 1994, 1990. Right : Les Eternelles de 
Chanel Camelia secret watch 


CARTIER 

This year, Cartier celebrates 100 years of its iconic panther jewels. 
Since its first appearance in the company’s design books around 
1 9 1 5 as a stylized pattern in diamonds flecked with black onyx, the 
panther, playful or provocative, has stalked its way through every 
style for a century, embedding itself in the Cartier legend. One of 
the most emotive and instantly recognized emblems in modern 
jewellery, the Cartier panther has also become the embodiment of 
glamour-in-jewels: fiercely fabulous, 
with a magnetic allure. It always looks 
effortlessly modern, and in its latest 
incarnation, in Cartier’s standout wide 
cuff-watch, it’s the essence of dramatic 
contemporary style. The one-of-a-kind 
Panthere Imperiale bracelet watch is 
the leader of the pack in the Secret 
Hours of Cartier, the high-jewellery 
timepieces unveiled at this year’s SIHH 
in Geneva. Tailored and taut, wide and 
strong, with an uncompromising 
geometric silhouette and painterly 
ornamentation, the watch is a virtuoso 
masterwork of conception and 
craftsmanship. Designed as a stylized 
pictorial frieze in 18ct yellow gold, with 
hollows, dips and openwork, the cuff is 
hand-set with 907 brilliant-cut 
diamonds in five colours— light yellow, 
light orange, orange, deep orange and 
brown. The diamonds are interspersed 
with 223 specially cut and shaped 
fragments of onyx to create the effect of 
the distinctive panther skin. Cutting the 
onyx elements alone took 600 hours of 
work; in all, the watch took some 1,800 


CHANEL 
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CHANEL 


hours. Finally, but crucially, the timepiece itself is a 
minutely small watch dial, set into a diamond clip that 
clings to the wide cuff; with the smallest possible manual- 
winding mechanical movement— a stunning contrast 
that serves to amplify the grandeur and power of the 
legendary panther. 

CHANEL 

Chanel was the first fashion house to launch fine 
jewellery, in the 1990s, taking it seriously, respecting its 
heritage, pumping it full of Chanel style and stories. They’ve 
also had success with watches, especially with the J 1 2 sports 
watch, upgrading, complicating and bejewelling year on 
year, so that this year they’re ready to take full advantage of 
the creative dynamism around the jewellery watch, adding 
an extra dimension: their inimitable connection to couture. Les 
Eternelles is Chanel’s capsule collection of scintillating show- 
stoppers, three secret cuff-bracelet high-jewellery watches, 
launched at Baselworld this spring, looking almost untouchably 
precious and refined as they circled slowly on turntables under glass 
domes, each glistening in the light like hand-embroidered silk. 
Each of the three models features an iconic Chanel motif: camellia, 
comet and feather. On each bracelet, at the slightest tap of another 
tiny emblem enveloped in the design, known only to the wearer, the 
main symbol swivels to one side to reveal the gem-set dial. The 
camellia is all-diamond, with a diamond-smothered dial; the 
comet’s dial is appropriately set with night-sky-coloured sapphires; 
the plume, with soft, sumptuous rubies. To my mind, the comet is 
the most iconic emblem in Chanel jewellery: Mademoiselle’s first 
and enduringly modem fine diamond jewellery collection of 1932 
revolved around the comet or shooting-star motif. The diamond 
star, in the simple, energized, spontaneous form of her original 
collection, is positioned just to the side and partially covering the 
rectangular dial, which is invisibly set with calibre-cut sapphires. At 
the touch of another tiny sapphire-set 
star just below the dial, the large 
diamond comet shoots off to the side— 
Mademoiselle’s beloved shooting star, 
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heralding good fortune. Each elaborate watch is 
shaped to the wrist, the curves of the cuff 
contrasting with the rectangular central 
plaque housing the dial, giving the 
impression of a stylized bow. In the spirit of 
couture, each watch is made to order, hand- 
crafted in the Chanel High Jewellery 
workshops above the Place Vendome 
boutique, each requiring some 1,500 
hours of work, 600 of those spent on the 
immaculate setting of some 2,500 
gemstones. Each of Les Eternelles is 
numbered, limited by demand, by the 
lengthy craft process, and surely, too, by 
price (from €680,000 to €750,000). 
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BOUCHERON 

A jewellery watch not only of high glamour 
but also true romance, the Lierre de 


M 
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jewellery. It was the first, in the late 1950s 
and 60s, to turn the watch into a jewelled 
work of art, when its invention of one of 
the thinnest mechanical movements at 
the time meant they were able to 
explore all sorts of decorative, creative 
and innovative possibilities. Today, 
they’re building on that tradition, with 
extravagant high-jewellery collections, 
including this year’s romantic and 
ravishing Rose Bush Secret Watch. 
Piaget’s own secret of success lies 
in the strength, depth and breadth of the 
artisanship it has gathered, over the 
years, under one roof— encompassing, 
they say, some 100 different skills, 
including goldsmiths, gemologists, 
lapidaries and some of the best gem-setters in 
the business. They have their own high-jewellery 
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THERE’S A SPECIAL 

TRIBUTE TO GRACE KELLY AND 

HER LEGENDARY PASSION FOR ROSES 



Lumiere, with its clinging, climbing diamond ivy leaves, 
reflects the rich vein of romance that runs through 
Boucheron’s history. The arresting bracelet watch, light, 
open and fluid, yet with a powerful presence, is one of 
the high-jewellery timepieces introduced to 
Boucheron in the past few years by creative director 
Claire Choisne. The Lierre de Lumiere is an 
extension of a theme in her first high-jewellery 
collection for the brand, FArtisan du Reve, 
which explored the brand’s archives, dipping 
into different eras, styles and stories, 
revisiting signature techniques and materials. 

The title refers to Paris as the City of Light, 
while the ivy represents nature in the city; 
when Frederic Boucheron first established his 
jewellery business in 1858 in the Palais Royal, 
he loved the ivy that grew untamed inside its 
arches, its wild beauty in sharp contrast to the 
fashionably formal, manicured gardens a la 
frangaise. On the necklace in the first collection, 
diamond-set ivy leaves clambered over cobbled 
pavements of rough diamonds; here, the same lyrical, 
naturalistic style of meandering white gold and 
diamond ivy and curling tendrils winds around the wrist 
and up the forearm, holding the small round diamond 
pave-set dial, partially shaded, tightly in its grasp. 

Watch and jewel, hard and soft, technology and 
nature: it’s today’s perfect mix of art and science. 


workshop, one of the biggest in Geneva, and it was here that 
the Rose Bush Secret Watch was crafted, in pink gold, 
immaculately set with 1,275 brilliant-cut diamonds 
totalling 16.44 carats, and 12 pear-shaped green- 
tourmaline leaves of 9.9 carats. The watch is part of 
the latest High Jewellery Mediterranean Garden 
collection, re-living the glamorous hedonism of life 
on the Riviera in the 1960s and 70s, with a special 
tribute to Grace Kelly and her passion for roses (a 
passion shared by Yves Piaget, chairman of the 
company, whose own prize-winning peony-like 


PIAGET 

Piaget is the Swiss heritage watch brand famed for 
its dual expertise in watchmaking and high 
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THE NAME OF THE ROSE 


From top : the Boucheron Lierre de 
Lumiere; the Piaget Rose Bush 
Secret Watch; Susan Hampshire 
at a Piaget display at Asprey, 1969 
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impossibly chic, with a pared-down style, 
porcelain skin and short, sharp dark hair, 
Ms Ong herself personifies modern Asian 
glamour. She makes jewels she wants to 
wear herself, reflecting her own 
determined modern femininity. Her 
creativity is backed up by her diamond- 
dealer business partner Avi Nagar, who 
sources the diamonds and coloured stones 
she needs to express her fantasies, helping 
push her ideas to the next boundary and 
beyond. So it was a natural progression for 
her to begin designing watches to meld 
perfectly with her jewels, to dream up a 
striking, stunning, statement watch to 
wear in the evening, for an added glug of 
glamour. She’s made secret watches, the 
dial covered by a thin, translucent slice of 
dendritic diamond, and watches with a 
strong narrative and graphic theme, a 
choreography of Chinese fans, an ocean 
fantasy of shimmering sea-life and shades of blue and green. Each 
is one-of-a-kind; each drifts further and further away from the 
usual preconceptions, forms and fancies of the high-jewellery 
watch. Her Captivation Kaleidoscope watch, in ravishing rubies, 
is a dynamic, chaotic, graphic composition of circles of different 
sizes, styles and moods, that seem to dance and spin with every 
flick of the wrist, creating a kaleidoscopic illusion of constant 
movement. It’s a clever and supremely glamorous allusion, too, to 
the cogs and wheels of watchmaking wizardry. 


AUDEMARS PIGUET 

If you needed any more confirmation that this is the year of the 
high-glamour, high-drama high-jewellery watch, then just look at 
what fiercely traditional watchmaker Audemars Piguet has done. A 
startling departure from their previous forays into jewels and gems, 
a world away from a diamond-encrusted Royal Oak, their 
sensational Diamond Punk watch packed a mighty punch at this 
year’s SIHH. A deep cuff bracelet spiked all around with 56 daring, 
dazzling, diamond-glinting pyramidal facets, it has a section that 
slides smoothly away to reveal a rectangular diamond-set dial. 
Sharp, chic and excitingly edgy, this is a jewellery watch to make a 
strong style statement. As the name suggests, 
the design was inspired by punk style, by 
angry studs, spikes, straps and hardware. 
Jewels with a flash and frisson of danger and 
the rush of rebellion. The uncompromisingly 
graphic, barbaric yet super-sophisticated 
Diamond Punk certainly screams rebellion, 
pushing boundaries, breaking the mould of 
the hyper-feminine jewellery watch, 
challenging preconceptions of gems and 
glamour. Which is all, in fact, appropriate for 
Audemars Piguet, one of the oldest family- 
owned watch manufacturers, which prides 
itself on its spirit of independence. With 
Diamond Punk, it has mined that rebellious 
seam of singularity and at the same time 
showcased its extensive expertise, both 
technical and creative. The monumental 
scintillating shackle took some 1 .440 hours to 
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variety was named after him). The bracelet of the watch is strewn 
with an abundance of diamond roses and tourmaline leaves, 
leading round and up to the voluptuously huge centre rose, deeply 
three-dimensional with gorgeously glistering multi-layered petals 
snow-set (the random-pave technique that is a speciality of 
watchmakers) with diamond dew drops. The centre of the rose 
lifts to reveal a small, neat watch dial, simply and charmingly 
reminiscent of mid-century dress watches. A ravishingly romantic 
take on old-fashioned glamour. 


CARNET 

Ms Michelle Ong, the creative force behind Hong Kong-based 
boutique brand Carnet, is one of a handful of individual artist- 
jewellers across the globe whose creations are prized by discerning 
collectors as contemporary works of art and 
future heirlooms. In the 1990s, anticipating the 
current wave of Asian design influences, she 
was one of the first jewellers to fuse themes and 
inspirations from East and 
West: a ravishing European 
antique lace cuff in blackened 
silver, or a diamond cobweb- 
like organdie collar, as well as 
a drifting calligraphic Asian 
cloud, or a fiery Chinese 
dragon. Her intuitive use of 
coloured gemstones is 
fearless; her wayward way 
with diamonds is delicate yet 
powerful, and most off all, her jewels are 
fluid, superbly articulated, moulding to the 
body like a second skin. Sophisticated, 
cosmopolitan, a renowned gourmet, 


CARNET 

CHAMELEON 


Above and right: Carnet by 
Michelle Ong’s 
ruby and diamond 
Captivation Kaleidoscope. 
Below: the Audemars 
Piguet Diamond Punk 
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craft, set with 7,848 diamonds totalling a hefty 33.35 
carats. The watch dial is smothered in 300 diamonds, 
with nearly a carat’s worth in the dial alone. And 
alongside the punk associations, there’s a 
fascinating and on-trend reference to the sacred 
geometry of crystalline structures, to the 
concept of the perfectly-cut gemstone and its 
facets as a decorative feature, and to the 
relationship between time and the 
eternity of the diamond. Rebel rocks. 

GRAFF 

Living up to his reputation for “The 
Most Fabulous Jewels in the World’’, 

Laurence Graff, reigning King of 
Diamonds, and his son Francois, CEO of 
Graff Diamonds, presented the spellbinding 
Graff Fascination bracelet watch at this year’s 
Baselworld. Giving new meaning to the term 
bracelet watch, this creation, exuding megawatt 
glamour, is a wide tapering bracelet, smothered in 
152.96 carats of white diamonds and centred on a 
majestic stone of peerless perfection: a 38.13ct D 
Flawless pear-shaped diamond, cut and polished by Graff. 
Intriguingly, the centre diamond can be removed and replaced 
with a diamond watch dial, and then set into a ring: a thrilling 
threesome. The House of Graff, an embryonic jewellery dynasty 
founded by Laurence Graff in 1960 and now a global phenomenon, 
still family-owned and run, is fast building a successful, high- 


GRAPHIC, BARBARIC, 
YET SOPHISTICATED, it 

BREAKS THE MOULD OF THE FEMININE WATCH 


profile watch business. The watches are inspired, as is 
everything Graff does, by the exquisite beauty, fire, 
life and brilliance of a perfectly cut diamond, 
which, believes art collector Laurence Graff, is 
a true and rare work of art. Graff deals only in 
superlatives. Last year, at Basel, he unveiled 
the Hallucination: a mindblowing collection 
of the rarest and most ravishing coloured 
diamonds, assembled over some three years 
and piled on to a wristwatch, which at $55million 
became the world’s most expensive timepiece. This 
year the Fascination, composed of all white diamonds, 
each of superlative quality, was billed as the most 
expensive transformable timepiece, with a price tag of a 
cool $40million. Although he’s stepped back, handing over 
to his son, nephew, and design team, Laurence Graff was 
deeply involved in every stage of the design and creation of 
the Fascination, working closely with Graff’s own Swiss 
watchmaking atelier. Laurence personally wanted to 
create a magnificent watch to showcase every aspect of his 
vertically-integrated Graff Diamonds empire: sourcing the 
finest diamonds; unleashing their full potential, light, beauty 


and charisma through state-of-the-art cutting and polishing; 
inspirational, sculptural design; impeccable setting and 
ingenious craftsmanship. Says Mr Graff of his creation, 
The Fascination is a true celebration of our 
diamond mastery.” 

DE GRISOGONO 

Fawaz Gruosi, febrile creative spirit and mastermind 
of Geneva-based high-jewellery house de Grisogono, 
is one of the most original and audacious talents in 
today’s jewellery universe. A gentle revolutionary 
with a deep respect for jewellery and 
watchmaking heritage and a real passion for fine 
craftsmanship, he dreams up jewels of striking 
form, volume and colour, of spontaneity, 
energy, and pulsating, ultra-modern, high- 
octane glamour every time. And it is with the 
same iconoclastic irreverence that he 
approaches watchmaking. When it comes to 
ladies’ high-jewellery watches, Gruosi’s ideas 
take shape from a fleeting impression, a moment, 
memory or glance. The Sugar watch, for instance, the 
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square dial dripping with glistening round, bezel-set granules of 
coloured gems, was inspired by the glimpse of a woman dipping a 
sugar cube into her coffee in Rome’s Caffe Greco, the sugar 
dissolving and disintegrating into jewel-like grains drenched in 
deep colour. And the exciting, ebullient Grappoli watch was 
similarly and spontaneously conjured from enduring images of 
plump grapes, intensely coloured, full of promise, hanging heavy 
in the sun-soaked vineyards of Tuscany. 

The Grappoli collection comprises a series of one-of-a-kind 
watches, in different colourways, limited by the rarity of their 
gemstones, from dazzling, all-white diamonds to heavenly blue 
sapphires, hypnotic amethysts, noble emeralds, fiery orange 
sapphires and sumptuous rubies, or to the newest arresting 
combinations, layered tone on tone, of pink sapphires, opals, 
tanzanites, Paraiba-type tourmalines and apatites. The 
circular watch captures the luscious, bursting roundness of a 
grape: an inner flat dial is set into a second voluptuous circle, 
perfectly tailored and graduated, glimmering seductively 
with the most intense, velvety spread of colour that rolls 
around the circles and drips into the outer lush fringe: a 
double layer of grape-like briolettes. In the spirit of haute 
couture, an important element of de Grisogono style, the 
briolettes are “sewn” on to the rim of the watch, to move 
freely, flirtatiously, to caress the skin. Each watch has a 
galuchat strap in a matching or contrasting colour, 
enhancing the effect of each colourway. Each gem for the 
pave work is selected by hand for its tone, nuance, the way 
in which it will interact with light: nearly 1,000 round 
brilliant-cut stones and 70 briolettes; the all-diamond , 
model clocks up an impressive 73 carats. A 


luxury world. But her most stunningly bejewelled watches, of 
gloriously unfettered lusciousness, belong in her classic Red Carpet 
collection. The latest, unleashed to the flashbulbs in Cannes this 
May, is an all-diamond extravaganza, touched by 1950s film-star 
sophistication and infused with Chopard’s own pizazz. 

The watch plays with the classic diamond flower jewel, an 
arrangement of different cuts and shapes of stone to add movement 
and texture and a play of light on the wrist. The naiVely simple flower 
form, sketched in diamonds, contrasts with the expert artisanship 
lavished on this watch, its breathtakingly valuable collection of 
diamonds. The curvaceous floral outline at the centre of the dial is 
pave-set, surrounded by a circle composed of slender baguettes, all 


PUCKER DO 


Lejf. Caroline 
Scheufele of 
Chopard ( centre ) 
with models Toni 
Garrn, Petra 
Nemcova, Jourdan 
Dunn and Kendall 
Jenner during 
Cannes, 2015. 
Below, the Chopard 
Red Carpet 
Flower watch 


EMOTION OF COLOUR; THE WAY IT 

TRIGGERS A POWERFUL, VISCERAL RESPONSE 


glamorous, effusive Gruosi creation showing Gruosi’s 
waywardness and his instinctive understanding of the 
emotion of colour; its potential as the trigger of a 
powerful, visceral, lustful response. 
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CHOPARD 

Perfectly balanced between jewellery and watch- 
making, Chopard’s creations are the epitome of modern 
internationaljet-set glamour, luxuriantly playful, glitteringly 
carefree, casually opulent for day or evening, for all-day, 
everyday, young-at-heart glamour. And most especially for 
red-carpet glamour. Chopard, masterminded by co- 
founder and creative director Caroline Scheufele, has 
virtually taken ownership of today’s red carpets around the 
world, particularly at the Cannes Film Festival, where Scheufele, an 
indefatigable jet-setter herself, launches her latest masterpieces of 
high jewellery and high-jewellery timepieces. Recently, single- 
handed, she’s turned the red carpet green (alongside Livia Firth), 
with her mission to promote fairtrade, ecologically sound jewels, to 
fuse glamour with goodness, sending a very modern message to the 
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set into an extrovertly open-faced stylized flower form. 
The petals of pear-shaped diamonds alternate with round 
diamonds at their pointed tips; the edges of the central 
motif scalloped, lacy, open-worked and joyfully light 
and lilting. The generously wide bracelet continues the 
design with layer upon layer of alternating pear-shaped 
and round diamonds— an extrovert dance of light 
encircling the wrist. 

Like all Chopard high-jewellery watches, this 
tantalizing timepiece is hand-crafted in Chopard’s own 
workshops. It’s a jewel first and foremost, but one that’s 
technically challenging in terms of structure, articulation, 
flexibility and the need for absolute perfection, especially 
when it comes to gem-setting the dial. Here, the stones have 
to be set with perfect precision and consistency, painstakingly 
calculated and calibrated, to allow free movement of the 
mechanism below, and the hands above. A complex creation that 
shows the high jewellery watch as a sublime marriage not only of 
jewel and watch, but of form and function, ingenuity and 
craftsmanship; of line, proportion, and scale. □ 
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Slim d'Hermes 
watch in 
rose gold, 
Manufacture 



SLIM D'HERMES, PURITY IN MOTION. 


HERMES 

PARIS 
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UN-RISKY BUSINESS 

Italia Independent's Lapo Elkann and Hublot’s Jean -Claude Hive r are two of to d a y ’s most 
effective businessmen. Put them together in the watchmaking arena, and the results are electric 

BY NICK FOU LKES 



MASKED CRUSADER 
Lapo Elkann 


photographed on Monday 
May 11, 2015 at the 


Hublot Manufacture 
wearing a Big Bang Unico 


Italia Independent watch 
and custom Italia 


Independent sunglasses 


T hey are two of the most 
mobile men in Europe; 
and both are living 
exemplars of the maxim 
that if you want 
something done, give it 
to a busy person. 

Lapo Elkann, scion of the Fiat 
dynasty— a man who works in fields 
as diverse as eyewear and yacht 
customization, and Jean-Claude Biver— 


one-man horological powerhouse and 
commander-in-chief of LVMH’s watch 
division, are hard men to bring together. 
And once in the same physical space, it 
is almost impossible to keep them still, 
as our photographer found when we 
tracked the two men down at the Hublot 
HQ just outside Geneva: they are 
irrepressible, ebullient and more than a 
little crazy. 

1 finally manage to catch the two men 


together in the sprawling chaos of 
preparations for the Paris launch of 
their joint venture, which links Lapo’s 
eyewear company, Italia Independent, 
with Hublot. The two men have 
collaborated before and both have an 
understanding of glamour and how to 
apply it to things that we want to buy. 

It was Lapo who made Fiat sexy 
again, with a range of branded 
merchandise that captured the early 
noughties Zeitgeist; then he went 
on to set up Ferrari’s custom 
programme; and now, with 
I Italia Independent, he 
K seems to be on a mission 
I to make everyone see the 
world through his eyes, 
I’jf with glasses of a quite 
unusual creativity, of 
course... If you thought 
flocking was only for wallpaper 
then you have clearly not familiarized 
yourself with his product range. 

Jean-Claude, meanwhile, was the 
man who, after having relaunched 
Blancpain, reglamorized Omega, getting 
the brand on to the wrists of everyone 
from Cindy Crawford (see p72) to James 
Bond, where it has remained ever since. 
Then he resurrected the (nearly) dead 
Hublot, transforming it from an expiring 
marque into the larger-than-life watch 
brand for larger-than-life characters, 
such as. . . well. . . himself and Lapo. 

Given that this is the Glamour Issue, 
it is rather fitting that the two men first 
met in St-Tropez. “We met at Club 55, 
on the beach. And Lapo impressed me 
because it was March or April and he 
was the only guy who went into the sea!” 
recalls Jean-Claude. 

For his part, Lapo was immediately 
struck by the magnanimity of the watch 
boss, who would buy champagne for any 
table where a Hublot was being worn. “I 
said with someone like him something 
crazy can happen— crazy in a good way 
—because we both like to make the 


PORTRAITS BY MAURICE HAAS 



Case S t u d i e s 


impossible possible. When someone 
tells us something is not possible, we 
don't listen.” 

Shortly after their lunch on the 
beach, the two men forged a horological 
partnership between Hublot and 
Ferrari, resulting in some of the funkiest 
and furthest-out automotive timepieces 
yet conceived. But that was business... 
This time it is personal, and glamorous. 
‘‘I would say that both as human 
beings, but also as companies, we 
deeply, truly and thoroughly push our 


you can really go into depth of colour.” 

Lapo likes blue. In fact, he likes it 
quite a lot. He explains: "Because my 
encounter with Jean-Claude was on the 
Mediterranean, blue represents both the 
sky and the sea. There’s no colour more 
expressive of freedom and of peace than 
the colour blue.” 

With its studded denim strap— in blue, of 
course— it is, say its creators, a watch of 
relaxed glamour, for lunches at Club 55 
and days divided between supercar and 
superyacht. “It is glamour, it is exclusive. 


different, and at the end of it all it is fun. 
Fun!” says Jean-Claude. Casting himself as 
the “student” to Jean-Claude, ergo, as the 
“professor”, Lapo adds, “Glamour is also a 
way of leading life and a way of making 
your life the life you want it to be.” 

What’s more, in addition to being an 
enjoyable and highly entertaining piece of 
personal-empowerment equipment, it also 
tells the time, and it comes with a pair of 
Texalium sunglasses. Sadly, though, the 
Maserati and the America’s Cup yacht are 
not included. □ 


IT IS RATHER FITTING 

THAT THE TWO MEN first 

MET IN ST-TROPEZ, AT CLUR 55, ON THE BEACH 
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companies and ourselves into a role 
where glamour is a natural part of it,” 
says Lapo. 


T he result is a watch 
(pictured below’) 
that is in both 
their images; 
unmistakably 
Hublot, and created using a 
new material (yes, there are 
still materials that have not 
been pressed into service by 
Hublot) called Texalium, which, 
according to Lapo, “you’ve most 
probably seen on the Maserati MCI 2 or 
on yachts in the America’s Cup.” But for 
those of On Time's readers (and its 
editor) who do not spend their days 
hopping between their Italian sports 
cars and their racing yachts, he 
helpfully explains that 
“Texalium is aluminium- 
coated carbon fibre. It’s 
similar to carbon, but the 
difference is that with 
Texalium you can apply 
any typology of colours. 

So you can do a 
hundred different 
types of blues, and 
at the same time 
you can work 
patterns over it. It is 
very similar to 
uncoated carbon, but 
the key difference is 
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am here are so many great big, 
contemporary things being 
made, and as I have quite a 
delicate wrist, and don’t like 
watches to be oversized, I wanted something 
that I would like to wear myself, basically.” 

Bryan Ferry makes designing a watch 
sound effortless, but then Ferry more or less 
invented modem effortless glamour. 

Glamour, at least as Ferry sees it, has 
nothing to do with glam rock, by the way. 
“Glam rock wasn’t the kind of term that we 
used about ourselves or about anybody else for 
that matter,” he says of his Roxy Music days. 
“I didn’t really like it as a term, however, I was 
very interested in Hollywood glamour.” Some 
of which he experienced first-hand when he 
spent part of the mid-70s on the West Coast of 


STEP ON IT 


with H. Moser & Cie could have come 
straight from Ferry’s golden age of silver- 
screen glamour, with its Arabic numerals and 
elegant blued-steel Breguet hands. “I 
looked through Moser’s archives, 
because I wanted something with that 
sort of charm.” And in so doing he 
brought a sophisticated eye to the 
watchmaker’s back catalogue. 

“If you’re making a certain kind of 
music at a particular time, it sometimes goes 
hand-in-hand with a particular visual 
aesthetic. If I was designing an album cover 
and writing the music in the same year, there 
were generally some parallels. I remember 
when I did an album called Manifesto, I used 
some type that I'd found in Wyndham Lewis’s 
Blast, the Vorticist manifesto, which I had a 
first edition of, and I thought it matched well. 
That was back in 1978. For Siren, which had 
the girl as a kind of mythical, mermaid 
creature, I used a typeface with a kind of 
Greek tinge to it.” 

“It’s through friends that we got in touch,” 
explains Moser’s Edouard Meylan of their 
collaboration. “I told them ‘It has to be a 
Bryan Ferry product,’ and to be a Bryan Ferry 
product, nobody should influence him. So 
we never said ‘it’s impossible', or ‘are you sure 
you want to put a red number here?’ We did 
everything he said without influencing at any 
time, and I felt it was a very smooth process. I 
think he was very satisfied with the result. So 
am I. I think we can have very traditional 
watches and at the same time they can be 
glamorous and sexy.” 

Or, as Ferry puts it in his characteristically 
understated way, “I made some 
suggestions and they put it all tog- 
ether and it seems to look quite 
good to me.” □ 


some 

s- 
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America. “It was the age of Jack Nicholson, 
Warren Beatty, and that generation of stars, 
who were the new boys coming in. They 
weren’t really the glamorous Hollywood that I 
loved. I go back much earlier, to, obviously, 
Cary Grant, Humphrey Bogart. One of the 
great influences on my work was early cinema, 
because there was so much great dialogue, 
so many inspiring scenes, so many talented 
people in the 1930s who emigrated from 
Europe to Hollywood. It was full of incredible 
people, as was Broadway and the world of 
music, and there was a frisson between the 
work that they did and the black American 
artists from the jazz world. So there was some 
incredible music in the 1930s while Hollywood 
was making some of its best films.” 

And indeed the watch that he has designed 


Bryan Ferry. Beldk 
Edouard Meylan 
Manifesto by Roxy ]V| 
Wyndham Lewis’s A 
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Manifesto cover! 
the H. Moser $ 
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Case Studies 


TRIBUTE ACT 

Louis luil Ion’s Hamdi Ch a tti and Kim Jones honoured the Idle Japan-based 
British designer Christopher Nemeth with a captivating new watch 

BY NICK FOULKES 



YOU THE MAN 
Louis Vuitton’s Hamdi 
Chatti, seated, and 
menswear designer Kim 
Jones, photographed 
at the Louis Vuitton 
HQ, Paris, on 
June 5, 2015 


PORTRAIT BY BAUDOUIN 



MARK LEBON (CHRISTOPHER NEMETH IN LONDON, 198 6) 


T have a strong suspicion that if 
Kim Jones were asked to write 
the word “glamour”, he would 
spell it “S T R E E T”. In the 
realm of the python-skin 
bomber jacket and the white 
crocodile training shoe, Kim is king. He is 
not a man to abide by convention, unless it 
is a convention of Dalston-Hackney 
ragamuffins. . . Think Victor Hugo’s 
Gavroche in an exotic-skin hoodie with a 
couple of kilos of gold around his neck. 

Dig a little beneath the metaphorical 
alligator reversed baseball cap, however, 
and a surprisingly sensitive, culturally 
aware and aesthetically sophisticated man 
emerges. As well as being an individual 
who revels in the sheer fabulousness of 
kangaroo-fur collars, luxe leather varsity 
jackets, and such recherche materials as 
astrakhan, mink, beaver, fox, chinchilla, 
alpaca and vicuna— not just regular vicuna, 
mind you, but double-sided “extreme” 
vicuna— Kim is someone who 
appreciates the subtler points of 
everything from the traditional weaving 
patterns of Japanese silk to the 
cultivation of pearls. 

How best, then, to interpret this 
idiosyncratic and very London take on 
glamour in horological form? 

That was the question Jones posed to 
Hamdi Chatti, Louis Vuitton’s vice 
president of watches and jewellery. 
Looking at the preliminary sketches 
and mood boards for what would 
become this year’s autumn/winter 
collection, which was inspired by the 
work of the late designer Christopher 
Nemeth, Chatti came up with an idea. 


Case S t u die s 



“Kim is passionate about the work of 
Nemeth,” he says, “especially the rope 
theme. Nemeth was a friend of Kim 
Jones’s family, and Nemeth's family agreed 
to let us design a specific face that 
represents his specific rope design. Kim 
came to me and he showed me the rope 
pattern and we discussed how to transfer 
this design on to the face of the watch. 

“He wanted something that looked 
three-dimensional. We do our own dials at 
our factory in Geneva, where we use a 
specific technique for printing, and 
we were able to adapt this technique, 
which is called 
decalquage.” It 
involves 
transferring 
ink from a 
prepared 
plate to the 
dial using a 


rubber pad. It’s a process carried out by 
hand, and while it requires a greater 
investment of time, skill and patience than 
automated processes, the outcome, 
believes Chatti, is well worth the extra 
effort. “With a number of applications,” he 
says, “we were able to build up the desired 
texture on the dial. 

“It’s a motif that has never been used 
before in the watch industry, and that has 
not been seen at all since Nemeth passed 
away,” continues Chatti. The resulting dial 
was sufficiently striking to capture the 
attention of cult Parisian retailer Colette, 
for which a special edition of 
what has now become known as 
the Nemeth watch was created. 
This is one of the rare instances 
of a Louis Vuitton product 
being sold beyond the brand’s 
own stores. 

Another novelty of this 
project was that Chatti 
worked at the unforgiving 
seasonal pace of the 
fashion industry. Just as 
there are “show” 
bags and “show” 
shoes, Chatti had to 
design and produce a 
show” watch. 

“We made a sample,” he 
says, “and as soon as he saw 
the sample Kim said ‘Fantastic, 
I want this watch on the 
runway.’ Runway shows at 
Vuitton are nothing if not 
glamorous”. . . And then of 
course there is the after- 
show party. . . □ 


“KIM SAW THE SAMPLE 
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^froin Bogart to Bond; from the Tank to* the Seamaster and beyond, t 
'glamorous wristwatch has found its spiritual home in Hollywood. 
ONWYN COSGRAVE follows its symbolic journey from rushes to red 

ILLUSTRATION BY SEAN McCABE 









udolph Valentino has 
always been given credit for introducing the finely crafted 
wristwatch to Hollywood. Certainly, by persuading director 
George Fitzmaurice to allow him to wear his precious Cartier 
Tank in “every scene” of The Son of the Sheik, the silent-screen 
star gave this oblong beauty more publicity than its maker likely 
ever thought possible. 

Louis Cartier had created the Tank at the height of the Great 
War, in 1917. He named it after the big-wheeled, armoured 
fighting vehicles then rolling through the Western Front. The 
industrial inspiration of his creation, however, belied its rarefied 
quality. When Valentino acquired a Tank of his very own, it was 
from a limited production; for instance in 1920 Cartier produced 
just 33 Tanks. Millions who flocked to see The Son of the Sheik 
upon its September 1926 release ogled it. But by then, Valentino 
was already interred at the Hollywood Forever Cemetery. His 
sudden passing amidst the romantic drama’s promotional tour 
boosted The Son of the Sheik's box-office taking. It was rumoured 
that the wristwatch, however, lay under 6ft of Hollywood soil. 

The movie professionals who actually sported wristwatches in 
old Hollywood were mostly those for whom the clock was always 
ticking— namely, directors who were at the mercy of studio 
bosses to deliver, on time and on budget, those blockbuster 
epics that defined American cinema’s 
Golden Age. The Tank was also the watch of 
choice of George Cukor, who compared 
movie production to horology, due to the 
painstaking craftsmanship inherent in 
both pursuits. 

The watch came of age on screen and the 
red carpet at the height of the Second World 
War. Warner Brothers then set out to make 
Casablanca, and while a team of 
screenwriters worked against the clock to adapt the 
classic from Murray Burnett and Joan Alison’s unstaged 
play Everybody Comes to Rick’s, it was clear, before the 
cameras rolled, that Humphrey Bogart, portraying the 
jaded American expatriate nightclub proprietor Rick 
Blaine, required a watch in order to deliver lines such as 
“Maybe not today, maybe not tomorrow, but soon, and 
for the rest of your life.” 

Warner Brothers’ costume department, like every 
other one operated by Hollywood’s “Big Five” studios, 
was adhering to strict textile rations instigated during 


the war. This utilitarian spirit had outlawed black tie and opulent 
jewellery at the Oscars, although it was a boon to the wristwatch. 
For Bogie, no expense was spared acquiring a pink-gold 
Longines Evidenza. The sense of stoic manliness the charismatic 
star was set to project on screen was firmly associated with this 
Swiss brand, known as it was for producing watches for an 
international array of military units. Bogart’s Longines never got 
a close-up in Casablanca, so the audience was likely unaware of 
the meaning behind the choice. But just as Alfred Hitchcock 
dispatched Grace Kelly to Hermes in Paris for gloves and 
handbags in spring 1954 so that she would genuinely feel as 
though she was Frances Stevens, the heiress she was set to 
portray in To Catch a Thief, it is likely that Bogart’s Longines 
fulfilled a similar purpose. Examining its “tonneau-shaped” 
(barrel-formed) case on set and in his dressing room likely 
fuelled his imagination with the images of fortitude and resilience 
that he was charged with evoking on screen. 

After Casablanca, Bogie’s Longines rarely left his anatomy. The 
brand released an updated version in 2003, paying homage to the 
original, which is exhibited at the Longines Museum in St-Imier 
in Switzerland. When Bogart arrived at the 27th Academy Awards 
in 1955 with his Longines on one arm and Lauren Bacall on the 
other, his timepiece became the original red-carpet wristwatch. 

T oday, this sort of timepiece is also known as the “status 
watch”, and ever since Bogart took Bacall and his 
Longines to the Oscars, expensive Swiss-made arm 
candy has been flaunted with gay aplomb by Hollywood’s finest, 
including Clark Gable, Cary Grant and Warren Beatty, both on 
screen and at red-carpet events. For over a decade now, 
representatives of the world's most important watch 
manufacturers have been securing watches for nominees, 
presenters and other notables attending winter’s marathon 
succession of film festivals and awards ceremonies, 
because, explains Wes Carroll, “it translates into sales”. 

Carroll is the director of Circa Jewels in Beverly Hills, a 
leading diamond, fine-jewellery and watch-resale service. For 
decades, he saw some of the world's greatest jewellers— including 
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Bulgari, Cartier, Graff Diamonds and Harry Winston— vie to 
adorn Hollywood’s A List with fine jewellery and watches 
during awards season. “Today, a brand would rather put a watch 
on a celebrity than place a one-of-a-kind necklace on an actress,” 
he observes. “The price points for watches are high. But a good 
watch is more affordable than a million-dollar necklace. People 
can actually save to own a watch they see on the red carpet. At 
the Beverly Hills Omega boutique, people come in all the time 
and say: ‘Show me the James Bond watch. I want the James 
Bond watch.’ I know, because the manager is my friend.” 

The “James Bond watch” is now the Omega Seamaster. 
Though 007 is equipped with a Rolex Explorer in Ian Fleming’s 
novels, Sean Connery debuted on screen as the fictional MI6 
officer sporting a Rolex Submariner. The modest $1 million 
budget of Dr. No, the first Bond film, starring Connery, 
precluded the acquisition of an Explorer. So producer Albert R. 
“Cubby” Broccoli handed over his own Submariner to the 
“uncut diamond”, as he referred to Connery while the latter was 
being groomed to be Bond. The appreciation for precious 
ornaments that Broccoli acquired working as a messenger for a 


introducing Brosnan’s and Craig’s Bonds. For GoldenEye, 
Hemming admits that she argued against Brosnan carrying the 
torch for Rolex. “It was the early 1990s and Rolex was perceived 
as a very expensive watch— a watch for a man who led a very 
different lifestyle to James Bond,” she recalls. 

For Hemming, Omega’s heritage, as watchmaker to Britain’s 
Royal Flying Corps from 1917, made it credibly associated with 
James Bond, a Royal Navy Commander. “My dad was in the 
RAF, and when I was a child I met some of his friends,” 
Hemming continues. “I was taken by one who was in the 
Marines and he wore an Omega. The Seamaster is also an 
explorer’s watch, and I loved its blue face. James Bond wears a 
lot of blue.” 

Hemming also convinced Omega to arm Daniel Craig’s 
Seamaster with a rubber strap so he could wear it in a pivotal 
scene that will forever be associated with his debut in 
Casino Royale, in which he emerges from the sea on Paradise 
Island. “That was that, really,” says Hemming, recalling the 
ensemble she carefully composed— namely a pair of skimpy La 
Perla swimming trunks and the water-resistant Omega 


“I COULDN’T GIVE YOU 

SALES FIGURES, BUT THE PEAKS AROUND 
RELEASE DATES ARE UNBELIEVABLE” 


Beverly Hills jeweller in 1930s has always guided the hand of the 
Bond costume designers. With the exception of Roger Moore 
wielding Seikos during 007’s gadget period, Bond has always 
graced the screen, and the promotional red carpet, in Swiss- 
made watches, while fine jewels by David Morris often 
beautified his “girls”. 

As Omega became the “official timekeeper” for 007 films 
upon GoldenEye’s 1995 release. Pierce Brosnan’s runaway success 
as its brand ambassador unleashed the “arms race” that 
continues to this day, whereby watchmakers vie to lock down 
Hollywood’s finest as their official representatives. 

Since 2005, John Travolta has lent his passion for aviation (he 
is a pilot certified to operate eight types of aircraft, including 
jumbo jets) to Breitling, the Swiss maker of sports and pilots’ 
watches. Clive Owen’s recent association with Jaeger-LeCoultre 
was prompted by his affinity for the brand: “I was a customer 
first,” he has said. Sharon Stone successfully launched 
Dior’s Christal watches in 2007. Two years later, Leonardo 
DiCaprio secured a deal which was “said to be worth several 
million dollars,” according to Women’s Wear Daily, to represent 
TAG Heuer. He replaced Brad Pitt (a watch connoisseur), 
whose everyday-wear model, a vintage platinum Patek 
Philippe chronometer, has been valued at £200,000. Charlie 
Sheen’s extensive watch collection is rumoured to be 
Hollywood’s finest, and calculated to be worth between £3.7 and 
£6.61 million. 

Daniel Craig, who stars in Spectre, the 24th James Bond film, 
opening in November, is said to have made Omega’s Seamaster 
truly sought-after— so says Lindy Hemming. This Oscar-winning 
costume designer has masterminded epic wardrobes for five 
Bond films, twice at crucial periods as the series “rebooted”, 
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Seamaster. “That combination transformed the Seamaster into a 
best-seller.” 

Stephen Urquhart, President of Omega, refrains from talking 
numbers when it comes to Bond. “I can’t give you sales figures, 
but if I could show you a graph, you could see the peaks during 
the release dates of the films— it’s unbelievable,” he says. A 
Seamaster on screen, Urquhart says, is more effective, from a 
marketing perspective, than a Seamaster on the red carpet. “The 
red carpet— it is nice to have a watch out there,” he adds. “It is 
on show. However it is nothing compared to a watch on the 
big screen.” 

Georges Kern, chief executive officer of IWC Schaffhausen, 
feels that a presence on the red carpet is crucial to promote the 
brand’s initiatives in global cinema, including annually bestowing 
the IWC Filmmaker Award at the Tribeca Film Festival, the 
Beijing International Film Festival and the Dubai International 
Film Festival. “Our customers trust IWC Schaffhausen to be a 
leader in style and innovation, and as such, it is important for us 
to be on the wrists of people who are fashion leaders or 
innovators in their own ways. The three men who wore our 
pieces to this year’s Academy Awards— Bradley Cooper, Edward 
Norton and Chris Evans— are all actors we admire because of 
their pioneering spirit and their dedication to their craft- 
qualities that we share as a brand. We were fortunate enough for 
the attraction to be mutual.” 

Orchestrating red-carpet photographs costs a luxury brand far 
less than masterminding an elaborate advertising campaign. 
Performers, such as actors and musicians, are said to “humanize” 
branded merchandise and make it desirable because, out there 
on the red carpet, they exude personality rather than just physical 
perfection— the principal attribute of a model. 
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HOLDING OUT FOR A HERO 


Clockwise from above: Pierce Brosnan in GoldenEye, 
1995; the first Cartier Tank, 1919; Cary Grant, 1934; 

Warren Beatty and Natalie Wood, 1962; a model 
wearing the Hamilton watch made for Kubrick’s 1968 
2001: A Space Odyssey; Ursula Andress and Sean 
Connery in Dr No , 1962; Daniel Craig in Casino Royale , 
2006; the Omega Seamaster Professional Planet Ocean 
watch worn by Craig in Quantum of Solace , 2008 ^ 
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TIME WE HAD A TALK 

Left: Sharon Stone and Robert 
De Niro in Casino, 1995. Facing 
page, from top: the Mademoiselle 
Prive by Chanel; a Chopard 
diamond Haute Joaillerie watch; 
Marion Cotillard, in Dior and 
Chopard, at the 19th Screen 
Actors’ Guild Awards, 2013 


G iorgio Armani first proved this back in 1988. Broadening 
his horizons beyond menswear, Mr. Armani enlisted 
Wanda McDaniel, a connected communications 
executive, to offer a line-up of Oscar-bound females whom he 
admired, including Glenn Close, Jodie Foster and Michelle 
Pfeiffer, ensembles from his new evening collection, Borgonuovo. 
This proved a blockbuster move. Thirty years on, while every 
major luxury brand has followed Mr. Armani’s lead, his original 
celebrity ambassadors remain loyal to his brand. 

In 1996, when Sharon Stone became the first actress to 
brandish a watch on an awards podium, she also demonstrated 
how to do so with flair. Accepting Best Actress at the 53rd 
Golden Globes for her portrayal as Ginger McKenna in Casino, 
Stone flaunted an 18ct-gold Bulgari Quadrato Tubogas, with its 
modish square case. Just as Audrey Hepburn accepted the Best 
Actress prize at the 26th Academy Awards for Roman Holiday 
wearing the diamond and pearl earrings in which she appeared 


in the film, so did Stone’s Bulgari watch pay homage to 
the outstanding designs which the esteemed Roman 
jeweller had furnished for Martin Scorsese’s Vegas 
epic. The watch also lent authority and contemporary 
spirit to the black-and-white Vera Wang column Stone 
modelled that night. “However glamorous, however 
jewel-encrusted, a watch will always signify a certain 
strength in a woman,” observes the author and 
jewellery expert Vivienne Becker. “That strength is 
especially important today, at a time of strong, 
warrior-like femininity— beauty and brains.” 

“Women are discovering that a watch 
is no longer really just a watch, or an 
instrument that merely tells the time,” 
explains the artistic director of Chopard, 
Caroline Scheufele. “A watch is a piece 
of fine jewellery. And nobody really 
needs a watch to tell the time any more, 
because time is displayed everywhere 
today. So a watch is something to 
cherish. And, today, with so many 
objects that tell the time displayed all 
around us, our current era of information overload, an exquisite 
watch is something truly precious. It is a symbol reminding us to 
enjoy the moment.” 

No other red-carpet jewel— be it earrings, a bracelet, necklace 
or hair ornament— can signify that an actress is a dynamo. And 
yet, 19 years on from Stone’s appearance at the Golden Globes, 
spotting a female nominee or presenter flaunting a wristwatch on 
the red carpet is about as common as a foreign-language film 
competing for the Best Picture Oscar. That is, every other year 
or so, one might turn up. 

In February 2013, an 18ct-white-gold Chopard Haute Joaill- 
erie watch, with an intricate dial snow-set with diamonds of 
varying diameter, accentuated the midnight-blue satin strapless 
Christian Dior gown in which Marion Cotillard appeared at the 
19th Screen Actors Guild Awards. Cotillard shot to the top of 
the best-dressed lists that now appear weekly on the web. Jessica 
Chastain followed on at this year’s 72nd Golden Globe Awards. 


Hollywood's ARMS RACE 

Who's been flashing what on the red carpet? Here's our roll cal I of glamorous wrists give them a big hand 



Iward Norton, 
2015 
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“HOWEVER GLAMOROUS, 

HOWEVER JEWELLED, A WATCH WILL ALWAYS 
SIGNIFY A CERTAIN STRENGTH IN A WOMAN” 
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Chastain was competing for the Best Supporting Actress prize 
for A Most Violent Year. The Globes also marked her red-carpet 
debut as Piaget’s brand ambassador. Of the appointment, 

Chabi Nouri, Piaget’s director of “jewellery marketing, 
communications and brand equity” explains: “Piaget is 
known for its audacious designs, and Jessica is audacious 
in the career choices she has made. Charisma, allure, 
and chic describe Piaget and also Jessica. She 
knows her style.” 

So Chastain and her stylist, Elizabeth Stewart, 
were granted complete freedom in Piaget’s haute 
joaillerie atelier and haute horlogerie workshop to 
select adornments for the Globes. The 
extraordinary Piaget Limelight Cuff, their ultimate 
choice, involved “thousands of hours” of 
craftsmanship in both hallowed domains and is 
composed of pear-, baguette-, brilliant-, emerald- and 
marquise-cut white diamonds in an arabesque-patterned 
bracelet-band that conceals a delicate “secret” timepiece 
(the staggering price is £401,000). Such “jewels which tell 
the time”, adds Becker, compose an elite category of 
creative watchmaking that is now burgeoning. 
Buccellati, for instance, recently introduced the 
elegant Cleopatra. This curvaceous object is a 
reconfiguration of the iconic cuff bracelet for which 
the firm’s founder, Mario Buccellati, became known 
as “the prince of goldsmiths” in 1919, conceiving a 
trompe Voeil engraving technique evoking lace-like 
patterns on the precious metals from which he 
shaped his landmark designs. 

Chanel’s Mademoiselle Prive line features one-of-a- 
kind timepieces showcasing its house flower, the 
camellia, and, ingeniously, merging horology and haute 
couture. The watches are produced collaboratively, by 
Chanel’s Swiss watch factory and Maison Lesage, the 
venerable Paris embroidery house that has beautified 
Chanel couture since 1924. Chanel acquired a 70 per cent 
stake in Lesage in 1997, and a few years ago Nicolas 


Beau, the international director of Chanel Horlogerie, got to 
work merging the “embroidery know-how” of Lesage with 
Chanel’s horology expertise. “Gabrielle Chanel’s favourite 
flower [is] produced using coloured silk threads to form a 
tiny painting in needlework on black or beige background 
fabric,” he explains of the Mademoiselle Prive’s design 
ocess. “Each embroidery showcases meticulous and 
exacting technique that can be seen in these dials. 
Once the embroidery is finished, the silk dials are 
shipped to the Chanel watch factory. Here, they are 
transformed into the Mademoiselle Prive watches 
by the in-house experts.” 

A lingering effect of the 2008 economic downturn 
was a toning-down of the majestic jewellery 
customarily flashed by actress nominees, yet that often 
detracted from their beauty and style. Ilaria Urbinati— who 
“has a monopoly on dressing what seems like most of 
Hollywood’s A-List actors” according to the New York 
Times— explains how she “pulls” luxury watches by IWC 
Schaffhausen for a number of the leading men she preps 
for the red carpet, such as Bradley Cooper, Chris Evans 
and James Marsden. “Armie Hammer is more of 
a Breitling guy,” she admits of The Lone Ranger's 
star. “Some of my guys love Rolex. I put Ty 
Burrell in a Montblanc watch last year,” she 
adds, referring to the rose-gold Meisterstiick 
Heritage Perpetual Calendar in which 
the Modem Family star was honoured as 
Best Supporting Actor at the 66th 
Primetime Emmy Awards. As for her top 
actress clients, including Lizzy Caplan, 
Laura Dern, Emma Stone and Shailene 
Woodley, Urbinati admits: “I tend to 
prefer minimal accessories. I like a 
cleaner, simpler, fuss-free look. I prefer 
to show a woman’s skin— her neck and 
her arms— rather than a bunch 
of jewellery.” 








FRANK Dl ERN HAMMER/WWD/CONDE NAST ARCHIVE (DIANA ROSS); PHOTO 2000 © CARTIER (CARTIER); LARRY B U S A C C A/ V F 1 5 / G E TT Y IMAGES (LETO). SEAN MCCABE ILLUSTRATION, OPENING SPREAD: GETTY IMAGES (BOGART AND BACALL, 
NEIL PATRICK HARRIS, TY BURRELL, CARY GRANT, RUDOLPH VALENTINO); JIM S M E A L/ B E I / R EX SHUTTERSTOCK (MARION COTILLARD); CAMERA PRESS/MPTV (ELIZABETH TAYLOR); JOHN SPRINGER CO L L E CT I O N / C O R B I S (CECIL B. DE MILLE AND 
D.W. GRIFFITH); TERRY O ' N E I L L/ G ETT Y IMAGES (PIERCE BROSNAN); MOVIESTORE COLLECTION LTD/ALAMY (SEAN CONNERY); GOFFPHOTOS.COM (DANIEL CRAIG); SNAP/REX SHUTTERSTOCK (AUDREY HEPBURN, WARREN BEATTY); ©CHRISTIE' 
IMAGES/BRIDGEMAN IMAGES (OMEGA WATCH); SUNSET B O U L E VA R D/ C O R B I S (CLARK GABLE); CHANEL (WATCH); ©CARTIER (WATCH) 


Y et there is light on the horizon for the red-carpet 
wristwatch, and new territories to explore for makers of 
luxury timepieces. Apple’s summer smart-watch launch 
might have hovered like a dark cloud over awards season 2015, 
but it seems to have stimulated the imagination of scouts 
operating for venerable brands. This year, a number ventured to 
a place where most brands never go— namely, “below the line”. 

In Hollywood parlance, this term describes the technical crew 
who work behind the scenes in movie production. Since 2001, the 
Hamilton Watch Company has honoured professionals from this 
realm, bestowing them with statuettes and watches at its Behind 
the Camera Awards. Staged biannually at the start of awards 
season, the ceremony also highlights Hamilton’s endeavours 
producing timepieces for over 400 films, from Stanley Kubrick’s 
1968 sci-fi masterpiece 2001: A Space Odyssey to Christopher 
Nolan’s Interstellar. And thanks to Jaeger-LeCoultre, film editor 
Tom Cross claimed the BAFTA, the Independent Spirit Award 
and an Oscar for Whiplash brandishing one of its finest 
watches— a Grande Reverso Ultra Thin Tribute to 1931. Ariel 
Adams, the Los Angeles-based founding editor of A Blog To 
Watch , introduced Jaeger-LeCoultre to Cross and claims their 
association was fortuitous. “Tom Cross is the sort of film 
professional who would actually buy the watch,” he says. 

As everyone by now knows, “watches are gifted to the publicist, 


short, just above his wrists. This meant that the folded margin of 
his left sleeve was subtly tucked in behind his Cle. The 
arrangement allowed its face to peep from his wrist. 

Having selected powder blue as the tone for Leto’s Givenchy 
suit, Erlanger also transformed her client to be a Cartier poster 
boy. The pastel shade highlighted the signature feature of the 
Cle, which is also a hallmark of all Cartier watches— namely, the 
deep blue sapphire cabochon embellishing its winding 
mechanism. Women’s Wear Daily slammed Leto’s attire, noting: 
“He looks like Jesus Christ going to a Seventies prom.” However, 
the meticulous level of attention the star and his stylist devoted to 
showcasing his Cartier ceremonial jewel has not been seen since 
1970. This was when Elizabeth Taylor enlisted famed costume 
designer Edith Head to conceive an Oscar dress specifically to 
highlight a heaving necklace adorned with the “Taylor-Burton” 
diamond. Incidentally, Richard Burton purchased the 68ct 
precious stone from Cartier in 1969. 

If Neil Patrick Harris’s efforts hosting this year’s Oscars 
garnered him “tepid” reviews, at least according to Variety 
magazine, like Leto he certainly made an impact for horology 
on the red carpet by flaunting not one but a trio of different 
timepieces over the course of the 3h 43min telecast. Before 
curtain call, Harris ventured on to the red carpet brandishing a 
Jaeger-LeCoultre Reverso. Then, after he brought the house 
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THS YEAR, 
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NEVER GO: NAMELY, “BELOW THE LINE” 


the stylist and the star. It is just the way business is done,” says 
Wes Carroll. “Pretty much everything is gifted, unless it is high 
jewellery. Gifts are often made [alongside] in a dollar amount, 
comparable to the price of a jewel a celebrity may wear, to a 
charity of their choice.” 

But there is work to do out there. At this year’s Academy 
Awards, Jared Leto, for example, likely had a lot on his 
hands when he agreed to brandish a new Cle de Cartier 
watch on his arm. Because of his Best Supporting Actor 
Oscar victory last year for his role as Rayon, the HIV- 
positive trans woman in Dallas Buyers Club, Leto 
was charged with bestowing the Best Supporting 
Actress Oscar this year. Smartly, Cartier had 
locked him down to launch the Cle collection 
two months prior to its April retail debut. 

Because the terminology associated with the 
Cle— such as its cycloidal round face with its 
“gently rounded” bezel set into the tonneau 
case— would probably be lost on viewers of \ 
those marathon pre-shows that effectively ' 
function as luxury-brand commercials, Leto and 
his stylist, Micaela Erlanger, accomplished their v 
duty with some smart sartorial flourishes. 

As though it were a sweep of chiffon unfurling over a 
pair of sleek Manolos so as to reveal just a little seductive 
toe cleavage, the sleeves of Leto’s sharp Givenchy dinner 
jacket were so expertly tailored that the cuffs stopped 

AUTUMN 2015 


down with his opening act, in which he brandished an 18ct-white- 
gold alligator-strapped 38mm Piaget Altiplano, he said goodnight 
with Audemars Piguet’s Royal Oak self-winding watch. 

Sartorial changeover has always proved significant at the 
Oscars ever since Diana Ross heralded the practice midway 
through the ceremony in 1973. Ross was a front-runner 
for the 45th Best Actress Oscar for her performance as 
Billie Holiday in Lady Sings the Blues. Ultimately, Liza 
Minnelli’s Sally Bowles trumped her with Cabaret. 
Nevertheless, Ross went down in fashion history by 
slipping out of her arrival suit— a satin tuxedo— 
and into what she thought would be her 
winning” look— a long black evening gown. 
Nobody changed back then at the Oscars, 
but Diana wanted to,” reflected Bob 
Mackie, who made the outfits. “Anything 
she wanted, she could have— and she 
wanted to change.” 

Following Ross’s lead, women in 
Hollywood began to take charge of their 
awards-show attire, shopping for their 
own finery or appointing stylists to do so, 
rather than leaving their needs to studio 
bosses who appointed costume designers to 
create it. As for the impact Harris’s move 
may have on the red-carpet wristwatch, 
well. . . Only time will tell. □ 
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The 

ORIGINAL SUPERMODEL 

CINDY CRAWFORD 

"I think going down the Grand Canal in Venice, wearing a beautiful J. Mendel gown, on our way to George and Amal 
Clooney's wedding was about as glamorous as it gets!" Admittedly that might be hard to beat, but when the time 
comes to notch the glitz up, where does a legendary beauty icon turn? A gold and diamond Omega Ladymatic, which adds, 
she says, "a definite touch of glamour to the evening". Given Crawford is, by her own admission, "punctual to a fault", its 
functionality doesn't go amiss, either. "Time is the ultimate luxury," reflects Crawford. "No one has enough." It's for this 
reason that time off can feel pretty glamorous, in its own way, too. "Spending our most precious commodity feels luxurious," 
she says. On those days, the Omega Seamaster Aqua Terra that keeps her on track day-to-day might get a little 
less use. After all, "nothing is better than unscheduled time on the weekend, at home with my family." -C.O. 

Photographed by Kurt Iswarienko in Malibu on June 25 201 r y 
wearing an Omega De Ville Lady nia tie in rose gold with diamonds 







The 

DISH OF THE DA Y 

V 

DAVID GANDY 

The range of bathing trunks David Gandy created for M&S this year sold out in record time — although whether bought by men, or 
by women who wanted to possess a garment of the sort that might protect Mr Gandy's modesty, is hard to tell. What is beyond 
doubt is that he is the definition of the male supermodel. He can smoulder a "blue steel" with the best of his kind, but manages to 
maintain his dignity even when photographed in a pair of underpants off Capri. Otherwise he serves his country as a tireless 
cheerleader for Emma Willis's Style for Soldiers initiative (which ensures our wounded servicemen are the best-dressed in the 
world), and his native industry as an ambassador for the BFC's London Collections Men. To relax, he likes to indulge his love of cars 
and watches: this summer he was a judge at the Cartier Style et Luxe at Goodwood. In May, he and Jodie Kidd drove the Mille Miglia 
in a Jaguar XKI20; and when Chopard threw a party for its men's watches at Cannes, he turned up in a Porsche Panamera. When 
asked how he finds the time, he points to the handsome Chopard glinting beneath the cuff of his Emma Willis silk dress shirt. -N.F. 

Photographed by Perou atAnnabeTs, Mayfair, on July iy 20ig wearing a Chopard Mille Miglia 20ig Race Edition 
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SUIT BY THOM SWEENEY. SHIRT, BOW TIE AND CUFFLINKS BY EMMA WILLIS. SHOES BY DAVID PRESTON 


MAC COSMETICS. BUSTIER BY DITA VON TEESE AND SKIRT BY BURBERRY, EARRING BY HARRY KOTLAR 




The 

GLAMOURPUSS 


"I didn't wait for glamour to happen to me. I made it myself." She may bear the sobriquet "Burlesque Superheroine" 
(bestowed by Vanity Fair, no less), but for Dita Von Teese, life began as Heather Renee Sweet in the Midwest. "I'm an ordinary 
blonde girl from a farming town in Michigan," she says, "but I love glamour, created with beauty, art, opulence and extravagance. 
Although she originally trained as a ballerina, the glamour girls of the 1940s and 1950s captured her imagination — anc^led I 
to a career that has seen her remove her clothes (haute couture, s'il vous plait ) all around the world. Glamour, for DitaJ^ 

"is a wondjerful thing that doesn't depend on beauty, age or wealth. One can achieve glamour with a simple thing like a 
$2 tube of red lipstick. For me, glamour is about creating a certain type of mystique, telling a story that others want to know more 
about." A mystique, she points out, that is not always evident in our era. "We would never have seen Marlene Dietrich with 
no make-up, wearing sweatpants, fetching a coffee at Starbucks." Dita's love of glamour is reflected in her choice of watch: 
a Cartier Tank Divan. "I love the double face, so I can see local and home time zones. I love the satin band that reminds me of 
a vintage watch. I also worked with Cartier for a couple of years. I would come out of a giant red Cartier box wearing diamonds 
and perform a feather fan dance. . . Cartier and glamour go hand in hand." -H.R. 




Photographed by Williams + Hirakawa at the Chateau Marmont, Hollywood \ 
on July 2 20ig wearing a 20og Cartier Tank Dm^in 2 Time Zone 
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Tiie 

GOLDEN GIRL 


KARLIE KLOSS 

The American supermodel Karlie Kloss makes clambering up a shuddering metal ladder look easy. She's so extraordinarily tall, at 
6ft lin, one half expects her to just stand on her tippy toes and hoist herself through the trapdoor on to the roof of the Hotel 
Martinez in one beautiful move. But, as she says when prompted, if she could go back in time and speak to her impossibly gangly 
12-year-old self, she'd tell her "not to worry about the height thing — it pays off." And she doesn't just mean in terms of accessing 
rooftops in the French Riviera. The stratospherically successful super takes the glamorous trappings of her profession with a pinch 
of salt — she may be dripping in diamonds from de Grisogono, including her unique Allegro watch, and wearing an Oscar de la 
Renta gown (she loved it so much at this shoot, she wore it out that night), but there are no Manolo Blahnik stilettos underneath that 
column dress. Kloss relies on a pair of flip-flops to keep her grounded. And who can blame her — she may be posing during one of 
the highest concentrations of glamour on the planet — the Cannes Film Festival — but she's balancing on a giant air-conditioning 
unit. . . For the shoot, Kloss took off the brand-new Apple Watch the company had kindly sent her. "It does remind me when I'm late 
for something," she concedes. "But my first watch would definitely have been something plastic with a Disney character on it — 
Goofy or Minnie Mouse probably — and then I would have graduated to a pink Barbie watch, for sure." -A.D. 









WUNDERKIND 


DIANE KRUGER 

"Take your time." That's the advice Diane Kruger wishes she could give her younger self. It's all been a whirl: Kruger's career 
began in London at the Royal Ballet School, but ended abruptly after an injury. Modelling followed (she signed her 
first contract 23 years ago) — a pursuit that no doubt helped prepare her to play "the face that launch'd a thousand ships" in 
2004's Troy. Roles and opportunities then unfurled, including her crescendo of a performance as an Allied spy 
in Quentin Tarantino's Inglourious Basterds. "Time is precious to me," she says, "and I try to fight for private time. . . When I was a 
child it seemed the day would go on forever." Time is certainly scarcer now. Kruger has served on the jury of both the 
Berlin Film Festival and Cannes; her textured acting career has steered her towards art-house and independent films, as well as 
throbbing box-office hits. I think it's different for everyone in terms of what they think is glamorous," she says. 
"Glamour to me means elegance, understatement and intelligence." -B.A. 


Photographed by Christopher Sturman on the rooftop of the JW Marriott, Cannes, 
on May 18 20ig wearing a Jaeger-LeCoultre ioi Etrier 


TlIE^ m l '* ' 

GODDESS 

LIBERTY ROSS 

Her first watch, a well-loved Flik Flak, had a strap that she could change to suit any outfit. Now, after years of working with such 
esteemed photographers as Mario Testino, Bob Carlos Clarke, Sir Norman Parkinson, Nick Knight, Mert & Marcus and Solve 
Sundsbo, among others, Liberty has rather refined her taste and sports a Rolex given to her by her boyfriend to celebrate their first 
Christmas together. Despite being a creature of the modern world (and confessing her love for her new Apple Watch), she also 
shies away from giving too much away. "I think people are less alluring now that we know everything about them constantly," she 
says. "I personally like a bit of mystery, it keeps people more intriguing, and therefore more glamorous." Having had a peripatetic 
childhood with moves between London and LA (and, indeed, all over LA) due to her father's opening Flipper's Roller Boogie Palace 
(the famous Hollywood roller disco), she remains close to her roots and cites her 105-year-old grandmother, Jacqueline, Lady 
Killearn, as her inspiration for glamour. "She always looks immaculate, with a dress and a flower to match every day of the week." 
Having enjoyed the wild ride of modelling for years, a more serene Liberty now feels that "time is the essence of life. Use it wisely 
and creatively and try to spend as much of it as possible with those you value and who value you back."-H.R. 


Photographed by Williams + Hirakawa in Beverly Hills on June 2* 201^ wearing a Rolex Oyster Perpetual Cosmograph Day tor, 
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CHARLOTTE STOCKDALE 

Charlotte Stockdale has a gift for glamour in even the grungiest of situations. Wh en asked by Vanity Fair On Time to recall her least 
glamorous moment, the elfin stylist shudders and does her best to compose her pretty features into a rictus of horror, 
as she recalls being "at a rave in a field in Oxford at night in the rain in the wrong clothes. I fell over in my grandmother's fur coat 
into the mud and have never been more unhappy." Who else would wear an heirloom fur to a rave? She says, "Glamour to me is 
about beauty and status," — which just about sums up her first grown-up watch experience, to which she brought the beauty and her 
godfather the status. "My first watch was bought for me by my godfather Lord de Ramsey from Watches of Switzerland 
in Cambridge for my 18th birthday. I may have had a watch before then, but if I did I don't remember it. It was gold and I felt it 
transformed me into an adult. I was so proud of it and the maturity and glamour I felt it gave me." Nostalgia is an important 
component of her understanding of glamour and there is a sense that Charlotte is posing for our portfolio as her Seventies self, 
sleek-haired, luxuriating on a deep-pile rug in a Huntsman dinner suit that was tailored for her when she was "one of the best men" 
at what was clearly a very "fashion" wedding. Indeed, marriage-related activities supply a good proportion of her glamorous 
memories: "I remember going to a wedding anniversary of my parents' best friends at Spencer House and Chanel lent me a set of 
diamond necklace, bracelet and earrings worth God knows how much. It's strange, but fine jewellery made even me feel glamorous." 
However it was neither in dinner jacket nor bedizened with diamonds from Chanel but in an almost traditional white wedding dress 
that she appeared for her own nuptials to On Time regular and Apple Watch co-designer Marc Newson, which is how, in the 
enviably willowy form of Mrs Marc Newson, the Cupertino-designed timepiece acquired its most stylish ambassadress. -N.F. 
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Photographed by Jermaine Francis at home in London on June i zoig wearing an Apple 
Watch Edition y±mm i8ctRose Gold with white sport band 
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Of course Carla Bruni wore 
accessory — when she accompanied 
which she met the Queen in 2008. In f 
undoubtedly still has, innumerable o 
remember a beautiful watch my 
it was a delicate jewellery piece, 
jewellery watches," confides Bruni. T 
City Models and became the 
rolled in, and Bruni has worked with every 
Versace. "Time is like an enemy you can't defeat. . . No matter what you do, you can 
never go back. I wrote about time in some of my songs, so I guess for me it's also a 
source of inspiration. In my daily life, I take things slowly. I'm slow to work and write 
songs; I need time to be with my family; I need time to daydream. I'm a slow 
general; maybe due to a hopeless dream of slowing time down 


Photographed by Sonia SieJJ 
Hotel Firenze on June n 2 oig wearing a Bufi 


If at the Four Seasons 

igari Serpenti High Jewellery Watch 






The 


MODERN MUSE 

CARA DELEVINGNE 

On Time caught up with the actress-model Cara Delevingne on a yacht chartered by TAG Heuer in Monaco harbour at Grand Prix 
time, with Mark Ronson appearing in per^n to provide the soundtrack. It was a definite upgrade from our last meeting, at a press 
conference announcing her appointment as one of the faces of TAG Heuer. That was in a dark hall in Paris where I had to double as 
last-minute MC of the conference, and lion-feeder (look carefully at the photos and you can see my hand holding a baby's bottle in 
the mouth of the baby big cat that was along for the shoot.) Trust me: it's a lot easier not to crack under pressure on a yacht off the 
Riviera than whilst juggling a microphone and lion food in front of a media melee. That was at the start of the year; by the time 
Nico Rosberg crossed the finish line first at the famed Grand Prix on the Mediterranean littoral, Cara had already launched her 
first watch with TAG Heuer and been helicoptered in from the Cannes Film Festival (she starts shooting Valerian with Luc Besson in 
January) to model it for us. "What is my idea of glamour?" she mused rhetorically, casting one of those famously-browed eyes over 
her elegant shoulder to the superyachts and, beyond, to the tiny principality. "This, I guess. . . Especially this time of year — Cannes 
time, Monaco. . . Glamour is such an old-school thing." If you subscribe to the notion that glamour can be learnt, then Cara 
certainly had one of the best teachers: Dame Joan Collins is her godmother. However, she believes that glamour is an immanent 
characteristic. "I think there's a fine line between glamour and trash, because there are so many people who try to be glamorous; 
and yet you should never try and be glamorous. You just are." An opinion for which she is compelling proof. -N.F. 


Photographed byJuanAldabaldetrecu on board the Seadream, Monaco, on May 232015 
wearing her TAG Ileuer Carrera Cara Delevingne Special Edition 




The 

CR 0 ONER 


MICHAEL BUBLE 

If anyone knows the value of vintage glamour, Michael 
Buble does. The 40-year-old velvet-smooth singer from 
British Columbia has built a multi-award-winning, seven- 
album (and counting) career on a nostalgic echo of postwar 
jazz and swell times that the man himself embodies: a tux is 
his year-round plumage. Does he think that they don't make 
stars like they used to? "I would argue," he says, "that things 
like social media and the attention span of artist and 
audience have dulled glamour... The mystique that a star 
once had." So has glamour become synonymous with 
celebrity? Buble thinks not. "Glamour is timeless," says the 
Rolex ambassador, "and celebrity can be over in 15 
minutes." Currently working on an eighth album, Buble is 
ever circumspect about the paddling that must go on 
beneath the surface. "The work has to be put in, in order to 
have good things happen." And speaking of good things, 
what's his favourite watch? "An ice-blue Rolex Oyster 
Perpetual Cosmograph Daytona. I love the way it looks. I 
never thought I could own anything so exquisite." -A.B. 


Photographed by Gavin Bond at The Forest & Stream Club, 
Quebec, on May 28 201$ wearing a Rolex Oyster Perpetual 
Cosmograph Daytona in platinum 






Tiie 

ENTERTAINER 

ROBBIE WILLIAMS 

Sadly Robbie Williams could not be persuaded to wear his Chopard-designed "Elvis" belt for this shoot, but then, as he says, "Half 
of me loves a bit of bling, aiid half of me loves simplicity." Not that the Chopard he currently cites as his favourite watch is exactly 
understated, but being Rlobbie Williams means that his personality is unlikely ever to be eclipsed by his accessories. "You've 
definitely got to wear the watch; the watch can't wear you." For a long time he went bare-wristed, although the reason was a 
sentimental one. "My firjt watch was one that my grandfather had left me. It was on an elasticated metal bracelet, and it was a 
very simple design. I loved my grandad very much, which is why it filled me with deep shame when I lost the watch. To this very day, 
my mum doesn't know I lost it. I resolved never to wear a watch again. . . This has since changed." Glamour, he believes, "is making a 
comeback. The whole of the 90s was pretty much a grunge culture or a tracksuit culture (I was part of the latter). But I think people 
have started to become more aspirational again," he says. He makes his point with a telling fashion metaphor: "The emphasis has 
turned away from Adidas and is shining in Louboutin's corner right now." He adds that he has "a serious man crush" on Tom Ford. 
The 90s weren't all grunge and training shoes, though: "When Gianni Versace was alive I went to his house on Lake Como and 
Elton John played." These days, glamour, for him, is a more pragmatic affair. "It's whatever my wife says it is..." -N.F. 

Photographed by Julian Broad at the Repton Boxing Club, east London, on June 24 2 oig 
wearing a Chopard Imperiale in white gold, entirely set with diamonds 
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The 

ENIGMA 


ISABELLE HUPPERT ; 

"You can be very famous and not very glamorous," muses Isabelle Huppert when asked to discuss the theme of this issue of On 
Time. "We want to be more and more anonymous nowadays. Stardom is a little distorted. Here's to anonymity!" Huppert 
speaks, of course, for herself — in today's culture of self-promotion, we don't all crave anonymity. But there's no denying that the 
French actress is glamorous — and she is something of an enigma: tellingly, she cites Garbo as one of the most glamorous 
women she can think of. In her career of more than 40 years, which spans such films as Heaven's Gate, Amateur and / Heart 
Huckabees, she has played a series of edgy, unexpected — some might say downright perverted — roles (from nun-turned- 
pornographer to sadomasochistic pianist) and been famously difficult to pin down off-camera. The central conundrum of acting 
she expresses thus: "The most difficult thing is being someone different whilst at the same time remaining yourself." Might a watch 
play a role in that? "A watch can dress you up," she says. "You can wear a very simple outfit and a very beautiful watch will make 
the outfit special." Today she is wearing the Chanel Boy.Friend. "I find it very beautiful," she says. "It is on one hand sophisticated, 
thanks to the diamonds, and at the same time it is square, solid, a little bit masculine. . . Plus, I like its name." —A.B. 

Photographed by Bene l(adka at the Chanel apartment, 31 rue (dm bon, Paris, on June 3 2015 
wearing I he CHANEL BOY.FRIENI) in 18-carat beige gold and diamonds 




MA TIN EE ID 01 


You would be hard pushed to find anyone more elegantly emblematic of old-school glamour than George Hamilton — or 
Hamil-tan, as he sometimes self-deprecatingly styles himself. He has shared his immense reservoir of charm with cinema 
audiences — and some of the world's most glamorous women — from the 1950s onwards. He is a raconteur par excellence; can 
weave a tapestry of tales from a thousand and one Hollywood nights; mimics Cary Grant to perfection; and has stories about 
everyone from Frank Sinatra to Tom Ford. For this shoot, he had intended to wear a Patek of which he is particularly fond, but had 
not had time to get to his safety deposit box to retrieve it before our photographer arrived at the Hamilton home, so instead we 
had to make do with what he had to hand. “I do have my father's platinum 1920s Cartier paper-thin pocket watch with sapphires 
around the bezel. Simple, but something with a story that means a lot to me. Is that all right?" he asked almost apologetically. Just 
as some people are said to have been born with silver cutlery in their mouths, so George gives the impression of having been born 
wearing a dinner jacket. As a child, one of the most important lessons his parents imparted — his sense of chivalry and exquisite 
manners aside — was how to wear black tie. "My mother used to make me put on a dinner jacket and she said, 'Now you're standing 
there looking like a dress dummy. Go sit on the floor and play with the dog in your tuxedo,' and I said, 'All right, Mum.' And then I'd 
forget I was wearing a dinner jacket, and she'd say, 'That's the way you have to wear it.' And I became very comfortable because I 
didn't think that it was anything special, it was just a way to be." He is a gentleman and a legend. We salute him. -N.F. 


Photographed byJeJJLipsky at home in Los Angeles on July 132015 wearing an antique igios Cartier platinum pocket watch 
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SSPL/GETTY IMAGES (MAN HOLDING WATCH); GALLERIA DEGLI UFFIZI, FLORENCE, I TA L Y / B R I D G E M A N IMAGES 
(PHILIPP MELANCHTHON); THE WALTERS ART MUSEUM, BALTIMORE ( M E L A N C H TH O N ' S WATCH) 


GOLDEN DAWN 

When exactly did the workaday business of telling the time become synonymous with sophistication, 
status and glamour? Behold the illustrious lineage of the glamorous watch 

BY JACK FORSTER 



hat is a glam- 
orous watch? 
It’s a harder 
question than it 
looks. For one 
thing, you can’t 
answer it without asking yourself what is and 
is not glamorous. Glamour is supposedly an 
old Scots word, taken from grammar, in 
turn lifted from the Latin grammatica, and 
grammar is a lot of things, but glamorous it 
is not. You might think that watches have 
more in common with grammar than 
glamour. A watch is a machine and should 
be above all an accurate timekeeper. 
Nothing glamorous so far. 

But reach back in time, back to the very 
dawn of watchmaking and clockmaking, 
and you’ll find that for a very substantial 
part of their history, watches were almost 
always glamorous; the very art of 
watchmaking itself was replete with 
glamour. Webster’s says that “glamour” is 
first attested in 1715, and certainly watches 
are quite a lot older than that. Clocks were a 
sober business at first— they started out, as 
far as anyone can tell, in church towers and 
monasteries— but even those got very 
glamorous very quickly. Machinery of 
any kind was a kissing cousin to out-and-out 
magic in those days. And the same 
ingenuity that gave birth, for instance, to 
Leonardo’s automatons (like his famous 
mechanical knight “robot”, which could 
move on its own, and which he displayed at 
a party thrown by Ludovico Sforza in 
1495) gave birth to devices like the tower 
clock designed by the Abbot of St Albans, 
Richard of Wallingford, which was a 
complex astronomical clock showing 
(among other things) the positions of the 
stars, sidereal time, the position of the sun, 
the phases of the moon, and so on. That 
was glamour— albeit of a religious nature; 
the universe writ small in homage to 
God’s handiwork. 

Wallingford’s clock was finished about 20 
years after his death (in or around 1360), but 
it was to be several more decades before that 
glamour became portable. The earliest 


watches we know of are German and are 
basically portable table clocks. One of the 
oldest to which a more or less certain date 
can be assigned is the so-called 
Melanchthon’s Watch, now in the Walters 
Art Museum in Baltimore, Maryland. It has 
an inscription that states the year (1530) 
when it was finished, and its owner, Philipp 
Melanchthon, who along with Martin 
Luther founded Lutheranism. Despite the 
general atmosphere of austerity all that 
might evoke, the watch is a soberly beautiful 
thing. Glamorous, here, might be pushing it 
a bit, but the quiet, elegant engraving and 
graceful look of the spherical case make it 
hard not to wonder if this lovely little object 
wasn’t an otherwise self-disciplined cleric’s 
one little luxury. 

A few decades later, the Florentine artist 
Tommaso Manzuoli made a painting, 
around 1558, of a well dressed gentleman in 
doublet and hose, looking out at the viewer. 
His left hand rests on the head of a dog— a 
beloved favourite, undoubtedly— and in his 
right hand, he holds what must surely have 
been one of his most prized possessions: a 
round watch. While the line between a small 
table clock and a watch are still a bit blurry 
this early on, there seems to be little room 
for doubt that the man in the painting is 


holding a watch. Not a pocket watch, 
though; it has a fabric tape passing through 
the case, which would have allowed the 
owner to wear it around his neck. It would 
have been an expression of personal wealth 
and social status, not unlike watches today; 
an early example of a watch worn not for 
utility, but for glamour (especially as, given 
the state of horology in 1560, it was probably 
a terrible timekeeper; real precision 
timekeeping then came from sundials. The 
pendulum clock was nearly 100 years off; 
the first, to a design by Christiaan Huygens, 
did not appear until 1657.) 

By 1600 or so, Shakespeare could have 
Malvolio say, “I frown the while; and 
perchance wind up watch, or play with my— 
some rich jewel. . .” Elizabeth I was 
supposed to have been given an “arm 
watch” by the Earl of Leicester, and we 
modems can be forgiven for thinking that a 
watch on the arm of a queen is a pretty 
glamorous thing. And it was still true in 
those days that pretty much any watch at all 
was a glamorous thing. 

A s a rule, watches in the pre-balance- 
spring, pre-pocket era (the exact 
date of the invention of the pocket 
watch is, as you might imagine, obscure, but 



A CASE IN POINT 


Facing page: A portrait of a man holding 
a watch, by Tommaso Manzuoli, c. 1558. 
Left: Lucas Cranach the Elder’s portrait 
of Philipp Melanchthon, owner of the 
famed Melanchthon’s Watch, inset, one 
of the earliest extant portable clocks 
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the transition from pouches tied on to the 
body to pockets as we understand them 
seems to have been under way by 1700 or 
so) were as elaborately cased and decorated 
as the owner could afford; few could afford 
them at all (they were the prerogative of the 
nobility, wealthy merchants, and 
churchmen) but those who could preferred 
them to be elaborately engraved, pierced, 
and decorated. A favourite early material, in 
addition to gold, was rock crystal (in a 
variety of shapes, including ovals, octagons 
and crosses) that would have allowed the 
movement— itself generally elaborately 
decorated— to be admired. 

One of the most famous of these early 
watches was rather soberer, though. In the 
shape of a skull, it was owned by Mary, 
Queen of Scots. It was meant to be worn 
on a chain, and she’s thought to have 
given it to one of her maids of honour 
before her execution. The watch was 
made in Blois, France, and carries a 
Latin engraving from Horace: “Pale 
death visits with impartial foot the 
cottages of the poor and the 
castles of the rich”. Doubtless 
glamour was the last thing on the 
ill-fated queen’s mind, but it’s 
equally doubtless that over the 
intervening centuries, thanks to the life 
of the unhappy queen, the watch has 
taken on a kind of dark glamour all its 
own— and the skull remains a potent symbol 
in fashion. 

Not only watches but watchmakers were 
glamorous in those days— honoured in life 
and posthumously. Both Thomas Tompion 
and George Graham are buried in West- 
minster Abbey. Kenneth Ullyett notes in his 
charming book Watch Collecting that the 
clients of Tompion, “valued their watches 
highly, as we can tell from the rewards 
Bjl . offered in The Daily Courant, The 
London Gazette, and other journals, 
for watches stolen by pickpockets 
1 and ‘hoywaymen’. A typical 
advertisement, from The London 
Gazette of January, 1694, reads: 
‘Lost. . . from the Side of a Person of 
Quality coming out of the Play-House, 
a Gold pendulum Watch made by 
Tompion, the case Set with diamonds, one 
large Stone in the Middle and 5 others round 
it, and other stones less in proportion. . . 
whoever brings it to Mr. Fowles and Partner, 
Goldsmiths, in Fleete-street near Temple- 
Bar, shall have 30L. Reward.’ This was an 
enormous sum in 1694. The more usual 
reward offered was ‘five guineas and No 
Questions Asked. . 


MEMENTO MORI 


Clockwise from top: Mary, Queen of 
Scots by Henri Auguste Calixte Cesar 
Serrur; the Mary Queen of Scots skull 
watch, made by Moysant, Blois, thought 
to have been owned by the Queen; its 
interior; a gold cylinder watch by George 
Graham, 1744; its aforementioned 
maker; Thomas Tompion and one of his 
creations— one of the earliest surviving 
balance-spring watches 
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POCKET PICKINGS 


Marie Antoinette; the Breguet 
watch named after the queen. 
Below, clockwise from top left: 
Caroline Murat, Queen of 
Naples; the Hon. Elaine 
Augusta Villiers sporting a 
chatelaine; Beau Brummell. 
Inset: a fine 1874 Cartier 


enamelled pendant chatelaine 


O ne of the most famous watches of 
the 18th century was made by one 
of the least glamorous people 
imaginable. The man is John Harrison, an 
irascible carpenter-turned-clockmaker, and 
the watch is known simply as H4. The first 
time you take a close look at the watch 
movement, it is hard to believe it was 
designed for something as utilitarian as 
keeping time accurately at sea; it is almost 
absurdly richly decorated and engraved. By 
contrast with the movement, the case and 
dial are rather plain. It might seem strange 
for Harrison to have given so much of his 
energy to decoration; after having invented 
the most mechanically sophisticated watch 
anyone had ever made, you might think he’d 
rest on his oars a bit. But perhaps it isn’t so 
strange that he exerted himself to make the 
movement as visually appealing as possible. 
There is some speculation that he did so to 
confuse the eye of anyone who might 
inspect the watch in an attempt to steal his 
secrets (this is possible— he had a barely 
concealed contempt for Nevil Maskelyne, 


HARRISON MAS 

EXPRESSING THE GLAMOUR 

INHERENT IN A PRECISION INSTRUMENT 


the then Astronomer Royal, in particular, 
and for the Longitude Board in general; and 
not a terribly high opinion of pretty 
much every other clockmaker in England). 
But it seems likelier that he was expressing 
a craftsman’s pride in what was the 
culmination of decades of largely lonely 
and unsparing effort. In leaving the outside 
of the watch so plain, and making the 
movement so beautiful, Harrison was 
expressing a new kind of glamour in 
watchmaking— the glamour inherent in a 
precision instrument. 

By contrast one of the most praised, and 
indisputably glamorous, watchmakers of the 
late 18th and early 19th century was 
Abraham-Louis Breguet. It’s interesting to 
imagine what the two of them— Breguet and 
Harrison— would have thought of each 
other. Breguet was by all accounts as affable 
as Harrison was impossible, and he was 
almost unbelievably inventive, but his work 
is thought by some to be more notable for its 
breadth than its depth. Harrison took a few 
basic principles and refined them until they 
were transformed out of all recognition; 
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THE TANKS 
ROLL IN 


Cartier tan Gary 
Cooper, the Cartier 
Basculante 
reversible sliding 
watch, and Ida 
Lupino sporting a 
Deco cocktail 
watch. Below: 
vintage advertising 
from the late 1950s 
and 1960s 


BY THE MID 1950S YOU 

COULD HARDLY SWING A STICK 

WITHOUT HITTING SOMETHING GLAMOROUS 


while Breguet’s creativity ranged over an 
incredible variety of horological subjects— 
everything from escapements, to chiming 
watches, to exotica like resonance watches, 
to (of course) the most famous of his 
inventions: the tourbillon. 

T wo of the most indisputably 
glamorous of Breguet’s watches 
represent one of the most impressive 
conflations of horology and glamour ever to 
come down the pike. The first is the watch 
made for the Queen of Naples, Caroline 
Murat, who was one of Breguet’s best 
clients. That watch is described in the 
Breguet archives as a repeater, with lever 
escapement and thermometer, and was 


specifically designed to be worn on the 
wrist; a descendant of Caroline Murat’s 
brought it in to Breguet for repair in 1849 
but the watch seems, subsequently, to have 
vanished from the face of the Earth— it is 
one of horology’s great missing treasures. 
The second, of course, is the No. 160— the 
watch better known as the “Marie 
Antoinette”. That watch has glamour on 
just about every conceivable level— the 
association with the queen, and the morbid 
fascination engendered by her untimely fate. 
It’s interesting, also, as an example of what 
Breguet’s contemporaries thought of as 
glamorous. Without a doubt, beauty and 
glamour, in the conventional sense, 
continued to be important— this was the era 


of some of the most highly developed work 
in enamel miniature painting in the history 
of watchmaking in Europe, for instance— 
but it was also a time when the mechanical 
side of watchmaking came to be considered 
glamorous in and of itself. For evidence of 
this we have only to look at the Marie 
Antoinette— a highly complicated watch 
encased not in gold, but in rock crystal, the 
better to see the unique, incomparably 
complex mechanism inside. 

S ome of the most magnificently 
ornamental watches of the 19th 
century, it’s worth noting, were not 
made for men, but for women. These were 
the so-called “chatelaine” watches, some of 
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* which were incredibly ornate pieces of 
< jewellery. The chatelaine, at its simplest, was 
r a chain, hooked to the waist or to a belt, that 
" was used for carrying necessary household 
5 items— scissors, or most often, keys (keys on 
p a chatelaine were the badge of the head 
“ housekeeper in many wealthy homes). But 
^ when used to carry a watch, they became 
S ornaments in their own right, and the most 
- luxurious had almost every one of the 
° jeweller’s arts lavished on them, and were 
□ made of the most precious materials: gold, 
2 * diamonds, and even the difficult-to-work 

1 o and rarest of precious metals in the 19th 
« “ century, platinum. A chatelaine watch sold 
; « by Cartier in 1874 is an excellent case in 

2 J point: pink gold and pearls, framing a watch 

case decorated with a very fine enamel 


miniature, and with additional enamel 
miniatures on the chatelaine itself. It’s hard 
to imagine a more glamorous way of 
carrying a watch. 

As the 19th century progressed, watches 
migrated into pockets, and became, in 
general, not so much glamorous in 
themselves as accessories to glamour; and 
for that, we have the ur-fop Beau Brummel 
to thank. This was the gentleman who made 
fit and cut the utmost priorities for a well 
dressed man during the Regency, and whose 
obsession with both contributed significantly 
to making the ideal watch: one that would 
be slim enough to not disrupt the fit of one’s 
waistcoat. For gentlemen who didn’t have a 
figure worth showing off, of course, watches 
could be thicker, and were expected to be 


good timekeepers before anything else— 
though the question of thinness was split 
somewhat along national lines, with the 
English often preferring more solidly made 
watches with a relatively thick, full or 3/4 
plate construction; on the Continent, thin 
watches made according to the scheme first 
developed by Lepine— which allowed very 
thin watches to be made for the first time— 
were considered more fashionable. And, at 
the same time, highly complicated watches 
continued to exude a glamour of their own, 
most famously in the ultra-complicated 
watches made for the American moguls 
James Ward Packard and Henry Graves, in 
which the ingenuity of companies like 
Vacheron Constantin and Patek Philippe 
was tested to its limits. 



Clockwise from top left: Carroll 
Shelby racing an Aston Martin 
DBR1 at Le Mans, 1959; Count 
Carlo Trossi (left) and Peter 
Whitehead at the Turin Grand 
Prix, 1 946; Trossi racing at 
Berne, Switzerland, 1948; Shelby 
at the Havana Grand Prix, 1958. 

Inset, above: the Baume et 
Mercier Capeland Shelby Cobra. 
Right: the Patek Philippe “Trossi 
Leggenda”, the Count's former 
watch, which fetched £1.14m at 
Sotheby’s in 2008 
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B ut for glamour in the more 
conventional sense of the word, at 
the end of the 19th and beginning of 
the 20th centuries, we have to look to the 
wristwatch, which began gradually and 
irresistibly to displace the pocket watch in 
the years leading up to, and just after, the 
First World War. If you define glamour as 
Webster’s does— as “an exciting but often 
illusory and romantic attractiveness”, look 
no further than the Roaring Twenties, which 
had illusory excitement and to spare. The 
cinema became our first real mass medium; 
the design idiom was Deco, which was the 
last flourishing of old-school luxury in 
materials combined with design motifs that 
spoke to the period’s dreams of Progress 
and Modernity. And there were watches to 
match, the most iconic of which was 
probably the Cartier Tank, worn by none 
other than Valentino. Pocket watches, 
although in retreat, could be breathtakingly 
glamorous as well. There is a Cartier pocket 
watch, retailed in New York in 1929, which 
has a triangular bow. The case is platinum. 


appetite for consumer goods that was to give 
birth to the modern, international luxury 
brand as we have it today. 

Oddly enough, though, it was not an 
especially glamorous time for watchmaking. 
That the watches of the 1950s and 1960s are 
now collected with the avidity of children 
waiting for the advent of Father Christmas 
shouldn’t distract us from the fact that they 
were, by and large, not considered 
glamorous when they were made and sold; a 
glance at the advertising of the era shows 
largely identical layouts with largely identical 
messages— accuracy, dependability, 
comfort; these were the ruling virtues of the 
mechanical watch in its golden age. 

A nd yet even here, the watch could 
be glamorous. Probably the single 
most famous wrist-shot— and one 
of the most powerful pieces of product 
placement in history— was in the very first 
James Bond film. Dr. No. Glamour was not 
the reason the literary James Bond wore a 
Rolex. Indeed, Fleming put one on his wrist 


Quartz was not especially good for 
glamorous watchmaking. Accuracy, and 
even physical toughness (Casio G-Shock, 
anyone?) became ubiquitous, but the idea 
of a watch being glamorous seemed for 
many years to be, if anything, a charming 
anachronism. (It’s worth remembering, 
though, that it was under the cloud of 
the Quartz Crisis that two of the most 
interesting watches of the 20th century 
made stainless steel, of all things, glamorous: 
the Audemars Piguet Royal Oak, and the 
Patek Philippe Nautilus.) But gradually, 
glamour began to return to watchmaking 
as the mechanical renaissance gathered 
momentum. In the mid-1990s, haute 
horlogerie was still half-glamorous, half dusty 
niche, and the current boom in vintage 
men’s sports watches was not even a glint in 
anyone’s eye. But then a whole spate of bold 
new designs, and remarkable new 
inventions, suddenly made watchmaking 
more glamorous than anyone in the business 
would have dreamed possible in the late 
1970s and ’80s. 


THIS IS PROBABLY THE 

SINGLE MOST GLAMOROUS ERA IN 

THE ENTIRE HISTORY OF WATCHMAKING 


gold, and rock crystal, with jumping hours, 
and a red, triangular minute hand visible 
only through a narrow track cut into the dial 
at its periphery. It is a technically wonderful 
watch, but what you remember is not its 
mechanical excellence, as such, but rather 
the subordination, and integration, of 
mechanics to an almost contemptuously at- 
ease aesthetic effect. It’s the Count Trossi 
Mercedes SSK of watchmaking, and loaded 
to the gunwales with glamour. 

Glamour had to be set aside for other 
things during World War II, but it came 
back with a vengeance afterwards, to a 
world hungry for opulence— hell, the 
magazine Glamour, which started out in 
1939, was a postwar success story. By 1947 
the Dior “New Look”, with its unapologetic 
femininity and lavish use of yard after yard 
of expensive materials, set the tone; and by 
the mid-1950s you could hardly swing a 
stick without hitting something glamorous, 
or wanting to be glamorous— film stars with 
bigger-than-life jewellery, cars with bigger- 
than-life tailfins (at least in the USA) and an 


because it was anything but glamorous: a 
horological go-to-hell to the whole notion. 
But on the wrist of Sean Connery it suddenly 
took on a whole new kind of glamour, or at 
least a new kind of glamour for 
watchmaking: that of the cosmopolitan 
tough guy. And there’s a pretty solid 
argument to be made for watches worn by 
racing-car drivers as an exercise in glamour. 
Count Trossi certainly cut a dash with his 
Patek Philippe; and the the Heuers and 
Rolexes of yore were worn by men who were 
paragons of swaggering, hypermacho 
glamour in every sense of the word, at least 
if utter disregard for personal safety, and 
irresistibility to the opposite sex, is any 
indication. (Carroll Shelby, the maker of the 
AC Cobra and a fairly typical example 
of male glamour of the era, was married 
a total of seven times and had more 
girlfriends during his lifetime than most 
of us do haircuts.) Baurne et Mercier’s 
recently launched limited-edition Capeland 
Shelby Cobra certainly captures some of 
that glamour. 


There are many watches that might be 
chosen to exemplify this rebirth, but in my 
opinion, three of the more important are the 
Lange 1, the IWC Big Pilot, and the Ulysse 
Nardin Freak. The first is perhaps the 
ultimate old-school watchmaking/new 
vision timepiece of the watch renaissance. 
The second is an incredibly memorable and 
enduring statement watch with an 
unapologetically extroverted character that’s 
still firmly rooted in a world of adventure 
and utilitarian purity from an earlier time. 
And the latter is simply one of the most 
stylistically and mechanically fresh designs 
since the start of the mechanical renaissance. 

In fact, this is probably the single most 
glamorous era in the history of watchmaking 
since clocks started to become portable in 
the 16th century. A necessity the watch 
may not be, but in the last 15 to 20 years, it 
has become a cultural icon to an 
unprecedented degree. In a way, asking 
which mechanical watch is glamorous 
nowadays is asking the wrong question. The 
real question is, which isn’t? □ 
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Special Edition - freelancer 


IN PARTNERSHIP WITH Piper 

Mr. Raymond Weil's other great passion was undoubtedly aviation. 
He was a true pilot and particularly loved to fly his Piper aircraft 
around the Matterhorn. In his honour, a unique freelancer Pilot special 
edition watch was created in partnership with legendary general 
aviation manufacturer Piper Aircraft Inc. 


Join the discussion #RWPiperAircraft 


www.raymond-weil.com 
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BON VOYAGE 


Clockwise from top left. Portugieser Yacht Club 
Worldtiraer, by IWC; Heritage Chronometrie 
Quantieme Annuel, by Montblanc; Seamaster Aqua 
Terra James Bond Limited Edition, by Omega; 
Collection Ralph Lauren 867 rose-gold Petite Tuxedo; 

1966 The New World, by Girard-Perregaux; Boy. 
Friend, by Chanel; Royal Oak two-tone Selfwinding, by 
Audemars Piguet; Slim d’ Hermes Perspective Cavaliere 
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HIGH ROLLERS 


Clockwise from top left : Tank Louis Cartier Skeleton; 
Amadeo Fleurier 46 Tourbillon Rising Star, by Bovet; Master 
Ultra Thin Squelette, by Jaeger- LeCoultre; Pilot Type 20 
Skeleton, by Zenith; Altiplano Skeleton, by Piaget; RM 
38-01 Tourbillon G-Sensor Bubba Watson, by Richard Mille; 
Tonda 1950 Squelette, by Parmigiani 
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DRESS TO IMPRESS 


Clockwise from top left : Cadenas Pavee, by Van 
Cleef & Arpels; Premier Precious Butterfly 
Automatic 36mm, by Harry Winston; Reve de 
Plumes, by Breguet; Harmony Dual Time Caliber 
2460DT, by Vacheron Constantin; Butterfly Watch, 
by Graff; Tambour Monogram Shine, by Louis 
Vuitton; Dior VIII Grand Bal Reine des Neiges; 
Summer in Provence Emerald, by Faberge 
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POLE POSITION 


Clockwise from above-. TAG Heuer Carrera Calibre 
Heuer 01; Freelancer Piper, by Raymond Weil; Heritage 
Diver 1967, by Longines; limited-edition Ocean 
Commitment, by Blancpain; Superfast Chrono Porsche 919 
Jacky Ickx Edition, by Chopard; Fastrider Chrono, by Tudor; 
Capeland Shelby Cobra Steel Chronograph, by Baume & 
Mercier; America’s Cup AC II, by Bremont 
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DECK HANDS 


Clockwise from left-. New Retro, by de Grisogono; 
BR-01 10th Anniversary, by Bell & Ross; Radioinir 
1940 3 Days Ceramica, by Panerai; Diagono Scuba, by 
Bulgari; Datograph Up/Down, by A. Lange & Sohne; 
Big Bang Alarm Repeater, by Hublot; Calatrava Pilot 
Travel Time Ref. 5524, by Patek Philippe; Oyster 
Perpetual Yacht-Master, by Rolex 
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ON TIME 



ways to glamorize a watch 
and turn a wrist, frankly, fabulous 



e 


AND S EW IT G OES 
EMBROIDERY 




C hanel used Maison 
Lesage— the oldest 

Parisian embroidery studio, 
famous for its couture skills — 
for the Mademoiselle Prive 
Camelia Brode collection (pictured 
above), in which camellias and comets are 
needled on to ink-black and beige-silk 
dials. Hublot’s Big Bang Broderie shows a 
bolder skull design, for which the 
embroiderer Bischoff encased silver and 
gold threads in carbon fibres. 




S keletonizing, where most of the plates 
and bridges are cut away to expose the 
inner workings of a watch, is attributed 
to a stroke of genius by master watch- 
maker Andre Charles Caron in 1760. 
Interestingly, his son Pierre -Augustin 
initially followed in his father’s footsteps, 
but left watchmaking to pursue a 
writing career under the name 
Beaumarchais, producing 
his immortal works, like 
The Barber of Seville and 
The Marriage of Figaro. 

Skeletonizing took a 
new turn a decade ago 
when Roger Dubuis 
(example right) set out to 
challenge the classical 
practice championed by 
Vacheron Constantin and Piaget. 
After three years Roger Dubuis had 
developed its trademark contemporary 
and architectural approach: straight 
lines blackened by rhodium, embodied 
in models like the Excalibur and Easy 
Diver Skeleton. These were soon to be 
followed by Cartier with models like the 
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What is it that makes a watch a glamorous object? Of course 
there are the classical metiers dart, the sparkling stones and 
precious materials. But more is more. Bring us meteorites! 
Porcelain! Feathers! Embroidery! Artisanal skills! All these 
and more may be found. Shine on... 


T ears from God, 
shards of stars, a girl’s 
best friend— Diamonds 
are perhaps the most 
mythical substance 
ever to adorn a watch. 
And when it comes to 
combining haute 
horlogerie and haute 
joaillerie, few houses 
can match Piaget. On 
the world’s thinnest 


mechanical bejewelled watch, the Piaget 
Altiplano 900P Haute Joaillerie, several 
techniques are used. Channel setting, 
the oldest setting technique, is used for 
the bezel, jam-packed with baguette-cut 
stones; whereas the 
lugs and dial feature 
brilliant-cut stones 
attached with claw 
settings. And whatever 
you do, don’t believe 
the old myth of testing 
the authenticity of 
the diamond by hitting 
it really hard— its 

crystalline structure 
means it could splinter. 


MINE — ALL M INE! 
CHANNEL- AND CLAW-SET DIAMONDS 









ON TIME 



Santos-Dumont. Skeletonizing has 
become a must among well-known 
brands such as Chopard and Hublot, as 
well as small independents like RJ- 
Romain Jerome, with its Skylab 
collection, and Gumball 3000 partner 
Armin Strom, whose watches are all 
more or less skeletonized in a quest to 
show more than time. 



T he first known examples of enamelling 
in jewellery are in rings made in 
Cyprus around 1300BC. Today, it 
involves smooth single-colour surfaces 
or extremely detailed miniatures, 
painted freehand or with cloisonne. 
This craft of mixing crushed glass 
with metal oxide before baking it over 
and over again in 600 °C ovens 
almost died out 40 years ago. A handful 
of people kept it going 
through the 1970s 
and 1980s, in- 
cluding Suzanne 
Rohr and 
Francis Donze, 
the latter sta- 
rting an enamel 
company that 
now belongs to 
Ulysse Nardin 

(example left). Today’s 
taste for enamelled dials took off in 
the 1990s, one result being that 
Jaeger-LeCoultre set up an in-house 
enamelling department following the 
popularity of a Reverso case- 
back with an Alphonse Much 
motif. Contemporary enamelling 
is introducing new techniques, 
as in the pointillist styles i 
of DeLaneau’s 2013 Tulip I 
Fields collection. The modern 
face of enamelling is 
Anita Porchet. Once Rohr’s 
apprentice, she specializes in 
enamelling for brands like 
Vacheron Constantin, Jaquet Droz 
and Laurent Ferrier. 
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B eginning with South African ostrich 
eggshell doodlings made around 
60,000BC, decorative hand-engraving 
became commonplace on jewellery 
during the Middle Ages. As Geneva 
jewellers had to turn to watches in 1541, 
when the clergy deemed 
jewellery ostentatious, 
the craft transferred to 
watches. Today, hand- 
engraving is exper- 
iencing something of a 
renaissance, and so are 
client personalizations, 
which led a seasoned 
collector to commission 
the one-of-a-kind 

Kennin-ji Temple 

Masters Project from 
British watchmaker 
Peter Speake-Marin. 

Approximately 700 hours have gone into 
creating the unique miniaturization of 
the huffing-and-puffing twin dragons 
from the ceiling of Kennin-ji’s 1202 Zen 
Buddhist temple ( example top right). 
And since such a huge force cannot be 
contained, the twirling, scaled bodies of 
the flying dragons occupy the whole 
watch— dial, case and bezel. 


STILL GOT THE BLUES 
MIRROR-FINISH BLUE DETAILS 


1 luer than International 
J Klein Blue, deeper 
than the Mariana 
Trench, the inimitable 
blue dials of De 
Bethune (left) have 
been around since 
2005, when the first 
DB 25 hit the market. 
The brand has a 
contemporary take on a 
colour that has been used 
by watchmakers ever since 


the Renaissance, when pioneers noticed 
that heating steel not only gives it a 
beautiful hue, ranging from brown to 
violet and blue, but also 
stabilizes the metal and 
prevents it from rusting. 



T he engraved bezel of the 
Bulgari Roma may come 
across as a touch logo- 
maniacal, but with a brand 
like Bulgari it works— 
especially if you look at the 
40th-anniversary collection 
of cases, reminiscent of a 
sliced-up Roman pillar. That 
first Bulgari Roma featured 
an LCD digital display held 
in place by a rope and leather 
bracelet, which led to several 
generations of mechanical 
and quartz models with various straps 
and bracelets, including Bulgari Bulgari. 

o 


WORLD TIMER 

MICRO-PAINTING: CHINESE INKDN JADE 


N ormally the decoration of watches 
takes time, and the more time the 
better or, at least, the higher the price tag. 
With the new Chamber of Wonders 
collection from Girard-Perregaux, “The 
added value on The Terrestrial Map 
comes, au contraire, from the artist’s 
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brands of equal 
importance to, say, 
three stripes on a ^ 

pair of trainers. 

Think of Patek’s cir- 
cular Cotes de Geneve, 
Vacheron’s cutout Maltese 
cross or the energetic, bright-red 
oscillating weights of Oris (right). 


W ould you rather have a sparkling 
bracelet or a watch? Why choose, 
when you can get two in one? The 
Cartier Tortue secret watch, Chopard 
Hedgehog and Bulgari Serpenti (below) 
are three of the most glamorous proofs 
of the animalistic trend in this particular 
niche. What makes them secret? 
Hinges in the jewellery work, meaning 
you must manipulate it to see the 
otherwise invisible watch. This tradition 
is said to hail from a time 


extreme swiftness and 
ability to get it right in one 
go, as the decoration is flu 
made with traditional < 1 
quick-drying India ink; Vf* 
no room for mistakes ^ 
or retakes,” says Girard- 
Perregaux product and design 
director Stefano Macaluso. 


N ineteen seventy-six saw the creation of 
the first Happy Diamonds watch 
(examples above), in which girdled single 
diamonds slide and spin freely between 
two transparent sapphire crystals. Ever 
since, Happy Diamonds has been a 
staple of the Chopard diet. 


I n November 2014, Kari Voutilainen 
won the Artistic Crafts prize at the 
Grand Prix d’Horlogerie de 
Geneve for the Hisui watch 
(right). Inspired by the Edo 
period (1600-1868), his Q 
unique dial is. in fact, a K 
mosaic of kinpun (gold H 
dust), jyunkin-itakane ^ iuiljj 
(gold leaf), yakou-gai 
| (shell of great-green 
I turban) and awabi-gai 
B (abalone shell from N ew Zealand). 


D o you have a decorated dial in front of 
you, but aren’t sure what you’re 
looking at? Start with Cotes de Geneve, 
(see the Glashiitte Original below), per- 
lage and chamfering, the holy trinity of 
haute horlogerie decorations. These 
Geneva stripes are the angled 
stripes sometimes referred to as I 
waves; perlage is overlapping JU 
dots; and with a loupe you can 
marvel at 45° chamfered 
bridges and other parts. 

Such operations are a joint I 
effort of man and machine, 
and it takes a lot of experience 
to achieve a perfect result. The 
tricks of the trade? To have fun 
at work and to be patient. 


Hk A s long as there have been wrist- 
H watches, there have been lug- 
■ spotters. In so many design 
I fields, the 1940s and 1950s 
were a golden period. Take the 
teardrop lugs of the square Patek 
^ Philippe 1530 (below right), or the 
cow-horn lugs from the Vacheron 
Constantin Reference 6087 chronograph, 
a model made from 1956 to 1966. 
According to The Hour Lounge, a forum 
for die-hard Vacheronistas, only 34 
pieces were ever made. Ralph Lauren a 
transforms a somewhat industrial , 
approach into decoration by 
attaching the bracelet pin with a j 
screw equal in size to those /j i 
holding the bezel in place. 


H aving been around 

1770s, rotor designs have become 
landmark decorations for some 


since 


HIDE AND SEEK 
SECRETWATCHES 


FREE-FLOATING 
CHOPARD HAPPY DIAMONDS 


Elizabeth Taylo^Sn the 
set of Cleopatra, 1962 


FORM AN ORDERLY LINE 
COTES DE GENEVE/PERLAGE/CHAMFERING 


LUGS COMPARISON 
GLAMOUR LUGS 


SPIN DOCTORS 
DECORATED ROTORS 
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CELEBRITY PROVENANCE 

ROLEX PAUL NEWMAN 



M ost watch his- 
torians argue 
that Paul Newman 
started wearing his 
trademark Rolex 
Daytona in 1972, at a 
time when this model 
was collecting dust 
on retailers’ shelves, 
despite costing a 
couple of hundred 
dollars. The easiest 
way to spot a “Paul 
Newman”, which 
bears the ref number 
6239, 6241, 6262, 6263, 6264 or 6265, is 
the Art Deco-inspired numeral font on 
the black subdials, the square endings 
on the subdial hash marks, and the 
“exotic” ring around the outer dial, which 
matches the colour of the subdials. 
Rolex never made a “Paul Newman” 
watch, but they did make him an ambas- 
sador. These watches now tend to start at 
around $100,000 at auction, and these 
dial versions were only used on a small 
percentage of the production. 




A guilloche lathe is an often century-old 
machine with a rotating cutting head that 
can move backwards, forwards or sideways 
in microscopic increments, controlled by 
cams, to create mesmerizing, repetitive dial 
patterns. This sounds simple, but it requires 
rigidity, as well as reproduction of fingertip 
commands from the operator to achieve 
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eteorites boast inimitable 
crystallized structure, cre- 
ated by heating metal above the 
temperature of our sun, after 
which it is slowly cooled 
in the vacuum of space. 
Legend says this is the 
material used for 
Thor’s hammer, 
and we know for 
sure it has been 
applied to a diverse 
collection of watch 


T here was a time when black 
diamonds, also referred to as 
carbonado, were considered 
second grade. They were used for 
wood-carving in the Brazilian 
jungle and rock-cutting 
during the construction of the 
Panama Canal. Fawaz Gruosi 
of de Grisogono, however, 
was able to see beauty in 
these ugly ducklings and 
launched a black diamond 
collection in 1996. This 
kick-started what was 
to become one of the 
world’s foremost red- 
carpet jewellery brands. 

His latest black diamond 


perfect regularity. Most watch lovers know 
about the exquisite guilloche work of 
Abraham-Louis Breguet. But do you know 
Urban Jtirgensen? This Dane was one of 
Breguet’s apprentices who went on to create 
the connoisseur’s brand ( example below left) 
with an uninterrupted history since 1773. In 
the Urban Jiirgensen workshop in Biel, a 
single dial requires up to 700 operations 
carried out over two days. 


horological creation is the Crazy Skull 
watch. Watches with a skull theme have 
been around since the skull-shaped 
Memento mori watches of the 16th 
century. But were they ever as 
decoratively playful as this? 


IN THE BLOOM 

AUTOMATONS IN WRISTWATCHES 


CAN YOU BE AR IT? 

WOOD MARQUETRY 


T he best-known master of wood 
marquetry, where the natural 
differences in colours, textures 
and contrasts inherent in wood 
are utilized, is Cartier— a fact 
that is perfectly illustrated in 
the Rotonde de Cartier Bear 
Motif (right). Patek Philippe also 
proved its mastery of this craft 
with the 5077P Snake Calatrava, a 
set of four watches, where the 
designers used up to 219 pieces of 
13-18 different species of wood on 
every dial. 

© 


BLACKMARKET 
BLACK DIAMONDS 


A utomatons, or mechanical sculptures, 
and watchmaking are two sides of the 
same coin, and right now there are at least 
two watches with floral automatons on the 
market. On Richard Mille’s 1902 
Tourbillon Fleur (below right), five 
magnolia petals made of solid 
gold cover a flying tourbillon 
escapement. The petals open 
and close over a period of five 
minutes, or you can get them 
to do so on demand by 
pressing the pusher at 
nine o’clock. 

Jaquet Droz’s Lady 
8 Flower features a 
lotus flower planted 
under a sapphire-crystal 
dome whose six enamelled 
white-gold petals spring 
open on demand at the push of 
the button at one o’clock, revealing a 
dancing-diamond pistil. 
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dials including the Rolex Daytona, 
Omega Speedmaster, Antoine Preziuso 
Meteorite, RJ-Romain Jerome 1969, 
Louis Moinet, Rosetta Stone, Thomas 
Earnshaw and Martha Jackson. Several 
of these used pieces of the Muonionalusta 
meteorite, first found in 1906. This 
meteorite started its fire-tailed journey 
somewhere between Mars and Jupiter, 
and hit northern Sweden with a 
devastating bang about a million years 
ago, thus making it the oldest-known 
meteorite impact. Using unique silvery 
slivers from the Muonionalusta on the 
2015 Jaeger-LeCoultre Master Calendar 
(above) really makes sense, as the watch 
features an astronomical complicaj 



shrine is said to have 
kick-started horse 
racing in Japan. 

The May event 
features jockeys 
in colourful trad- 
itional court robes 
from the Heian period 
(794-1185), masterfully 
interpreted by Buzan 
Fukushima on his 12 
unique aka-e paintings on 
French porcelain dials. 
Fukushima is one of the few living 
masters of this specific type of 
enamelling, which uses subtly graded 
shades of red and ochre, often topped- 
off with a layer of gold. The technique, 
which requires at least three firings, is 
normally applied on bigger objects like 
vases and plates. A watch dial is, 
however, a big enough canvas for 
somebody known to have written a 
Buddhist prayer on a grain of rice. There 
are only 12 automatic Slim d’Hermes 
Koma Kurabe timepieces (above). A 
perfect companion for Royal Ascot. 


W hat looks like wings 
on the Harry Winston 
Butterfly watch (right), is 
actually iridescent, powder 
found on butterfly wings and 
carefully collected and applied. 
Another take on the fluttering 
theme is the moving dial of the Graff 
Butterfly, where pear-shaped diamonds 
create butterflies which hypnotically 
circle atop the 1,600-1,700 diamonds of 
the dial, bezel and bracelet in a 
mesmerizing sparkle show. 



A iming to recreate 
glistening snow, the 
manufacture of Jaeger- 
LeCoultre invented this type 
of setting in 2002 (example 
right). In snow setting, stones of 
varied diameters are juxtaposed 
in a random manner, leaving as little 
metal visible as possible. Thus every 
arrangement is unique. 


WING IT 

FEATHER MARQUETRY 


E 


ver heard of the Koma Kurabe? Also 
known as the Kamo Kurabe-uma, this 
922-year-old horse race at the 1,300-year- 
old UNESCO-listed Kyoto Kamigamo 


c 


orum was an early adopter of applying 
the 17th-century craft of feather 
marquetry to a wristwatch dial with its 
plumasserie from 1970. It showed up 
again on Harry Winston Premier 


Feathers for ladies, whose 
colourful dials for women were 
introduced in 2012. The tech- 
nique is now also available for 
men. Dior has also joined this 
feathered-friend movement with 
the Dior Grand Bal Plume (below), 
which evokes flight even further, 
as the feathers move with the white- 
gold oscillating weight, promoted to 
the dial side of the watch. 

— 




T he Faberge Lady Compliquee Peacock, 
revealed at Baselworld 2015, was 
crafted by retrograde master Jean-Marc 
Wiederrecht of Agenhor, who had 
been challenged to achieve 
his hallmark precision and 
an instantaneous jump. “The 
sheer volume of the four en- 
graved feathers, opening up at 
different speeds, made extreme 
lightness fundamental in order to 
stay precise. Thus we used Mimotec 
LIGA, a nickel-phosphorus material. And 
not to compromise on the beauty, opaline 
powder and white lacquer have been 
applied by hand,” says Wiederrecht. □ 
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Arnaud Bamberger, the suave Frenchman 
who helped l ake Cartier global, has retired. 
NICKFOULKES bids adieu to a luxury-world lion 


hen most people retire, they get a 
card signed by their workmates, a 
little drinks party and perhaps a 
gold watch. When Arnaud Bam- 
berger left his job after a working 
life of 39 years, he had a film made 
of his life, his employer threw an evening gala in Cannes for a few 
hundred of his colleagues, and as for gold watches, he has lost 
count of how many of those he has, and these days he prefers the 
inverted snobbery of a chic steel timepiece. 

But then Arnaud is not your usual retiree. For a start, we will 
miss him at On Time , as he has graced our pages with frequency, 
and since arriving in London to run Cartier in the UK at the 
beginning of the 1990s, he has become a fixture on the social 
circuit. Over the years, he and I have become friends. 

Arnaud is smooth. Smoother than a Loro Piana baby- 
cashmere sweater worn over a silk shirt. And he is French. 

Very French. Gallic from the mane of leonine hair that 
cascades over his collar to the tips of his daintily 
loafered feet. Even though he has lived in England 
for almost a quarter of a century, he speaks with 
the kind of French accent that makes Maurice 
Chevalier sound like a Cockney. What I like about 
him is that he enjoys and embodies an old-fashioned 
sense of glamour: he had an Aston Martin, until he 
swapped it for a Bentley; he lives in Belgravia; he shoots 
with a pair of Flolland & Holland shotguns; he has his suits 
made at Kent Haste & Lachter— where the Duke of Edinburgh 
gets his— and I would go so far as to reckon that as far as H.M. the 
Queen is concerned, he is the Frenchman she knows best. 

Arnaud’s connection with royalty is legendary in the watch 
and jewellery business. “For me, the most glamorous aspect of 
my career has been all my encounters with Her Majesty The 
Queen. This has been the pinnacle.” Anyone who has visited him 
in his office at Cartier cannot fail to have seen the photographs of 
him and the Queen, and not just at the Cartier polo. He has been 
invited to lunch at Buckingham Palace and Windsor Castle; he 
has done the whole procession thing at Royal Ascot, waving 
regally from the back of one of the open landaus, and he has even 
been allowed to bring a film crew inside Buckingham Palace, 
when he presented the Queen with one of the coveted Cartier 
racing awards. As well as looking as genuinely gleeful as a child 
unwrapping a much-anticipated present at Christmas, the 


sovereign also paid Arnaud the compliment of 
wearing one of her Cartier brooches for the 
occasion. And for Cartier’s massive retrospective 
at the Grand Palais, Arnaud was given the run of the 
royal jewellery box. 

“When I started at Cartier almost 40 years ago, in 1976, 
the company was quite small, and I was hired by Alain 
Dominique Perrin, who has been my mentor, hero and big 
brother.” His early career saw him roving the planet preaching 
the gospel of glamour as taught on the rue de la Paix. “During my 
time at the export department, I was one of the first from Cartier 
to go to the Middle East. I went to Qatar, to Bahrain, to Kuwait, 
to Dubai.” 

And having opened up the Gulf in the oil-boom years, he then 
focused on the southern hemisphere. “I was in charge of all of 
Central and South America. We opened companies all over 
those countries. I was in charge of the whole of duty-free 
worldwide, so I was travelling almost everywhere. I went to 
Africa. It was not our biggest market, but it was fun to go and to 
do it. After that, I went to live in New York, and I became vice 
president in charge of retail. And then Alain Perrin asked me to 
come back to Paris to run all the stores worldwide.” 


Goodbye, 

MONSIEUR 


PORTRAITS BY PHILIP SINDEN 


CARTIER (QUEEN'S CUP 1994 AND 2015) 
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However, were it not for his 
glamorous (of course), willowy, blonde 
art-loving wife Carla, a former 
gallerist, we in our small damp island 
off the northern coast of Europe might 
never have been exposed to the man 
who must be the world’s most 
Anglophile Frenchman. 

The travel schedule had already 
cost him one marriage. “In the 
meantime,” he says, “I remarried, 
and I realized that I was not seeing 
my wife and my new baby quite 
enough; and that’s when I asked 
Alain Perrin if he could find me a 
job where I didn’t need to travel 
that much.” And so, in 1992, he 
came to London. 

hen I arrived here, I 
asked myself, what I 

could do to promote Cartier within the British 
market, with British people? And I very quickly learnt that what 
mattered in this country were flowers and gardens, and I saw 
that there was one big event, which was the Chelsea 
Flower Show. So we did a garden (by the way, we won a gold 
medal straight away), and then to celebrate the garden we did a 
dinner. At first the dinner was small but it grew and grew; it 
started with about 100 people, as I did not know that many 
people at the very beginning”— Arnaud has more real friends 
than most people have Facebook friends— “and then it grew so 
much that we had, last time we did it, 550 people seated for 
dinner.” And if there is one thing that the British, at least those 
in the circles Arnaud moves in, like even more than gardens, it 
is horses. He had seen the very early growth of Cartier’s 
involvement with polo in the US, and as soon as he arrived he set 


about making it one of the lodestars of the 
Summer Season. He also took the brand into 
racing. “I established the Racing 
Awards. Once again, it grew 
k up slowly but surely and it 
became the Oscars of 
racing. Now a lot of people 
are saying that it is the best 
f evening of the racing 
world, almost on a world- 
wide basis. So I’m very proud 
of that.” 

And for those with an interest in 
a different kind of horsepower, 
he was one of the very early 
sponsors of the Goodwood 
Festival of Speed. “I came on 
board with Lord March in the 
second year of the Goodwood 
Festival, and straight away I saw 
that he is a man with an eye for 
details, who has extremely high standards and was thinking 
the same way I do. I agreed because I love classic cars. I 
said ‘Listen, I don’t know whether we are going to continue, 
but at least I want to try to do something with you, and we will 
see how it works.’” It would appear that this Concours 
d’Elegance and private lunch on the lawn of Goodwood house 
did work, as it was at this year’s Style et Luxe Concours that 
Arnaud performed his last official duties as executive chairman 
of Cartier, and where, to rapturous applause, Lord March 
presented him with a trophy that celebrated a truly remarkable 
run as Cartier’s man in London. A run all the more 
notable because it has lasted 10 times longer than was 
intended. “They offered me London for 2-3 years,” he recalls 
with a smile. Someone clearly forgot to put the hyphen between 
the 2 and the 3.n 



■ ■ 


ROYAL BOX 
The world’s most 
Anglophile Frenchman” 
with H.M. The Queen 
in 1994, above , and, 
below , presenting polo 
awards earlier this year, 
both at the Cartier 
Queen’s Cup 
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VAN CLEEF & ARPELS ^ MIDNIGHT PLANETARIUM 



I an Cleef&Arpels has a knack for what I believe the maison has 
trademarked as “poetic complications”, and if they have not got 
round to trademarking “poetic astronomy” then they had better 
get their intellectual property experts on to it. This gorgeous watch 
encourages us to ponder the infinity of creation, or at least the 
marvels of our solar system, with a miniature planetarium on the 
wrist, the heavenly bodies in hardstone set into aventurine discs that 
copy the speed of the real planets, and given that stars have 
a certain glamour to them, the hour of the day is shown too, 
courtesy of a shooting star. 

-NICK FOULKES 
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© SUN/MERCURY WHEEL 
O VENUS WHEEL 
O EARTH WHEEL 
O MARS WHEEL 
o JUPITER WHEEL 
O SATURN WHEEL 
Q 24 HOURS HAND 
O FIX HOURS/CALENDAR DIAL 
O PLANETARIUM GEAR TRAIN 
© JUPITER REDUCTION GEAR TRAIN 
0 SATURN REDUCTION GEAR TRAIN 
e 2 4 H GEAR TRAIN 
© YEARS RING 
0 ANNUAL DATE RING 
© BACK DIAL 
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WATER RESISTANCE: 3ATM 
CASE DIMENSIONS: 42MM 
MOVEMENT THICKNESS: I3.48MM 
NUMBER OF JEWELS: 41 
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< INSIDE STORY > 



MOVEMENT COMPONENTS: 396 
POWER RESERVE: MINIMUM: 48 HOURS 
LIMITED EDITION: 22 PIECES 
FREQUENCY: 28,800 VPH 
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Brilliance Meets 


BASE LWOR LD 




The one unmissable trendsetting show for the entire watch and jewellery 
industry, where all key players unite to unveil their latest creations and innovations. 

Be a part of this premier event and experience passion, precision and perfection in action. 


MARCH 17 - 24, 2016 


BASELWORLD.COM 



You never actually own 
a Patek Philippe. 

You merely look after it for 
the next generation. 
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PATEK PHILIPPE 

GENEVE 


Begin your own tradition. 
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THE PATEK PHILIPPE SALONS 
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